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(NAPSA)—Parents looking to
add a special golden touch to
Easter this year can conjure up a
lot of creative fun without too
much effort. 

Here are 10 fun tips from the
official home of the legendary candy
maker Willy Wonka that will add a
dazzling golden touch to festivities,
egg hunts and Easter baskets.

Top 10 Easter Tips for
Moms

1. Create a personalized Eas-
ter basket with tailored gifts or
favorite treats that make your
child feel his or her basket is one
of a kind.

2. Encourage kids to add
golden touches to their eggs by
using unusual decorations—pho-
tos, markers, stickers, crayons,
glue, confetti, etc.

3. Add a twist on an old tradi-
tion by combining plastic eggs with
traditionally dyed eggs for the hunt. 

Nestlé’s Wonka Egg Hunt kit
includes prefilled plastic eggs and
one empty Golden Egg for moms
to personalize with a special treat
or present. 

This is an easy way to add a
dazzling golden touch to festive
egg hunts and creatively cus-
tomize your Easter baskets with
something truly unexpected!

4. No time to dye? Save prepa-
ration time by buying prefilled
plastic eggs. 

More than 50 percent of par-

ents say it takes one to four hours
to prepare for Easter festivities
and this is an easy, timesaving
tip.

5. Fill plastic eggs with Easter-
themed riddles, fortunes or kids’
jokes, perfect for a fun activity or
for kids who cannot have candy or
sweets.

6. Add golden touches to bak-
ing by simply mixing in chocolate
candy in cookie batter for a chewy
sweet surprise, or make an easy,
unique cake topper with jumbo
chocolate candy.

7. Try a scavenger hunt or use
plastic eggs to hide clues that lead
to a hidden Easter basket filled
with candy or other grand prize—

a jumbo Easter treat, like a Large
Wonka Chocolate Golden Egg, is
sure to excite little ones!

8. Engage kids in the fun of
Easter preparation by letting
them do more than just decorate
eggs. For example, deciding
what’s for Easter dinner, filling
plastic eggs with personalized
treats for family and friends, etc.

9. Prepare Easter treats for
the adults, too, such as candy
dishes filled with special choco-
lates, or a golden egg filled with
mom’s own customized treat.

10. After the holiday, use extra
plastic eggs as the package for
great lunch box surprises at school.

“Parents can add a golden touch
to Easter simply by making things
more imaginative, surprising and
fun than they’ve ever been before.
The Wonka Golden Egg Collection
gives them the opportunity to per-
sonalize the surprise inside,” said
Tricia Bowles, mom and spokesper-
son for Nestlé Confections &
Snacks. “The eggs are rich with the
imagery and magic of the season
and are sure to excite kids of all
ages. Families everywhere will be
conjuring up all kinds of fun, imag-
ining what’s inside these new
Wonka Golden Eggs.” In short,
golden touches like these are
sure to make your Easter fun
eggs-traordinary!

For more fun Easter ideas, visit
www.CelebrationCorner.com.

What’s In Your Easter Basket? 10 Easter Tips To Add A Golden Touch

With a few creative ideas you can
add a dazzling golden touch to
festive egg hunts and creatively
customize your Easter baskets
with something truly unexpected. 

(NAPSA)—Hometown America is
where most of us live, work and
play. But how often do any of us stop
and think about the services pro-
vided by our cities and towns? We
usually remember the police who
patrol our streets and the fire per-
sonnel who keep us safe. But what
about the potholes filled every day
and the traffic lights repaired so our
commutes are smoother; the many
tons of garbage and recyclables
picked up every week; the clean
water that flows into our homes?

The hard work of 3.5 million
municipal employees helps make
our communities more livable. They
are backed up by the efforts of thou-
sands of local elected leaders who
are usually on the job 24/7, respond-
ing to their constituents not only in
town halls but also in their grocery
stores, churches or theaters. 

“At the city level, we don’t do
anything fancy; we build the side-
walks; we install the streetlights; we
administer the parks and recre-
ation; we ensure the public’s safety;
we treat the wastewater; we provide
the basic services,” said National
League of Cities (NLC) President
and Indianapolis Mayor Bart Peter-
son. “Good municipal government is
what ensures a better quality of life
for our communities.”

With 218 million Americans—
that’s seven out of 10 people—living
in cities and towns, it would be hard
to imagine what life would be like
without adequate city services.
That’s why cities and towns are lob-
bying hard through the National
League of Cities in Washington,
D.C., to stop funding cuts to critical
programs that are essential to their
ability to provide adequate, afford-
able housing, good transportation
and a safe environment, while
increasing community development
and guarding the public safety for
citizens.

Unlike the federal government,
the budgets of cities and towns

must be balanced, so the costs for
the services they provide must
equal the revenues that cities
collect from local taxes, fees and
other sources. In 2006, two of
three city finance directors said
they were better able to meet
financial needs than in previous
years, but they also expressed
concern about the future, accord-
ing to a recent NLC survey. 

As the federal portion of city rev-
enues continues to shrink, from 15
percent of local budgets in 1977 to
only 5 percent in 1997, cities and
towns have been scrambling to
make up the difference and find
additional revenues. In many cases,
cities face the challenge of doing
more with less or cutting services.
At the same time Washington is
considering reducing federal money
available to cities, expectations for
critical city services have continued
to rise. 

