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(NAPSA)—You can’t get a man
with a gun, but you can get his
face on a stamp.

Irving Berlin, the accomplished
songwriter who helped change the
direction of American popular
music—with more than 1,000
songs to his credit—is being hon-
ored by the U.S. Postal Service
with a commemorative 37 cent
stamp.

Born Israel Beilin on May 11,
1888, in Russia, he came to the
U.S. with his family at the age of
5. Berlin left home in his early
teens and moved to the Bowery,
where he sang for coins tossed by
saloon patrons and eventually
became a singing waiter. In 1906,
he wrote the lyrics for his first
published song, “Marie from
Sunny Italy.”

Berlin became a staff lyricist at
a music publishing firm in 1909
and wrote the lyrics to two songs
that were hits that year: “My
Wife’s Gone to the Country” and
“That Mesmerizing Mendelssohn
Tune.” Around this time he also
began to compose music for his
lyrics. The success of “Alexander’s
Ragtime Band,” with sales of one
million copies of sheet music in
1911, cemented Berlin’s fame.

Many of Berlin’s most popular
songs originated from his work on
Broadway. In 1933, Berlin’s score
for the musical As Thousands
Cheer featured the song “Easter
Parade.” Annie Get Your Gun, first
staged in 1946, produced more
hits than any previous Broadway
show. Included in this production
were “You Can’t Get a Man with a
Gun” and “There’s No Business
Like Show Business.”

Berlin’s songs also found their
way to the silver screen. Songs
from his first major screen suc-
cess, Top Hat, were extremely pop-
ular. Another film, Holiday Inn
(1942), featured “Happy Holiday”
and “White Christmas.” The latter
earned Berlin an Academy Award.

In 1938, Kate Smith performed
Berlin’s “God Bless America” on
her Armistice Day radio broad-
cast, and the song became an
immediate hit. Ironically, when
Berlin wrote it in 1918, shortly

after becoming an American citi-
zen, he dismissed the song as too
solemn and packed it away.

During his lifetime, Berlin gar-
nered many honors, including the
Presidential Medal for Merit, the
Presidential Medal of Freedom,
and the congressional Gold Medal.
He died at the age of 101 on Sept.
22, 1989 in New York City. His
classic songs continue to be per-
formed on Broadway, in movies
and by vocal artists from opera to
country, cabaret and jazz.

The portrait of Irving Berlin
was taken from a 1932 black-and-
white photograph by Edward
Steichen. The photograph, which
was colorized for the stamp art, is
superimposed over Berlin’s hand-
written score of “God Bless Amer-
ica.” His signature from that score
appears at the bottom of the
stamp. The stamp was designed
by Greg Berger of Bethesda, Md.

To see the Irving Berlin stamp,
visit the Postal Service Web site at
www.usps.com. Other current U.S.
stamps, as well as a free compre-
hensive catalog, are available toll
free by calling 1-800-STAMP-24.

There’s No Business Like Stamp Business

Writer of “God Bless America”
and many other beloved tunes,
Irving Berlin is now being hon-
ored by the U.S. Postal Service
with a commemorative stamp.

(NAPSA)—From flared to boot-
cut, destroyed to twisted, jeans
are flaunting a new attitude this
season.

Which jeans are a “must-have”
for fall? Here are some tips from the
experts at American Eagle Outfitters
(AE).

For Women:
• Broadband jeans are made of

dark stretch fabric with a two-
inch wide waistband and front
welt pockets. These lean jeans fol-
low the contours of the body, to
create the feel of a trouser.

• AE’s “Special Blue Issue”
’ 7 0 s  S u p e r - F l a r e  J e a n  h a s
e x t r e m e  bleach-blasting and
leather piping on the back pockets
for a sexy and flattering look.

• No-waist released-hem jeans
feature a feminine, flirty, no-waist
silhouette. This dark denim jean
with a super-flare leg sports a
released hem, giving it a laid-back
and relaxed sensibility.

• Cat-eye flare jeans are tinted
to look almost black. Slit pockets
and contrast-color stitching give
them an alluring, cat-eye look. With
pocket-free backs, these jeans are
streamlined to flatter the figure.

• Pieced jeans have engi-
neered front pockets and authen-
tic piecing details along the thigh
to create a patchwork design.
Lightly distressed seams and a
super-bell flare add texture and
dimension.

For Men:
• Bootflare jeans are a throw-

back to the ’70s. Sandblasted for
extra softness, this jean has an
extreme low rise for added style
and comfort.

• Vintage bootcut jeans are
heavily washed for an authentic
worn-in look and feel. Cut slightly

wider at the ankle, they’re de-
signed to be worn with favorite
boots for rugged outdoor activities
like hiking and biking.

• Whiskered loose fit jeans are
versatile enough to wear hanging
out with friends, chilling to music
or tossing a football in the park.
Lightweight denim and a roomy
fit make these jeans feel as cozy
as they look.

• Worker utility jeans get
down and dirty in heavyweight
denim with a brown tint. Work-
wear details include a hammer
loop, tool pocket, and traditional
oversized utility pockets, making
them functional and durable.

• Destroyed twisted utility
jeans are treated with sandblast-
ing. This button-fly, relaxed-fit jean
features denim’s latest “repair”
techniques, giving it the ultimate
distressed look. Side seams twist
toward the front of the leg for a
contoured appearance. 

