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(NASPA)—Although it’s easy
to take drywall for granted, the
story behind the invention and
phenomenal growth of this prod-
uct in American construction is a
remarkable one.

The first drywall panel was
patented by United States Gyp-
sum Company in 1917, but it took
decades before the product gained
widespread acceptance. In fact, as
recently as 40 years ago, the
majority of interior walls in U.S.
homes and commercial buildings
were still constructed with plaster.

Today, drywall (also known as
gypsum board or wallboard)
accounts for about 95 percent of
all U.S. interior wall construction.
To meet this huge market de-
mand, manufacturers produce a
staggering number of these pan-
els, with the most popular size
measuring 4 by 8 feet. Consider
these facts:

• In 2001, U.S. Gypsum, the
nation’s leading drywall manufac-
turer, produced nearly 10 billion
square feet of its SHEETROCK
Brand Gypsum Panels, or enough
drywall to build 1.2 million aver-
age-sized homes.

• Since 1917, the company has
produced enough wallboard to
build more than 36 million aver-
age-sized homes.

• Laid end to end, this drywall
would stretch to the moon and
back 29 times, would wrap around
the earth’s equator 551 times and
would fill the Sears Tower 224
times.

Despite its current popularity,
drywall wasn’t an immediate
“hit” in the construction industry.
Initially, the panels were used
almost exclusively for utilitarian
purposes.

“The fact was, gypsum board
walls didn’t look very nice,” said
Kevin Moyer, product manager
with U.S. Gypsum. “While the
gypsum panels produced in the
1920s and 1930s were remarkably
similar to the drywall that we
know today, there wasn’t an effec-
tive method for joining them to
each other to create a smooth,
visually appealing wall surface.”

In early applications, gypsum
panels were attached with batten
strips or perforated steel strips,
creating an industrial look that
wasn’t appropriate for main-

stream residential and commer-
cial construction. 

Realizing that improvements
were needed, U.S. Gypsum worked
to develop a series of improved
joint compounds and joint tapes.
In the early 1940s, the company
introduced an innovative ready-
mixed joint compound that greatly
facilitated board finishing. With
these refinements in place, dry-
wall was finally ready to take cen-
ter stage in the residential con-
struction industry.

The breakthrough moment for
gypsum board occurred during the
post-World War II housing boom.
Facing an unprecedented demand
for economical housing, builders
turned to gypsum board as a
means to reduce construction time
and costs, while still providing a
quality interior wall surface.

Gypsum board manufacturers
now mine and quarry more than
15 million tons of natural gypsum
rock each year. Despite this high
usage, gypsum rock remains one
of the most abundant minerals in
the world. The other materials
used to make drywall, including
paper and corn and wheat
starches, are all either recycled or
renewable, making drywall an
environmentally friendly building
material.

With all these benefits going
for it, it’s no wonder that gypsum
board is now used in nearly every
new home and commercial build-
ing in the country. It’s one of the
biggest building success stories of
the 20th century, and it’s a sure
bet that drywall will continue to
be the material of choice for 21st
century building as well.

Gypsum Board: A Building Success Story

The number of SHEETROCK

brand panels produced since
1917 would stretch to the moon
and back 29 times.

(NASPA)—Adding to the de-
lights of the holidays is a new way
to poke fun at the problems. For
those who dread the crowded
malls, useless gifts and over-
cooked turkeys, Heineken and
Amstel Light have teamed up
with Stuff Magazine to create a
Holiday Survival Guide, to help
even the most die-hard holiday
hater get through this year’s fes-
tivities with a laugh.

The “Heineken and Amstel
Light Holiday Survival Guide,”
presented by the editors of Stuff
Magazine, is filled with irrever-
ent, humorous tips and fun facts
for getting through the holiday
season. Including:

• Ideas about what to do with
a fruitcake; one suggestion is to
hollow out a pair and wear them
as sporty clogs.

• Suggestions for stopping
conversations with annoying
relatives: “Wow, I didn’t think
you would live to see another
Christmas.”

Look for the Holiday Survival
Guide at newsstands in the
November issue of Stuff Magazine
and Maxim en Espanol, or pick
one up wherever Heineken is sold.

(NASPA)—With today’s fami-
lies being busier than ever—
between parents’ work schedules
and kids’ extracurricular activi-
ties—it’s easy to see why such a
premium is placed on time spent
together. While parents under-
stand the importance of interact-
ing with their children, and how
critical these interactions are to
early childhood development, they
often don’t know how best to put
this time to good use.

