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(NAPSA)—A new fleet of blue
moving trucks for consumers and
businesses will eventually re-
place all yellow Ryder TRS and
white Budget Truck Rental vehi-
cles. The new Budget fleet marks
the final step in integrating the
two companies’ truck rental busi-
ness operations.

The company plans to roll out
500 trucks this winter and over
2,000 new trucks by spring, just in
time for the peak moving season.

“This is a major milestone for
the company as we unite the truck
quality and expertise of Ryder
TRS with the value and personal
customer service of Budget,” said
Sandy Miller, chairman and chief
executive officer of Budget Group,
Inc. “We are taking a fresh ap-
proach, bringing the best of both
companies together to create a
smart, fun, affordable alternative
for truck rentals.”

Sporting bold, eye-catching
graphics, each new truck features
humorous, tongue-in-cheek moving
tips such as “Resist urge to pop
bubble wrap before packing fragile
items,” and “Make lots of friends
before you move.” These clever tips,
illustrated by large stick figures,
are set against a striking blue
background. 

“Budget’s strategy was to cre-
ate a look and feel for its trucks
that is consistent with the young,
fun feel of its car rental brand,”
said Miller.

Budget, the world’s third lar-
gest car and truck rental system,

acquired Ryder TRS, the nation’s
second largest consumer truck
rental company, from Questor
Partners Fund, L.P. in June 1998.
With the acquisition, Budget
extended its market reach to 3,800
U.S. truck rental locations and
tripled its truck fleet, which now
totals around 40,000.

The company will use its new
graphics on all vehicles added to
its fleet after October 17, 2001,
as negotiated in the trademark
agreement with Ryder System,
Inc. The company will replace its
existing trucks over the next
three years as those trucks are
retired from service. By January
1, 2003, all advertising materi-
als will feature Budget-brand
elements and, by January 1,
2005, the company will remove
all references to Ryder TRS from
Budget ’s fleet, operations and

marketing materials.
With a single toll-free number

soon to be in place for both compa-
nies, Budget will migrate to one
reservation system with modified
call routing and messaging. The
company will also integrate fleet
and operations under a single
point-of-sale system.

“We are changing graphics and
messaging at all of our customer
touch points to communicate that
the familiar yellow truck brand of
Ryder TRS is becoming Budget.
With the new fleet, we will soon
have 40,000 rolling billboards
advertising Budget across the
country,” said Miller.

Budget continues to see a solid
demand for both local and one-
way truck rentals in the midst of
a softening economy.

For more information, see
www.budget.com.

New Blue Trucks

The U.S. Census Bureau reported that 43 million Americans relocated
from March 1999 to March 2000, 56.2 percent of which moved within
the same county.

by Martha A. McSteen
(NAPSA)—You may be hearing

arguments that our nation needs
to privatize Social Security to save
the program. As you hear about
radical proposals to change an
otherwise extremely successful
program, consider:

Truth #1: Privatization will
hasten the insolvency of Social
Security. Shifting two percentage
points of the payroll into individ-

ual accounts will
accelerate the date
when the trust fund
obligations exceed
income from 2016 to
2007. 

Truth #2: Privati-
zation would deprive
Americans of part of

Social Security’s insurance protec-
tions. The program helps alleviate
economic disaster for families
when a wage earner becomes dis-
abled or dies. One-third of Social
Security benefits go to children,
disabled workers and widows and
other non-retired workers. 

Truth #3: Privatization would
put retirement security at risk.
Social Security provides a guaran-
teed income for life, with in-
creases for inflation. Stock market
returns can fluctuate dramati-
cally. The stock market fell 45 per-
cent between 1968 and 1978.

Truth #4: Noted economists
found that even with very opti-
mistic assumptions for market
performance, total retirement
benefits from Social Security and
individual accounts could fall 20
percent for an average single
wage earner and 38 percent for
married couples under a reform
plan suggested by President Bush
during the campaign. 

Truth #5: Privatization would
be hugely expensive. Today’s bene-
fits are paid with today’s payroll
taxes. If payroll taxes are diverted
into private accounts, the govern-
ment must make up that money,

through reduced benefits, a tax
increase, increased borrowing or
some combination. Actuaries esti-
mate partial privatization would
cost more—at least $1 trillion over
10 years—money the federal gov-
ernment does not have after the
tax cut. 

Truth #6: Administrative fees
and other charges will reduce the
return of individual accounts. In
other countries, the administrative
costs for individual private
accounts average between 13 and
20 percent of workers annual con-
tributions, substantially eroding
any gains in the stock market. The
fees financial advisors charge
average between three and five
percent of an individual’s accumu-
lated assets. One study of Great
Britain’s partially privatized sys-
tem showed that lifetime adminis-
tration fees lowered the account’s
value by 45 percent. Current U.S.
Social Security administrative
costs amount to less than one per-
cent of incoming revenues. A bro-
kerage house or investment bank
is going to charge much more than
the present system and those high
administrative fees will eat into
the individual ’s actual rate of
return, particularly for low-income
workers. 

