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(NAPSA)—From the woman
across the street who collects your
mail when you’re out of town to
the man next door who shovels
your sidewalk, a neighborhood is
filled with sweet people—and it’s
always a sweet idea to let them
know how much you appreciate
them.

The National Confectioners
Association (NCA) suggests a
neighborhood-wide way of sweet-
ening everyone’s day this year,
starting with materials you can
download from its Web site:
www.CandyUSA.org/sweet.

First, pick two neighbors you
think are sweet. Fill two baskets
with goodies—gumdrops, candy
canes, ribbon candy, hot cocoa
mix, gums and mints, cookies or
small boxes of chocolates all work
well. Print two copies of the
“Sweet” letter from the NCA
site—to let the recipients know
that someone thinks they’re
sweet. Print two copies of the sign,
too (your recipients will hang that
sign on their front door). Prepare
two envelopes, each with one copy
of the letter and one copy of the
door sign, and tuck them into the
baskets of sweets. The last step is
to deliver the baskets.

Each basket recipient is urged
to sweeten the day of two other
neighbors. As the days pass, you’ll
be able to watch as the number of
“Sweet” signs hanging on doors
increases.

“It’s easy to forget the simple
ways people make our lives
sweeter every day,” says Susan
Fussell, senior director of commu-
nications for NCA. “Take an hour
this evening to say thank you to
just two people. You’ll be amazed
how quickly the sweet gifts spread

throughout your neighborhood or
building.”

Practice Moderation
and Get Moving!

Use this project to teach your
children (or remind yourself) about
the importance of healthy eating.
The products included in the sweet
baskets are treats and should be
enjoyed in moderation as part of a
healthy, active lifestyle. This is
also a great chance to participate
in physical activity as a family.

A few days after you present
the first basket of sweets, take a
walk around the neighborhood to
see if you can spot the next four
people who were declared sweet. A
few days later, eight more neigh-
bors should have signs on their
doors during your walk. Hopefully,
your walk will grow longer each
time as the sweetness spreads
beyond your immediate street or
block.

For more information on how
to make this year as sweet as can
be, recipes and more, visit
www.CandyUSA.org.

A Nice Way Of Sweetening Your Neighbor’s Day

Neighborhood gifts can help
make a lot of nice people feel
sweet and appreciated.

Every Card Tells A Story™

(NAPSA)—As the holiday
countdown continues, shoppers
are making their lists and check-
ing them twice. 

According to a Consumer
Reports survey, gift cards will be
the second most popular gift in
2006. This year, about 80 percent
of consumers are expected to buy

someone at least one gift card,
according to a Retail Forward
survey.

As gift givers attest, gift cards
are a meaningful way to recognize
and share the personal interests
of friends and loved ones. The gift
card is just the start, it is about
what is bought with the card and
the value and experience it can
bring to the end user.

Kevin Raab of Danville, Calif.,
said he has a reputation of being
difficult to buy for. He calls the
Best Buy and Chili’s gift cards
from his mom and grandmother
the best gifts he’s ever received
from his family.

“I was able to buy the video
games and DVDs I wanted and
take my girlfriend out to dinner. It
was great!” said Raab.

More than 80 top brands
including Best Buy, Barnes &
Noble, BLOCKBUSTER, Chili’s,
iTunes, Macy’s, and Sears can be
found at Gift Card Mall displays
inside more than 60,000 grocery,
drug and convenience stores such
as Safeway, A&P, Ahold, Bashas’,
BI-LO, Food Lion, Giant Food
Stores, Kings, Lowes Food, Mar-
tins Food Stores, Pathmark, Price
Chopper, Stater Bros., Top Mar-
kets, and United Supermarkets. 

A trip to the Gift Card Mall is a
great way to select gifts for the
holidays that will be remembered
for years to come.

A gift card can be used to create
lasting memories during the holi-
day season.

(NAPSA)—It could be a bark-
ing dog or an overflowing file cabi-
net. Whatever the reason, you’ve
decided your home-based office
just isn’t working out. Before you
give up on your small-business
dream, it may be time to consider
“real” office space.

“Too many small businesses
mistakenly assume they can’t
afford to leave home,” said Mark
Dixon, CEO of The Regus Group,
the world’s largest provider of out-
sourced workplaces. “But today’s
fully furnished and equipped busi-
ness centers give entrepreneurs a
professional place to work, for a
fraction of the cost of leasing tra-
ditional office space.”

Moving the office away from the
house can bolster your business
and may even improve life at home.
Here are five of the top reasons to
consider making the jump in 2007:

1. Extra elbow room: Busi-
ness is booming and you need to
hire help, but the close quarters are
cramping your style. On a full-time
or part-time basis, “ready-to-use”
offices allow you to make the
switch from home quickly and eas-
ily adjust your space as you con-
tinue to grow.

2. Human interaction: Work-
ing in pajamas isn’t right for
everyone. Some of us need to get
dressed every morning, drive to
an office and have a coffee-room
chat with a fellow Homo sapiens.
As an added benefit of an office
environment, entrepreneurs com-
monly make valuable business
connections with their neighbors.

3. Image improvement: Most
businesses have at least an occa-
sional need to meet face-to-face
with customers, partners or sup-
pliers. But talking shop at your
kitchen table doesn’t make a
strong first impression. Today’s
alternatives allow even sole pro-
prietors to afford a well-appointed

office or meeting room at a presti-
gious business address, whether
it’s booked by the month, the day
or the hour. 

