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Photo Finish
(NAPSA)—When you get a new

car, it’s important that you protect
your investment.

Many cars on the market today
have a powder-coated finish, to
help maintain that showroom
look. Powder coating is a high-
tech finishing process that helps
protect cars from chips and
scratches as well as the damage
caused by UV rays, harsh weather
and acid rain. A powder clearcoat
protects the beauty of a car’s high-
gloss finish, preserving its lus-
trous appearance and adding to
its resale value.

BMW and Volvo are already
using powder clearcoats on many
of their new cars,  and select
models by Lincoln, Chevrolet,
Mercedes-Benz and Dodge use
powder clearcoats or primers.
DaimlerChrysler ’s  European
Smart Car also uses powder coat-
ing on every bit of exposed metal.

For more information on pow-
der coating, visit The Powder
Coating Institute’s Web site at
www.powdercoating.org.

A high-tech process can protect
cars from chips and scratches.

(NAPSA)—This winter, purple
will reign! Stunning shades of
indigo and violet are poised to give
everyone the royal treatment, say
top fashion insiders.  

Top makeup artists agree.
Embrace the mix-and-match tech-
nique with your makeup. Deep,
vibrant purples are subtly
accented with light, lemony yel-
lows and shimmery whites on the
brow bone, mimicking dazzling
holiday jewels. Lips and nails are
worn a bit sheerer, in bright
shades of lilac and fuchsia. These
colors, while a departure from the
norm in many cases, are quite
wearable—especially when paired
with winter neutrals, dark denim
and jewel-toned pieces.

“Everyone can wear violet on
their eyes, providing they choose
the right shade,” notes Maybelline
New York Consulting Makeup
Artist, Troy Surratt. “Generally,
darker shades complement warm
skin tones, and those of us with
cooler complexions can wear
lighter tones.”

Maybelline New York’s “Visions
of Violet” lip, eye and nail color col-
lection is full of exhilarating vio-
lety-pinks, lilacs and lavenders to
perfectly accessorize any look this
season, redefining the typical win-
ter wonderland color palette.
Evenly blend deep, rich shades
topped off with black eyeliner and
dramatic lashes to achieve that
smoldering, smokey effect. This

look will guarantee a night full of
festive fun.

Here are some more tips for get-
ting a great look:

• It’s a good time to experiment
with your look. Spice up your
wardrobe with fabrics that are rich
and textured. Satin trims and
brushed velvets offer an additional
festive touch to any party.

• Professionals may know if
you’re wearing real gemstones, but
nobody else will. Dazzle your
friends with festive accessories to
top off any look without breaking
the bank.

• Remember, it is important to
have confidence in what you wear
and how you wear it. When you
feel good, you look even better!

For more information on how to
look your best this season, log on to
www.maybellinenewyork.com. 

A Dazzling Winter Look

Royal purple is expected to be a
hot color this season.

(NAPSA)—In the United States,
waistlines are continuing to
expand, and so is the number of
individuals developing diabetes
and pre-diabetes. Diabetes is no
longer considered a “stand alone”
disease. Research continues to
uncover links between diabetes and
a number of related diseases and
conditions such as heart disease,
stroke, impotence, and blindness. 

While awareness of the damag-
ing effects of diabetes continues to
increase, behaviors seem to re-
main unchanged. Obesity is on
the rise: 9 out of 10 newly diag-
nosed type 2 diabetes patients are
clinically overweight. Over 60 mil-
lion Americans are overweight,
with 78 percent not meeting basic
activity recommendations.

However, research continues to
show type 2 diabetes can be de-
layed or even prevented by main-
taining a healthy weight and
remaining physically active.

“We know obesity is related to
diabetes, and there are a number
of ways to help prevent the onset
of the disease,” said Rite Aid
Pharmacist Sarah Matunis, R.Ph.
“Modest changes to your physical
fitness level and diet are two of
the best ways you can help main-
tain better control of your dia-
betes or prevent its development
all together.” 

While diabetes is linked to
heredity and age, physical activity
and weight loss can lessen your
chances of developing diabetes
and can help control the disease.
Physical activity and weight loss
also lower cholesterol and blood
pressure, reducing the risk of
developing strokes and heart dis-

ease. Two out of three people with
diabetes actually die from either
heart disease or stroke, making
prevention even more important.

Maintaining a healthy diet and
physical fitness are key to avoid-
ing the risks associated with dia-
betes. However, many individuals
feel overwhelmed by the idea of
changing their diet or beginning
to exercise. Matunis recommends
consulting a dietician, pharmacist
or other health care professional
for help. 

To help fight diabetes, Rite Aid
pharmacists are trained on dia-
betes management and treat-
ments and will work one-on-one
with you to answer any questions.
Don’t delay, learn more about dia-
betes today! If you already have
diabetes, be sure to see your Rite
Aid pharmacist and pick up the
Diabetes Health Organizer, a tool
to help you manage your diabetes.

