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(NAPSA)—A seismic shift in
the health care industry is placing
more responsibility on consumers
than ever before to take charge of
their health and make educated
decisions about their care.
Although this shift benefits

consumers in many ways, it has
also revealed an increasing num-
ber of Americans who have lim-
ited health literacy, meaning they
lack the ability to obtain, process
and understand basic health
information and services needed
to make appropriate health deci-
sions. With consumerism set to
continue transforming the health
industry, it is critical that the
barriers preventing consumers
from adopting healthy behaviors
are removed.
According to the National

Adult Literacy Survey, nearly half
of the U.S. population has low
health literacy, which means that
approximately 90 million Ameri-
cans are unable to effectively
read, understand and act on med-
ical information. There is a dis-
crepancy when the majority of
health information literature is
written at the 10th grade level
and the average reading literacy
grade level is only 6th grade for
adults ages 25 to 65.
This and other gaps in health

literacy result in a staggering
$7,500 per person in health care
expenditures annually, according
to the Partnership for Clear
Health Communication. The eco-
nomic consequences of limited
health literacy for the U.S. health
care system are considerable as
well, costing an estimated $50 to
$73 billion per year due to factors
such as medication errors, longer
or unnecessary hospital stays,
increased use of emergency de-
partments and an overall higher
level of illness.
Patients who have difficulty

reading and understanding verbal
and written medical instructions

experience increased medication
errors, reduced overall health and
increased use of health services
and resources. In addition, con-
sumers with limited health liter-
acy have trouble:
• Filling out health and enroll-

ment forms;
• Explaining health conditions

to physicians and providers;
• Finding appropriate and cost-

effective providers and services;
• Using online resources;
• Managing ongoing health

conditions and making the con-
nection between their health and
behavior (e.g., smoking can lead to
lung cancer and heart disease).
While consumers do not look to

their doctors to increase their day-
to-day literacy, they should cer-
tainly feel empowered to ask them
to support it by communicating in
easy-to-understand language, cre-
ating and using consumer-friendly
written materials, and verifying
that they understand the informa-
tion being presented to them.
Health insurance companies are

also working to help combat health
illiteracy. For example, after
research recently revealed that
women make 85 percent of the
health care decisions for their fami-
lies, UnitedHealthcare launched
www.uhc.com/source4women, a
first-of-its-kind Web site designed
to equip women with simple yet
comprehensive health information,
as well as to offer tools and check-
lists that help women manage their
health and that of their families.

Low Health Literacy Costs Everyone

Phone “Apps” For College
(NAPSA)—There are likely

more than 15 million college stu-
dents across the U.S., according to
the U.S. Census Bureau.
While most are no strangers to

high-tech gadgets, students might
be surprised to learn that a num-
ber of new phone applications
(apps) could make campus life a
little easier—whether they’re try-
ing to find the library or connect
with new friends.
Here’s a look at five top phone

apps for students’ iPhones:

• In Touch—“BeejiveIM” sup-
ports virtually every IM client
through one simple interface. It
can transfer files and notes, and it
lets students IM instead of text,
possibly helping to cut cell phone
bills.
• Book Smart—“Stanza” lets

students access a list of more than
50,000 free text books.
• Affordable Food—“Urban-

spoon” finds cheap eats as well as
fancy places for parents’ weekend.
• Make The Grade—“myHome-

work” helps keep schedules and
assignments organized.
• Pizza Time—“PizzaNow”

helps find pizza almost anytime,
anywhere.
For more information, visit

beejive.com.

New apps for cell phones could
help make college life easier.

(NAPSA)—A simple kitchen
tool could help you roast up a juicy
holiday turkey, and avoid an over-
cooked dry turkey.
By using an oven bag, you lock

in moist heat and juices, so
turkeys turn out succulent and
delicious without any tending or
basting. Plus, the oven bags let
you roast at higher temperatures,
helping to cut cooking time.
Maybe just as important, though,
the bags help keep the roasting
pan clean, meaning you can spend
less time cleaning up after dinner.

Holiday Turkey

1 Reynolds Oven Bag,
Turkey Size

1 tablespoon flour
2 stalks celery, sliced
2 large carrots, sliced
1 medium onion, sliced

12- to 24-pound turkey,
thawed
Vegetable oil

PREHEAT oven to 350°F.
SHAKE flour in Reynolds

Oven Bag; place in roasting
pan at least 2 inches deep.