4. Sweet separation: With
the couch only steps away, choos-
ing work over ESPN proves too
difficult for some home-based
workers. On the flipside, others
can’t help but peek at business 
e-mail after hours. Putting dis-
tance between the office and home
can help you stay busy during the
day and keep work where it
belongs at night.

5. Power tools: If your all-in-
one printer/copier/fax is begging
for mercy, consider a technology
upgrade. Fully equipped office
environments provide all the pro-
fessional-quality office machines,
high-speed Internet access, ad-
vanced telecom systems, even
administrative and technical sup-
port, to turn your operation into a
well-oiled machine.

With today’s myriad options for
affordable office space and profes-
sional business services, the road
to small-business success looks a
lot wider.

To learn more about flexible
workspace arrangements for small
businesses, visit www.regus.com.

Small Biz: Breaking The Home-Office Barrier
Five Reasons To Move Out In 2007

Moving away from home could
bolster your business and could
even improve your life at home.

(NAPSA)—Many families look-
ing to save money on energy costs
are turning to safe, affordable and
renewable outdoor wood furnaces
as a way to stay warm this winter.

Outdoor wood furnaces are
freestanding units that provide
heat and hot water to one or more
nearby buildings. Burning wood
heats the water, which is circu-
lated to and from homes through
underground, insulated piping.
Once inside the home, the heated
water circulates through heat
exchangers, floor tubing or radia-
tors. Users control the indoor tem-
perature with a thermostat.

Outdoor wood furnaces offer
users tremendous benefits com-
pared to other heating appliances,
including:

• Affordability—Most owners
live in rural areas and have access
to supplies of either free or low-
cost wood.

• Renewable Energy—Unlike
fossil fuels, wood is a renewable,
biomass resource. Burning wood
does not increase greenhouse gas
emissions.

• Safety—Units are located
outside, reducing the risk associ-
ated with combustion.

• Convenience—Depending on
the size of the unit, most outdoor
wood furnaces need to be loaded
only once or twice a day.

Outdoor wood furnaces were
first popularized in agricultural
communities and still require suf-
ficient land and chimney height to
operate properly. Manufacturers
and distributors support reason-
able siting requirements designed
to ensure newly purchased units
are properly located and installed.

Outdoor wood furnaces should
be at least 100 feet away from the
nearest residential building not
served by the unit, taking into
consideration the prevailing wind
direction. If the unit is located
within 100 feet to 300 feet of any
residence not served by the fur-
nace, the smokestack should be at
least 2 feet higher than the peak
of that residence.

Because there are no uniform
testing procedures for measuring
the emissions and efficiency of out-
door wood furnaces, manufactur-
ers have been working with fed-
eral and state air-quality agencies
for nearly two years to develop a
universally accepted testing proto-
col that will result in cleaner-
burning furnaces. Meanwhile,
manufacturers are investing in
research and development of next-
generation outdoor furnaces with
improved efficiency and emissions.

For more information about
outdoor wood furnaces, visit
www.hpba.org.

Outdoor Wood Furnaces: Safe, Affordable Heating

Outdoor wood furnaces offer a
safe, reliable and affordable heat-
ing option for people in rural
areas.

(NAPSA)—When it comes to
windows, look for a company with
environmentally responsible man-
ufacturing processes. Companies
such as Marvin Windows and
Doors actively promote recycling,
clean manufacturing and waste
management. Learn more at
www.marvin.com.

**  **  **
New public service announce-

ments feature Ariel and Flounder,
characters from “The Little Mer-
maid,” discussing the beauty of
the oceans and how to keep it
clean. The PSAs encourage view-
ers to visit a new Web site,
www.keepoceansclean.org, to
learn how to protect the oceans.

**  **  **
Throughout the year, Best Buy

stores serve as consumer elec-
tronics “take back” locations. To
learn more about the company’s
environmental efforts, visit
www.bestbuy.com.

**  **  **
There are gifts that soar above

the others—such as gift certifi-
cates to go hot-air ballooning, glid-
ing or tandem skydiving rides. 
For more information, visit
www.800soaring.com or call (800)
SOARING, or (800) 762-7464.

**  **  **
Gift cards are an easy way to

give to your favorite charity. The
Gift Card Mall has over 80 brands
to choose from, and their displays
can be found in many grocery,

drug and convenience stores.
**  **  **

To help alleviate patient con-
cerns about MRI through informa-
tion and education, the Council for
Public Interest in Anesthesia
(CPIA) has published a new
brochure titled “Magnetic Reso-
nance Imaging: What You Should
Know About MRI.” The brochure
answers commonly asked ques-
tions about MRI and the use of
anesthesia for the procedure. To
learn more about anesthesia and
MRIs or to order a free copy of the
CPIA brochure, call (847) 655-1116
or e-mail bookstore@aana.com.

**  **  **
A new Microsoft Corp.-spon-

sored study examined 115 soft-
ware CDs purchased at online
auctions and found that just over
half of them were either counter-
feit or contained tampered code.
Such extra code can include “mal-
ware” or “spyware” that can be
used to infect a PC with viruses,
change settings or even track how
someone uses the computer. 

***
When we find someone whose
weirdness is compatible with
ours, we join up with them and
fall into mutually satisfying
weirdness—and call it love—
true love. 

—Robert Fulghum 
***

***
Whenever you are confronted
with an opponent, conquer him
with love.

—Mahatma Gandhi 
***




