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(NAPSA)—Whether it’s from
legs, underarms or more sensitive
areas, most women remove un-
wanted hair on a regular basis.
Yet ask how they feel about this
common beauty ritual and you’ll
find it’s a very prickly subject.

According to a recent national
survey, by ICR Survey Research,
more than one-third of U.S.
women suffer from nicks, cuts,
razor-burns or rashes when shav-
ing. In fact, women report cutting
themselves shaving on average at
least every other week.

Injuries aside, a full 50 percent
of U.S. women surveyed said they
were dissatisfied with how quickly
hair grows back after shaving,
complaining that results don’t
last.

Fortunately, beauty experts
note that easy and affordable at-
home alternatives are becoming
more prevalent. Here are a few
tips to help make hair removal
less of a horror:

• Lose the blade: In warmer
weather, the frequency of hair
removal doubles. But what woman
wants a bandage on her ankle or
knee when she’s showing more
skin? One depilatory brand pio-
neered a unique “bladeless” tool
that gets results without the cuts. 

The VEET Rasera Bladeless
Kit combines a moisturizing,
three-minute gel cream with a
simple bladeless tool that scoops
away unwanted hair. According to
the company, results last up to
twice as long as shaving with a
blade. 

• Put your best face forward:
The national survey found that 50
percent of U.S. women remove
hair from their face year-round.

But in a more surprising statistic,
20 percent of that group uses a
razor to do the job. 

That’s a facial no-no, say the
experts. Instead, beauty experts
recommend buying a gentle hair
removal cream formulated for the
face. Another good option are wax
strips already applied with pre-
measured wax.

• Forget those waxing worries:
Waxing isn’t just for the beauty
pros anymore. Messy tubs and
microwave or stove-top heating
are a thing of the past; now any-
one can learn to be an at-home
waxing wonder with preapplied,
premeasured wax strips for the
body or face. 

Experts recommend a few sim-
ple tips. Make sure your skin is
clean and dry, and that the
unwanted hair is about five-
millimeters in length. When apply-
ing a wax strip, smooth it down
firmly, hold skin taut and then
pull swiftly and smoothly in the
opposite direction of hair growth.  

For more ideas on smooth ways
to remove hair, visit www.veet.us. 

U.S. Women Fed Up With Their Razor Routine

Hair removal with a bladeless kit
can last up to twice as long as
shaving with a blade. 

(NAPSA)—Experts say there’s
one area of the home that’s often
neglected when it’s time for a
major updating—the home medi-
cine cabinet. Yet with more than
300,000 over-the-counter medi-
cines available, how do you know
what should be in your medicine
cabinet and what shouldn’t?

Dr. Donnica Moore, a leading
women’s health expert, columnist
and TV personality, offers the fol-
lowing tips on what to have on hand
and how to organize your in-home
pharmacy so what you need is read-
ily available when you need it.

“The most effective way to
tackle the task is to take inven-
tory. Assess what’s already there
and then make a list of over-the-
counter medications and other
supplies that should be in your
medicine cabinet,” advises Dr.
Moore. 

Some common medications you
should have on-hand include: 

• Headache/pain/fever medi-
cines: Depending on the ages and
specific needs of your family mem-
bers, you may need to stock sev-
eral different types of pain relief
medicines.

Aspirin, for example, is consid-
ered one of the most universal
products: it reduces fever, pain
and inflammation; can be taken
by many people daily to reduce
the risk of heart attack or certain
types of stroke; and is even given
in emergency situations when
someone is having a heart attack.
However, aspirin is not recom-
mended for children under the age

of 12 without medical supervision
or in the last trimester of preg-
nancy, so acetaminophen (Tylenol)
may be needed as well. It’s always
wise to check with a physician
when taking aspirin on a regular
basis, particularly if there are
heart concerns.

• Cough/cold/flu symptom
products: There are actually five
different categories of ingredi-
ents, including decongestant,
cough suppressant, expectorant,
antihistamine, and fever/pain
reducers. Throat lozenges and
mouthwash are also helpful to
have on hand. 

• Allergy products: These are
helpful for allergic reactions of the
skin, including those from insect
bites or the treatment of certain
recurrent skin conditions such as
eczema. Stock generic hydrocorti-
sone cream 1 percent (a steroid) or
an antihistamine cream (e.g.,
Benadryl or diphenhydramine
cream).

• Products for stomach upset
or constipation-related problems:

Choose a brand you’ve had experi-
ence with and keep it on hand.
Many products in this category
will help with more than one type
of problem. For example, some
products for indigestion also help
with nausea or diarrhea as well as
calcium supplementation. If con-
stipation is a problem for adult
family members, keep a gentle
stimulant-laxative on hand such
as Dulcolax. 

• Antibiotic creams and oint-
ments. For minor cuts, scrapes
and burns, keep an antibiotic
cream or ointment such as Baci-
tracin on hand.

Dr. Moore also advises making
a periodic clean sweep of your
medicine cabinet and its contents.
“Medicine cabinets can become a
haven for expired medicines and
half-empty bottles of shampoo,”
she notes. So it’s important to stay
organized so you know what med-
ications and supplies need to be
replenished. 

