
(NAPSA)—More than $4.1 bil-
lion has been raised by selling
UNICEF holiday cards to help
save, improve and protect the
lives of millions of children. The
cards are at www.unicefusa.org,
Pier 1 Imports, Hallmark Gold
Crown stores, IKEA and Barnes
& Noble, among others. 

**  **  **
Allstate developed its Good

Hands Coverage Checkup to help
consumers review their current
auto insurance policy limits and
identify where they may need
more coverage or less. To learn
more or to locate an agent near
you, visit www.allstate.com or call
(800) ALLSTATE.

**  **  **
JCPenney is bringing the cul-

tural symbol of the doghouse to
life through an integrated viral
experience. Like its real-life
equivalent, the online doghouse is
a place where men end up for
their thoughtlessness. To learn
more, visit www.Beware OfThe
Doghouse.com.

**  **  **
The release of the “CSI: NY”

video game was timed to coincide
with the show’s milestone 100th
episode. Since the first game in
the series was released in 2003,
more than 3.5 million units have
been sold. To learn more, visit
http://csi.us.ubi.com/ny.

**  **  **
The best holiday memories are

of time spent with family and
friends. Years from now, your kids
will remember the time spent
with you making gifts, baking
cookies and just filling the house
with holiday cheer. Visit
paintideas.com for inspiration
and to share your own project
ideas.

**  **  **
The Web site www.youvegot

 supper.com provides a free
weekly menu of quick and tasty
family-friendly recipes, along
with a printable grocery list of
all the ingredients needed to
prepare these nutritious family
meals. 

**  **  **
From convenience and the

environment to life changes and
the economy, there are many rea-
sons to leave a large house for an
urban loft or cozy bungalow.
Learn how to make the most of
your move at the Mayflower Tran-
sit Web site, www.mayflower.com.  
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(NAPSA)—Entertaining fam-
ily and friends can certainly lift
the spirits, but with dismal eco-
nomic news coming almost daily,
hosts and hostesses need to be
smarter than ever to throw a
great soiree that doesn’t break
the bank. The secret is to use
wines and food that offer excep-
tional value for the dollar and to
know when to  splurge and
where you can save when plan-
ning your menu. 
Wine expert David Mirassou,

sixth-generation member of Amer-
ica’s oldest winemaking family,
and David Katz, Napa Valley-
based chef, caterer and food and
wine pairing expert, provide these
tips on how to throw a spectacular
celebration without breaking the
bank. For more budget-friendly
food and wine tips, visit
www.mirassou.com. 

1.) Plan ahead—Review the
recipes and create your shopping
list, making careful note of poten-
tial substitutions that can stretch
your food budget. For example,
depending on the time of year,
frozen sweet corn may be an inex-
pensive and time-saving substi-
tute for fresh corn in recipes. Chef
Katz recommends also reviewing
food ads to determine where you
can get the best deals on these
ingredients.

2.) Plan to offer your guests
both a red and a white wine—
“You can’t go wrong serving
Chardonnay and Pinot Noir,” says
Mirassou. Mirassou® Chardonnay
has wide appeal because it is light
on the oak with more fruit-for-

ward flavors to maximize food
pairing options. Pinot Noir is cur-
rently a trendy wine choice and
also has great versatility in food
pairings. 

3.) How much wine should
you serve?—When allocating
how many bottles of white versus
red you should purchase, consider
three things: the length of the
event, the season of the year and
the tastes of your friends and fam-
ily. A general rule of thumb is to
plan on about one glass of wine
per person for each hour of the
gathering. 

4.) Stretch your wine dol-
lar—Now is the time to take
advantage of price breaks for pur-
chases of six-plus bottles at select
supermarket chains. For an event,
the savings can really add up. 

Elegant Entertaining On A Budget:
Food And Wine Experts Reveal Ways To Save

Stretch your entertaining dollar
with food and wine that offer
exceptional taste and value. 

(NAPSA)—It’s important for
TV viewers without a cable or
satellite subscription to tune in to
a few tips if they want to have
uninterrupted television service
through 2009. 
Experts in Digital Television

