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(NAPSA)—Whether you are
working through a problem with
a friend or trying to stay calm
about world events, there is a
new book to help you understand
and work with the world around
you.

“When I meet new people in
new places, in my mind there is no
barrier, no curtain,” said the Dalai
Lama in “Kindness, Clarity, and
Insight” (Snow Lion, $19.95). “In
my mind, as human beings you
are my brothers and sisters; there
is no difference in substance.”

For 25 years, the Dalai Lama
has shared his philosophy with
people in North America. As a reli-
gious leader, he has worked
toward peace and tolerance in his
own and other countries. 

As a pop culture icon, he has
influenced thousands to reassess
the minor and major frustrations
in life, to take stock of themselves
and to find a centered, peaceful
inner self. 

As his good friend and the
book’s translator, Jeffrey Hopkins,
said, “His Holiness is calling on all
humanity to appreciate the social
value of kindness and compassion;
kindness and compassion are the
fabric that make society possible.”

“No matter whom I meet and
where I go, I always give advice to
be altruistic, to have a good heart,”
said the Dalai Lama. “This is the
essence of religion; this is the
essence of the Buddhist teaching.”

This celebratory new edition of
the very first book of the Dalai
Lama’s teachings in the English-
speaking world is a testament to
the kindness, clarity and insight

of the material within it.
Twenty-five years after its orig-

inal publication it remains one of
the most readable and wide rang-
ing of his books.

The book’s 20 chapters are
deftly arranged in a developmen-
tal sequence so that readers easily
understand the background
needed to appreciate more com-
plex topics later in the text.

Taken as a whole, the teach-
ings in this book provide an acces-
sible map of Tibetan spiritual cul-
ture. It has been described as both
an excellent introduction to
Tibetan Buddhism and a clear pic-
ture of the Dalai Lama.

For more information, visit
www.SnowLionPub.com.

Living With Kindness And Compassion In Today’s World

This silver anniversary edition of
the Dalai Lama’s first book of
teachings in the Western World
has much to offer.

(NAPSA)—According to a
recent global survey by AXA Equi-
table, American workers are confi-
dent, but not well-informed, about
their financial outlook in retire-
ment. For example, 60 percent of
workers believe their retirement
income will be sufficient, but only
one in five actually knows what
that income will be.

Workers’ confidence may come
from watching their parents live
well in retirement:

• On average, U.S. retirees
receive $4,243 in net monthly in-
come (including Social Security,
company pensions, personal as-
sets and savings, etc.); however,
the median (middle point) net
monthly income is just $463.

• 98 percent of U.S. retirees
are confident with their living
standard, claiming they already
have everything they need.

However, with Social Security
and pensions falling out of favor
(about 9 in 10 believe the Social
Security program is in trouble or
crisis), workers are receiving a
wake-up call for retirement plan-
ning. In fact, an estimated 65 per-
cent of workers realize they will
need to rely on their own savings
to get them through retirement.

Of all respondents worldwide,
Americans are the least likely to
rely on government-managed
retirement savings programs or to
hold the government responsible
for providing retirement income.

“Not only are Americans on
their own for retirement financing,
they’re also living longer and real-
izing that they may need funds to
last them for more than 30 years
after they retire,” said Ken Gel-
man, AXA’s director of market
research. “As a result, they’re tak-
ing retirement savings very seri-
ously by starting early and consult-

ing trusted financial advisors.”
As a result of sound advice,

Americans are able to build diver-
sified retirement portfolios.

When asked how retirement
income is being secured, about
two-thirds of respondents—work-
ing and retired—cited several
types of assets, including IRAs,
401(k)s, investment funds and
company pensions. 

However, Americans are being
cautious with the funds that
should last a lifetime. Seventy-
eight percent of workers favor
investments with a modest ROI
and no financial risk. Even so,
Americans lead the survey in
financial risk-taking.

The Retirement Scope survey
was conducted by AXA, a leader in
financial advice and wealth man-
agement. More than 6,900 work-
ing and retired people in 11 coun-
tries were surveyed.

For more information about the
survey or retirement planning,
visit www.axaonline.com.

Straight Facts On Financing Your Retirement
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Source: AXA Equitable Retirement Scope

An estimated 61 percent of Amer-
ican workers believe their current
income and savings will carry
them through retirement.

by W. Henson Moore
(NAPSA)—There may come a

time in the not-too-distant future
when we don’t
make things in this
country anymore.
This isn’t hype, this
is basic economics.
It is also two gov-
ernment policies at
odds with each
other. Policies that
can and should
change this year.

For decades our
government has been pushing
industries into using natural gas
for their energy. Natural gas is a
clean and efficient energy source,
reducing greenhouse gas emis-
sions by about 35 percent over
other fossil fuels. Plenty of manu-
facturing industries switched
over—the forest products industry
relies on natural gas for nearly
half of its purchased energy.

Additionally, millions of homes
are now heated with natural gas;
and thousands of fleet vehicles—
buses and delivery trucks—run on
natural gas. Demand for this clean
energy source is way up.