ADD vegetables to oven
bag. Remove neck and giblets
from turkey. Rinse turkey; pat
dry. Lightly stuff with your
favorite stuffing recipe, if
desired. Brush turkey with oil.
Place turkey in bag on top of
vegetables.
CLOSE oven bag with nylon

tie; cut six 1⁄2-inch slits in top.
Insert meat thermometer
through bag into thickest part
of inner thigh, not touching
bone. Tuck ends of bag in pan.
BAKE until meat thermome-

ter reads 180°F, 2 to 21⁄2 hours
for a 12- to 16-lb. turkey, 21⁄2 to 3
hours for a 16- to 20-lb. turkey,
and 3 to 31⁄2 hours for a 20- to
24-lb. turkey. Add 1⁄2 hour for
stuffed turkey. For easy slic-
ing, let stand in oven bag 15
minutes.
Reynolds Kitchen Tip: To deter-

mine the number of servings, a
general rule is to purchase 1
pound of turkey per person, to
allow for seconds and leftovers.
For more tips and recipes, visit

www.reynoldsovenbags.com or call
(800) 745-4000 to reach the
Turkey Tips Line.

Avoiding The “Dreaded Dry Turkey”

Holiday turkey made in an oven bag roasts in moist heat for a more
tender and succulent meal.

(NAPSA)—There’s positive
news for professional organiza-
tions that cater to the interests
and concerns of professional
women. While many trade associ-
ations are reporting reduced
membership and less participa-
tion at events, some professional
women’s associations appear to be
bucking the trend.
For example, one group, the

National Association of Profes-
sional Women (NAPW), says it is
experiencing unprecedented, dou-
ble-digit membership growth and
a flurry of local market activity in
cities across the country, with over
13 local chapters opening in the
past six months and 40 more
opening by December.
NAPW projects some 40,000

new members are expected to join
in 2009 alone.
“Discussions with members over

the past two and a half years
demonstrate that professional
women want what associations like
NAPW provide,” said Matthew
Proman, president of NAPW. “Pro-
fessional women want powerful
business-growth resources and ser-
vices, including interactive online
networking forums, access to semi-
nars, webinars, podcasts and
keynote speakers.”
According to Proman, the

group is the fastest-growing pro-
fessional women’s association in
the United States. Said Proman,
“Our association’s mission to
inform, educate and provide mem-

bers with the tools and forums to
achieve and maintain success
within their chosen profession is
resonating well with professional
women who are looking for a place
to network with like-minded
women.”

“While economic slowdowns
affect everyone, professional
women are often disproportion-
ately impacted due to their limited
business networks,” said Cindy
Burns, the organization’s director
of chapter development.”
NAPW’s mentorship program

has generated special interest.
“The association’s mentorship pro-
grams are designed to fill what’s
perceived as a void in the market-
place, helping professional women
become more productive and more
resourceful. Here, members can
interact with accomplished women
who are senior to them in their
field of interest,” noted Proman.
“The needs, wants and desires

of our membership have grown
along with the economic down-
turn,” said Burns. “Increasingly,
our members want the opportu-
nity to meet other neighboring
members. The association is
aggressively setting up local chap-
ters, headed by local presidents,
where members will be able to get
together to share ideas, discuss
the professional and social chal-
lenges they face, and seek advice
from fellow members.”
To learn more, visit www.napw.

com or call (866) 540-NAPW.

Recession Exception:Troubled Economy Boosting
ProfessionalWomen’s Association

(NAPSA)—One way to make
the do-it-yourself move less daunt-
ing is to follow a few tips from the
experts.
Since the average mover is

unaccustomed to regularly driving
a truck, Penske Truck Rental
offers a few ease-of-mind tips:
Get Oriented. Familiarize

yourself with the truck’s switches
and gauges. Properly adjust the
side mirrors for maximum visibil-
ity. Give yourself enough time.
Awareness Is Key. “Trucks

are taller, wider and may weigh
up to 10 times more than the
average car. We want our cus-
tomers to be safe,” stated Art Val-
lely, Senior Vice President—
Rental, Penske Truck Leasing.
Blind Spots. Trucks have

oversized blind spots known as
the “No Zone,” according to the
Federal Motor Carrier Safety
Administration. Be aware of these
spots, especially when changing
lanes or coming to a stop. For
more information, visit www.
sharetheroadsafely.org.
Being Aware of What You

Transport. Typically, truck
rental agreements contain lan-
guage from the U.S. Department
of Transportation prohibiting the
“carrying or hauling of explosives
and other dangerous articles.”
That means you should avoid
packing flammable items such as
paint, chemicals and cleaning

materials, flammable solvents,
propane, gasoline, etc. Your rent-
al agent can clarify the list
further.
Extra Protection. “Most

insurance and credit card compa-
nies won’t cover truck rentals
under existing policies,” Vallely
said. If your insurance company
is among them, consider signing
up for additional coverage options
to protect yourself and your
belongings.
You can feel confident knowing

that Penske offers free 24/7 emer-
gency roadside assistance.
Look for more moving tips at

www.PenskeTruckRental.com.

Being SafeWhen Renting A Moving Truck

Trucks are taller and wider than
cars, so they may take some get-
ting used to. Be sure to learn
about blind spots.

Between 1876 and 1882, the
right arm and torch of the Statue
of Liberty were on display in
Madison Square Park in New
York City to raise money for the
construction of the statue.