One effective method is through
the use of instant photography. For
more than 50 years, parents have
used instant photography to
capture and document family
activities and milestones. These
parents have found that instant
photos can be an invaluable tool for
building bonds with children, as
well as offering a great playtime,
craft aid and self-esteem builder.
In addition to their inherent
quality for making any occasion
more fun, the taking of instant
photos can help to transcend any
age gap, while enhancing family
life and promoting togetherness.

Educators have long advocated
the use of instant photography as
an engaging, interactive way for
parents and children to spend time
together and explore the world
around them. And, these activities
can provide a fertile environment
for learning. Because a significant
percentage of all learning during
the first 12 years of a child’s life
comes from visual stimulation,
parents can use activities involv-
ing instant photography to support
a child’s natural propensity to
“learn by seeing.”

For children, imagery can be a
powerful tool that allows them to
develop fundamental skills, such as
organizing thoughts, communicat-
ing ideas and expanding insights.
Through instant photography,
parents can encourage children to
expand their learning experience,
opening their eyes and minds to
new perceptions, new relationships
and new solutions.

Examples of family activities
that employ instant photos as a
focal point can range from behavior

reinforcement, encouraging activity
and self-esteem building, to family
bonding. One such activity helps
children feel good about themselves
through their contributions to the
day-to-day work of family life:

• Snap instant photos of a
child pushing a vacuum cleaner,
carefully peeling a cucumber or
making a peanut-butter-and-jelly
sandwich all by him/herself.

• Post the photos, impressing
upon the child how proud he/she
has made you.

Other activities can help
children gain self-esteem and
learn basic skills. Parents can
use instant photos to focus on
the fact that they value the
process of  learning and the
importance of trying:

• Give toddlers instant snap-
shots of themselves perched on
the potty to encourage their new
success.

• Photograph preschoolers
learning to tie their shoes, zip
their coats or get dressed by
themselves for the first time.

• Photograph objects around
the house that begin with various
letters to create a photo alphabet.

Through the use of Polaroid
instant photography, parents can
develop closer bonds with their
children while creating a lively and
engaging learning environment at
home. For more information on
activities and ideas, parents can
visit the Polaroid Web site at
www.polaroid.com/parents or call
1-800-662-8337 ext. R018.

Instant Photography: Bringing Families Closer Together

Instant photography is a fun
and delightful activity that not
only promotes family bonding
but also helps children learn.

(NASPA)—The increasing
availability of fresh herbs is
changing the way Americans
cook. Simply adding a small
amount of herbs creates a tempt-
ing fragrance and delicious flavor
that can turn ordinary dishes into
extraordinary ones, says award-
winning chef and author Jerry
Traunfeld. He has partnered with
Dairy Management Inc., on behalf
of the American Butter Institute
to develop Buttery Basil Parme-
san Puffs, a delicious herb-
inspired recipe using fresh basil
and simple ingredients like butter
and cheese.Visit www.butteris-
best. com for meal ideas from
appetizers to entrées.

Bombarded by promises of free
nights and free flights, the 74 mil-
lion Americans playing in frequent
traveler programs reveal egos and
attitudes as easily as reality TV
scenarios. To discover your profile
type and get tips on choosing the
best loyalty program, visit
www.priorityclub.com/whoareyou
and let the Point Psychologists at
Priority Club Rewards analyze
your point-earning practice. The
award-winning program offers
new member-preferred features
which appeal to its 14 million
members. Program enrollement is
free. Visit www.priorityclub.com,

the front desk of any Six Conti-
nents Hotel location or call 1-888-
211-9874.

Motorized scooters and power
wheelchairs are a major reason
today’s seniors are confidently
rolling into retirement. More than
200,000 of these vehicles are sold
each year in the U.S. For exam-
ple, the Invacare Panther MX-4
Scooter has independent four-
wheel suspension, raised fenders
and comes in such colors as candy
red, ivory and metallic green. The
newest power wheelchairs are
equally enhanced. Invacare’s
Pronto M71 has patented
SureStep technology that enables
it to drive over two-inch thresh-
olds and ride smoothly over rough
terrain.

Canned rattlesnake meat was first sold on May 22, 1931 by George
Kenneth End, president of the Floridian Products Corporation.

***
Always do right. This will gratify some people and astonish the
rest.

—Mark Twain
***

***
To his dog, every man is
Napoleon; hence the constant
popularity of dogs.

—Aldous Huxley
***

***
Worry is interest paid on trou-
ble before it falls due.

—William Inge
***

***
The soil of tension and frenzy
is productive of the plant of
worry.

—John Haggai
***