Dr. Moore suggests throwing
out medicines that have passed
their expiration date—even if an
entire bottle remains; tossing
“left-over” prescription medica-
tions from previous illnesses;
keeping all medicines—prescrip-
tion and OTC—out of the reach of
children; and storing all medicines
according to package directions. 

For more information concern-
ing medicine cabinet essentials,
Dr. Moore recommends talking to
your family physician or pediatri-
cian. For more information, go to
www.DrDonnica.com.

Planning Your Next Medicine Cabinet Makeover

Experts say the following kinds of 
medication should be in every medicine 

cabinet:
• Headache, fever and pain medicine,
• Cough/cold/flu symptom products,
• Allergy products,
• Stomach upset or constipation related
 products
• Antibiotic creams and ointments

(NAPSA)—Good news for par-
ents and educators: More than half
of today’s kids ages 8 to 17 (55 per-
cent) in the United States believe
“having a goal” is very important to
achieving success, according to a
new survey conducted by Harris
Interactive® on behalf of Start
Something, a free character educa-
tion program from Target and the
Tiger Woods Foundation. The most
important factor in achieving suc-
cess, according to kids? Education,
which 70 percent of respondents
said is “very important” to achiev-
ing success. 

However, parents and educators
appear to have their work cut out
for them in helping kids to make
their dreams a reality. The survey
further revealed that while goals
are clearly important for many of
today’s kids, 33 percent are not
sure if they feel adequately pre-
pared to develop a plan to achieve
them. 

Moreover, the survey identified
other key obstacles that often stand
in the way of kids pursuing their
goals. Many kids find that “decid-
ing what my goals are” (25 percent)
and “not knowing how to get
started” (on accomplishing those
goals) (23 percent) are big obsta-
cles. Fifty-two percent of kids also
say that “fear of trying to achieve
my goals and failing” is somewhat
or a little bit of an obstacle, and 49
percent feel the same way about
“not believing I can achieve my
goals.” Of note, girls (27 percent)
were more likely than boys (18 per-
cent) to see fear of failure as a big
obstacle. 

Fortunately for all involved,
there are resources designed to

help make achieving one’s goals
more attainable for kids. For ex-
ample, through Start Something,
Target helps kids identify a specific
personal desire or goal and begin
taking steps toward achieving
their dreams. In the process, kids
also identify personal values, inter-
ests and talents needed to achieve
that dream. Teachers and youth
group leaders can obtain a ready-
to-go curriculum for groups at
www.target.com/startsomething or
by calling 1-800-316-6142. More
than 2.9 million youths and more
than 79,000 educators and youth
leaders have enrolled in Start
Something since the program
launched and more than $1 million
in scholarships has been awarded
to program participants. 

In addition to “having a goal,”
other “very important” factors to
kids in achieving success in-
cluded “education” (70 percent),
“support from family/friends” (66
percent), “hard work” (63 per-
cent) and “intelligence” (62 per-
cent). Interestingly, “popularity”
was seen as a “very important”
indicator of success by the fewest
kids (14 percent).

Kids Identify Goals As Stepping Stone To Success

MOST IMPORTANT factor in achieving
success? Education ranked first
with 70 percent of respondents.

(NAPSA)—You expect the
labels on everything you eat or
drink to carry all the basic infor-
mation, such as carbs, calories,
fat, protein and serving size.

Currently, however, alcoholic
beverages—including beer, wine
and spirits—are the only consum-
able products that have been
largely prohibited from including
information such as alcohol per
serving, calories, carbohydrates,
fat and protein on their labels.

That means that if you drink
alcohol, you have no way of know-
ing what you’re putting into your
body. What’s more, federal labeling
laws say that not only do compa-
nies not have to tell you this infor-
mation, they’re not allowed to if
they want to.

Now, a leading spirits, beer and
wine company is trying to change
that. Thanks to it, consumers
have a way to urge the federal
government to adopt a rule that
would allow the alcohol beverage
industry to voluntarily provide
consumers with a Serving Fact
label on their bottle or can.

Recently, Diageo launched
www.KnowYourDrink.com to help
give the vast majority of Ameri-
cans—83 percent—who believe
alcohol companies should be
allowed to put this information on
their labels the opportunity to tell

the government just that. 
Diageo is using this Web site to

tell consumers the alcohol con-
tent, serving size, macronutrients,
carbohydrates and calories of
some of its products. Its brands
include Smirnoff, Johnnie Walker,
Guinness, Baileys, Tanqueray and
Captain Morgan, as well as
Beaulieu Vineyard and Sterling
Vineyards wines. 

For more information, visit
www.KnowYourDrink.com.

What’s In Your Drink?

One company is trying to change
labeling laws to better protect
consumers.

***
If you have never been hated
by your child you have never
been a parent.

—Bette Davis
***

***
Children are a great comfort in
your old age - and they help you
reach it faster, too.

—Lionel Kauffman
***

***
Most of us become parents long
before we have stopped being
children.

—Mignon McLaughlin
***

***
Children have more need of
models than of critics.

—Carolyn Coats
***




