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(NAPSA)—Would you buy
Wisconsin cheese from Florida? Or
Florida oranges from Idaho? Chances
are you would not, especially if you
knew they were masquerading as
something they are not. 

Indeed, the place where agri-
cultural products come from
means something. It tells you a lot
about quality and the process
used to grow them. And experts
say that perhaps the best example
of this is wine. 

Yet in the United States, there
is an abundance of so-called
“Champagne,” “Sherry” and “Port,”
even though true Champagne only
comes from France, Sherry only
comes from Spain and Port only
comes from Portugal.

For instance, 47 percent of all
sparkling wines sold in America are
mislabeled “Champagne,” and four
out of every five bottles of “Sherry”
are not produced in Spain. 

A loophole in U.S. law allows
the use of 17 place names on wine
bottles that are not produced in
those locations. Opponents say the
labels are misleading and that
while they might be legal, “they
aren’t right.”

It’s a sentiment with which
consumers agree. A national sur-
vey of U.S. wine purchasers, con-
ducted by Peter D. Hart Research
Associates, reveals that 79 per-
cent agree consumers deserve pro-
tection from deceptive claims on
food and beverage labels, and 63
percent support a law prohibiting
misleading labels.

“Consumers have a right to
know that a bottle’s label accu-
rately reflects the origin of the
wine they are purchasing,” said
Center for Wine Origins Director
Shannon Hunt. 

Misleading wine labels are a

global issue also affecting U.S.
products. For example, advocates of
label accuracy say a wine bearing
the Sonoma name should only be
produced with grapes from Sonoma
County. In fact, many American
regions have worked to tighten pro-
tections for their names. Napa Val-
ley took its case all the way to the
Supreme Court. State laws have
been passed to protect others in
California and Oregon. And now,
there’s a battle to protect the Calis-
toga name in California. 

Experts say the geographical
conditions of a region make its
wine unique. Because the attrib-
utes of a place are impossible to
duplicate, no two wines can be the
same. They argue it’s time U.S.
laws match this reality.

For more information on wine
origins, visit www.wineorigins.
com.

Keeping Wine Labels Accurate

A national survey reveals that
a vast majority of U.S. wine
purchasers strongly support
truth in labeling.

(NAPSA)—Visiting an amuse-
ment park, attraction or waterpark
can be a great way to spend your
vacation. The International Associ-
ation of Amusement Parks and
Attractions (IAAPA) offers these
useful tips to consider before your
next trip:

Parks and Attractions
• Obey listed age, height,

weight and health restrictions.
• Observe all posted ride

safety rules. Follow all verbal
instructions given by ride opera-
tors or provided by recorded
announcements. Always use safe -
ty equipment provided and never
attempt to wriggle free of re -
straints or other safety devices.

• Parents with young children
should make sure their children
can understand safe and appropri-
ate ride behavior. Never force chil-
dren to ride attractions they don’t
want to ride. Parents and children
should watch the ride together, so
children know what to expect. 

• If you see any unsafe behav-
ior or condition on a ride, report
it to a supervisor or manager
immediately.

Waterparks
• Dress appropriately, includ-

ing water shoes, a hat and a loose
shirt for when you’ve had enough
sun. 

• Apply waterproof sunscreen
before leaving home (reapply
throughout the day) and drink
plenty of fluids (avoiding those
heavily sweetened or caffeinated).

• Make sure nonswimmers and
weak swimmers have life vests.
Bring your own if you are unsure
of availability and fit.

• Children in diapers should

wear waterproof swim diapers.
Change diapers only in designated
changing areas.

• Read the signs at every
waterpark ride and obey all rules
and experience-level guidelines.

• Follow the lifeguards’ in -
structions and signal them if you
see someone in trouble. 

No matter what sort of adven-
ture you and your family enjoy, des-
ignating a meeting place is always
smart in the instance someone is
separated from your party. The
buddy system is an excellent way
to ensure children are not left
alone. 

“When it comes to safety, par-
ents and parks make a great
team,” stated Charlie Bray, CEO
and president of IAAPA. ”Parents
need to be sure their children
know the rules and why it’s
important to follow them.”

To learn more about amuse-
ment and waterpark safety, and
for information to help you plan
your next trip, visit the IAAPA
web site at www.ticketforfun.com.

A Fun Time Starts By Following Safety Rules

No matter what the attraction, fol-
lowing the safety rules can help
ensure that a fun time is had by
everyone.

(NAPSA)—Sum-
mer is here, which
means summer
camps, yard work,
sand, surf and, of
course, sun. And
with the sun comes
the yearly argu-
ment with kids,
teens and husbands
about putting on
sunscreen.

By now, most
Americans are
aware of the dan-
gers of sun expo-
sure. For people of
every skin tone,
avoiding the sun’s
harmful rays is
important—espe-
cially when they are strongest from
10 a.m. until 4 p.m. 

According to the Skin Cancer
Foundation, skin cancer is the
mostcommon form of cancer in
the United States. More than 1
million skin cancers are diagnosed
annually. One in five Americans
and one in three American Cau-
casians will develop skin cancer in
the course of a lifetime. More than
90 percent of all skin cancers are
caused by sun exposure. 

For children, the risks are
especially high, because just one
blistering sunburn can double the
risk of skin cancer later in life. 

