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(NAPSA)—A $75 million addi-
tional settlement has been
reached in the nationwide class
action about roofing shakes manu-
factured by American Cemwood
Corporation. This settlement is in
addition to a partial settlement
that was previously reached. 

The settlement includes all
individuals and entities that
owned, own, or acquire property
on which Cemwood Shakes are or
have been installed in the follow-
ing states: Alaska, Arizona,
Arkansas, California, Delaware,
Florida, Georgia, Hawaii, Idaho,
Illinois, Indiana, Iowa, Kansas,
Kentucky, Louisiana, Michigan,
Minnesota, Missouri, Montana,
Nebraska, Nevada, New Jersey,
New Mexico, New York, North
Carolina, Ohio, Oklahoma, Ore-
gon, Pennsylvania, South Car-
olina, South Dakota, Tennessee,
Texas, Utah, Virginia, Washing-
ton, Wisconsin and Wyoming.
Cemwood Shakes in Colorado are
not part of this settlement. 

“Cemwood Shakes”—made to
look like real wood—are all
cement and wood fiber composite
roofing tiles and shakes manufac-
tured by American Cemwood,
including, but not limited to: Per-
matek, Permatek II, Royal, Cem-
wood and Cascade shakes, and
Pacific Slate and Trieste tiles.

On May 26, 2000, the Court
approved a $105 million partial
settlement with one defendant,
Weyerhaeuser, including a $40
million guaranty ($20 million of
which was advanced), to pay
claims before any additional set-
tlement with American Cem-
wood’s insurers.

The $75 million additional set-
tlement brings the total settlement
fund to $140 million. The settle-
ment pays valid claims for damage
to Cemwood Shakes, including

cracking, lifting, warping, or soft-
ening of the Shakes, and/or roof
leaks due to damaged Shakes.

Those affected by this settle-
ment can send in a claim form to
ask for a payment, or object to
the settlement by November 6,
2003. Payment amounts will be
determined by whether a
claimant has qualifying damage,
roof size,  and the number of
claims made. Those who previ-
ously sent in a claim do not have
to do anything.

A hearing will be held on
November 18, 2003 to decide
whether to approve the settle-
ment, a request by the attorneys
representing the Class for fees
and costs, and a request by the
defendants and settling insurers
for an order saying that they can’t
be joined into lawsuits against
others for these claims. The class
action lawsuit is called Richison v.
American Cemwood Corporation,
No. 005532, and is in the Superior
Court of California in and for the
County of San Joaquin.

Those affected may obtain
detailed information or get a
claim form at www.cemwood
claims.com, by calling 1-800-708-
3266, or writing to American Cem-
wood Roofing Settlement, P.O. Box
4540, Portland, OR 97208-4540.

An Additional Settlement Has Been Reached In The
American Cemwood Roofing Shakes Class Action

If you own or owned a property
with American Cemwood roofing
shakes, you may be entitled to
monetary compensation.

(NAPSA)—THEN: Levi Strauss
came to San Francisco in 1853
determined to start a successful
dry goods business. 

But it wasn’t blankets and linens
that would make him famous. It
was “those pants of Levi’s,” first
worn by the California gold min-
ers. Over the next several genera-
tions, Levi’s pants became the most
popular and widely recognized cloth-
ing product in the world: blue jeans.

Twenty years after Levi Strauss
landed in San Francisco, a Nevada
tailor named Jacob Davis added
rivets to the points of strain on
pants after a customer’s wife asked
him to make the pants stronger.
The idea worked, and Davis knew
he had an exceptional product. 

Davis couldn’t afford the $68
patent fee, so he asked Levi Strauss
—an astute businessman with a solid
reputation—to become his partner
and help him produce the new cre-
ation. In 1873, the two received the
patent, and copper-riveted “waist
overalls”—what we know today as
blue jeans—were born. 

Within a short time, working-
men were buying the innovative
pants and spreading the word about
their unequaled durability. And the
rest, as they say, is history.

“Levi’s jeans have been worn by
virtually everyone, from the cow-
boys of the American West to the
young people who tore down the
Berlin Wall,” said Phil Marineau,
Levi Strauss & Co.’s chief execu-
tive officer. “Generations have
worn Levi’s jeans as a symbol of
freedom, individuality and fun.”

Hollywood actors, personifying
cowboys and bad boy rebels during
the 1930s, ’40s and ’50s, helped
transform Levi’s from everyday work
wear to a fashion trend. The trend
of jeans as a defining cultural state-
ment continued during the era of
“flower power” in the 1960s and ’70s. 

Levi’s jeans were so ubiquitous
by the end of the century, Time mag-
azine’s millennium issue named

Levi’s 501 jeans the best fashion of
the 20th century—beating out both
the little black dress and the mini-
skirt. Since their inception, more
than 3.5 billion pairs of Levi’s jeans
have been sold throughout the world.

NOW: Levi Strauss unknow-
ingly left his signature on the
world of fashion. That signature
continues today as the company
that bears his name has intro-
duced a new casual clothing brand
called Levi Strauss Signature dur-
ing its 150th anniversary year.

