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(NAPSA)—Super smiles aren’t
just for cover models anymore,
they’re for the rest of us, too. The
cultural demand for a gorgeous
grin has mushroomed, with the
smile now considered a status
symbol signifying health, youth
and beauty. Just ask L.A. dentist
Jennifer Holtzman, DDS, who
says that several hot trends in
caring for smiles are emerging as
a result of the newest obsession
with obtaining a glamorous grin.  

“Aside from the explosion in
whitening, the oral care trend has
really been fueled by recent
breakthrough innovations that
have made high-quality products
and a beautiful,  white smile
affordable and accessible to every-
one for the first time,” says Holtz-
man. “Caring for the smile has
come a long way from the days
when twigs were used as tooth-
brushes. My patients are inter-
ested in everything from brighten-
ing smiles, freshening breath and
obtaining an overall healthy
mouth.”

Holtzman has identified three
major trends in the field of beauti-
ful, healthy smiles. They are:

• The end of manual tooth-
brushes. Manual toothbrushes
are on the trail to becoming obso-
lete. People are switching over to
electric toothbrushes en masse be-
cause of the availability of high-
quality electric brushes at low
prices. Consumers who are look-
ing to keep up with the latest
trends and get the highest quality
brushes are making the switch.
The Crest SpinBrush Pro is at the
forefront of this trend because for
under $8, it brings consumers
technology, design and cleaning
power that is comparable to
expensive electric brushes. It also
cleans better than an ordinary
manual toothbrush. 

• Caring for the smile as
part of the overall beauty regi-
men.  One of the best accessories
a person possesses is the smile.
For the first time ever, Americans
are understanding that they need
to take care of their teeth just like
they care for their hair, skin and

nails. SmileCare, taking care of
teeth, gums and smiles as part of
the daily beauty routine, has
become a popular way to approach
keeping smiles looking youthful
and radiant.

• Breath control gets hot-
ter. A great smile can be hindered
by bad breath. Americans have be-
come as obsessed with how their
breath smells as how their smile
glows. Sugarless mints, gums and
candies are a fast fix, but fresh
breath begins with a clean mouth.
Daily brushing, flossing and
cleaning the tongue, where bad
breath begins, are essential. Also,
foods such as onions, garlic and
heavy spices like curry and chili
pepper can lead to bad breath. As
an alternative, Dr. Holtzman rec-
ommends “munching on raw veg-
gies and fruits that have a high
water content, which stimulates
the flow of saliva and helps
hydrate the mouth keeping breath
fresher longer.”

Keeping a smile healthy and
beautiful can be simple. With so
many product innovations, the
latest items in oral care are more
and more popular.

To learn more about product
innovations or to learn how to
c a r e  f o r  y o u r  s m i l e  v i s i t
www.spinbrush.com. 

Gorgeous Grins For Everyone
Sell Your Stuff Online

(NAPSA)—Not every gift is a
gem. Whether it’s for your birth-
day, Father’s Day or the end-of-
the-year holidays, you’ve likely
gotten a present or two that failed
to tickle your fancy. Or perhaps
you’ve gotten some of the latest
state-of-the-art electronics. What
do you do with the older stuff
you’ve already got?

Instead of “re-gifting” these
duds or spending time in the
returns line at the store, there’s
now a convenient way to sell
unwanted merchandise online.
And if an item doesn’t sell, the list-
ing doesn’t cost you a cent.

PriceGrabber.com, a popular
shopping comparison guide, now
lets individuals sell their own items
through PriceGrabber Storefronts.
Visit PriceGrabber.com to find the
product you wish to sell and click on
the “Sell Yours Here” button. You
can describe your item, including its
condition, set a price, and enter
payment and shipping options. If
the item sells, you pay a nominal
fee. Listings stay up as long as the
seller wants to keep the item for
sale. If the listing is removed the
seller pays nothing. 

With PriceGrabber Storefronts,
both buyers and sellers can enter
feedback and rate the people they
transacted with, so other visitors
to the site can learn about them.

To learn more, visit the Web
site at www.pricegrabber.com.

(NAPSA)—According to data
released recently at a major med-
ical meeting, patients with chest
pain do better when they arrive at
hospital emergency departments
that use recommended treatment
guidelines. The guidelines, cre-
ated by the American College of
Cardiology and the American
Heart Association (ACC/AHA),
have been shown to save lives. 

The data is part of an initiative
called CRUSADE, which is designed
to help hospitals improve their
care of patients with potentially
serious chest pain. Conducted by
Duke Clinical Research Institute
(DCRI), the initiative is measur-
ing adherence to the ACC/AHA
guidelines for patients who arrive
in the emergency department
with chest pain and symptoms
that place them at risk for heart
attack or death. As the data are
collected, educational programs
are being put into place to help
hospitals better follow the guide-
lines. At the time the data was
presented, CRUSADE had looked at
nearly 28,000 patients treated at
more than 300 U.S. hospitals.

“Our analysis of ‘real world’
practices confirms that following
the ACC/AHA guidelines, which
recommend early and aggressive
treatment of patients at high-risk,
has the potential to save thou-
sands of lives each year,” said Eric
Peterson, M.D., associate profes-
sor of medicine at Duke Univer-
sity Medical Center and principal
investigator for the CRUSADE ini-
tiative. “Our mission is to not only
document guidelines nonadher-
ence but to actually change the
behavior of healthcare profession-
als and help patients.”

