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(NAPSA)—As women are con-
ducting more business over meals,
some find the wine list to be more
intimidating than sealing the
deal. A recent study surveying
members of the International
Association of Culinary Profes-
sionals, primarily female food
experts, found that even among
this savvy group many lacked the
confidence to order wine in restau-
rants. Following are a few simple
tips from “Wine for Women”
author Leslie Sbrocco to make
ordering wine in a business envi-
ronment enjoyable and stress-free. 

Navigating the Restaurant
Wine List and Choosing Wine

Give the list a thorough glance
and look for familiar wines. Wines
are traditionally organized by vari-
etal or region, then listed according
to price. A new trend in wine lists
is organizing wines by style and
taste from lightest to fullest, which
is really helpful when it comes to
pairing wine with your meal. Pric-
ing varies greatly among restau-
rants but expect to pay at least
double the retail price on most bot-
tles. In a business setting, choosing
a wine in the mid-price level is
usually a good option. Since every-
one’s wine preference is different,
look for “fruit-forward” wines such
as those from Mirassou Winery—
that is a wine style that showcases
the fruit characteristics. This style
is a safe bet for the table since it
will appeal to a variety of palates. 
Food and Wine Pairing Basics

First, throw out the old idea of
only white wine with fish and red
wine with meat. You’re really
matching the texture—full with
full, light with light. A delicate dish
with a subtle sauce will pair nicely
with a lighter white and a hearty
dish will be enhanced by a full-bod-
ied white or red. Consider the
sauces: a dish with a creamy mus-
tard sauce deserves the same wine
pick, whether it is served with
chicken, veal, salmon or vegetables. 

Tasting the Wine 
1) See—Hold the glass up at a

slight angle and observe how the
light passes through it. Both red

and white wine should appear
brilliant in color, rather than
cloudy and dull. Looking at the
color of the wine will often give
you clues to its style. In general,
l ighter-colored wines will  be
more delicate and vibrant, while
darker-hued wines (both red and
white) will be more full-bodied
and ripe. 

2) Swirl—Hold the base firmly
on the table and give it a good
swirl to get oxygen to the wine
and help it “open up.” 

3) Smell—You’re checking to
make sure the wine has not
“turned” or been stored improp-
erly. Smell for off odors reminis-
cent of musty cardboard or vine-
gar, which means the wine is
flawed and should be replaced.
Don’t send back a wine just
because you don’t like it but if the
wine smells off to you, don’t hesi-
tate to alert your server. 

4) Sip—The best way to really
get a good taste of the wine is to
suck in a bit of air—it’s the oxygen
that helps to open up the wine
after you have taken a sip.

Now say “cheers!” and enjoy.
Once you’re armed with knowledge
of wine etiquette, you’ll have the
confidence to sit back, relax and
seal the deal. For more wine tips,
visit www.mirassou.com.

Sealing The Deal: “Wine For Women” Author
Helps Businesswomen With Wine Etiquette

Wine experts recommend order-
ing a “fruit-forward” style of wine
during business meals because
they please a variety of palates,
and pair well with many food
styles.

OF WOMEN
(NAPSA)—Teachers across the

country are encouraging parents to
become more involved with their
children’s education at home.
Research shows that when parents
complement school lessons with
enjoyable learning-based activities,
kids retain more information, think
learning is fun and ultimately get
better grades. 

Parents often don’t know where
to start. For elementary school-
aged children there are many new
learning-based options on the
market such as toys and tradi-
tional games but real innovation
can be found in the children’s PC
software category. Parents and
teachers agree that making sure
children are comfortable using the
computer is essential to their edu-
cational development. Several
software companies have com-
bined kids’ favorite games and
play patterns with today’s latest
computer technology—and the
results are a whole lot of fun. A
few companies have even part-
nered with educators to ensure
that the newest software is
designed to reinforce what kids
are learning in the classroom and
is based on current state and
national education standards. 

With popularity of television
shows like “American Idol,” singing
and karaoke have become favorite
activities for all ages. Now kids
aged four to seven can use their
love of singing to help them learn
to read. The new software pro-
gram, JumpStart Reading With
Karaoke, helps children master
new words and use them to read
and sing dozens of original karaoke
songs. The program comes with a
microphone so children can hear
their own voices as they sound out
words and build their vocabulary.
The software also generates
progress reports so parents can
track their child’s success.

There is no denying that kids
growing up today are a part of the
video game generation. Three out
of five parents say their kids play
video games and 81 percent of
parents feel the time they spend
playing is too much. Many of
these parents say they are con-
cerned with game content, yet
can’t keep their kids away from
the games. Parents will be
pleased to learn that companies
are now creating video games that
build educational skills. One new
program, Math Blaster: Master
The Basics, uses a popular action
adventure game format to help
kids 6 to 12 gain basic math skills.
As kids blast through space bat-
tling robots, they learn to solve
addition, subtraction, multiplica-
tion and division problems. This
program also provides parents
with progress reports. 

Products such as these offer
parents and kids the best of both
worlds—fun games that kids can
enjoy playing at home and valu-
able skill-building lessons that
parents can trust. Parents can
learn more about educational soft-
ware, current state and national
educational standards, and find
other valuable information online
at www.knowledgeadventure.com. 

Parents Help Kids Succeed In School 
With Learning-Based Video Games

How to back up school lessons
at home—the right software can
help your children learn.

