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(NAPSA)—When American
Diabetes Month is “celebrated”
each year, it is a month-long call-
to-action to encourage people who
have diabetes to take a proactive
approach in their care. Approxi-
mately 17 million people in the
United States, or 6.2 percent of
the population, have diabetes. Add
the 16 million or so with pre-dia-
betes, and the disease can easily
be counted as epidemic in this
country.

Diabetes is a disease in which
the body does not produce or prop-
erly use insulin. Insulin is a hor-
mone that is needed to convert
sugar, starches and other food into
energy needed for daily life. The
cause of diabetes continues to be a
mystery, although both genetics
and environmental factors, such as
obesity and lack of exercise, appear
to play roles.

According to the American Dia-
betes Association, there are three
major types of diabetes:

• Type 1 diabetes results from
the body’s failure to produce
insulin, the hormone that “un-
locks” the cells of the body, allow-
ing glucose to enter and fuel them.
There are an estimated 1.7 mil-
lion people in the U.S. with type 1
diabetes.

• Type 2 diabetes results from
insulin resistance, a condition in
which the body fails to make
enough or properly use insulin,
combined with relative insulin
deficiency. Approximately 16 mil-
lion people suffer from type 2
diabetes.

• Gestational diabetes is a
temporary side effect of preg-
nancy, that affects about 135,000
women each year.

Many people with diabetes live
long, healthy lives by maintaining
their blood sugar levels within a

specific target range by adopting a
series of positive lifestyle changes.
These include the development of a
regimented meal plan, regular
exercise and weight loss. However,
at times, using a meal plan, losing
weight and remaining active are
not enough. A physician may have
to prescribe diabetes prescription
medicines, insulin shots or both.
Patients also need to check their
blood sugar levels regularly with
blood glucose meters and testing
strips.

In an effort to help Medicare-
enrolled, low-income seniors bet-
ter manage their health care
within a limited budget, Pfizer
has created the Pfizer for Living
Share Card™ program. The Share
Card enables qualified seniors to
purchase up to a 30-day supply of
most Pfizer medicines, which
include some of the most pre-
scribed treatments for high blood
pressure, high cholesterol and dia-
betes, for a flat fee of $15 per pre-
scription. The program also pro-
vides members with easy-to-read
health information on 16 common
medical conditions and a toll-free
help line with live operators.

Share Card applications are
available by calling 1-800-717-6005
and additional information is avail-
able at www.pfizerforliving.com.

Controlling Blood Sugar Levels
To qualify for the Share Card, 

a patient must:
1. Be a Medicare enrollee;
2. Have individual reported gross income
    below $18,000, or joint reported gross 
    income below $24,000;
3. Have no other prescription coverage; and
4. Not be eligible for Medicaid or any other
    publicly funded prescription benefit 
    program.

(NAPSA)—President George W.
Bush did his job by helping pro-
tect the employment of America’s
steel workers.

Steel workers and executives
across the country applaud the
President’s decision to impose a
tariff on imported steel, which
encourages companies to buy
American-made steel products.

In a statement released by the
White House, President Bush
said: “I take this action to give our
domestic steel industry an oppor-
tunity to adjust to surges in for-
eign imports, recognizing the
harm from 50 years of foreign gov-
ernment intervention in the global
steel market, which has resulted
in bankruptcies, serious disloca-
tion, and job loss.”

The president added that Amer-
ica’s workers are “the most highly
skilled in the world.”

Andrew G. Sharkey, III, presi-
dent and chief executive officer of
the American Iron and Steel Insti-
tute, said that buying American
steel not only safeguards jobs, but
also our security. 

“Given the tragic events of
Sept. 11, 2001, and the subse-
quent global war on terrorism, the
importance of a strong and viable
American steel industry to both
the ongoing U.S. military effort
and to U.S. national economic and
infrastructure security cannot be
overstated.”

Sharkey said it is vital to
homeland security that America
does not become dependent on off-
shore sources of supply for the
steel that goes into our:

• energy infrastructure, such
as petroleum refineries, oil and
gas pipelines, storage tanks, elec-
tricity power generating plants,
electric power transmission tow-
ers and utility distribution poles;

• transportation security infra-
structure, such as highways,
bridges, railroads, mass transit
systems, airports, seaports and
navigation systems;

• health and public safety
infrastructure, such as dams and
reservoirs, waste and sewage
treatment facilities and the public
water supply system; and

• commercial industrial and
institutional complexes, such as
manufacturing plants, schools,
commercial buildings, chemical
processing plants, hospitals, retail
stores, hotels and government
buildings.

The American Iron and Steel
Institute is a non-profit associa-
tion of North American companies
engaged in the iron and steel
industry.

A report dedicated to this sub-
ject, entitled “A Strong U.S. Steel
Industry: Critical to National
Defense and Economic Security,”
is available through the Insti-
tute. For more information about
the report and the steel industry,
you can visit the Web site at
www.steel.org.

Protect Jobs: Buy American-Made Steel

President George W. Bush
talking with steelworkers at U. S.
Steel’s Irvin Plant. Workers there
make products for the appliance
and automotive markets.

(NAPSA)—Keeping America’s
teens on the road to safety is a
pledge that many young people
take not to drink, especially dur-
ing prom season.

