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(NAPSA)—For some soon-to-
be-married couples, choosing a
wedding cake is becoming more
important than deciding on an
entrée. When selecting a wedding
reception menu, the engaged are
finding it’s hip to “marry” the
unexpected, like pairing wine with
wedding cake. 

Couples often serve wedding
cake with champagne, but a sweet
cake can exaggerate champagne’s
acidity and leave a bitter taste.
When choosing a wine to serve with
wedding cake, keep in mind com-
plementing aromas, textures and
dominant flavors. The main cue in
wine pairing is the type of sauce or
spice used in each dish—and the
same goes with dessert. Focus on
the strongest flavors, particularly
the frosting and filling. A rich
chocolate cake, for example, calls
for a bold and velvety red wine,
such as Mirassou’s Merlot, to com-
plement and enhance the full flavor
of the chocolate.

Anna Pezik, a senior editor
with Brides.com, knows firsthand
how important a couple’s food and
wine choices—and other wedding
details—can be in influencing the
feeling of their big day. 

Ms. Pezik notes, “From their
color choices to their tasting pref-
erences, couples want their wed-
ding day to reflect their personal
style. By offering their guests a
selection of varietals that pair up
with each course throughout the
reception—from the appetizers to
the wedding cake—couples set the
tone of their day and offer guests
a memorable culinary experience.”

Here are some other innovative
wedding cake ideas:

• Square-shaped cakes are
becoming more popular. Balance
out the clean lines of an angular
cake with an ornate, vintage cake
topper. 

• Ivory buttercream icing is
still a classic, yet it can be mod-

ernized with accents of brown,
platinum or even black icing.
Choose a color scheme that com-
plements your wedding.

• Traditional cake flavors—
such as chocolate cake with but-
tercream filling, and white cake
with white chocolate filling and
fresh berries—are always deli-
cious. Look to a family or child-
hood favorite for inspiration.

• Many of today’s cakes are
being lavishly adorned with flow-
ers. Consider a flower that has
special meaning for you and your
fiancé.

• The cake’s stand or display
table should not be forgotten but
also shouldn’t detract from the
cake. Focus on simplicity and har-
mony—if roses are prominent in
your centerpieces, sprinkle rose
petals on the table rather than
adorning it with an arrangement. 

However you decide to person-
alize your wedding, remember
that food and wine choices can
add or detract from the feeling of
your special day. Envision your
dream wedding and let the magic
of perfectly paired food and wine
inspire your wedding day. For
more bridal tips or to enter the “I
Do with Mirassou” contest, visit
Mirassou.com.

Wedding Tips That Take The Cake

Chardonnay pairs well with
vanilla-flavored and almond-fla-
vored cakes that have butter-
cream or coconut filling or icing. 

(NAPSA)—America’s love affair
with the outdoor room is pushing
the envelope on a wide range of
consumer products, from high-
tech kitchen appliances to luxuri-
ous textiles. With a goal of making
the outdoor room as functional as
it is comfortable, the creativity
and technical expertise of manu-
facturers are being stretched like
never before.

Performance fabrics companies
are stepping up to this challenge,
offering chenille, jacquard and
even velvet fabrics that are engi-
neered for outdoor rooms. These
high-tech fabrics are just as luxu-
rious as their indoor counter-
parts, yet able to withstand the
outdoor elements. Romantic sheer
fabrics are the latest in a long
line of specialty textiles for out-
door rooms, opening up a new
world of creative possibilities that
range from privacy screening to
exotic embellishments. 

“The wonderful thing about
today’s performance fabrics, such
as sheers, is you don’t have to
compromise—you can have unri-
valed beauty and durability all in
one fabric,” said Richard Frinier,
an internationally recognized
home furnishings designer who
has created a line of Sunbrella®

performance fabrics for outdoor
rooms. “As a designer, it is very
fulfilling to see that there are no
limits to how my creative inspira-
tions can be translated into worry-
free fabrics for indoor or outdoor
decorating.” 

A 46-year leader in perfor -
mance fabrics, Sunbrella has
launched its sheer fabrics in three
lines—Mist, which is a traditional
lightweight sheer; Illusion, which
offers more texture and weight;
and Casement, a high-end sheer

fabric with elegant texture and
design. Imagination is the only
limitation to how sheers can be
used in the outdoor room.

If your outdoor room is a
screened porch, you can install
sheers inside the screens, which
adds a touch of elegance, not to
mention privacy and protection
when it rains. Because Sunbrella
sheers are performance fabrics,
they dry quickly and do not sup-
port the growth of mold or
mildew. 

Other exciting applications for
sheer fabrics in the outdoor room
include wrapping columns and
archways or adding decorative
touches to gazebos. Some home-
owners use sheers in whimsical
ways, incorporating them into
daybeds and furniture for an
exotic look and feel. 

Sunbrella Sheer fabrics use the
same yarns that you will find in
traditional Sunbrella casual fab-

rics for cushions and market
umbrellas, which assure durabil-
ity, fade resistance and ease of
cleaning, not to mention color
coordination. Sheers are created
with a newly developed weaving
and finishing capability, inspired
by homeowners eager to push the
outdoor room to even greater
heights of enjoyment. 