For more information on dia-
betes, to find the location of the
nearest Rite Aid or to Ask the
Pharmacist, visit www.riteaid
diabetes.com.

Obesity: Leading The Way To Diabetes

(NAPSA)—A hotel loyalty pro-
gram can bring your next vacation
closer; choosing one that also per-
sonalizes your benefits can make
you even happier. 

The road to your next trip can
start by determining your “per-
sonal rewards style.” On vacation,
do you prefer to fly, drive or take a
train? Do you stay at different
hotels depending on your budget,
travel purpose or location? What
activities do you enjoy on vacation?
Find the right loyalty program and
you may find a perfect fit.

Dare To Compare
Start by choosing a hotel loy-

alty program that rewards and
matches your personal travel
style. If you fly, choose a program
that offers both hotel points and
frequent flier miles for every stay.
Travelers who frequently rent
cars or travel by rail will want loy-
alty programs that offer points or
discounts for repeat business.
Once you’ve found the program
that fits your travel style, do a lit-
tle mental math. If your hotel
stays are long, find a loyalty pro-
gram that gives you hotel points
and matches every dollar you
spend during your stay with fre-
quent flier miles. Those with
shorter stays will want to find a
program that offers rewards
points and a fixed number of air-
line miles. Certain hotel loyalty
programs allow guests to tailor
the rewards program to their per-
sonal needs.

Bigger Is Often Better
Choose a loyalty program that

is easy to use. Look for programs
that offer a wide selection of hotels
in popular destinations that match
your budget. For example, Hilton
HHonors®, the Hilton Family’s
award-winning loyalty program,
rewards members who stay at any
of over 2,500 Hilton Family hotels
worldwide, including Hilton®, Con-
rad®, Doubletree®, Embassy Suites
Hotels®, Hampton Inn®, Hampton
Inn & Suites®, Hilton Garden Inn®,
Hilton Grand Vacations Club®,
Homewood Suites by Hilton® and
Scandic hotels around the world.
For more details or to sign up, visit
www.hiltonhhonors.com. 

Do What You Love
Hotel loyalty program partners

range from upscale retailers to cruise
lines. You can find a program that
rewards you for enjoying the activi-
ties or amenities you already love.
By determining your personal
rewards style, you may find vacation
happiness is just around the corner.

Know Your Travel Style And Be Rewarded

(NAPSA)—You can celebrate
your next important occasion with
a gift that brightens lives year-
round by fighting breast cancer.
The Susan G. Komen Breast Can-
cer Foundation offers a series of
exclusive pink ribbon gifts to
touch the lives of your loved ones
and the more than 215,000 wo-
men and men diagnosed with
breast cancer every year.

“Purchasing items from the
Komen Foundation’s pink ribbon
collection is a direct way for your
gift to contribute to the fight
against breast cancer, while edu-
cating your friends and family
about breast cancer,” said Susan
Braun, president and chief execu-
tive officer of the foundation. 

Fifty to 80 percent of the pur-
chase price of all products in the
collection supports cutting-edge
breast cancer research, education
and community outreach programs.
There are items for just about all
tastes and price ranges including: 

• Pink ribbon jewelry and
watches;

• “Sharing the Promise” pink
wristband;

• Pink ribbon glass globe, a
glass decoration inscribed
with “joy, love and hope;”

• Pink ribbon globe stand; 
• Miniature glass water globe

“joy, love and hope;” 
• Pink ribbon tote bag in dur-

able, water-resistant black
nylon; 

• Pink ribbon attire for the
whole family.

The Susan G. Komen Breast
Cancer Foundation was established
in 1982 by Nancy Brinker to honor
the memory of her sister, Susan G.
Komen, who died from breast can-
cer at the age of 36. Today, the
Foundation is an international
organization with a network of
more than 75,000 volunteers work-
ing through local affiliates and
events like the Komen Race for the
Cure® to eradicate breast cancer as
a life-threatening disease by
advancing research, education,
screening and treatment. 

For questions about breast 
health or breast cancer, visit
www.komen.org or call the 
Komen Foundation’s National 
Toll-Free Breast Care Helpline at
1.800 I’M AWARE® (1.800.462.9273).

To view and purchase items
from the collection, visit the online
marketplace at www.komen.org or
call 1.877.SGK.SHOP.

Bring Joy To Loved Ones, Hope To Thousands

***
Do not regret growing older. It
is a privilege denied to many.

—Author Unknown
***

***
A man is not old until regrets
take the place of dreams.

—John Barrymore
***

***
The first sign of maturity is the
discovery that the volume knob
also turns to the left.

—Jerry M. Wright
***

***
Anger is seldom without argu-
ment but seldom with a good
one.

—Lord Halifax
***




