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(NAPSA)—One way to cele-
brate the warmer weather is with
a chic get-together that lets you
show off your sense of style while
entertaining friends and family.

Celebrity stylist and entertain-
ing expert Robert Verdi has part-
nered with Ecco Domani Wines of
Italy to show you how to take the
hottest runway trends and incor-
porate them into your party-plan-
ning process: 

1) From the runway to the red
carpet, vintage is in. Bring this
home with a new twist on the tra-
ditional invitation. Stock up on
vintage postcards and write your
party details on the back. Then
send them in clear envelopes. Your
guests can then reuse them as
chic wall art or framable photos. 

2) Metallic accents are a hot
fashion trend this season and a
great way to liven up a look. Incor-
porate this by wrapping old silver
bracelets or gold necklaces around
white candles. Then, set your jew-
elry-accented table with items that
complement this theme, such as
Ecco Domani’s silver-accented wine
bottles—the fruit-forward flavors
pair well with a variety of foods. 

3) Pairing neutral-colored fab-
rics with chic animal prints adds
pizzazz to any outfit. The same can
be done with your decor by using a
white tablecloth with zebra-pat-
terned napkins or chic glasses with
cheetah-printed coasters. 

Combining these unusual col-
ors and nature-inspired patterns
is a quick and easy way to jazz up
a last-minute get-together. 

4) Fashionistas take style cues
from the fashion capitals of the
world. Do the same with your
menu by trading in typical barbe-
cue foods for gourmet treats with
international flair. 

For example, create a buffet of
easy-to-eat Italian treats such as
Caprese salad skewers with moz-
zarella and tomatoes, prosciutto-
wrapped melon balls or olive tape-
nade crostinis. A glass of crisp,
vibrant Pinot Grigio adds the per-
fect touch to your Italian-inspired
feast.

5) Make the most of your out-
door space by transforming your
rooftop or backyard into an out-
door café. A mix of citronella can-
dles and colorful tea lights can
keep the pests away and help set
the mood for an intimate evening
affair. 

For an added fashionable
touch, try draping a vibrant pash-
mina over each chair—this adds a
burst of color to your space and
gives guests a way to keep warm
if the night gets chilly. 

Learn More
For more entertaining and recipe

ideas, visit www.eccodomani.com. 

Bringing Chic Style To Warm-Weather Fetes

Metallics are the hot fashion
trend right now. Bring this style
home with shimmering table
accents like metal vases and sil-
ver-labeled wine bottles.

(NAPSA)—There’s good news
for our nation’s service members
and military families that are
transitioning home. Resources to
support recovery and reintegra-
tion exist to help our nation’s war-
riors and their families cope with
the injuries, stress and psycholog-
ical health concerns that can be
experienced during the deploy-
ment cycle.

When servicemen and service-
women return home, it’s important
to remember that the transition
from deployment to base or civilian
life can impact not only service
members but also their entire fam-
ilies — spouses, children, parents,
siblings and other loved ones. 

The person who left is often not
the same person who will come
back, and the same is true for ser-
vice members’ families. Feeling
anxiety about changing relation-
ships in a family can be a natural
reaction to deployment. 

Fortunately, military families
don’t have to experience this kind
of stress on their own. Resources
like the Real Warriors Campaign
(www.realwarriors.net) offer sup-
port for those on the battlefield and
the home front. The campaign,
sponsored by the Defense Centers
of Excellence for Psychological
Health and Traumatic Brain Injury
(DCoE), promotes the processes of
building resilience, facilitating
recovery and supporting reintegra-
tion for returning service members,
veterans and their families. 

The program offers practical
articles and advice, including tips
for spouses of returning service
members and useful information
for those who are dealing with
deployment, as well as additional
resources available through part-
ners such as the National Military
Family Association. 

Real Warriors Campaign volun-
teers Maj. Jeff Hall and his wife,
Sheri, experienced the challenges
of reintegration firsthand when
Hall returned from his second
deployment to Iraq. “I could tell
when he walked in the door of the
hangar, he wasn’t the same man,”
Sheri said. “He would say things,
and his eyes would become black,
and that wasn’t Jeff at all.” 

With the support of his com-
manding officer and his family,
Hall and his wife attended a
treatment program at  the
Deployment Health Clinical
Center, where they interacted
with service members experienc-
ing similar psychological health
concerns. 