“Luxuriating in the outdoors is
deeply rooted in our psyches,
going back centuries to the days of
the Greeks and Romans,” Frinier
said. “These ancient cultures also
had luxurious fabrics in their out-
door settings. What they didn’t
have is the combination of beauty
and performance that modern
technology and creative excellence
are making possible for today’s
homeowners.” 

For more information on deco-
rating outdoor rooms, visit
www.sunbrella.com and see the
latest in fabric innovations. 

Sheer Fabrics Pushing Creative Envelope For Outdoor Rooms

Outdoor rooms are pushing the envelope on product design, from
high-tech kitchen appliances to luxurious performance fabrics that
can weather the great outdoors. 
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(NAPSA)—A bill before Con-
gress could help put the brakes on
increased car repair costs, possi-
bly helping to save seniors—and
other Americans—some cash. 

Studies show that vehicle repair
costs may be up to 25 percent
higher at a new-car dealer than at
an independent repair shop. It’s
thought that cost could be espe-
cially burdensome for older Ameri-
cans, many of whom are on fixed
incomes. 

Advocates say the bill, called
the Right to Repair Act, could
save seniors money by ensuring
that they can choose the auto
mechanics they use, rather than
limiting their options. 

A Question Of Choices
Vehicles are becoming increas-

ingly sophisticated, with virtually
every system either monitored or
controlled by computers. As a
result, servicing these vehicle sys-
tems to keep them in safe working
condition requires ready access to
complete and accurate informa-
tion from the car companies.

Supporters of the Motor Vehi-
cle Owners’ Right to Repair Act
(H.R. 2694) say it was introduced
to ensure that car owners and
their trusted repair shops have
the same access to safety alerts

and repair information as the
franchised new-car dealer net-
work. 

“The fact is that many older
Americans rely on trusted neigh-

borhood repair shops to keep their
vehicles serviced, repaired and
operating safely,” says Kathleen
Schmatz, president and CEO of
the Automotive Aftermarket
Industry Association. “Their inde-
pendence may be severely compro-
mised if they are forced back to
the dealer for service and repairs,
particularly if there is no dealer-
ship in their area.”

Voicing Your Opinion
All motorists can voice their

opinion on this matter by visiting
www.righttorepair.org. The site
lets you send a letter to each of
your congressional representa-
tives, urging them to support the
Right to Repair Act by adding
their names to the growing list of
co-sponsors.

Seniors Give High Auto Repair Costs The Red Light

Many older Americans live on a
fixed income and Right to Repair
ensures that they can continue
to enjoy the affordability and
convenience of having their
vehicle serviced at the repair
shop of their choice.

(NAPSA)—Members of the
military are getting free access
to an online credit management
tool. BrightScore helps individu-
als understand what factors
have hurt or helped their credit
scores, creates custom action
plans and provides access to live
counselors.  Learn more at
www.SaveAndInvest.org. 

**  **  **
Weather expert John Van Pelt

founded the Storm Education
Team to help families prepare for
disasters. To learn more, visit
www.stormstudy.com. For more
information on preparing for dis-
aster, visit www.energizer.com/
 preparedness. 

**  **  **
The Saver ’s Credit—a little-

known tax credit made available
by the IRS to low-to-middle-
income workers—could make sav-
ing for retirement more affordable
than you think. For details, visit
the Transamerica Center for
Retirement Studies at www. trans
 americacenter.org.

**  **  **
Increasingly, insurance compa-

nies weigh credit history when
assessing a consumer application
and setting premiums. True-
Credit.com provides consumers
access to Property and Auto
Insurance Scores, as well as other

credit management tools. For
details on checking insurance and
credit scores, see www.true cred it.
 com/insurance.

**  **  **
When protecting your lawn

from insects, remember that some
attack from above and some from
below. Using a product such as
Bayer Advanced™ Complete Insect
Killer for Soil & Turf is one way to
protect your lawn from both
kinds. To learn more, visit bayer
advanced.com.

**  **  **
“An income annuity is a great

way to ensure your money lasts as
long as you do,” says Al Close of
Symetra Financial. For more
retirement planning tips, visit
www.symetra.com.

**  **  **
Cooking with cranberries is

even more delicious when there’s a
$25,000 cash prize. All you have to
do is submit your own cranberry

infused recipe. Cranberry contest
hopefuls can enter now through
May 30, 2008. To learn more, visit
www.oceanspray.com. 

**  **  **
The Internet is a great place to

learn about health insurance
terms and find a new health
plan—if you know where to look.
Web sites like eHealthInsur
ance.com offer side-by-side com-
parisons of rates and benefits.

**  **  **
A product line called Produce

Saver from Rubbermaid can help
consumers reduce food waste,
save money and live healthier
lives by keeping produce fresh up
to 33 percent longer than tradi-
tional containers. Visit www. rub
 bermaid.com. 

**  **  **
To promote the organ and its

music, the American Guild of
Organists has designated 2008-
2009 as the International Year of
the Organ. For more information,
visit www.agohq.org or e-mail
os@agohq.org.

**  **  **
Weather expert John Van Pelt

founded the Storm Education Team
to help families prepare for disas-
ters. To learn more, visit www.
 stormstudy.com. For more informa-
tion on preparing for disaster, visit
www.energizer.com/preparedness. 