“Skin cancer is absolutely pre-
ventable if people would just fol-
low basic sun safety rules,” says
dermatologist Dr. Robert Nossa.
“Avoid outdoor activities when the
sun is strongest, stay in the shade
as much as possible, wear protec-
tive clothing, and apply and reap-
ply sunscreen with a sun protec-
tion factor [SPF] of at least 15
throughout the day.”

There are as many arguments
against using sunscreen as there
are reasons to use it. It smells
funny. It’s sticky. It takes too long
to dry. It’s messy. It stings my eyes
when I get wet. 

Fear not. New sunscreen prod-
ucts are giving moms the upper
hand in the sunscreen struggle.

Sunscreen sticks are perfect for
easily burned faces and noses.

Because they are solid, you can
rub or wipe them on, ensuring
complete protection, and the sun-
screen doesn’t run, meaning no
stingy eyes.

New sunscreen wipes offer con-
venient, mess-free application. Dis-
posable cloths come preloaded with
the perfect amount of fast-drying
sunscreen that goes on with one
quick swipe, making it easy to pro-
tect even the squirmiest child. 

Aerosol sprays have become pop-
ular for applying sunscreen, but
they can smell funny and make it
tough to ensure full coverage on a
windy day. Controlled sprays offer
easier application without the
aerosol waste and smell.

Try this: Shady Day, Inc., a com-
pany started by two moms looking
for a better way to protect their
families from the sun, offers a com-
plete line of sunscreen wipes,
sprays, lip balms and face sticks,
made with all-natural ingredients
and offering waterproof SPF 30 sun
protection. The line’s SPF 30 Sun
Protection Wipes recently received
a 2008 National Parenting Publica-
tions Award in the “General All
Ages” category, meaning that
they’re great for children and
adults. Shady Day products can be
found at retailers nationwide,
including Ulta (www.ulta.com) and
Saks Fifth Avenue (www.saks.com).
For more information, visit
www.shadydayinc.com.

New sunscreen sticks are perfect for applying
sunscreen to easily burned faces and noses. 

Sunscreen Made Simpler

(NAPSA)—Homeownership has
been—and continues to be—one of
the best investments in your
future. 

Owning a home offers many
social benefits by providing shel-
ter and security to families,
instilling pride of ownership and
strengthening our nation’s com-
munities. While enjoying the ben-
efits of a shelter they can use,
improve and sell, homeowners are
also accumulating wealth for the
future. 

In fact, owning a home is still
the best way for most families to
build a nest egg. According to the
most recent Federal Reserve Sur-
vey of Consumer Finances, the
median net wealth of a renter
household is $4,000, while the
median net wealth of a home-
owner household is $184,400. 

2007 was the fifth-best year on
record for home sales and modest
gains are expected for 2008, con-
trary to media speculation sur-
rounding the real estate market. 

“Owning a home is a long-term
investment, not a quick-in, quick-
out transaction. While it’s true
that the national median price of
an existing single-family home
dropped by 1.8 percent from 2006
to 2007, it’s important to put this
into context,” said Lawrence Yun,
chief economist of the National
Association of Realtors. “Over the
past six years, which is the typical
length of time an owner stays in a

home, the median price has risen
nearly 40 percent. Giving back
about 2 percentage points of that
gain still leaves homeowners with a
very handsome appreciation rate.” 

Prices have moderated despite
media reports of a faltering real
estate market, mortgage rates are
near 40-year lows and new FHA
and conforming loan limits are
giving Americans access to afford-
able financing in all areas of the
country. 

“Current market conditions
won’t last long. Home prices in
most markets have stabilized and
inventory is abundant, making
current conditions ideal for buy-
ers,” said Yun. 

The bottom line is that all real
estate is local and conditions vary
from one community to the next. A
Realtor can explain local market
conditions and help you take
advantage of real estate opportu-
nities in the area. 

The Real State Of Real Estate

(NAPSA)—You can get a free
In The Know: What No One Tells
You About Fertility booklet by
registering at www.Fertility Life
 Lines.com or by calling Fertility
LifeLines™ at (866) LETS-TRY (1-
866-538-7879). The Web site is a
free and confidential educational
service provided by EMD Serono.

**  **  **
One effective option for giving

pets medication is Greenies Pill
Pockets treats—soft, edible treats
for dogs and cats that have a hol-
low core. The beef-, chicken- and
salmon-flavored treats conceal
the medication and provide a
healthy alternative for your pet.

**  **  **
Help your health by eating

foods with added probiotics such
as yogurt, Attune wellness bars,
Vive breakfast cereal and certain
cheeses. Look on the package
label for bacteria names that
include Lactobacillus acidophilus
and Bifidobacterium lactis. 

**  **  **
MesoDerm is the world’s only

FDA-approved drug delivery sys-
tem able to deliver mesoporation
formulations. It is a painless,
needle-free option for anyone
looking for rejuvenation, cellulite
treatment and restoration of
energy and vitality. To learn
more, speak with your doctor or
visit www.mesoderm.com. 

***
There is only one happiness in
life, to love and be loved.

—George Sand
***

***
There is only one way to hap-
piness, and that is cease wor-
rying about the things which
are beyond the power of our
will.

—Epictetus
***

***
Think of all the beauty still left
around you and be happy.

—Anne Frank 
***

***
Cheerfulness is full of signifi-
cance: it suggests good health,
a clear conscience, and a soul
at peace with all human nature.

—Charles Kingsley
***




