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(NAPSA)—Like books you can’t
judge by their covers, making DVDs
may seem intimidating, but it’s
really not. These answers to your
burning DVD questions can show
you how easy it really is:

Q. I keep hearing about com-
puter products that let you create
DVDs you can play on home DVD
players. How does this work and
how much does it cost?

A. Burning your own movies
onto DVDs or CDs can be fast
and easy with simple-to-use soft-
ware. You can use videos already
on your computer or a DVD
authoring product that lets you
capture video directly from a
camcorder.

Then, with the help of products
such as Ulead DVD MovieFactory,
you can use ready-to-go templates
to create exciting interactive scene
menus (like the menus on DVD
movies you rent or buy). You can
add your own background music,
an intro video or attractive back-
grounds. Preview your DVD in real
time and then burn your movies
onto a DVD or CD disc. These soft-
ware products generally sell for
under $50 at local computer and
electronics stores. 

Q. I only have a CD burner. Do
I need to get a DVD burner to use
these? 

A. You don’t need a separate
DVD burner to create projects
that will play back in home DVD
players. Using a CD burner, you
can create a VCD, short for Video
CD, or SVCD, short for Super
Video CD. These formats present
home movies with menus similar
to DVD menus at slightly reduced
quality. VCDs have the same
quality as VHS tapes and SVCDs
have almost DVD quality.

Q. Will these discs work in my
DVD player?

A. Most DVD players pur-
chased within the past year or so
will play VCDs and SVCDs, but
it’s best to check your player for
compatibility.

Q. I ’ ve  heard  o f  wat ch ing
slideshows on TV using a DVD
player. How can I do this?

A. If you use a product such as
the Ulead DVD PictureShow Imag-
ing Suite, you can use digital photos
to create slideshows. Customize the
photo order with the help of a step-
by-step work flow guide and add
titles and music. Then burn the
DVD or CD. The software can keep
up to 99 slide-shows on one disc. 

Q. Some DVDs I rent have cer-
tain geographical restrictions.
Can the DVDs I create be played
around the world?

A. Yes they can. For copyright
protection, movie studios often
place certain geographical restric-
tions on DVDs. The ones you cre-
ate don’t have these restrictions.

You can learn more about DVD
burning and other ways to share
videos with friends and family at
www.ulead.com. 

DVD Questions Answered Now

New computer software may
mean making your own DVD
movies and slideshows is less
work and more fun than you
imagine.

(NAPSA)—Whether you’re a
freshman trying to make the high
school team or a college star going
pro, everyone knows it’s tough to
be the rookie. got milk? is reward-
ing one outstanding high school
freshman athlete to win a trip to
the Milk House at Disney World
to play basketball with one of the
hottest rookies and star in a got
milk? ad.

The got milk?/Milk Mustache
campaign is looking for one stand-
out freshman athlete to pose for a
milk mustache ad for ESPN Mag-
azine and play basketball with
NBA rookie sensation Shane Bat-
tier. The ad is part of the Milk
Mustache campaign’s Hometown
Rookie of the Year program that
rewards outstanding rookie high
school players for their athletic
performance and emphasis on
good nutrition.

“Growing up I would have done
just about anything to go one-on-
one with Dr. J or play HORSE
with Pistol Pete,” said Kurt Graet-
zer, CEO of the got milk?/Milk
Mustache campaign. “Now one
lucky teen will have his own
dream come true and play one-on-
one with Shane Battier. We want
to reward calcium-conscious teens
for making milk part of their
diet.” 

Slam Dunk with Milk
Whether you’re a high school or

pro athlete, nutrient-dense milk
provides the fuel that active bod-
ies need. Milk is an excellent
source of bone-strengthening cal-
cium and muscle-building protein
to help keep bodies in peak perfor-
mance. With all the great new fla-
vors and convenient packaging of
milk, it’s now easier than ever for

teens to get their recommended
four servings of milk a day. 

Unfortunately, nearly seven out
of 10 teenage boys and nine out of
10 teenage girls are not meeting
the calcium requirements their
growing bodies need. The Milk
Mustache Campaign wants to blow
the whistle on this calcium crisis
and let them know about the
importance of milk and making
smart nutrition choices. Teens need
1,300 mg of calcium, the equivalent
of about four eight-ounce glasses of
milk, a day to help keep bones
strong and reduce the risk of injury.
Besides calcium, milk also provides
eight other essential nutrients to
help fuel physical activity and keep
high school athletes at the top of
their game.
Play by Play on How to Enter

High school athletes completing
their freshman year in 2002 are eli-
gible for this contest. Official entry
forms and a complete list of rules
can be found on whymilk.com. Con-
test entries will be accepted
through June 14, 2002. The grand
prize winner will win a trip to the
Milk House at Disney’s Wide World
of Sports in Orlando, Fla. to star in
his/her own Milk Mustache ad to be
featured in ESPN Magazine, and
play ball with Shane Battier of the
Memphis Grizzlies.

Once In A Lifetime Chance To Dribble With Milk

The got milk? campaign is
looking for a high school fresh-
man to star in their latest milk
mustache ad.