High school students country-
wide are joining a special cam-
paign, the Nationwide Prom
Promise, to reduce the number of
teens who are seriously injured
or killed,  especially at prom
time, because they used drugs or
alcohol.

Last year, 3,777 high schools in
28 states and the District of
Columbia participated in Prom
Promise, which has been spon-
sored since 1990 by Nationwide
Insurance, the nation’s fifth lar-
gest auto insurer. An estimated
three million high school students
were encouraged to sign the
Nationwide Prom Promise pledge
to avoid the use of drugs and alco-
hol, especially on prom night.

“The Nationwide Prom Promise
program is in its 12th year and is
increasing the awareness of the
dangers of alcohol and other drug
abuse among teens,” says Galen
Barnes, President and Chief
Operating Officer, Nationwide
Insurance.

Prom Promise has proven a
great success. “[The] Prom Promise
program is in its 12th year and no
student making the Nationwide
Prom Promise pledge has been
responsible for a traffic crash that

caused a death or serious injury on
prom night,” says Mary Sabine,
Nationwide’s Prom Promise coordi-
nator. “Prom Promise works be-
cause students sponsor events and
activities aimed at educating other
students. They relay an important
message, rather than having
adults preaching to the students.”

Students interested in partici-
pating should call the Nationwide
Prom Promise Information Line at
1-800-211-7766, Monday through
Friday from 8 a.m. until 4 p.m.
Once registered, high schools will
receive posters, Nationwide Prom
Promise pledge cards, student
gifts and a Nationwide Prom
Promise manual.

Sign The Pledge: Avoid Drinking

Some three million high school
students have pledged to avoid
drugs and alcohol, especially on
prom night.

Give Holiday Trimmings
A Second Life

(NAPSA)—There is a surefire
way to have your holiday gifts
keep on giving—recycle. It’s esti-
mated that Americans generate
some four million extra tons of
trash between Thanksgiving and
New Year’s alone.

Industry experts from Waste
Management would like to remind
consumers that the holidays are
no time to take a holiday from
recycling.

For example, Americans mail
more than two billion new holi-
day cards every year. Why not use
these cards in crafts projects,
instead of forwarding them to the
nearest landfill? Or consider send-
ing some holiday e-mail messages.

The same goes for the esti-
mated 38 thousand miles of holi-
day ribbon used each year. That’s
enough ribbon to tie a bow
around the Earth. Instead of holi-
day gift wrap and ribbon, use
reusable gift bags or plain, old-
fashioned newspaper comics
when you wrap.

Another way you can give the
earth a gift this holiday season is
to use china at your holiday gath-
ering instead of paper plates. And
don’t forget to add your holiday
scraps to the compost heap.

When the holidays are over,
think about recycling your
Christmas tree into landscape
mulch, compost or a wildlife habi-
tat. See if your community offers
curbside pickup or convenient
drop-off locations, or contact your
local conservation and wildlife
clubs that might want the trees
for wildlife habitats. 

Let the three Rs be your guide
this holiday season and all year
round—reduce, reuse and recycle.

To learn more, visit the Web
site at www.wm.com.

Americans use 38 thousand
miles of holiday ribbon each year
—enough to tie a bow around the
Earth!

(NAPSA)—The Italian Trade
Commission has opened a new
office in an historic landmark
building in New York City. The
“Italia: Life in ‘I’ Style” campaign
will be headquartered there and
will promote the best of Italian
fashion, footwear, jewelry, ceramic
tiles, home design, food and wine.
For more information, see www.
italtrade.com/usa.

For one lucky traveler, 2003
will be the year of a unique space
odyssey. A new contest will bring
him or her to the edge of the
atmosphere, where he or she can
glimpse the blackness of the uni-
verse above and the curvature of
the Earth below. Thanks to Trav-
elers Advantage, the winner will
have the opportunity to take a
supersonic flight at Mach 2.5—
that’s 2.5 times the speed of
sound—aboard a MiG-25, the
highest flying and fastest fighter
jet in the Russian Air Force. For
complete rules and additional
information, visit www.traveler
sadvantage.com.

Surprise your children with
spellbinding snacks that will
enchant and delight them. Serving
them an orange gelatin mold may
elicit squeals of delight when it
has worms crawling over the top,
around the sides, and through the
middle of it. This Creepy Crawly
Gelatin mold is frightfully deli-

cious and easy to make with
orange flavored JELL-O® gelatin
and the help of a few colorful
gummy worms. For more JELL-O
recipes such as Wigglin’ Jigglin’
Cupcakes, and information on
JELL-O® Creepy Jigglers® molds,
log on to www.jell-o.com.

To help drive down crash sta-
tistics, a number of families and
organizations have public pro-
grams to help make teen drivers
safer. For example, Carfax, a com-
pany consumers use to check the
history of used cars, recently
launched the Carfax Safe Car-
Safe Teen Driver Program. It fea-
tures an interactive Web site with
comprehensive information on
safe driving and an e-mail service
that sends weekly tips to parents
and teens. For more information,
visit www.carfax.com and click on
the Teen link.

***
For us, there is only the trying.
The rest is not our business.

—T.S. Eliot
***

*** 
Do what you can, with what you
have, where you are.

—Theodore Roosevelt
***




