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(NAPSA)—By spending one
day in the attic, many homeown-
ers may improve their energy effi-
ciency, lessen their environmental
footprint and increase the salabil-
ity of their home. 

A new survey reveals Ameri-
cans still have leverage when it
comes to selling their homes.
According to the survey, 96 per-
cent of homebuyers consider
energy efficiency when purchasing
a new home and 71 percent are
interested in a home that reduces
overall impact on the environ-
ment. Adding insulation in the
attic helps the home-seller appeal
to both of these criteria. 

“In an increasingly competitive
housing market, differentiation is
key for the home-seller,” says
Kirsten Kemp, host of TLC’s “Prop-
erty Ladder,” a television show
dedicated to the art of flipping
homes. “With the lure of reduced
energy costs and environmental
footprint, adding insulation to the
attic is one of the easiest, most
cost-effective ways homeowners
can make their home more attrac-
tive to potential buyers.”

Despite homebuyers’ interest in
energy-efficient homes, the sur-
vey, conducted by a leading build-
ing materials manufacturer,
Owens Corning, revealed that
homeowners are generally
unknowledgeable when it comes
to the amount of insulation in
their attic. For example, 78 per-
cent of homeowners have added
no insulation to their attic largely
because they believe their home
already has enough. However, 80
percent of homes built before 1980
are not insulated to proper gov-
ernment standards. 

Whether you’re selling, buying
or just maintaining a home, the
following tips from Kemp can help
you decrease energy operating
costs and improve your home’s
value:

• Replace old windows for
improved sound control and
energy efficiency;

• Have your heating and cool-
ing systems inspected regularly;

• In particularly hot or cold cli-
mates, caulk and weather-strip
windows and doors for an inex-
pensive “quick-fix” to drafty
entranceways. 

To help educate homebuyers
and homeowners, the building
materials company created a
Web site that addresses the
question of insulation levels and
energy efficiency in the home.
Visit www.owenscorning.com for
information.

Consider Energy Efficiency When Buying A New Home

Adding enough insulation to your
attic can help make your home
more comfortable now and more
valuable when you’re ready to
sell it.

(NAPSA)—Alarm clock rings.
Family up, ready, fed, out-the-
door. Race to work. Race home.
Americans’ lives are getting more
and more hurried. 

Especially during this hectic
time of year, many busy parents
find it tempting to scale back on
the necessities of their own good
health. But, now is when simple,
everyday wise choices matter the
most. Celebrity fitness trainer
Valerie Waters is reminding all of
us that the best way to take care
of our families is to take good care
of ourselves.

“I tell all my clients—from
superstars, supermoms and
everyone in between—that mak-
ing wise choices can keep them
on-the-go and feeling better than
ever,” Waters says. “The focus is
on the basics: eating right, choos-
ing to make time for yourself and
exercising.” 

Eating right is important not
only at meals, but while snacking,
too. Waters says it’s all right to
have the same snacks as your
kids—as long as they’re healthy
snacks like raisins. California
Raisins are naturally sweet, fat-
free, portable and a great source
of energy.

Also, try getting up a few min-
utes earlier in the morning and
taking a walk—whatever you
need to do to get yourself cen-
tered. According to Waters, if you
can make some time for yourself,
you’ll feel that much better for it.

Exercising is not only a great
way to keep healthy, it’s a great
way to relax and reduce stress. You
don’t need to follow a rigorous exer-
cise program that eats your free
time and leaves you drained. Just a
few minutes each day will make
you both healthier and happier.

The benefits of following
Waters’ advice may be motivation
enough to start taking action each
day, but to sweeten the deal and

have fun in the process, Califor-
nia Raisins is offering a chance to
win an amazing Wise Choices
California Spa Sweepstakes.

Participants can go to Love
YourRaisins.com, submit the wis-
est choice they have ever made,
and automatically be entered to
win a trip to the luxurious Mira-
monte Resort and Spa in South-
ern California. Also, sign up to
receive a free Wise Choices On-
the-Go bag, while supplies last.
The Web site includes a library of
California Raisin recipes, such as
this healthy, great-tasting snack:

Sunny Honey Candy

1⁄2 cup honey
1⁄2 cup peanut butter
1 cup non-fat dry milk
2 cups California Raisins
1⁄2 cup chopped nuts

Blend honey and peanut
butter together in bowl. Grad-
ually add dry milk, mixing
well. Mix in raisins and nuts.
Shape into log. Wrap tightly
and store in refrigerator. To
serve, cut into 1⁄2-inch slices.
Yields 3 dozen slices. 

For more information, tips and
recipes, visit LoveYourRaisins.
com.

Healthy Snacking Advice for Moms On The Go

Celebrity fitness trainer Valerie
Waters teams up with California
Raisins to help moms make Wise
Choices. 

Appreciating Accessibility
Of Art

(NAPSA)—There’s new excite-
ment in the art world for connois-
seurs as well as students.

A redesigned compact edition of
the world’s best-selling art book
has just been released. It’s one of
the most user-friendly books on
visual arts ever written. 

“The Story of Art” by E.H. Gom-
brich has sold 8 million copies over
the past 50 years and been trans-
lated into more than 30 languages.
The newly released “The Story of

Art: Pocket Edition” (Phaidon
Press, $19.95) is available in an
affordable and handy format for
wide release. Serving as the stan-
dard introduction to art history for
students around the world, the
iconic publication can now be
enjoyed by the general public. 