A Spray Of Serenity
(NAPSA)—Busy people can now

take a break from everyday stress,
with the help of an easy to use,
travel-sized spray. Enthusiasts say
Rescue® Remedy offers fast and
convenient, all-natural stress relief.

The mini bottle contains an
original formula of five Bach®

Flower Essences—Impatiens, Star
of Bethlehem, Cherry Plum, Rock
Rose and Clematis—that can cre-
ate calming, positive energy, any-
where, at any time.

The spray is about the size of a
lipstick tube so you can carry it in
your purse or pocket for a quick
pick-me-up when things get you
down or just stress you out.

All natural, completely safe
and free of side effects, it was
developed over 70 years ago by Dr.
Bach and is used in over 66 coun-
tries. Called Rescue Remedy, the
spray can be found at natural
health food stores and at GNC
or by ordering directly from
Nelson Bach USA, Ltd. at www.
rescueremedy.com.

For a free sample and valuable
coupons, call 1-800-319-9151.

YOGA IN A BOTTLE is how some users
describe a natural stress reliever.

(NAPSA)—Entertaining at
home is more popular than ever
and wine plays a central role in
many successful gatherings. Here
are some helpful tips for proper
wine storage to enhance your
home entertainment experience.

Ray Radzewicz of Kendall-Jack-
son, which has been called “Amer-
ica’s affordable luxury wine pro-
ducer,” is an expert wine collector
with an impressive 1,600-bottle
collection housed in a state-of-the-
art wine cellar. Though a nice, cool
closet will do the trick, his is a lux-
urious, custom-built space that’s
as much for entertaining as it is
for displaying his collection of rare
vintages, corkscrews, large bottles
and wine-related artwork. 

Radzewicz, a serious home en-
tertainer and chef, says you don’t
need to spend a ton of money to
create a sanctuary for wine. Here
are some of his tips for proper
wine storage:

• You can store wine almost
anywhere as long as the tempera-
ture is relatively constant, prefer-
ably between 55 and 60 degrees
Fahrenheit and not above 75
degrees. Fluctuations in tempera-
ture are harmful to wine.

• Use a cellar space under the
house or choose a space on the
north side of your home—a closet
will do—that is free of walking
traffic or other vibrations. Wine
ages better when kept still.

• Another storage option is a
wine refrigerator built into a
kitchen or placed in a corner of
the garage. This is a great way to
store as few as six bottles or as
many as 600.

• Make sure the humidity lev-
els stay at a minimum of 70 per-
cent for long-term storage.

• Store wine on its side so that
the cork does not dry out.

• Keep the wine out of direct
sunlight. The darker the storage
conditions, the better.

• Splitting a wine cellar into a
red section and a white section,
complete with insulated walls and
individual cooling systems set for
the ideal conditions of red and
white wines, is preferred by seri-
ous collectors.

• Last, but not least, the best
wine is one that is consumed with
friends, not collected.

For more information about the
enjoyment of wine, go to kj.com.

Tips For Proper Wine Storage

Wine collector Ray Radzewicz
says creating a good place to
store your wine need not be diffi-
cult or expensive.

(NAPSA)—What’s luck got to
do with it? Very little—when it
comes to finding love. Flirting is
the way to meet the perfect
stranger and anyone can improve
his or her flirting skills. “Lucky
in Love: 52 Fabulous, Foolproof
Flirting Strategies” (Plume
Books, $13), by relationship and
flirting expert Susan Rabin,
offers a tip for every week of the
year. Available wherever books
are sold. 

A romantic tale of love and
matchmaking might be just the
gift to warm hearts on chilly
nights. In Victoria Alexander ’s
“Let It Be Love” (Avon Books,
$6.99), a marquess known for his
scandalous behavior meets his
match and the sparks fly. The
couple winds up getting married.
Their marriage turns out to be
more than a madcap farce and
both parties are astonished to
find they are falling in love. Avail-
able wherever books are sold. 

Street-smart tips and clever
tricks may be just what parents
need to get their kids to do exactly
what they want—and a new book
reveals some of these simple but
effective scams of the parenting
trade. “How to Con Your Kid”
(Quirk Books, $14.95) shows par-

ents how to beat children at the
only game they know how to
play—being children.

C’est fantastique! The 19
tongue-in-cheek tales found in the
French children’s classic
“Nicholas” (Phaidon Press,
$19.95) don’t just offer the smile-
provoking adventures of an only
child named Nicholas. They also
give young readers an insightful
glimpse into everyday French life
and culture. Written by René
Goscinny with illustrations by
Jean-Jacques Sempé, whose car-
toons appear in The New Yorker,
the book has been a best-seller
since it was first released in 1959.
It’s the first time the book is
available in English for an Ameri-
can audience. For more informa-
tion, visit www.phaidon.com.

***
What a wonderful life I’ve had!
I only wish I’d realized it sooner.

—Colette
***

(NAPSA)—The ProCuisine
Collection by ClosetMaid offers
tray sliders that provide efficient
and easy accessibility for a vari-
ety of sauté pans and saucepots.
The ProCuisine spice rack
attaches conveniently on the
inside of a cabinet door for easy
access to everything from garlic
salt to saffron. For information
on how to have a Simply Orga-
nized, Simply Delicious kitchen,
go to www.closetmaid.com.