Results showed that in-hospital
deaths were reduced by 46 per-
cent when doctors followed the
treatment guidelines, which rec-

ommend the use of a class of anti-
platelet drugs called glycoprotein
(GP) IIb-IIIa inhibitors within the
first 24 hours of hospitalization.
However, only 31 percent of eligi-
ble patients received these drugs
within 24 hours. In addition, the
data showed that patients did not
routinely receive a recommended
procedure called diagnostic
catheterization, which was shown
to improve patient outcomes and
to reduce the amount of time a
patient spends in the hospital by a
full day.

CRUSADE will analyze patterns
for patients with chest pain at up
to 600 hospitals across the United
States. To date, DCRI has col-
lected and analyzed the data and
compared the treatments that
patients receive with the recom-
mended treatment guidelines. As
a result, they’ve created a “report
card” to see how participating hos-
pitals compare. Educational mate-
rials are also provided upon
request to participating hospitals
to encourage better guidelines
adherence and improve patient
care. This initiative is being
funded by Millennium Pharma-
ceuticals, Inc. and Schering
Plough Corporation.

Patients Fare Better At Hospitals That Follow Guidelines

(NAPSA)—Fire safety is a hot
topic for caregivers who work with
older adults. In 2001, more than
1,200 Americans over the age of
65 died in home fires. An addi-
tional 3,000 were injured in fire-
related incidences. 

Many experts believe older
adults are particularly at risk
when it comes to fires, because of
their decreased mobility. The pos-
sibility of other health problems,
such as diminished sight or hear-
ing, may also limit an older per-
son’s ability to take the quick
action necessary to escape during
a fire emergency. 

Fortunately, there are steps
that caregivers who care for older
people can take.

Start by making sure smoke
alarms are installed on each level
of the residence and outside all
sleeping areas. Test them monthly
and replace the batteries at least
once a year. 

Caregivers are also encouraged
to check the smoke alarms of those
who are unable to do it them-
selves. Statistics show chances of
surviving a home fire almost dou-
bles with the initial warning from
a smoke alarm.

Escape plans are another key
element of any fire safety strat-
egy. Caregivers should plan
escape routes that take into
account the physical capabilities
of the person they care for. Plan
should identify at least two exits
from every room. 

If the person being cared for
uses a walker or wheelchair, check
all exits to be sure the exits are
passable.

In addition, the caregiver
should contact the fire depart-
ment ahead of time to make them
aware that an older person with
special needs lives at that ad-
dress. It is also important to
remember to never use an eleva-
tor during a fire unless instructed
by the fire department.

A free booklet called Fire Sense:
A Smart Way to Prevent, Detect and
Escape Home Fires is available by
writing to: The Hartford, Fire
Sense, 200 Executive Boulevard,
Southington, CT 06489 or by visit-
ing the Web site at www.thehart
ford.com/firesense.

Keeping Older Americans Safe From Fire

Caregivers are encouraged to
check the smoke alarms of older
people who are unable to do it
themselves.

OF OLDER 
AMERICANS

(NAPSA)—Whether you’re the
host or the guest, finding some-
thing that everyone will enjoy
can be a challenge. Unless you
decide to put some sparkle into
the festivities.

Champagne can enliven any
meal on any occasion. This unique
sparkling wine is produced exclu-
sively in Champagne, a region of
France recognized for its distinc-
tive history, singular climate and
world-renowned winemaking
expertise. Blended together, the
Champenois talent, weather and
geography extract from its prized
grapes the sparkling wine of leg-
ends, champagne. 

If there is any weakness in the
world of wine, it is the unnecessary
confusion many experience when
trying to select the right wine for
the right occasion. But one thing is
for sure: location matters. That is
why quality winemakers world-
wide proudly display their geo-
graphic names, or appellations, on
their labels. Think of the names
you associate with quality: Napa,
Bordeaux, Willamette, Burgundy
and, of course, Champagne. 

Just 90 minutes northeast of
Paris, the Champagne region owes

its success to its extreme tempera-
tures, chalky sub-soil and variable
sunshine that yield only grapes of
inimitable character. Champagne
allows the planting of only three
grape varieties (Pinot Noir, Pinot
Meunier, Chardonnay) on a re-
stricted number of plots. Wine-
making and its aging process are
strictly controlled to produce an
unparalleled selection of the finest
sparkling wines. Only in the
Champagne region of France can
these characteristics be combined
to yield a unique wine named for
the area.

Don’t be intimidated; just remem-
ber that location matters and cham-
pagne only comes from Champagne,
France.

Champagne Only Comes From Champagne, France

Champagne can be a spark-
ling way to delight guests for any
occasion.

(NAPSA)—“Al l - inc lus ive”
vacations are gaining favor as
families try to stretch their bud-
gets while enjoying a memorable
trip together. To avoid disappoint-
ment, Travelers Advantage rec-
ommends asking some simple
questions before booking an all-
inclusive family vacation, such as
what’s included, whether the
menu is kid-friendly and what
amenities the room has. To learn
more, call 1-800-458-1028 or visit
www.trav elersavantage.com.

A recent survey revealed that
when it comes to what makes
someone look and feel attractive,
men and women are in complete
agreement: nothing beats soft,
sexy skin. Fortunately, there are
several options that give you
clean, soft skin. One is Olay Com-
plete Body Wash, which contains
a combination of Vitamin E, A
and B3 enriched moisturizers
that hydrate skin and rinse clean
without leaving a heavy residue.
For those who prefer using tradi-
tional bar soap, the classic Olay
Skin Care Bar provides a creamy
lather that also nourishes the
skin without leaving it tight and
dry after rinsing. For more infor-
mation, log onto www.olay.com.