The new brand, which provides
quality jeanswear for value-con-
scious consumers, is a return to
its roots for the company that first
invented durable riveted pants for
the workingman. Each season, the
Levi Strauss Signature brand will
offer distinct new fabrics, finishes
and styles for families who shop
at mass-market retail stores such
as Wal-Mart. 

Company That Invented Blue Jeans Turns 150

The document that led to the inven-
tion of blue jeans—the 150-year-
old copper-riveted “waist overalls”
patent, granted to Levi Strauss and
Jacob Davis in 1873.

Riding The Bus
(NAPSA)—Readers who pick

up the wonderfully crafted Riding
The Bus With My Sister (Plume,
$14) are in for an interesting and
enriching journey. 

In this uplifting but unsenti-
mental tale, author Rachel Simon
chronicles the year she spent rid-
ing the bus with her mentally

retarded sister,
Beth. Rachel, a
writer and col-
lege teacher
whose hyper-
busy life camou-
flaged her emo-
tional isolation,
had much to
learn in her sis-
ter ’s extraordi-
nary world. 

Her travels
with the joyful,
intense Beth
help her learn
how to pay
attention to

what really matters, how to
change, how to love—and how to
slow down and enjoy the ride.

In this book, Rachel brings to
light the almost invisible world of
mental retardation, finds unlikely
heroes in everyday life, and por-
trays Beth as the endearing,
feisty, independent person she is.
Riding the Bus with My Sister is
available wherever books are sold.

This heartwarming
book explores the
unbreakable bond
between two very
different sisters.

(NAPSA)—At a time when
fewer than one in 10 adults recog-
nizes that 16 million Americans
served in uniform during the Sec-
ond World War, the American Bat-
tle Monuments Commission
(ABMC) has introduced a World
War II registry online to document
the names of those who partici-
pated in history’s largest and most
devastating war.

The registry is accessible on
the Web site of the National World
War II Memorial (www.WWII
memorial.com). Any American
that served in the armed forces or
contributed to the war effort on
the home front, whether in facto-
ries and shipyards or farms and
neighborhoods, is eligible.

The registry contains more
than one million records, most
submitted by the public. The
database also includes National
Archives and Records Administra-
tion lists of those killed in service
during the war, and names of
those buried in ABMC overseas
cemeteries or listed on its Tablets
of the Missing.

“We’ve been compiling names
for several years,” ABMC spokes-
man Mike Conley said. “We’ve
made the registry available now,
prior to the memorial’s dedication,
to encourage more enrollments.
We’ve only scratched the surface
of the database potential.”

There is no charge to place a
name in the registry. Individuals
can be enrolled through the Web
site or by calling the memorial’s
toll-free number at 1-800-639-

4WW2. The registry will be acces-
sible at the memorial site on the
National Mall when the memorial
is opened to the public.

The World War II Memorial is
under construction and on sched-
ule for the official dedication cere-
mony set for Saturday, May 29,
2004. The Memorial Day weekend
celebration will culminate an 11-
year effort to honor America’s
World War II generation. The
memorial was authorized by Con-
gress in 1993.

The Smithsonian Institution,
the Washington National Cathe-
dral and Armed Forces ceremonial
and musical units will participate
in the four-day Tribute to a Gener-
ation dedication celebration that
will run from May 27-30, 2004.
Dedication details are available
through the memorial Web site
and toll-free number.

WWII Memorial Web Site Registry Honors Vets

Along with the World War II
Memorial in Washington, there’s
now an online database of those
who served in uniform and at
home during that conflict.

(NAPSA)—There are more
than 17 million Americans with
some kind of a work disability and
about five million have a job,
according to the U.S. Census
Bureau. Volunteers of America is
one of the national nonprofit orga-
nizations that, in recent years,
has established programs
designed to help individuals with
developmental disabilities lead
fuller lives. For more information
about community-based programs
for people with developmental dis-
abilities visit: www.Volunteersof
America.org and www.mvle.org.

The Internet age makes identity
theft much easier. One way to pro-
tect yourself is a service such as
Digital ProtectionPlus (www.digital
protectionplus.com or 800-826-
1329). It provides both McAfee
VirusScan Online (including auto-
matic service upgrades for ongoing
protection) and McAfee Personal
Firewall protection against com-
puter hackers and identity thieves
as well as up to $10,000 in ID Theft
Insurance.

To avoid spending too much
time standing in lines, utilize Uni-
versal Express at Universal Stu-
dios and Islands of Adventure or
Disney’s Fast Pass®. Universal
Express allows guests to reserve a
time to experience an attraction.

Instead of waiting in line, just
make a reservation and show up
for the appointment at the desig-
nated time. You can save time and
some money if you purchase your
pass before you leave home. Some
passes allow you to go to a series
of parks and can be purchased to
cover four- to seven-day periods.
Members of Travelers Advantage
(www.travelersadvantage.com or
1-800-458-1028) can save money
on air travel, cruises, car rental
and hotel accommodations, as
well as earn five percent cash
back on eligible travel booked
through the service with pre-
ferred providers. 

Hypnophobia is a morbid fear
of falling asleep.

The cheetah is the only cat in
the world that can retract its
claws.

***
Two persons cannot long be
friends if they cannot forgive
each other’s little failings.

—Jean de la Bruyere
***




