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(NAPSA)—Andy S. was 39 be-
fore he finally did something about
the self-destructive life he was liv-
ing. Andy is a fourth generation
alcoholic who finally checked him-
self into rehab to treat his chronic
disease, 28 years after trying his
first drink. A self-described alco-
holic by age 20, Andy wishes he
had had tools to stop drinking
years ago. Unfortunately, despite
repeated attempts to quit, he could
never find the right treatment
plan to help him until now. 

Although there are ongoing
efforts to raise awareness of alco-
hol dependence in the United
States, this disease continues to
be misunderstood. Many people do
not know that alcoholism is a dis-
ease of the brain, not a lack of
willpower. It is a disease that can
be effectively treated. 

Andy has been sober for over
five months now. He knows first-
hand that alcoholism is not just a
matter of willpower. “Alcoholism
has been in my family for genera-
tions. I knew it was in my genes,
but I thought I was strong enough
to overcome the desire to drink on
my own. But it’s a disease that
controls how you think—you want
alcohol all the time. I have tried to
stop several times before, but
have never been successful until
now, when I took a new approach
to treatment by combining behav-
ioral therapy with medication.” 

There are many Americans out
there like Andy who need to seek
treatment for their disease. The
first step in the treatment process

is diagnosis of the medical illness.
Alcoholism, or alcohol depen-
dence, relates to an imbalance in
a person’s brain chemistry and
has distinct symptoms: 

• Tolerance: the need to con-
sume even greater amounts of
alcohol to get “high” 

• Physical dependence: with-
drawal symptoms, such as nau-
sea, shakiness and anxiety, when
a person stops drinking 

• Loss of control: drinking
more than intended 

• Unsuccessful attempts to cut
down on alcohol use 

• Use despite physical or psy-
chological consequences 

• Excessive time related to
drinking or its effects 

• Impaired social or work
activities due to alcohol.

Andy S. was prescribed a new
medicine called Campral® (acam-
prosate calcium) Delayed-Release
Tablets, the first treatment for

alcoholism in almost a decade.
Now available to help maintain
abstinence from alcohol in pa-
tients with alcohol dependence,
Campral is used as part of a com-
prehensive program that includes
psychosocial support.

“Because of the behavioral and
physiological components involved
in this disease, the importance of
having a two-fold treatment
option cannot be stressed enough,”
explains Henry Kranzler, M.D.,
Professor of Psychiatry, Univer-
sity of Connecticut School of Medi-
cine. “While Campral can help
address the brain chemistry
behind alcohol-related problems,
only psychological counseling can
get to the emotional issues that
may have driven the patient to
the bottle in the first place.” 

In clinical trials, Campral has
been proven to not only help alco-
hol-dependent patients maintain
abstinence, but also significantly
prolong the time to first drink.

If you or someone you know
may have a problem with alcohol,
it is important to speak to your
doctor. Once diagnosed, alcoholism
can be treated with a combination
of pharmacotherapy and psychoso-
cial support programs. There are
many pathways to recovery from
this chronic disease, and patients
should explore as many treatment
options as possible until they find
one that works and help them
maintain abstinence and change
lifestyle patterns.

For more information, please
visit www.campral.com.

Understanding Alcohol Dependence & Finding Treatment 

Alcoholism is a disease but
there are many pathways to
recovery.
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Note to Editors: Campral® (acamprosate calcium) is contraindicated in patients with severe renal impairment (creatinine clearance

30mL/min). Campral is contraindicated in patients with known hypersensitivity to acamprosate calcium or any excipients used in the formu-
lation. Campral does not eliminate or diminish withdrawal symptoms. Alcohol-dependent patients, including those patients being treated
with Campral, should be monitored for the development of symptoms of depression or suicidal thinking. The most common adverse events
reported with Campral vs. placebo (>3% and higher than placebo) were asthenia, diarrhea, flatulence, nausea, and pruritus.

Campral is a registered trademark of Merck Santé s.a.s, subsidiary of Merck KGaA, Darnstadt Germany. 
National Institute on Alcohol Abuse and Alcoholism. Diagnosis and Assessment of Alcohol Use Disorders Among Adolescents. Available

at http://www.niaaa.nih.gov/publications/arh22-2/95-106.pdf Accessed June 22, 2005. Data on file, Forest Laboratories, Inc.

(NAPSA)—That often heard
phrase, “the greatest thing since
sliced bread,” needs revising, says
a recent poll.

Nearly 90 percent of Americans
surveyed cast their vote for zip-
pers, not sliced bread, as one of
the greatest innovations of all
time. While the light bulb, the
telephone and the Internet have
also been deemed great inventions
throughout history, nine out of 10
Americans believe zippers are so
important that they can’t imagine
life without them. Now, dog own-
ers won’t have to either.

Now there is dry dog food that
features high-tech zipper closures.
For example, the new Pedigree
Slide-Rite Zipper Bag is now avail-
able on all 15- to 22- pound bags of
dry dog food. It features a specially
designed slider zipper closure, to
keep food fresh to the last bite. The
zipper bag solves top concerns of
dog owners when it comes to their
dog’s dry food packaging: fresh-
ness, resealability, ease of opening
and convenience. 