(NAPSA)—America’s manufac-
turing technology industry and its
customers may have finally gotten
the shot in the arm needed to
recover from the worst market
conditions since the Great Depres-
sion. While the recession may
already be easing for some seg-
ments of the economy, manufac-
turers and those who sell goods
and equipment to them have been
hard hit.

The economic stimulus bill,
which contains a new 30 percent
expensing allowance for machine
tools and other equipment, and
was recently overwhelmingly
passed by Congress and signed
into law by President Bush, may
help to turn that around. That
increased investment will boost
their productivity and make U.S.
manufacturers more competitive, a
sure route to sustainable economic
growth, more jobs and better
wages.

In addition, the economy is
showing glimpses of a recovery.
The promising indicators of con-
sumer confidence—increased
consumer expectations, a rising
number of housing starts, and
the index of leading indicators—
all point in the right direction for
an economic rebound. By the
third quarter of 2002, manufac-
turing technology equipment
builders may feel the upturn.
That makes the timing just
about perfect for this year ’s
International Manufacturing
Technology Show (IMTS), the
largest exhibition of machine
tools and related technology in
the Americas. Why? Because the

economic indicators are showing
a high level of consumer confi-
dence and consumer expectations
are moving upward. The show,
which will be held in Chicago
from September 4 to 11, 2002,
gives attendees the opportu-
nity—and motive—to buy the
manufacturing technology to
meet their companies’ needs. 

Manufacturers can use the
newly enacted expensing allowance
as a major justification for ordering
new productivity-enhancing equip-
ment now instead of postponing
purchasing decisions. Depending
on what a manufacturing company
produces, if it orders a new
machine tool, it can write off 40 to
44 percent of the asset in the first
year (compared with 14 to 20 per-
cent under the old law). This adds
up to a first year tax cut of 8.5 to 9
percent and a 2.5 percent reduction
in the cost of capital.

“President Bush and our repre-
sentatives in Washington clearly
recognize that there are serious
problems facing the nation’s capi-
tal equipment manufacturers,”
said Don F. Carlson, president of
The Association For Manufactur-
ing Technology (AMT). “The
expensing of 30 percent of equip-
ment purchases contained in the
newly passed economic stimulus
package shows that. It provides
the engine that will drive the
investment that will pull our
economy out of recession while
providing long-term increases in
productivity. I congratulate them
on adopting this pro-growth legis-
lation. It is good public policy.”

The temporary tax relief applies
to equipment ordered between Sep-
tember 11, 2001 and September 11,
2004 and placed in service by
December 31, 2004. That the 30
percent expensing allowance sur-
vived to final passage and enact-
ment is due in no small way to the
many AMT members and other
capital goods producers that let
their Members of Congress know of
the desperate situation the indus-
try is facing.

AMT—The Association For
Manufacturing Technology is a
Washington, D.C.-based trade asso-
ciation. AMT is engaged in support-
ing, enhancing and promoting the
manufacturing technology activi-
ties of its 370 member companies
who manufacture machines,
related equipment, products or soft-
ware used in the process of manu-
facturing discrete durable goods. To
learn more, visit the Web site at
www.AMTonline.org.

Expensing Allowance Helps Stimulate Economic Growth

Carlson:Tax relief on manufac-
turing equipment means higher
productivity, increased wages
and economic growth.

(NAPSA)—To celebrate its 40th
anniversary, a leading motel chain
has gone whole hog, offering a
contest with the grand prize of a
Harley Davidson motorcycle.

Then: In 1962, in Santa Bar-
bara, Calif., the first real budget
motel designed for the no-frills
traveler opened its doors. The
establishment offered clean, com-
fortable rooms for just $6 a night.
Fittingly, the new business was
named Motel 6.

Now: The single motel has
grown into a chain of more than
800 locations throughout the U.S.
and around Toronto. Visitors enjoy
such guest amenities as free
morning coffee, free HBO and
ESPN, free local calls and more.
The company also offers:

• Pools and guest laundries at
most locations;

• A 10 percent discount for
AARP members;

• Computer dataports; and
• A pet-welcome policy. Unless

prohibited by state law or ordi-
nance, visitors may bring one
small pet per room. Pets must be
declared during guest registra-
tion, and be attended at all times.

• Free cribs for families travel-
ing with small children;

“The American Classic Get-
away” contest, which will run
from July 1 to September 3, 2002,
gives customers a chance to win
great prizes, including three

Harley-Davidson Road King Clas-
sics and 10 weekend getaways—
three-night stays at Motel 6 and
$500 to play.

There are more than 600 addi-
tional prizes, such as Harley-
Davidson leather jackets, Rand
McNally atlases, Harley-Davidson
hats and travel alarm clocks. To
enter, fill out a sweepstakes form
at any Motel 6 location or go
online at www.motel6.com.

Motel 6 continues to offer clean,
comfortable rooms for the lowest
price of any national chain. So,
just about anywhere you go, you
can get a great night’s sleep while
saving money. And if you happen
to arrive at your travel destination
late at night, remember: they’ll
leave the light on for you.

To learn more, or to make a
reservation, call 1-800-4MOTEL6
or visit www.motel6.com.

From $6 A Night To An American Classic

By staying at a popular motel
chain, you could win a weekend
getaway—or a motorcycle.