The work cities do is often over-
looked. For example, trash collec-
tion is a major service provided
either directly by municipal employ-
ees or indirectly through private
contractors. Sanitation workers col-
lect 246 MILLION tons of garbage
every year. And next time you get
into the family car, consider this:
Millions of tons of asphalt are used
every year to fill potholes in the
United States. During the New
York City 2006 Pothole Blitz, 30 city
transportation crews filled 1,200
potholes with 90 tons of asphalt
EACH DAY. 

Cities and towns not only pro-
vide jobs in public service, they also
support work done in the private
sector by plumbers, electricians,
construction workers and other
industries that rely on strong and
healthy economies. In fact, cities
buy 7 percent of all the goods and
services in the country. 

To learn more about cities and
what they do to strengthen our
communities, go to www.nlc.org.

Cities And Towns Keep America Running

(NAPSA)—When do 3 inches go
farther than 30? When it comes to
getting carpets and floors deep-
down clean. That’s the philosophy
behind a vacuum that features the
industry’s shortest air path for
maximum suction.

Instead of moving dirt through
a long hose and cup, the designers
put the motor and dust bag as
close to the intake as possible.
Dirt travels just 3 inches from the
nozzle to the bag, creating power-
ful suction and superior cleaning
performance.

This shorter air path and in-
creased suction pleases the 89
percent of Americans who said in
a recent survey that powerful suc-
tion is the most important vac-
uum cleaner feature. The Inten-
sity™ vacuum from Electrolux®

was created to respond to that
consumer need and features a 12-
amp motor and 3-inch air path,
allowing for maximum suction all
the way to the edges. In the same
survey, Americans stated that the
most important design feature in
a vacuum cleaner is “convenient
storage.” This resulted in a com-
pact, 16-pound machine designed
with an adjustable, telescopic
handle that folds down for easy
portability and storage. 

The vacuum’s powerful two-
motor system provides maximum
performance on all floor surfaces.
The design includes fingertip con-
trols on the unit’s handle that
allow users to turn the power
brush on for carpet and off for
bare floors, while blue surface-
indicator lights display the set-
ting, making it easy to select the
appropriate cleaning mode and
transition from carpets to hard
surfaces. In addition, its edge-

cleaning brushes reach dirt along
baseboards and a HEPA filtration
system lets the vacuum capture
99.97 percent of dust, allergens,
pet dander and other small parti-
cles in the air. 

An “optimum” indicator light
along the back side of the
machine also makes vacuuming
simpler. This feature glows a
tranquil blue when all systems
are running smoothly, reassuring
users that their homes are receiv-
ing the best clean possible. When
the vacuum’s bag or filter needs
changing, the light is replaced by
a red light indicating the appro-
priate action. 

There’s a 21-foot cord that auto-
matically rewinds for quick and
neat storage, soft-touch grips for
comfort, wheels and furniture
guard for protection, and fingertip
controls for maximum convenience
and minimum bending. There’s no
assembly required. Intensity is
ready to use right out of the box.

Here are more hints to help you

get the most from your vacuuming:
• According to the Textile

Cleaners of America, over 80 per-
cent of all loose dirt comes in
through your front door. Reduce
dust with a good door mat.

• Before you vacuum, pick up
any large pieces of clutter, espe-
cially threads that can bind a vac-
uum’s brush, and put up electric
and window blind cords so they
don’t get tangled or sucked up in
the vacuum. 

• Start by cleaning the drapes
and follow with the window sills,
backs of couches, pillows and
lampshades, as dust falls down. 

• Vacuum across the traffic
pattern, three times for lightly
soiled spots and about six times
for more heavily soiled areas.

• Vacuum at least once a week.
Walking on soiled carpet drives
the dirt particles below the pile
where they can damage the fibers. 

For information about the vac-
uum and retail locations, visit
www.intensityvac.com.

New Vacuum Cleaner Closes In On Dirt

The closer the action is to the dirt, the more powerful a vacuum
cleaner can be. (NAPSA)—In 2006, the Soft-

ware & Information Industry
Association (SIIA), the principal
trade association for the software
and digital information industry,
paid $78,500 to sources who
reported software piracy. Now the
organization is increasing the
maximum reward available under
its software piracy reward pro-
gram—to $1 million.

Through its Corporate Content
Anti-Piracy program, SIIA offers
rewards—ranging from $500 for a
settlement of $10,000 to $1 mil-
lion for cases with settlement
amounts over $20 million—to eli-
gible individuals who report veri-
fiable instances of corporate soft-
ware piracy. The maximum
reward, as well as other reward
amounts available through the
program, was raised to be consis-
tent with SIIA’s recently an-
nounced reward program for
reports of content piracy (see
www.siia.net/press/releases/CCAP-
reward-program.pdf).

In 2006, SIIA issued 17 rewards
to individuals who reported inci-

dents of software piracy that went
through to settlement. The aver-
age reward was $4,618.

“SIIA was the first trade associ-
ation to offer cash rewards to
sources who report software piracy
in U.S. companies,” said Keith
Kupferschmid, SIIA’s vice president
of Intellectual Property Policy and
Enforcement. “The rewards pro-
gram has proven to be a very useful
tool in encouraging individuals to
provide accurate and reliable
reports of software theft.”

Individuals interested in learn-
ing more about the rewards pro-
gram or submitting a piracy re-
port can do so through SIIA’s
hotline at (800) 388-7478 or the
online Piracy Report Form at
www.siia.net/piracy/report.

About SIIA
SIIA provides global services in

government relations, business
development, corporate education
and intellectual property protec-
tion to more than 800 leading soft-
ware and information companies.
For further information, visit
www.siia.net.

Piracy Report Reward Ceiling Raised To $1 Million