Using imagery, storytelling and
sly humor, Gombrich’s voice draws
in all newcomers to art—from stu-
dents to armchair historians.
Starting with the cave paintings at
Lascaux and stretching as far as
Impressionism and Postmod-
ernism, the whole of art history is
presented as a chronological narra-
tive dictated by Gombrich entirely
from memory.

The compact paperback edi-
tion—a thoughtful gift idea—is
thick with pages (over 1,000),
including 335 color illustrations.

To learn more, visit www.
phaidon.com.

A classic art book serving stu-
dents worldwide is now available
in a format for wide release.

(NAPSA)—Americans have
been recycling paper for more
than 300 years. In 2005, a record-
high 51.5 percent (51.3 million
tons) of the paper consumed in the
U.S. was recovered for recycling.
While this is an impressive num-
ber, we can do more. The U.S.
paper industry has set a recovery
goal of 55 percent by 2012.  

Recycling is important, because
the paper that you put in your recy-
cling bin at work and at home can
come back as new products includ-
ing newspapers, cereal boxes, and
grocery sacks. In workplaces,
homes, and schools across America,
less than half of the printing/writ-
ing papers used are currently being
recycled. You can help improve
these statistics by setting up a recy-
cling program at your office. Here
are some tips from the recycling
experts at the American Forest &
Paper Association:

1. Research and learn what
types of paper can be recovered for
recycling. Your recycling company
can provide details. If your build-
ing does not currently have a recy-
cling program, consider starting
one or explore local drop-off
options.

2. Design a program. First, talk
to management about creating or
improving an office recycling pro-
gram. Come prepared with cost
information, environmental bene-
fits, and how you may positively
affect community relations. Once
you get the go-ahead, organize col-
lection procedures. For a detailed
list of issues to consider, visit
www.paperrecycles.org. 

3. Create recycling teams,
internal competitions, and incen-
tive programs to engage employ-
ees and co-workers in the process.

4. Measure and share results to
show the merits of recycling and
motivate employees or co-workers.
Success brings momentum, and
helps grow the program.

5. Keep it up. Education is an
ongoing activity. Keep it short,
positive, and engaging. Get input
and set achievable goals. Include
everyone and have fun.

Visit www.paperrecycles.org
for background information on
paper recycling; recycling guides
for the workplace, community and
school; interactive features; cus-
tomizable office recycling posters;
paper recovery statistics; and
much more.

A Quick Guide To Recycling At Work

Recycling in the office is good
corporate citizenship, and pro-
vides economic and environmen-
tal benefits to the community.

(NAPSA)—Pulsar watches have
earned a devoted fan base and
solid reputation, not only by stay-
ing on top of current trends, but by
defining them. This season they’re
doing it again with their freshly
expanded Crystal Collection, fea-
turing a wide array of beautifully
delicate watches decorated with
dozens of genuine Swarovski crys-
tals. The new Crystal Collection
instantly adds dazzling glamour to
your wardrobe, and you don’t have
to spend the family fortune.

Slim and sexy is the way to go
this year; Marc Jacobs, Gucci and
Armani are all showing delicate,
feminine watches in their latest
collections, and the Crystal Collec-
tion by Pulsar makes that pricey
designer trend gorgeously afford-
able for everyone. The stunning
new collection of ultraslim, ultra-
sexy Pulsar women’s watches fea-
tures dozens of breathtaking gen-
uine Swarovski crystals elegantly
set in a variety of case shapes and
bracelet options.

The collection features dozens
of delicate, vintage-inspired
watches and bangles that look like
estate pieces poached from a very
elegant woman’s jewelry box.
Chic, tonneau-shaped cases and
gold-tone, stainless steel or two-
tone bracelets are adorned with
62 sparkling Swarovski crystals.
Finishing touches include delicate
mother-of-pearl dials, crystal
cabochon crowns, and crystals set
on each side of the bezel for an
unexpected twist of elegance. 

Or you can lighten up lovely
wrists with a classically modern
hexagonal case adorned with
Swarovski crystals around the
mother-of-pearl dial, as well as
along each side of the slender
bezel. Basket-weave bracelets

interwoven with even more eye-
catching crystals are available in
gold-tone, stainless steel or two-
tone. The result is a sparkling
masterpiece encrusted with 60
dazzling crystals that make this
watch a true jewelry piece.

All Pulsar watches are covered
by the Pulsar Promise, an unpar-
alleled 3-year, buckle-to-buckle
warranty. The Pulsar Promise,
unlike most watch warranties
that only cover the movement,
covers everything inside and out—
movement, case, crystal, bracelet
or strap, and even the battery! 

The Pulsar Crystal Collection is
a perfect example of timeless ele-
gance, and with more than 25
styles priced between $110.00 and
$165.00 to choose from, elegance is
finally affordable. 

Pulsar Crystal watches are
available at most Sears, Kohl’s
and Fred Meyer Jewelers. To view
the entire Pulsar watch collection
or to find a retailer in your area,
please visit www.pulsarwatches.
com. 

Million Dollar Style For Under $200 

Affordable glamour to watch for.

***
Laughter is the shortest dis-
tance between two people.

—Victor Borge 
***

***
No man will make a great leader
who wants to do it all himself
or to get all the credit for doing
it.

—Andrew Carnegie 
***

***
Drop the question what tomor-
row may bring and count as
profit every day that fate allows
you.

—Horace 
***

***
It wasn’t until late in life that I
discovered how easy it is to say
“I don’t know.”

—W. Somerset Maugham
***




