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(NAPSA)—According to the
American Academy of Allergy,
Asthma and Immunology, Ameri-
cans spend some $12 billion
annually to treat allergic rhinitis,
or seasonal allergies, which are
particularly acute in spring and
summer.
The cost can hit parents espe-

cially hard as some 40 percent of
all children suffer from allergic
rhinitis. To make matters worse,
pediatric OTC nasal deconges-
tants, which parents in the past
have used to relieve symptoms,
have been voluntarily withdrawn
from shelves in light of warnings
from the FDA against use of such
products with children under 6.
However, a safe, natural, effec-

tive and low-cost alternative
exists to minimize the severity of
spring and summer allergy
attacks in children and relieve the
congestion and sinus pain associ-
ated with them.
Nasal irrigation or washing

with a saline solution, practiced
for hundreds of years, has been
proven to provide safe and effec-
tive relief from allergies and
reduce the need for expensive
medication.
The traditional method of nasal

irrigation is with a neti pot or
squeeze bottle. But these can be
impractical for children. For this
spring and summer allergy season,
SinuCleanse (www.sinucleanse.
com), the leading manufacturer of
neti pots in the U.S., has introduced
Kids Mist™, a spray bottle produc-
ing an ultrafine mist that is
easy to aim and that does not
require touching the inside of
the nose.
Kids Mist, specifically designed

for use in infants and children,
delivers a measured, precise dose
of all-natural saline mist that is

completely preservative free and
that contains no benzalkonium
chloride (BZCL). Preservatives
such as BZCL, found in some
brands of children’s saline and
nasal spray/drop solutions, have
been shown to damage the sensi-
tive lining of a child’s nose. Kids
Mist also features a proprietary
anti-backwash valve that prevents
recontamination.
According to the developer of

Kids Mist, Diane G. Heatley, M.D.,
Associate Professor of Surgery and
Pediatrics at the University of
Wisconsin School of Medicine and
Public Health in Madison, where
she practices pediatric otolaryngol-
ogy, nasal irrigation not only helps
thin out mucus, allowing it to
drain easily, but also washes out
pollen in the nasal cavity and
sinuses that can trigger allergy
attacks.
Dr. Heatley recommends daily

use of nasal irrigation for children
during allergy season. Kids Mist
is available nationwide at food,
drug and mass outlets. Kids Mist
has a suggested retail price of
$14.99 and includes a three-week
saline solution supply.

AWash A Day Can Help Keep Spring And
Summer Allergens Away From Kids

There is a safe, natural, effective
and low-cost way to treat aller-
gies in children.

(NAPSA)—Edible gardening is
growing in popularity; the
National Gardening Association
expects a 19 percent jump in the
number of Americans growing
their own grub this year. The
Obama family has even joined the
trend by planting the first White
House kitchen garden since World
War II.

There are a number of reasons
growing your own fruits, vegeta-
bles and herbs is so attractive.
Organically grown fruits and veg-
etables are more healthful, with
significantly more nutrients
including vitamin C, magnesium
and iron. Gardening is a fun activ-
ity for the whole family, giving
kids an outdoor project. It can
even save you money on groceries.
Many people know these bene-

fits but are hesitant to start an
edible garden because they’re wor-
ried about taking the wrong
approach. The fact is, by following
just a few simple steps, just about
everyone can set themselves up
for a successful harvest.
• Take the high ground. Gar-

dens do best in the elevated parts
of your yard. Lower, indented
areas can trap cold air and stifle
growth.
• Break out the compass.

Edible gardens in the Northern
Hemisphere should place the
tallest plants on the northernmost
plot. Sunlight shines from a
southern angle, so smaller plants
won’t be left in the shade.
• Box it up. Use planting

boxes or raised beds whenever
possible, because they create soil
control for drainage and maximize

nutrients. Boxes also protect your
roots from critters.
• Keep a close watch. Try

not to plant your garden out of
sight. If you can see the garden
from your windows, it will be eas-
ier to identify when the plants are
at their ripest or might need extra
care.
• Don’t be a Luddite. There’s

great technology out there to help
beginning gardeners. For example,
after 24 hours in your garden, the
EasyBloom Plant Sensor reveals
all the plants and vegetables that
will thrive there and tells you how
to care for existing plants. This
handy tool takes detailed readings
of sunlight, temperature, humidity
and soil drainage to make expert
recommendations.
Edible gardening doesn’t have

to be an intimidating project. With
the right planning and support,
millions of families will be adding
fresh ingredients to their meals
this year and you can, too.

SimpleTips For StartingYour Own Kitchen Garden

Growing your own fruits and veg-
etables is not only increasingly
popular, it may be easier than
many people realize.

(NAPSA)—Every day, an esti-
mated 850 children are caught up
in America’s court and child wel-
fare maze because they are unable
to live safely at home. Suddenly,
into these children’s lives come
dozens of strangers: police, foster
parents, therapists, social work-
ers, judges, lawyers and more.
Hopefully, one of these strangers
is a Court Appointed Special
Advocate volunteer.
The National Court Appointed

Special Advocate (CASA) Associa-
tion is a nonprofit organization
that recruits volunteers who are
appointed by judges to advocate for
the best interests of abused and
neglected children in family court.
Judges, attorneys, child wel-

fare workers and parents over-
whelmingly report that volunteers
make a difference with the chil-
dren they serve. Children who are
paired with CASA advocates are
half as likely to remain in long-
term care—defined as more than
three years in care.
CASA is the only program in

which everyday citizens are
appointed by judges to speak up
for a child’s safety and well-being.
These volunteers come from all
walks of life, and people from all
cultures, professions, and ethnic
and educational backgrounds are
welcome. Roughly half of CASA
volunteers work full-time.