Truth #7: Social Security can pay
full benefits until 2038. Solvency
can be extended further by expand-
ing the number of workers partici-
pating in Social Security, raising
the cap on taxable income or allow-
ing the government to invest the
funds in the equity markets.

For more information on Social
Security privatization, including a
brochure on how to win the priva-
tization debate, call the National
Committee at (800) 966-1935 or
visit www.ncpssm.org.

Martha A. McSteen is President
of the National Committee to Pre-
serve Social Security and Medi-
care, the nation’s second largest
senior advocacy group.

The Truth About Privatization

Martha McSteen

(NAPSA)—Now is a perfect
time to tackle those indoor pro-
jects that keep piling up. Whether
it’s home maintenance, interior
beautification or that long-delayed
remodeling task, having the right
tool makes the difference between
frustration and the satisfaction
that accompanies a job well done.

Help has arrived for indoor
projects of all shapes and sizes.
The new Dremel Advantage High-
Speed Rotary Saw cuts through a
variety of materials, from ceramic
tile to drywall, faster and better
than any other rotary cutting tool.
Dremel suggests fighting cabin
fever with these projects:

• Installing bathroom fix-
tures, sinks or cabinets. Use
the rotary saw’s adjustable depth
guide to make a precise cut in ceil-
ings or walls.

• Shape and hang drywall
for that room addition or
basement remodel. The ad-
justable speed (from 10,000 to
35,000 rpm) easily cuts material
up to one inch thick. In fact, the
Advantage has the fastest cutting
speed of any tool of its kind as
well as the widest speed range,
which makes cutting most materi-
als easier than ever before.

• Bundle up and venture
outside to install a vent or light
fixture in a soffet. The comfort
grip on the handle and housing
make it easy to hold and control.
For even greater precision and easy
handling, detach the removable
handle.

Show your creative side this
winter season with the following
project ideas:

• Make a customized decora-
tive cutting board with a saw that
has the ability to cut in any direc-
tion. An optional circle-cutting
guide creates perfect circles from
one inch to 19 inches in diameter
for craft projects that require a
precise circle.

• Carve a winter snowman or
other festive design out of a piece
of wood up to one inch thick, using
the versatile Dremel Advantage.
The finished product makes a
great decoration or homemade gift
for the holidays.

The exclusive variable-speed
control gives users the ability to
match the right speed to the job at
hand. That means using lower set-
tings with heat sensitive materials

like plastic and higher speeds to
cut tougher materials like cement
board.

A 4.5-amp universal electrical
motor that stays cool under
extreme conditions powers the
Advantage. The patented quick-
change motor brush system allows
users to extend the life of the tool.

The Dremel Advantage is avail-
able in a variety of kits that
include a carrying case at a retail
price of approximately $79.99. The
Advantage is made in the U.S.A.,
has an industry-leading two-year
warranty and is available at major
home centers, mass merchandis-
ers, hardware and hobby stores
nationwide.

For more information on
Dremel products and project tips,
visit www.dremel.com, call 1-800-
437-3635.

Tackling The Great Indoors

The Circle-Cutting Guide At-
tachment makes it simple to cut
precise, perfect circles.

Cutting drywall has gotten a
lot easier, thanks to the Ad-
vantage Rotary Saw.

(NAPSA)—Many companies
mark their software programs
with the “KODAK Picture Friendly”
logo so that consumers can iden-
tify products that work well with
digital cameras, Picture CDs,
inkjet media and online services
from Kodak. Most products with
this mark are geared towards
beginner and intermediate com-
puter users. To learn more, you
can check out craft magazines and
Web sites, stop by local photofinish-
ers and photo stores or visit
www.kodak.com.

Procter & Gamble and the U.S.
Fund for UNICEF created initia-
tives to raise over $500,000 to sup-
port “Trick-or-Treat for UNICEF.”
For each coupon for Tide and
Dawn Dishwashing Liquid
redeemed, P&G donated 10 cents,
up to $200,000 to “Trick-or-Treat
for UNICEF.” Over the last 51

years, this long-standing Hal-
loween tradition has raised more
than $110 million. For more
information on “Trick-or-Treat for
UNICEF,” visit www.unicefusa.
org/trickortreat. Procter & Gam-
ble employs over 100,000 people
in more than 80 countries world-
wide. To learn more, visit
www.pg.com.


