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(NAPSA)—One woman, Dr.
Laura Lapham at Florida State
University, is studying possible
new energy sources at the bottom
of the sea. Another woman, Dr.
Sandra Ugrina at the University
of Maryland, is developing ways to
make the next generation of air-
craft more fuel efficient by reduc-
ing the drag on their wings. And
still another, Dr. Sridevi Vedula
Sarma at the Massachusetts Insti-
tute of Technology, is investigating
ways to improve treatments for
Parkinson’s disease.
What these women have in

common, in spite of their diverse
fields of study, is that they’re
among an elite group of female
scientists whose cutting-edge
research is aimed at addressing
some of today’s toughest scientific
challenges. Take Dr. Lapham, for
instance. The postdoctoral re -
searcher at FSU’s department of
oceanography is studying whether
deep-sea methane hydrates—crys-
tallized mixtures of hydrocarbon
gas and water—could one day be a
significant alternative source of
energy.
“These hydrates are thought to

be the largest reservoir of fossil
fuels,” says Dr. Lapham.
One other thing all three

women have in common? Along
with two others—Yale Univer-
sity’s Dr. Ania Bleszynski-Jayich,
who is testing some tenets of
quantum physics; and the Univer-
sity of Pennsylvania’s Dr. Sara
Aton, who is trying to solve the
mystery of how the brain works
while we’re sleeping—they’re also
all recent recipients of a presti-
gious 2008 L’Oréal USA Fellow-
ships For Women in Science
award. “Basic research has led to
so many important advances,”
says Dr. Bleszynski-Jayich. “I will
be so excited when my research,
which explores the world of quirky

quantum mechanics, will someday
be part of a positive impact on
society.”
The L’Oréal USA Fellowships

come at a time when women in sci-
ence not only remain the exception,
but—despite solid evidence to the
contrary—face the persistent myth
that they’re somehow less adept
than their male counterparts.
Indeed, in a sign of just how

much of a hot-button issue it’s
become, one university president,
Harvard’s Lawrence Summers,
resigned in 2006 after professors on
campus objected to his comment—
which Summers claimed was
merely intended to spark a lively
intellectual debate—that “intrinsic
aptitude” could explain why fewer
women than men enter science and
engineering professions.
Statistics tell at least part of the

story: Despite earning half of all
science degrees—and constituting
half of America’s total workforce—
women hold just 20 percent of the
science jobs in the country. By way
of comparison, at L’Oréal, which
invested more than $800 million
on research and development last

year, over half of its 3,000-plus
researchers are women. Laurent
Attal, L’Oréal USA’s president and
CEO, is adamant about encourag-
ing female scientists.
“We believe the world needs

science and science needs women,”
he says. Dr. Ralph J. Cicerone,
president of the National Acad-
emy of Sciences, agrees. “A diverse
scientific community produces
more cutting-edge research, which
is essential to solving some of the
world’s most complex problems,”
he adds.
To that end, L’Oréal USA also

sponsors a “For Girls in Science”
effort that provides hands-on,
after-school programs meant to
inspire girls in science, technology,
engineering and math.
Who knows, maybe one of those

girls will play her own part in
helping to reduce fuel consump-
tion or assisting many of the
nearly 40,000 Americans diag-
nosed with Parkinson’s disease
each year. Should that happen,
they’ll likely praise their families
and mentors for their help and
guidance, just as the winners of
this year’s L’Oréal USA Fellow-
ships For Women in Science did.
“Mentorship is a key strategy to

encourage women in science,” says
Dr. Aton. “When you come to a
point in your career and life where
you have to make tough decisions,
having someone who can give you
good advice will get you through.”
And family support plays a vital

role, too—even more so for some-
one like Dr. Bleszynski-Jayich,
whose parents are physicists.
While some kids call home to ask
at what temperature to bake a
lasagna, Dr. Bleszynski-Jayich
calls to chat about negative index
of refraction materials. And then
she asks about lasagna.
For more information, visit

www.lorealusa.com.

Female Scientists Work To Make Breakthroughs

Dr. Laura Lapham stands in front
of a Pore-Fluid Array instrument,
which she helped design to
investigate potential undersea
energy sources.
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(NAPSA)—According to a re -
cent survey, 83 percent of cell
phone owners cite “use in an
emergency” as the top reason they
have a cell phone. Meanwhile, 66
percent list “personal safety” as a
primary reason for having one.
Yet these responses aren’t just

the result of consumers being
overly cautious; the survey also
found that 74 percent of cell
phone owners actually have used
their phone in an emergency situ-
ation. Of those who have done so,
85 percent have used their phone
when they’ve had car trouble or to
call in an accident, 44 percent
during a power outage and 11 per-
cent for natural disasters.
Whatever the reason for the

call, however, a cell phone is only
useful when and where there’s a
signal—preferably a strong one.
Yet in many areas, especially
inside a building or vehicle, a sig-
nal may be unavailable or too
weak to hold a call; that’s where a
signal booster comes in.
Wi-Ex, developer of the zBoost

line of cell phone signal boosters,
offers an array of products that
help amplify cell signals wherever
users are. In addition, to further
focus on the need for personal and
public safety, the company has
launched a safety division.
“Our survey reveals just how

important personal safety and
emergencies are when it comes to
consumers and their cell phones,”
says Lloyd R. Meese, president and
CEO of Wi-Ex. “The safety technol-
ogy platform will make it easy for

us to partner with others who are
providing safety products that rely
on a strong cell phone signal.”
The first product released by

the company’s safety division is
the zBoost Disaster Relief Signal
Booster, which can be used to pro-
vide an enhanced cell phone sig-
nal in disaster areas. The division
will also feature products focused
on other public safety areas
including security and emergency
vehicles, law enforcement vehicles
and health care facilities. The pri-
vate safety products will focus on
providing enhanced cell phone sig-
nal for campuses and public park-
ing decks.
Like all Wi-Ex products, these

new boosters improve indoor cell
phone signals through the cre-
ation of cell zones. They are easy
to install, affordable and increase
in-building coverage by up to
2,500 square feet. To learn more,
visit www.wi-ex.com.

