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(NAPSA)—Water consumption
is up nationwide, according to the
Beverage Marketing Association.
However, consumers seem to
prefer bottled water to their local
tap water due to taste and quality
concerns. The latest Environmen-
tal Protection Agency (EPA) rank-
ing shows Chicago at the top of
the list when it comes to cities
with excellent water quality and
taste, while cities like San Fran-
cisco, Boston and Phoenix ranked
at the bottom. 

But no matter where you live,
more and more consumers are
turning to filtered or bottled drink-
ing water. In fact, a new study con-
ducted by Mintel found that nearly
40 percent of consumers own a
water filtration device, and nearly
55 percent purchase bottled water
to drink at home.

Of the people who own water
filters, 64 percent purchased them
to improve taste and 62 percent
did so because of health concerns.

“While the majority of water
supplies are safe, consumers are
increasingly aware of potential con-
taminants in their drinking water,”
said Tom Bruursema, general man-
ager of NSF International’s Drink-
ing Water Treatment Units Certifi-
cation Program. “As a result, many
consumers are looking for home
water filtration devices depending
on their individual needs.”

Growing attention to healthy

weight loss is also causing people
to drink more water.

“Today, more than ever, con-
sumers are drinking up to slim
down,” said Rosemary Kimani,
owner of fitness club Curves
Logan Square in Chicago. “Almost
all health and weight-loss pro-
grams recommend people drink at
least eight 8-ounce glasses of
water a day.”  

According to the Beverage Mar-
keting Association, U.S. con-

sumers now drink more bottled
water annually than any other
beverage, other than carbonated
soft drinks. Last year, Americans
drank 7.5 billion gallons of bottled
water, which translates into more
than 26 gallons per person.  

Another growing trend—more
consumers are finding filtered
water from their refrigerator to be
an inexpensive and convenient
alternative to purchasing bottled
water. 

“We’re seeing quite an increase
in water filter sales as related to
our side-by-side refrigerator own-
ers. Of those who own water filters
nationally, 51 percent have a dis-
penser built into their refrigerator,
up from 35 percent in 2003,” said
Bryan Aown, Whirlpool brand direc-
tor of water filtration.  “In addition
to convenience, the growth may be
attributed to cost savings. Over its
six-month life, a refrigerator water
filter processes as much as 200 gal-
lons, which is approximately $0.20
per gallon, when bottled water can
cost $6 to $9 a gallon.”

Whirlpool brand states most
filters are located in the refrigera-
tor’s base grill to provide maxi-
mum storage space. Additionally,
filters cost roughly $40 and only
need to be replaced twice a year,
resulting in just an $80 annual
expense. Other common filters
include systems installed in
plumbing or faucet attachments.

EPA Water Quality Ranking 
Of Select Cities

City   Grade
Chicago   Excellent
Baltimore   Good
Denver   Good
Detroit   Good
Manchester   Good
Atlanta   Fair
Houston   Fair
Los Angeles   Fair
Newark   Fair
Philadelphia   Fair
San Diego   Fair
Seattle   Fair
Washington, D.C.  Fair
Albuquerque  Poor
Boston   Poor
Fresno   Poor
Phoenix   Poor
San Francisco  Poor
Source: The Mintel Report

The Good, The Bad And The Thirsty
Consumers Turning To Bottled And Filtered Water 

For Taste, Quality And Convenience

(NAPSA)—Savvy homeowners
are discovering they can open their
home to safety and a wealth of other
benefits with the help of impact-
resistant windows and doors. 

The same technology that helps
protect a home from a hurricane can
also help prevent a burglar from
breaking in, significantly reduce
outdoor noise, block 99 percent of
UV rays and cut energy costs.

The laminated glass in impact-
resistant windows and doors is
incredibly difficult to penetrate,
deterring smash-and-grab break-
ins. The products aren’t guaranteed
to stop a burglar but they can be a
key part of a multi-tiered security
strategy recommended by experts. 

“Customers tell us they value all
of the added benefits, but the secu-
rity aspect is especially important,”
said Cara Klein of PGT®, manufac-
turer of WinGuard® Impact-Resis-
tant Windows and Doors. “Some
homeowners cite busy schedules,
which leave their homes vacant for
extended hours, or protection for a
vacation home, and others just
appreciate the extra peace of mind.”

Arguably, time and visibility are
burglars’ worst enemies, so a good
strategy is to slow them down and
cause them to draw attention.
Some tips: Install motion detectors,
but make sure you can see them go
off from inside your house. Plant
roses or thorny shrubs beneath
windows to make them less invit-
ing and keep landscaping trimmed
so there’s no place to hide. 

Of course, if after beating your
windows and doors with objects
such as a crowbar, propane gas
tank and even a concrete pillar,
burglars still can’t get in, then

you’ve definitely outsmarted them.
That was the case for a couple in
Florida with WinGuard®. They
arrived home to find burglars had
tried to break into nearly every
window and door.

“I wish I could have seen the
point where they [the burglars]
threw up their hands and said,
‘The heck with this house. I’m
never coming back,’” said home-
owner Martha Thomas. 

The company’s windows also
stood up to an attempted break-in
at a vacation home in North Car-
olina. Again, a crowbar was the
weapon of choice. Now, homeowner
Robert Frank jokes that he plans
to install an alarm not to keep bur-
glars out, but just to help him
make sure all of the windows are
shut. “As long as our windows are
closed and locked, no one should be
able to get in,” said Frank. 

For more information, visit
www.winguard.com or call 877-
WinGuard. 

