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(NAPSA)—The annual open
enrollment process for benefits
gives eligible employees the
opportunity to select or make
changes to their insurance and
benefit plans to best fit their phys-
ical and financial health needs.
Unfortunately, some workers feel

overwhelmed with
too many choices and
not enough informa-
tion. As a result,
many employees se-
lect plans without

knowing that the wrong choice can
have consequences on their wallet.
According to the 2012 Open

Enrollment Survey of the Aflac
WorkForces Report, the majority
of employees surveyed (56 per-
cent) estimate that mistakes
made during open enrollment cost
them up to $750 a year.
The vast majority of consumers

simply pick the same plans as the
year before and often aren’t even
aware of the benefits they cur-
rently have.
“We’re seeing workers wasting

up to four months’ worth of an indi-
vidual’s grocery budget because of
confusion and a lack of understand-
ing about their insurance and bene-
fit options,” said Audrey Boone Till-
man, executive vice president of
Corporate Services at Aflac.
“Employees need to work with their
employers to ensure they use the
right tools and are armed with the
insight to select the best benefits
options for their situation.”
The Aflac survey also found

that nearly two-thirds (65 per-
cent) of employees feel they are
only somewhat or not prepared for
open enrollment. More than half
(52 percent) say that their com-
pany has not communicated with
them at all about the open enroll-
ment process.

To eliminate misconceptions
about the open enrollment process,
Tillman suggests that workers
need to take the initiative to be
better educated about the benefits
available to them. She recom-
mends the following:
•Look to experts to help un-

derstand your insurance coverage.
Discuss benefits choices with an
HR professional or insurance con-
sultant at your workplace.
•Review and study your com-

pany’s Open Enrollment Guide.
Benefits change, so compare your
year-over-year benefits options to
avoid costly mistakes.
•Calculate yearly medical

expenses to plan for appropri-
ate flexible spending account
contributions.
“By communicating with em-

ployers about their benefits
options, workers can discover
ways to save a larger percentage
of their paychecks for expenses
like rent, groceries, savings and
other important needs,” said
Tillman.
To learn more, visit www.aflac

workforcesreport.com.

Open Enrollment Mistakes Can Cost UpTo $750Yearly

Employees should seek advice
from HR or insurance consul-
tants to help understand their
benefits coverage.

(NAPSA)—Purchasing a major
appliance shouldn’t make you feel
like you’ve been put through the
wringer.
That’s the word from industry

experts who say that there is a
way you can make the process less
stressful, get the product you need
and protect what’s likely to be a
significant investment.

Performance Is Key
According to industry studies,

homeowners cite performance and
cost as their top two concerns when
purchasing a major appliance.
Simply put, will you end up

paying a lot of money for some-
thing that doesn’t live up to its
billing? Fortunately, a program
has been created to help con-
sumers manage that anxiety.
Called AHAM Verifide, the pro-

gram was developed by Associa-
tion of Home Appliance Manufac-
turers (AHAM) to ensure that
product performance, volume or
capacity, and energy consumption
claims are accurately stated by
the manufacturer.
Verifying Energy Ratings
The program tests and verifies

the energy rating and in some
cases certain performance charac-
teristics of a variety of home
appliances, including refrigera-
tors, freezers, clothes washers,
dishwashers, room air condition-
ers, dehumidifiers and room air
cleaners.
All products evaluated by the

program carry a special mark sig-
nifying that the product is eligible
for random testing at any time.
The AHAM Verifide mark can be
found on the product’s rating label
or on product packaging, making
it easy for consumers to recognize

these products in stores. In fact,
in 2012, more than 15 million
appliances will earn the AHAM
Verifide mark.

A Voluntary Program
Manufacturers voluntarily par-

ticipate in the program and their
products are eligible for random
testing at any time. The tests are
conducted at an independent lab
and standardized test procedures,
including the U.S. Department of
Energy’s test procedures, are used
for all appliances. All ratings are
published in an online searchable
directory.

For more information on the
AHAM Verifide program, visit
www.AHAMVerifide.org.

A Less StressfulWayTo Purchase Appliances

In industry studies, homeowners
cite performance and cost as their
top two concerns when purchas-
ing a major appliance.

(NAPSA)—Fall doesn’t have to
mean the end of sensational sum-
mer meals, like seafood. Try a
fresh take on fall favorites by serv-
ing up mouthwatering recipes
inspired by the coast. Festive
shrimp recipes are crowd-pleasers
for any event. They can be easily
stirred into hearty dishes for a sat-
isfying harvest supper.
Coastal cuisine can be made

easy with frozen seafood found
right in the grocery store. Brands
like SeaPak Shrimp & Seafood Co.
provide a wide variety of seafood
options to complete any meal,
which is good news for a busy
mom on the go. In a season when
school is starting, sports practices
begin and fall festivals abound,
sometimes a simple victory is just
making it through a hectic day
knowing what is for dinner. From
golden, crispy popcorn shrimp on
a chilly fall night after practice to
a savory shrimp scampi entrée for
date night, coastal meals make
everyday occasions special.
For the perfect addition to a

tailgate, try SeaPak Hot Shrimp
Dip. The recipe will make sure
the fall flavors are savored with
delicious coastal cuisine.
For more great recipes, visit

www.seapak.com or follow on
Facebook.

