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(NAPSA)—Whether used for
entertaining or for quiet family
nights at home, decks are becom-
ing an increasingly important
“room” of the house.

According to a recent survey by
the American Institute of Archi-
tects, there’s heightened interest
in outdoor living spaces, with
design firms reporting that 64
percent of those surveyed ex-
pressed interest in a deck, com-
pared to 47 percent the previous
year.

The survey also reported that a
patio or deck is one of the top
three features people look for in a
new house, with porches also
growing in popularity.

Homeowners want upscale style
and coordinated accessories for
their outdoor spaces that increas-
ingly mirror interior ones. Because
of this, key trends have emerged:
the creation of a personalized oasis
through garden décor; added heat
with grills, outdoor fireplaces and
fire pits; decorative outdoor light-
ing, ranging from solar to outdoor
candles; and low-maintenance
materials that improve both the
life of the deck and the quality of
life for the deck owner.

According to the National Asso-
ciation of Home Builders, the
demand for deck-related features,
such as outdoor audio and TV, out-
door lighting and outdoor fire-
places, is expected to increase sig-
nificantly among owners of
upscale homes. It is also expected
to increase, though not as dramat-
ically, among owners of average-
size homes.

And, a growing number of
homeowners are turning to com-
posite materials when building a
deck. First introduced on the mar-
ket several years ago, composite
building materials are said to be

virtually maintenance-free. In
addition, composite deck materi-
als provide superior durability,
consistent quality and are ex-
pected to last longer than wood
while still providing the aesthetic
look of wood with an etched wood-
grain surface. 

A new line of composite decking
is described as featuring deeper,
richer colors and a new, natural
wood texture. This line, called
Boardwalk® Signature HFS™ (Hid-
den Fastener System), is available
from CertainTeed Corporation in a
rich wood stain look that repli-
cates the attractive appearance of
Chestnut, Cedar and Redwood.
And besides being stain, fade and
scratch resistant it also features a
patented EcoTech™ material that
assures consistent color, texture
and quality.

So, whether you plan on build-
ing a deck, want to surround a hot
tub or pool or are planning to
enhance your porch or dock, com-
posite decking could be the answer.

To learn more, visit the Web
site at www.certainteed.com.

Trends In Decks Are Personalized And Upscale 

Increasingly, homeowners are
using composite materials to
build decks that offer good looks
and convenience.

(NAPSA)—From pre-Incan civ-
ilizations to Graceland weddings,
Platinum has been coveted
through the ages. This precious
metal has made appearances
throughout much of history, and
has some distinctly royal lineage
of one kind or another.

Here’s a closer look at Platinum.
Then

Platinum had long been used
by ancient civilizations to make
jewelry and tools, but the Spanish
conquistadors are thought to be
among the first Europeans to
encounter the precious metal.

It wasn’t until alchemists
began using Platinum in their
quest to turn lead into gold that
the naturally white and incredibly
durable metal caught the atten-
tion of royalty and nobility in
Europe. Shortly after learning
how rare it was, King Louis XVI
of France declared Platinum to be
the only metal fit for kings.

Platinum continued to grow in
popularity through the centuries
and eventually proved to be a
favorite of a modern king as
well—Elvis even wore Platinum
regularly and had a Platinum
wedding ring.

Now
Today, Platinum remains a

favorite of celebrities, trendsetters
and glitterati. When movie stars
Michael Douglas and Catherine
Zeta-Jones were looking for the
ultimate symbol of their commit-
ment, they chose Platinum wed-
ding bands. Oscar winners such as
Halle Berry wear Platinum to red
carpet gatherings and musicians
like Elton John—a fine-jewelry col-
lector—wear Platinum on stage.

“Platinum always shows up at

the hottest and most stylish
events,” says jewelry and style
expert Michael O’Connor. “And
why wouldn’t it? It’s timeless, it
holds its value, and it securely
keeps important diamonds or
gemstones in place for the life of
the piece—an important consider-
ation when buying fine jewelry
that will be worn often.”

Of course, Platinum isn’t just
for stars of the silver screen. Some
of the hottest designers—includ-
ing names like Tacori, Cartier,
Hearts on Fire and Jeff Cooper—
create engagement rings, wedding
bands, cuff links, watches, and
other pieces favored by quality-
minded people across the country.

For more information, visit
www.preciousplatinum.com or
www.engagementguide.com.

Platinum Jewelry: A Fashion History 

THE KING RULES: Elvis Presley
may have helped start a trend
among today’s celebrities by
wearing a Platinum wedding ring.

(NAPSA)—Bringing clean
drinking water to thousands
around the world could be a mat-
ter of child’s play. 

That’s the idea behind a pro-
gram that uses playground equip-
ment to power water pumps that
supply African schools and vil-
lages. The units are actually chil-
dren’s merry-go-rounds attached
to water pumps. As children spin
the merry-go-rounds, clean drink-
ing water is pumped into a 660-
gallon storage tank. 

The organization behind the
pumps, called PlayPumps Inter-
national, plans to have 4,000 sys-
tems installed in 10 sub-Saharan
African countries by 2010. It’s also
sponsoring the “100 Pumps in 100
Days” campaign, which aims to
raise $1.4 million to fund its pump
water systems by June 29. The
initiative will engage K-12 and
college students, clubs, faith-
based organizations and others in
raising money and awareness of
water-related issues. Its action
kit, which is available at
www.playpumps.org, includes 100
ideas for fundraising outreach.