Food is one of the most costly,
but important necessities to the
health and well-being of dogs,
and the zipper bag gives dogs

food that stays fresh to the last
feeding. As added convenience to
dog owners, Pedigree is provid-
ing this new innovation at the
same price as its existing bags,
so improving the quality of dogs’
dry food won’t require dog own-
ers digging deeper into their
pocketbooks.

Dogs’ Barking Orders—
They Want Fresh Food

Dry dog food is an important
part of a dog’s everyday life, with
75 percent of dog owners feeding

their four-legged friends dry dog
food at least once a day. But, most
owners admit their dissatisfaction
with the quality of food and the
inconveniences created by exist-
ing dry dog food bags. Most
believe that food goes stale before
its time because current bags
don’t always withstand everyday
use, oftentimes, spilling food.
This leads more than half of all
dog owners (58 percent) to incon-
veniently store dry dog food in
separate, “airtight” containers. 

And the smart slider zipper
technology eliminates the need
for a separate container, helping
to keep freshness and flavor
inside the bag and hungry dogs,
insects or other debris at bay.
The specially-engineered bag con-
tains a multi-layer liner with
special adhesives that reinforce
and strengthen the heavier-gauge
zipper and the sides of the pack-
aging, keeping the bag tough
enough to endure everyday wear
and tear. 

The new easy-open, easy-close
bag also makes feeding time more
convenient and less messy for
owners. For more information, log
onto www.pedigree.com.

Why Zippers Are The Greatest Thing Since Sliced Bread

Dog owners now have a new rea-
son to think the zipper is a great
invention.

(NAPSA)—Whether you’re
looking for a career change oppor-
tunity or your first real job, a few
tips and an exciting sweepstakes
could help you go far.

To help, Wendy Straker, author
of “Sexy Jobs in the City” and
“Apprentice” finalist Kendra Todd,
partnered with Dove, the global
beauty brand, to launch the “Find
Your Dream Job” college program
that guides young women toward
finding their dream job using the
rules of dating. Through this part-
nership, women have the opportu-
nity to access tools for success
from real women including inter-
view tips, industry profiles and a
Dream Job quiz. 

Straker says going on a job
interview is a little like getting
ready for a date. She shares four
easy tips from courting your
dream career to sealing the deal
for your dream job:

1. Get People To Set You Up.
It’s not just what you know, but
whom you know. As in dating,
your friends or family may be able
to “set you up” with the prefect
employer’s—don’t be afraid to ask.

2. Dress The Part. Know the
style of the company with which
you’re interviewing and tailor
your look to match. An interview
at a children’s television net-
work, for instance, needs a very
different look from one at a news
magazine. 

3. The Thrill Of The Chase.
Just as in dating, you must
appear confident and capable.
Though you don’t want to play too
hard to get (let them know you are
interested), you should close the
interview leaving your potential
employer wanting more.

4. Make Contact The Next
Day. Regardless of whether you

want the job, you want them to
want to hire you. Send out a
handwritten thank you note the
next day. The note should be brief,
complimentary and, if possible,
unique. 

“For too long,” Todd adds,
“there has been a narrow view of
what it takes to find your dream
job. The way to find your perfect
match is to be true to yourself,
dive in, defy fear and discover
your passion.”

Finding a dream job takes
patience, persistence and prepara-
tion. Students between the ages of
18 and 22, have until October 26,
2005, to enter the Dove® “Dream
Job Preparation” Sweepstakes.
Three national grand prize win-
ners will receive round-trip trans-
portation to New York City, hotel
accommodations, a $1,000 shop-
ping allowance, a three hour “Cor-
porate Ladder Resume” work-
shop/career counseling session
and a spa visit. 

The Dove college program is
intended to foster confidence in
aspiring young professionals to
help prepare them to succeed in
the real world.

You can learn more at Dove.com/
findyourpassion. 

Using The Rules of Dating To Find Your Dream Job 

The road to success is paved with
self-esteem and self-awareness.

(NAPSA)—One of the hottest
new trends in skincare may help
women put their best face forward
while keeping their budget on
track: at-home facial peels. 

For a growing number of
women, at-home peels are an effec-
tive, yet inexpensive way to get
the benefits of a dermatological
treatment in their own bathroom.
In fact, the Freedonia Group
reports that sales of appearance-
enhancing at-home treatment
products will reach $2.5 billion by
2007. Considering that 85 percent
of women say they would not
undergo cosmetic procedures, the
at-home trend does not surprise
some dermatologists. 

“Many of my patients are ask-
ing what they can do themselves
at home and thankfully there are
some new products on the market
that are effective and easy to use,”
explains New York City dermatol-
ogist Dr. Gervaise Gerstner. Dr.
Gerstner says that like their med-
ical counterparts, at-home peels
smooth the appearance of fine
lines, help even skin tone and,
when used correctly, can be gentle
and nonabrasive. 

People can find at-home kits
such as the Resurfacing Facial

Peel Kit from RoC® for less than
$25. It has two, user-friendly
steps: a peel that self-neutralizes
for maximum efficacy and a post-
peel nourisher to deeply moistur-
ize. Such peels have also become
a popular way for women who do
undergo in-office procedures to
maintain their look. 

“If you opt for one of these
procedures under the supervision
of your dermatologist and then
use an at-home peel, it will help
you maintain the benefits until
your next appointment,” says Dr.
Gerstner. 

For more information, visit
www.rocskincare.com.

Getting Personal Skincare Benefits at Home

At-home peels have become the
latest trend in beauty.