Hot Shrimp Dip

1 (20-ounce) package of
SeaPak® Popcorn Shrimp

1 (8-ounce) package of
cream cheese, softened

1⁄2 cup mayonnaise
1⁄2 cup grated cheddar cheese
Juice of 1 lemon

1⁄4 teaspoon garlic powder
1 tablespoon Dijon mustard
2 teaspoons Worcestershire
sauce

1⁄3 teaspoon hot sauce
1⁄4 teaspoon Old Bay®
seasoning
Crackers or crusty bread
for serving

Cook SeaPak® Popcorn
Shrimp according to package
directions and keep warm.
Preheat oven to 350° F. Pre-
pare a 1-quart baking dish
with nonstick cooking spray
and set aside. In a medium
bowl, stir together the re-
maining ingredients and
spoon into the prepared bak-
ing dish. Bake until bubbly
and light brown (approxi-
mately 25 minutes). Remove
from oven and fold in cooked
SeaPak® Popcorn Shrimp.
Serve hot with crackers or
crusty bread.

Savor Fall FlavorsWith Coastal Cuisine

Dishes like Hot Shrimp Dip are
simple and ideal for any occasion.

(NAPSA)—When it comes to
hair color trends, the theme for
fall and winter is out with the old
and in with a more natural hue.
That’s the word from expert

hair colorist Rita Hazan, who
believes the changing season is
the right time to move on from the
bright, bold colors of spring/sum-
mer 2012 to warm, rich shades of
brown, blond and red. She says
that’s because natural and beauti-
ful single-tone colors will help you
make a striking and sexy appear-
ance this season.
Over the past 15 years, Hazan

has become recognized for setting
beauty trends and helping to
invent fresh new looks for her
celebrity clients. She has created
signature colors for such A-list tal-
ent as Jessica Simpson, Katy
Perry, Beyoncé and Jennifer
Lopez, just to name a few.
Rita Hazan’s clients often ask

her how to keep their hair color
looking fresh and vibrant in
between salon visits. Here are a
few suggestions:
•Apply a deep conditioner a

few days before coloring.
•Avoid harsh shampoos.

Always opt for products designed
for color-treated hair.
•To maintain and prolong hair

color vibrancy, use a hair gloss in
between color treatments.
For example, Hazan’s new Foam-

ing Color Glosses are designed to
function like lip gloss for the hair by
putting shine plus a hint of tint back
into your hair and keeping it healthy,
silky and smooth.
Winner of the “Best At-Home

Hair Color Treatment” at the 2012
Women’s Health Beauty Awards,
the product works best if it’s used
starting right after you have your
color done. Hazan recommends

that following your color appoint-
ment and beginning with your
first shampoo, use her Foaming
Color Gloss in the shower to pro-
long the life of your color and
maintain lustrous locks until your
next appointment. The glosses
work by boosting hair tone, pro-
tecting the color, and adding shine
and hydration.
And you don’t need to go to a

salon to use it. Just apply the
product in the shower after
shampooing. An application only
takes three minutes. Available in
three formulas—Enhances Gold-
en Tones, Tones Down Brassiness
and Ultimate Shine—the product
helps protect color from fading or
brassiness and helps develop
warmth and richness in your
color tone.
Gentle and lightweight, the for-

mula is ammonia, sulfate and
paraben free and it is safe to use
on keratin-treated hair or Brazil-
ian blowouts.
To learn more, visit www. Rita-

Hazan.com or call (212) 586-4343.

Fall Fashion Forecast From Leading Celeb Colorist

Rita Hazan is a master colorist
known for her work with celebrity
clients.

Don’t Get Soaked By A
Flood-Damaged Car
(NAPSA)—Recently, a number

of extreme storms and hurricanes
left thousands of cars in the sur-
rounding areas damaged by flood-
waters.
Unfortunately, it’s common for

many of these flood-damaged cars
to end up back on the road every
year. But by doing a little home-
work, you can avoid buying a car
that is rotting from the inside out.
To help, here are some tips:
•Check the trunk, glove com-

partment and below the seats for
signs of water damage, such as
mud or rust.

•Flex the wires beneath the
dashboard. Wet wires will become
brittle upon drying and may
crack.
•Take a deep breath and smell

for musty odors from mildew.
•Ask to see a vehicle history

report. For example, Carfax Re-
ports can reveal many hidden
problems, including if a vehicle
has reported flood damage.
To learn more, visit www.carfax.

com.

Check the trunk, glove compart-
ment and below the seats for
signs of water damage, such as
mud or rust.

(NAPSA)—The TheraTears®
Allergy Eye Itch Relief System™

includes three products (SteriLid®
Eyelid Cleanser, TheraTears®
Allergy Eye Itch Relief, and
TheraTears® Lubricant Eye Drops)
that can be used together to maxi-
mize symptom relief. For more
information, visit
www.theratears.com/eyeitch or
call (800) 579-8327.

* * *
Fluzone Intradermal vaccine is

the only FDA-approved intrader-
mal flu vaccine for adults 18
through 64 years of age in the
United States. The microneedle
has an ultrathin tip only 1.5mm
long—the same as the thickness of
a U.S. penny. To learn more, visit
www.Fluzone.com.