There is, however, a problem.
All the while the government

has been promoting the use of nat-
ural gas, driving up demand, they
have been severely restricting the
supply. Our government has put a
ban on the exploration for natural
gas—mostly in our coastal waters
in the Southeast. 

The area known as the Outer
Continental Shelf, or OCS, off the
Atlantic coast and in the Gulf of

Mexico, has enough natural gas to
heat 100 million homes for 60
years—or 20,000 factories for 30
years. But nobody is allowed to tap
this resource. So practically every
day the price of natural gas—with
high demand and limited supply—
goes up. In the future we will be
importing more and more natural
gas, likely from countries with
hostile policies towards the United
States but plentiful natural gas
reserves.

As prices for natural gas sky-
rocket—they are currently more
than three times their historic
average—manufacturing indus-
tries are suffering. Pushed into
natural gas by the government,
we are now suffocating on the lack
of supply. Energy, once just a cost
of doing business, is now the third
highest expense for the forest
products industry, and may soon
rival the traditional top expenses:
raw materials and employees and
all their benefits. 

The high price of natural gas,
artificially created by poorly
designed government policies, is
wiping out our competitive advan-
tage. In the end, it is going to cost
American jobs and that “Made in
the U.S.A” tag may, in fact, become
something for the history books.

You can learn more about
energy online from the American
Forest & Paper Association at
www.afandpa.org.

• Mr. Moore is the President &
CEO of the American Forest &
Paper Association and former
Deputy Secretary of the U.S.
Department of Energy. 

Is “Made In the USA” Destined To Be A Thing Of The Past?

W. Henson
Moore

(NAPSA)—Much of the best
mass-transit technology available
today is from Europe and Asia,
but most regional systems are
government entities that must
observe “Buy American” man-
dates. But some cities are finding
an optimal solution by working
with companies such as Voith
Turbo, whose mechanical contri-
butions meet the 60 percent Amer-
ican content requirement. To learn
more, visit www.voithturbo.com.

**  **  **
Every day more than 1,200

young men and women give up on
their high school education and,
in many cases, on themselves. In
response to the national dropout
rate, the Ad Council and the U.S.
Army have launched Operation
Graduation, which encourages
students to stay in school. An
interactive “Boost” campaign,
which includes television, radio,
outdoor and Internet advertising,
encourages parents, coaches,
mentors and friends to give
struggling kids a “boost” to help
them stay in school and graduate.
For more information, visit
www.BoostUp.org.

**  **  **
The increasingly trendy genre

of children’s fantasy now has a
new DVD that involves an
unlikely band of friends in the
adventure of a lifetime. Called
“The Thief Lord,” this modern-day
fairy tale in the spellbinding tra-

dition of the Harry Potter series
brings to life the beloved charac-
ters from the acclaimed novel by
The New York Times best-selling
author Cornelia Funke. Children
who watch it can further develop
their own sense of empowerment
and independence. The DVD
comes from Twentieth Century
Fox Home Entertainment. You
can learn more online at www.fox
home.com.

**  **  **
Recently, green industry asso-

ciations and companies have
come together to form Project
EverGreen to raise the awareness
of the environmental, economic
and lifestyle benefits of land-
scapes and promote the signifi-
cance of those who preserve and
enhance green spaces at home,
work and play. Project EverGreen
is sharing knowledge about
healthy turf with consumers. For
more information, visit www.pro
jectevergreen.com.

(NAPSA)—The National
Inhalant Prevention Coalition
developed National Inhalants &
Poisons Awareness Week (NIPAW).
An annual community-level pro-
gram that takes place in the third
week in March, NIPAW is designed
to increase understanding about
the use and risks of inhalant
involvement. The campaign can be
conducted anywhere there is a need
for inhalant awareness education.
For more information on inhalant
abuse, visit www.inhalants.com.

**  **  **
Millions of Americans with

diverse viewpoints are putting pol-
itics aside and taking action.
Organizers of Cover the Uninsured
Week—the largest campaign in
history to focus attention on the
need to secure health coverage for
all Americans—are asking Ameri-
cans from all walks of life to talk
with their friends and neighbors
and demand that our leaders
make health coverage for all
Americans their top priority. Activ-
ities will take place May 1-7 in
communities across the country.
Log on to www.CoverTheUnin
suredWeek.org to locate events.

**  **  **
Falls affect tens of thousands

of Americans. In fact, each year
about one-third of individuals 65
years of age or older will fall. In
many cases, a fall can be caused
by medications you’re taking. Go
to www.interimhealthcare.com for
tips on fall prevention through
the company’s new interactive
tool called SureStepsSM.

***
Wisdom is not a product of
schooling but of the lifelong
attempt to acquire it.

—Albert Einstein 
***

***
Great things are done when
men and mountains meet. This
is not done by jostling in the
street.

—William Blake
***

***
To me a lush carpet of pine nee-
dles or spongy grass is more wel-
come than the most luxurious
Persian rug.

—Helen Keller
***