Making Sure Cell Phones Work In An Emergency

Safety and emergencies are top
priorities when it comes to rea-
sons for having a cell phone.

(NAPSA)—With warm weather
abound, so begins another famil-
iar time of year: wedding season!
As a $70 billion industry, wed-
dings range from intimate and
modest to extravagant and high
priced. Learn the latest trends in
achieving contemporary elegance
on your big day. 

Bring on the Bubbly
A simple way to instill a sense

of luxury is to treat guests to a
chilled glass of bubbly as they
arrive at the reception. While
champagne may be the first
sparkling wine that comes to
mind, Italian Prosecco is a light,
elegant summer beverage, and the
floral notes and lower alcohol con-
tent make it a classic aperitif to
sip during ceremonies. Impress
friends and family by serving
Santa Margherita Prosecco from
Italy’s Valdobbiadene region,
home to its highest-quality Pro -
secco vineyards. Its delicate blend
and fruit-forward flavor sets it
apart from other bubblies, and the
Santa Margherita name will set
the tone for your elegant evening.

Little Details
Remember to focus attention on

small details to make your wed-
ding truly unique. Add personal
influences such as flowers from
your bouquet to decorate cocktail
trays, or integrate edible flowers
into fare in colors matching your
palette. Pansies, marigolds or nas-
turtiums are simple yet elegant,
and guests will appreciate the
romantic sentiment.
Favors for Friends and Family
Customize your event by offer-

ing favors that are reflective of
the big day. Give a personal gift to
guests such as a favorite wine
from a vineyard that is special to
the bride and groom or delicious,

upscale edibles from a favorite
local bakery. Add an intimate
touch by designing your own gift
tags for friends and family. 

Setting the Table 
Centerpieces pose as a focal

point and contribute to the overall
ambience of a wedding. Tradi-
tional floral arrangements come to
mind; however, a striking way to
illuminate a table is to include
floating candles in your tabletop
decor. Take cues from classic style
and use bubbly as a fun and luxu-
rious centerpiece. Chill bottles of
Santa Margherita Prosecco in vin-
tage silver wine buckets, and sur-
round with coupe glasses to lend a
sense of old-world elegance to any
table. 

Over 2 million couples will say
“I do” over the next four months,
and it’s easy to get overwhelmed
between the flowers, cakes and
future in-laws. Remember that
there are simple ways to make
your big day picture perfect while
staying true to your wedding day
dream.    

Wedding Season Style Guide

Chilling bottles of a classic aperi-
tif in vintage silver buckets will
lend old-world elegance to any
table.

(NAPSA)—A new series of pub-
lic service advertisements from The
Advertising Coun cil, in partnership
with the USDA Forest Service and
the National Association of State
Foresters, features Smokey Bear
and is designed to educate even
more Americans about their role in
wildfire prevention. Visit www.
smokeybear.com. 

**  **  **
One business expert has iden-

tif ied the one problem that,
when addressed, makes solving
all other problems easier. Even
better, he has a solution. In his
new book, “Six Disci plines Exe-
cution Revo lu tion,” business
expert Gary Harpst shows how
small and midsize businesses
can balance optimum levels of
both strategy and execution to
earn sustainable, manageable
growth.

**  **  **
The annual L’Oréal USA Fel-

lowships For Women in Science
program awards $40,000 each
year to five recipients to be used
toward independent scientific re -
search. Winners also serve as role
models to girls and young women
considering a scientific career.
Visit www.lorealusa.com.

**  **  **
You can visit www.aigag.com/

ROPselect-a-term to learn about

and compare term insurance from
a variety of insurance carriers.

**  **  **
Recent weather patterns and

the associated losses have led to
an exploration of the benefits of
mandatory flood insurance for
everyone, according to chartered
property casualty underwriters.
You can learn more at
www.cpcusociety.org.

**  **  **
Having a strong cell signal is

important to everyone, but in an
emergency it could become criti-
cal. Now available from Wi-Ex are
products that help amplify cell
phone signals no matter where
you are. To learn more, visit
www.wi-ex.com.

**  **  **
Assisted GPS locators such as

Zoombak equip dogs with a com-
pact tracking device that uses
satellites and cellular networks

to monitor location 24/7. You’re
notified by e-mail and text mes-
sage if the dog leaves its “safe
zone.” For more information,
visit www.zoombak.com.

**  **  **
At your next party, serve one

simple, signature party drink. A
crowd pleaser that takes only two
ingredients and just a few seconds
is the Baileys Shiver. Simply put
Baileys Irish Cream and ice into a
blender, blend until smooth and
serve in a tall glass. For more
tips, visit Baileys.com.

**  **  **
Engagement rings and wed-

ding bands serve as lifelong
reminders of dedicated love. You
can find the right rings by shop-
ping with a reputable jeweler. For
information on fine jewelry and
engagement ring trends, visit
Jewelry Information Center at
www.jic.org.

**  **  **
If you’re going to Italy for the

first time, how do you decide
where to go? Answer: Hit the
highlights. Begin with Rome,
especially the Colosseum and St.
Peter’s Basilica. Toss a coin into
the Trevi Fountain be fore dining
in a quaint café. Immerse yourself
in culture with a “Best of Rome”
tour. To learn more, visit Pleasant
Holidays.com.
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