Portals To Safety And Savings

This vacation home with impact-
resistant windows withstood an
attempted break-in with a crowbar.
The impact-resistant laminated
glass is similar to a car windshield
but nine times stronger. 

Note to Editors: WinGuard® Impact-Resistant Windows and Doors
are available in the following states: Alabama, Florida, Georgia,
Louisiana, Maryland, Mississippi, New Jersey, New York, North Car-
olina, South Carolina and Virginia. 

(NAPSA)—A home’s points of
entry can become a fast exit for
energy and end up costing a small
fortune on utility bills. To avoid
being shortchanged by windows,
doors and the garage, home
energy experts recommend mak-
ing a few simple modifications. 

Seal The Envelope Before
Sending the Bill

Homeowners should seal win-
dows and doors “like an envelope”
—or otherwise risk air-condition-
ing the entire neighborhood. In
fact, it’s estimated a full 50 per-
cent of annual utility costs stem
from homes’ heating and cooling
systems. To check that doors and
windows aren’t drafty, look for
light under or around the door
and condensation around the
windowpane, which is an indica-
tion of cooling loss. Also, check
the attic to make sure it’s prop-
erly insulated and not letting air
escape.

Quick Tips:
• Install  thick,  durable

weather-stripping under your
garage door to reduce this com-
mon energy leak. Polyurethane
insulation or fiberglass duct wrap
are both good options.

• Weather-strip and caulk all
cracks between the wall and the
window trim. Replace broken
glass and putty any loose window-
panes to help secure the windows
for harsh wind.

• An inexpensive solution to
drafty windows is the Shrink &
Seal Window Kit, available at
Lowe’s stores and lowes.com. It
fits standard windows and is
installed with a hair dryer that
literally shrinks and seals a crys-
tal-clear film over the window. 

• Upgrade that old refrigerator
to the only ENERGY STAR-quali-

fied refrigerator engineered
specifically for the garage: Gladia-
tor GarageWorks’ Chillerator, by
Whirlpool Corporation. It’s 15 per-
cent more energy efficient than
current federal energy standards,
saving an average of $487 in
energy costs over its lifespan. 

“One of the simplest ways to
save on utilities is to make wise
appliance upgrade decisions,” said
Richard Karney, Manager of
Energy Star at the Department of
Energy (DOE). “Most people can-
not imagine the energy drain asso-
ciated with older appliances.”
ENERGY STAR-qualified appli-
ances are part of a joint program of
the Environmental Protection
Agency (EPA) and DOE to help
consumers save money and the
environment. 

According to a survey by
Whirlpool, 42 percent of Ameri-
cans have an old refrigerator in
the garage. Studies show that a
10- to 15-year-old refrigerator
costs an average of $82 more a
year in utilities compared to an
ENERGY STAR-qualified refriger-
ator purchased today.  

For more energy-saving tips,
visit www.energystar.gov, www.en
ergy.gov or www.lowes.com/energy. 

Tips For Easing Energy Bills

(NAPSA)—The only airline to
offer round-the-world service exclu-
sively on its own planes is Air New
Zealand. For more information,
visit www.airnewzealand.com/usa.

**  **  **
More than 300 species of bee-

tles, moths, worms and weevils
are interested in feasting on the
foods in your pantry. According to
Orkin, virtually no items are safe
from “pantry pest” infestation
when left exposed for long peri-
ods of time. Pantry pests nor-
mally gravitate toward grains
such as flour, meal and rice, but
will eat almost anything they can
access. If you suspect a pantry
pest problem, trust a pest control
company to identify solutions.
Visit www.orkin.com or call (800)
800-ORKIN. 

**  **  **
Many people who suffer from

multiple sclerosis take years of
testing to get a proper diagnosis.
Only then can they start manag-
ing the disease and returning to a
normal life. Evidence suggests
that immunomodulatory drugs
such as AVONEX initiated early
in the course of MS may delay the
disease’s progression. Learn more
at www.AVONEX.com.

**  **  **
Microsoft Office Work Essen-

tials is a comprehensive resource
with occupation-specific tools in
programs such as Microsoft Office
Excel, Word and PowerPoint. The
site has hundreds of free tem-
plates, how-to articles, product
demonstrations, tip sheets and

other resources. Available 24/7 at
www.microsoft.com/workessen
tials, it helps professionals in
more than 30 occupations—
including auditors, project man-
agers, sales managers and human
resource professionals—find tools
to help them improve their skills.

**  **  **
Fortunately, the gift of pam-

pering does not have to cost a lot
of money. If you can’t afford a top-
rated spa, consider using a spa
tool such as the Spin Spa, which
can transform showering into
effortless indulgence. For more
information on this Spin Spa, call
(800) 773-8181 or visit www.get
spinspa.com.

**  **  **
One easy way to eliminate

clutter in your home office may
be to sign up for online banking
and cut down on the need for
paper statements. Plus, you can
set up monthly withdrawals from
your checking account that are
deposited into an IRA—starting
with as little as $25 a month. For
more information, visit www.
primerica.com.

(NAPSA)—A new book looks
at ways to use the Web and
emerging mass-marketing tools
to reach customers and hold their
attention. Called “Waiting for
Your Cat to Bark? Persuading
Customers When They Ignore
Marketing” (Nelson Business,
$19.99), the book reveals how to
leverage the power of increas-

ingly interconnected media chan-
nels. It ’s available wherever
books are sold. For more informa-
tion, visit www.bn.com/bark.