A Wave of Support
The “100 Pumps in 100 Days”

program has attracted the atten-
tion of celebrities such as Jay-Z,
as well as athletes including ten-
nis star Nicole Vaidisova. “Playing
tennis has allowed me to travel
the world and I’ve become aware
of how closely connected we all
are,” says Vaidisova. “It’s impor-
tant for us to work together to
make sure that no one lacks some-
thing as basic as clean water to
drink.”

Additionally, PlayPumps Inter-
national works with a number of
businesses and charitable organiza-
tions including Save The Children. 

A Growing Need
More than 1 billion people

worldwide have no access to clean
drinking water and water-related
diseases are the leading cause of
death in the world, taking the
lives of 6,000 people a day. In fact,
it’s estimated that a child dies
from a preventable, waterborne
illness every 15 seconds. 

A Brighter Future
Each American household uses

more than 94,000 gallons of fresh
water annually, enough to fill two
and one-half Olympic-sized swim-
ming pools. It’s hoped that the
new pump program will help peo-
ple realize what an important
resource water is and encourage
them to help others around the
world get as much water as they
need.

For more information, visit
www.playpumps.org.

For Safe Water, Just Play At The Pump

A program uses rudimentary chil-
dren’s merry-go-rounds to pump
water in sub-Saharan countries.

Making Second
Incomes Pay

(NAPSA)—Whether you’re
looking to fund a warm-weather
getaway or simply want some
additional income, there are a
number of ways to increase the
money you make each month.

For instance, more than 14 mil-
lion Americans are direct sellers.
Many sign up to reach short-term
financial goals while others find a
career. Direct sellers sell a sur-
prising variety of products and
services through one-on-one meet-
ings and parties in people’s
homes. To establish yourself as a
successful direct seller, the Direct
Selling Association (DSA) recom-
mends that you:

• Think carefully about the
kind of product or service you’d
like to sell, and choose a company
whose products you’d use even if
you weren’t selling them. Direct
sellers offer cosmetics, toys, candy
and hundreds of other products
and services. 

• Before you sign up with a com-
pany, attend one of its parties or
demonstrations. Take your time in
deciding—ask questions and read
all company materials carefully.

• Make sure the company is a
DSA member. Members must
adhere to a strict code of ethics
designed to protect sales represen-
tatives and customers. For exam-
ple, the code prohibits deceptive,
unlawful or unethical recruiting
practices, and requires companies
to have a buyback policy to pre-
vent financial loss on the part of
representatives who decide to
leave the business.

As a first step, you can visit
www.dsa.org to see a list of DSA
members and to find more infor-
mation to help you choose the
right company for you.

(NAPSA)—Running an office
may be easier for many who keep
in mind six simple steps:

1. Demonstrate leadership.
Acquire leadership skills by work-
ing with professional organizations
or by attending in-house seminars.
Volunteer to lead projects to
enhance your confidence level.

2. Build project-manage-
ment skills. Work on organizing
your time and take on projects
that allow you to understand how
to arrange and develop a project
from start to finish.

3.. Practice team building.
Understand the relationship
dynamics of your fellow co-workers
and learn how to build on these to
create a sense of teamwork.

4. Appreciate multitasking.
It’s critical that you learn how to
be flexible and switch gears at the
drop of a hat. Executives are look-
ing for employees who are able to
take on new responsibilities, espe-
cially in new areas where you are
able to demonstrate new skills
and strategic thinking. 

5. Improve communications
skills. Being able to communicate
to both small and large audiences
is an increasingly valuable skill.
Understand that listening is often
equally important if you want to
learn how to communicate with
diverse business contacts.

6. Think about what your
office says about you.

Is your desk so meticulously
organized people think you might
not even be in for the day when you
leave for lunch? This type of work
environment doesn’t work for every-

one. Many creative workers need
their space to reflect how they
think, finding inspiration drawn
from any given direction at any
given time. For some, a regimen-
tally organized office can thwart
creative thought. Move some papers
around, read through some filed
reports and let your mind wander
before tidying your office. You just
might come up with a good idea. 

These tips come from the
online Office Living pages created
by the nation’s premier business-
to-business direct marketer of
office products, furniture and com-
puter supplies, the Quill Corpora-
tion. The company’s exclusive
office guide, “The Really Useful
Guide to Working Smarter, Not
Harder,” can also help. It offers
quick and easy information on
how to make the workday more
productive, less stressful, better
organized and even fun.

For more office tips, visit
www.quill.com.

Becoming More Successful On The Job

Office managers can manage to
stay ahead in an ever-changing
office environment.

***
True happiness consists not in
the multitude of friends but in
the worth and choice. 

—Ben Jonson 
***

***
He who is virtuous is wise; and
he who is wise is good; and he
who is good is happy.

—Boethius
***

***
The secret of happiness is not
in doing what one likes, but in
liking what one does.

—Sir James Matthew Barrie
***

***
Small deeds done are better
than great deeds planned. 

—Peter Marshall
***

***
Action is eloquence. 

—William Shakespeare
***