(DTV) say people who receive TV
through an antenna may lose
reception entirely if they don’t
take certain actions before the end
of the year. Doing so could better
prepare them for a changeover
taking place after midnight on
February 17, when all full-power
TV stations will stop broadcasting
in analog (the type of signal cur-
rently used) and start broadcast-
ing exclusively in digital. 
Viewers who want to continue

receiving free TV service without
buying a new set will need a digi-
tal converter box, which allows
analog TVs to receive digital
broadcasts. The National Telecom-
munications and Information
Administration, the federal
agency that is offering every
household in America two coupons
to offset the cost of the converters,
is asking people to “apply, buy and
try” now. 
Consumers are encouraged to

apply for a $40 DTV converter box
coupon either online (DTV2009.gov)
or over the phone (1-888-DTV-
2009), buy the box as soon as they
receive the coupon and try it with
their TV set as soon as they make
their purchase. 
This should give people time to

follow all the installation and chan-
nel-scanning instructions and make
antenna adjustments, if needed. 
John Boland, PBS chief content

officer, agrees with this advice.
“For most people, making the
transition to digital TV will be

straightforward, but we’ve already
heard from viewers who have had
problems installing their boxes or
found that they had reception
issues,” said Boland. “We strongly
recommend that everyone take
steps now to avoid missing the
switchover deadline and losing
access to broadcast service.” 
Boland added that PBS is

offering a wide variety of re -
sources to help viewers make the
switch, including a 30-minute
program from “This Old House”
entitled “Get Ready for Digital
TV” that is airing on PBS stations
through February. 
The program, along with video

DTV tips, can be seen on YouTube
and on PBS’ informative DTV Web
site, pbs.org/dtv, which also fea-
tures how-to guidance for making
the switch to DTV, downloadable
fact sheets in English and Span-
ish, and more. 
Viewers without access to the

Internet can call 1-888-CALL-
FCC or their local PBS station for
DTV information and advice. 

Viewers Urged To Prep For 2009’s Transition To DTV

As of February 2009, older TVs
will need more than an antenna
to receive a broadcast signal. 

(NAPSA)—While an unstable
economy won’t stop people from
buying gifts, it may change the
kind of gifts they purchase.
In tough economic times, it

makes sense to invest in gifts
that costs a little more but will
last a lot longer, such as heir-
loom jewelry.
Tokens of family sentiment
Some of the best examples and

“trendiest” items include wearing the
initials of a loved one. Those of a
cherished child, spouse, favorite
grandfather or someone otherwise
significant are a constant reminder
and talisman of your love. Other
sought-after examples of sentimental
jewelry include religious or spiritual
symbols and engraved jewelry with
messages of love, poetry, song lyrics
and notes in foreign languages.

Enlightenment jewelry
Yoga helps heal and soothe the

mind and body. Jewelry reflecting
these beliefs has risen from popu-
larity of these practices. Karma jew-
elry, that which usually incorpo-
rates the symbol of a circle, is used
as a reminder to act well in the tune
of good Karma and its mantra,
“what goes around comes around.” 

Empowerment jewelry
A fascination with astrology

and astronomy, which is said to be
useful in understanding, inter-
preting and organizing informa-
tion about personality, human
affairs and other terrestrial mat-
ters, has led to wearing beautiful
and meaningful Zodiac jewelry.

Last but not least, the peace sign
has seen a recent resurgence just
in time for its  50th anniversary.

Selecting fine jewelry
The first step in selecting any

piece of fine jewelry is to shop at a
reputable and professional jew-
eler. Look for one who is a mem-
ber of a professional trade associa-
tion, such as Jewelers of America,
which requires high ethical stan-
dards of members and provides
ongoing education. 
“If well taken care of, fine jew-

elry will last throughout genera-
tions, remaining an enduring
symbol of love,” notes Helena
Krodel, associate director for
media of Jewelry Information
Center, a nonprofit trade associa-
tion that educates consumers
about fine jewelry and watches.
For more information, or to

obtain savvy shopping tips about
fine jewelry and watches, visit
www.jic.org. 

Wearable Heirlooms: Investing In Gifts That Last

Hearts, initials and jewelry with
engravings of personal mes-
sages are timeless and sentimen-
tal, making them the perfect gift
for any occasion.

***
Television is simply automated
daydreaming.

—Lee Lovinger
***

***
Television: Chewing gum for the
eyes.

—Frank Lloyd Wright
***

***
Television has done much for
psychiatry by spreading infor-
mation about it, as well as con-
tributing to the need for it. 

—Alfred Hitchcock
***

***
If it weren’t for the fact that the
TV set and the refrigerator are
so far apart, some of us would-
n’t get any exercise at all. 

—Joey Adams
***

***
Television should be the last
mass communication medium
to be naively designed and put
into the world without a sur-
geon-general’s warning. 

—Alan Kay
***

***
Quotations will tell the full mea-
sure of meaning, if you have
enough of them.

—James Murray
***

***
I am fully conscious of the fact,
that aphorisms are like wan-
dering Gypsies. They must
always be published without
guarantee of the authenticity.

—Erkki Melartin
***

***
It’s such a pleasure to write
down splendid words—almost
as though one were inventing
them.

—Rupert Hart-Davis
***

***
A proverb is a short sentence
based on long experience.

—Miguel de Cervantes
***

***
It is my belief that nearly any
invented quotation, played with
confidence, stands a good
chance to deceive.

—Mark Twain
***