“I thought getting mental
health help would be the end of
my career. It wasn’t. I’m a better
soldier today because I know that
resources are available, and they
work,” Hall said. 

If you or a loved one is experi-
encing a psychological health con-
cern, there are resources avail-
able, and they work. 

To learn more, visit the Real
Warriors Campaign Web site at
www.realwarriors.net. 

Helping Military Families Cope With Change

Maj. Jeff Hall — pictured here
with his family — learned first-
hand the value of having a
resource to help him rejoin his
family after a deployment. 

(NAPSA)—Alcohol is the most
widely used substance of abuse
among America’s youth, contribut-
ing to the three leading causes of
death among 12- to 20-year-olds
(unintentional injury, homicide
and suicide). 

Research shows that those who
start drinking before age 15 are
six times more likely to have alco-
hol problems as adults than those
who start drinking at age 21 or
older. According to a study, more
than a quarter of youth in that
age group (27.6 percent) drank
alcohol in the past month. 

A survey by the Substance
Abuse and Mental Health Ser -
vices Administration (SAMHSA)
shows that the underage drinking
rates were as high as 40 percent
in some states such as North
Dakota and Vermont. 

The study also reveals that
nationwide, approximately 8.6
percent of past-month drinkers
ages 12–20 purchased their own
alcohol the last time they drank.
The rates were among the highest
in Louisiana and the District of
Columbia and among the lowest
in Alaska and New Mexico. 

To combat the epidemic of
underage drinking, SAMHSA and
the Ad Council have produced a
series of national public service
advertisements to encourage par-
ents to talk to their children about
drinking alcohol at an early age. 

“Underage drinking is a
national crisis putting the lives
of millions of Americans at risk
as well as the futures of many of
our youth,” said SAMHSA

Administrator Pamela S. Hyde,
J.D. “The national educational
campaign aims at bringing to
bear the most effective weapon
against underage drinking—con-
versations between parents and
their children.” 

Created by ad agency Deutsch
Inc. through the Ad Council, the
PSAs aim to reach parents of chil-
dren ages 11–15, with an empha-
sis on parents of middle school
children. The ads encourage par-
ents to talk early, talk often and
get others involved. 

The related website features an
action plan that parents can per-
sonalize for their children to help
start the conversation and share-
able re sources to send to family
members, peers and other adult
influencers on their child’s decision
to drink. 

For more information, visit
www.stopalcoholabuse.gov. 

Underage Drinking Prevention Campaign

Those who start drinking before
age 15 are six times more likely
to have alcohol problems as
adults than those who start at
age 21 or older. 

***
There is nothing more admirable than two people who see eye-
to-eye keeping house as man and wife, confounding their enemies
and delighting their friends.

—Homer
***

***
Example is not the main thing in influencing others. It is the only
thing. 

—Albert Schweitzer 
***

***
One advantage of marriage, it seems to me, is that when you fall
out of love with each other, it keeps you together until maybe you
fall in again. 

—Judith Viorst 
***

***
Find the good—and praise it. 

—Alex Haley 
*** 

***
The first bond of society is marriage. 

—Cicero 
***

***
It is easier to fight for one’s prin-
ciples than to live up to them.

—Alfred Adler 
***

***
The strongest man in the world
is he who stands alone.

—Henrik Ibsen 
***

***
Love is what you’ve been
through with somebody. 

—James Thurber
***

***
Don’t worry that children never
listen to you; worry that they
are always watching you. 

—Robert Fulghum 
***

***
What counts in a happy mar-
riage is not so much how com-
patible you are, but how you
deal with incompatibility. 

—Leo Tolstoy 
***

***
Any fool can have a trophy wife.
It takes a real man to have a tro-
phy marriage. 

—Diane Sollee
***

The homeland of the first immigrant processed at Ellis Island was
Ireland. Her name was Annie Moore and she was from County Cork.
She passed through Ellis Island on January 1, 1892.

The f irst compact discs
appeared in stores in the early
1980s and could play 74 min-
utes of music on the insistence
of Sony chief Akio Morita. He
felt a single disc should be able
to carry Beethoven’s “Ninth
Symphony.”

The hit disaster film “Earth-
quake” featured a gimmick
called Sensurround, which cre-
ated synchronized vibrations in
theaters by means of thumping
bass sounds.