Foster Care Awareness
During National Foster Care

Awareness Month this May, or at
any time of year, it is essential to
give attention to America’s forgot-
ten children—and seek out dedi-
cated individuals to become CASA
volunteer advocates.

CASA volunteers spend most of
their volunteer time in contact
with a child. They generally han-
dle just one or two cases at a time
so that they can give each child’s
case the sustained, personal
attention that he or she deserves.
To a child, that means a consis-
tent and caring adult presence in
his or her life.

Positive Outcomes
A major factor in avoiding bad

outcomes for an abused child is
the presence of a concerned adult
in that child’s life. As a result of
CASA volunteers’ help, these chil-
dren receive the care and services
they need, and are placed into
safe, permanent and nurturing
homes.
In addition, CASA advocacy

saves taxpayer dollars. If the
median length of stay were
shortened for children in foster
care by just one month, it would
realize a national savings to tax-
payers of approximately $2.75
billion.
To learn more, call (888) 805-

9127 or visit the Web site at
www.nationalcasa.org.

Volunteers Look Out For Foster Children

Note to Editors: May is National Foster Care Awareness Month.
�

A volunteer program is seeking
people to advocate for children in
the foster care system.

Look Great, Feel Better
(NAPSA)—While melanoma,

the most serious form of skin can-
cer, affects 1 million people annu-
ally, it is 100 percent curable if
detected and treated early.

Early detection is
essential as this
skin cancer can
spread to other
parts of the body,
becoming hard to
treat and eventually
fatal. That’s why
raising awareness is
so important.
During Skin Can-

cer Awareness Month, beauty en-
trepreneur and cosmetic industry
visionary Jerrod Blandino of Too
Faced Cosmetics is helping to
raise awareness of melanoma.
Six years ago, Blandino’s sister,

Lisa, was diagnosed with stage 4
melanoma.
Determined to save his sister

and make a difference, he started
the Too Faced Love Lisa donation
program, launching products
annually to support the Too Faced
Love Lisa Melanoma Research
Foundation Grant.
Too Faced’s latest homage to

Lisa (and her likeness in a detach-
able bell charm) is Love Lisa Lux-
ury Lip Balm SPF 15, a super-
rich, paraben-free, ultrahydrating
lip balm infused with soothing
orange essential oils, shea butter,
almond and apricot oils. SPF 15
protects the delicate skin around
the lip area for ultimate protec-
tion. Love Lisa can be purchased
at Sephora.com and toofaced.com.

Jerrod
Blandino

Note to Editors: Although May is
Skin Cancer Awareness Month, a good
time to pay closer attention to SPF
and healthy skin care, this story can
be used all year long.
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(NAPSA)—When it comes to
car versus squirrel, the car usu-
ally wins. But an innovative con-
sumer awareness campaign from
one automotive parts manufac-
turer is doing its best to alter the
balance of power in favor of North
America’s furry backyard friend.
Tenneco Inc., manufacturer of

Monroe® shock absorbers and
struts, has launched a campaign to
urge consumers to think about
squirrels when it’s time for a vehi-
cle repair or safety inspection.
Why? Research by industry special-
ists has shown that a single worn
shock or strut can increase the time
and distance needed to avoid hit-
ting an object, such as another car
or, that’s right, a squirrel.
Monroe’s “Saving Squirrels”

campaign is designed to help
motorists understand that shocks
and struts, along with tires, brakes
and steering components, help
determine a vehicle’s steering, stop-
ping and stability characteristics.
Worn shocks and struts also can
lead to accelerated wear of tires
and other parts. Ultimately, ride-
control replacement can help save
money in the long run.
“The ‘Squirrel’ campaign is a

fun way to tell a compelling story.
Brought to you by a squirrel, the
message communicates that worn
shocks and struts can affect the
driver’s safety and the safety of
others,” said Mark Christiaanse,
director of product management

for the Monroe brand. “It’s also
very important in today’s eco-
nomic environment to invest in
maintenance that can help extend
the life of tires, tie rods, ball joints
and other expensive components,
such as ensuring properly func-
tioning shocks and struts.”
Automotive industry experts

recommend replacing worn shocks
and struts at 50,000 miles. For
many popular-selling vehicles,
replacing worn ride-control parts
that have been driven for 50,000
miles or more can improve the
vehicle’s handling characteristics
and comfort, according to Christi-
aanse. (Actual mileage may vary
depending on driver ability, vehi-
cle type, and type of driving and
road conditions.)
To learn more about the “Save

the Squirrels” campaign and to
access important vehicle mainte-
nance and repair tips, videos, online
games and local traffic reports, visit
www.savingsquirrels.com.

Auto Sense: If Squirrels Could Talk
About Car Maintenance

Avoiding road obstacles (includ-
ing squirrels) is one of the jobs
of a vehicle’s shocks and struts.

Ice cream novelties such as
ice cream on sticks and ice
cream bars were introduced in
the 1920s. Seems like kid stuff,
but today, adults consume nearly
one-half of all such treats.

Vanilla is still the most popu-
lar ice cream flavor in this
country.