For more information on this
season’s jeans, visit your nearest
AE store, ae.com or call 888-
AEAGLE5.

Denim:The Must-Have Item For Fall

Flared, bootcut or twisted, this
season’s jeans are a cut above
the rest.

(NAPSA)—Here’s good news for
many of today’s busy families.
Many responsibilities mean tools
with many benefits; for example,
cell phones now let you not only
call home to check on the status of
dinner, but check the Internet
(great for finding out the weather
at an upcoming soccer game) and
even e-mail. Other items such as
Personal Digital Assistants (PDAs)
fit easily into any lifestyle and
keep “on the go” families organized
and updated. For around $150,
they can serve as an address book,
calendar and calculator.  

What about making life easier
at home? There is a seemingly
endless supply of material that
needs to be printed—recipes from
Web sites or e-mails from friends,
directions to a new restaurant,
school projects and digital photos.
A home needs a quality ink-jet
printer to make the most of a com-
puter and Internet connection.
For the family that needs more,
there are now printers such as the
Lexmark™ PrinTrio™ that also
offer a scanner, copier and even
the ability to fax using fax soft-
ware in one unit. For the family
with many needs comes a product
with many solutions.   

Here are just a few ways that
an ink-jet with expanded function-
ality can help a family:   

• Digital Photography—Look
for one that not only has high reso-
lution (at least 2400 x 1200 dpi)
but also includes easy-to-under-
stand photo-editing software. This
lets even the novice user crop, edit
and customize any digital photo as
needed. Using the scanner, you
can scan in traditional photos to e-
mail to friends and family.

• Electronically Organize
Important Documents—Birth
certificates, passports and medical
records can all be scanned and
saved to the computer for easy fil-
ing. This is especially useful when
traveling. Send as an attachment
to an easily accessible e-mail
account (such as Hotmail or AOL)
and if they are lost, just locate the
closest computer, log on, retrieve
the e-mail and print out a copy for
officials.

• Homework Assignments
and Projects—Crisp text and
vibrant color make reports easy to
read and will impress teachers.
Adding splashes of color and cre-
ativity whether making color
copies of materials or Internet
photos makes homework more
like fun.

• Fun Family Activities—
After homework is done, kids can
create their own games and puz-
zles. They can even design their
own T-shirts with iron-on trans-
fers and make personalized photo
albums for special occasions, such
as weddings, birthdays, gradua-
tions or a baby’s first year. There
are almost endless ways to make
memories last.  

For more information on print-
ing tips and various printing
options, visit www.lexmark.com.

New Devices Save Time And Money

(NAPSA)—Trees are the source
for thousands of goods we con-
sume every day. Even as the
world’s population soars well
above six billion, the outlook for
the future of the forests remains
bright. In honor of this achieve-
ment, Americans celebrate “the
world’s most renewable resource”
each October during National For-
est Products Week (NFPW). 

The forest products industry is
committed to meeting the demands
of consumers while simultaneously
ensuring that the benefits associ-
ated with forests will be enjoyed by
many generations to come. The
North American forest products
industry is responsible for planting
more than half of the 2.15 billion
trees planted each year. The suc-
cess of these efforts was reflected
in a recent United Nations Food
and Agriculture Organization
“State of the World’s Forests”
report. The report indicated that
forest cover had increased by 20
percent in the last 30 years.

“I am personally grateful for
the products this industry pro-
duces,” says Steve Rountree, Pres-
ident of the Southeastern Lumber
Manufacturers Association. “But
more importantly, I am extremely
proud of the responsibility shown
in our business practices.”

NFPW was originally set aside
by Congress in 1960 as a means of
heightening awareness of the forest
products industry. More than 5,000
products come from wood. Paper,
lumber, furniture, glue, cosmetics,
milk shakes—all of these products
are made possible by trees and the
forest products industry.

The Southeastern Lumber
Manufacturers Association repre-
sents independent lumber manu-
facturers throughout the South-
east. Members of the Association
produce an average of 4.5 billion
board feet of quality hardwood
and softwood lumber annually.

Celebrating The World’s Most Renewable Resource

From glue to cosmetics to
milk shakes, trees are responsi-
ble for many consumer goods.

(NAPSA)—A new brochure, If
You Think Your Child Is
Stuttering, available in English
and Spanish, answers questions
questions parents and teachers
often have. Written by Edward G.
Conture, Ph.D., and Barry Gui-
tar, Ph.D., of the University of
Vermont, it describes the differ-
ence between normal disfluencies
and stuttering and gives seven
tips parents can use to help their
child immediately. For a free copy,
parents, teachers and others may
contact the Stuttering Founda-
tion, P.O. Box 11749, Memphis,
TN 38111-0749; 1-800-992-9392;
e-mail stutter@ vantek.net; or
download directly from www.stut
teringhelp.org. 

“Team Up for Fire Safety” is
the theme for Fire Prevention
Week 2002, which takes place
October 6-12 this year. In its 80th
year of commemoration, FPW is
formally proclaimed by the Presi-
dent of the United States each
year and officially sponsored by
NFPA. National partners in the
“Team Up for Fire Safety” cam-
paign include FEMA’s United
States Fire Administration, the
Home Safety Council, and Under-
writers Laboratories, Inc., with
generous support from First Alert.
Local partnerships include the
nation’s first responders, other
community safety advocates and
schools. Log on to the official
FPW Web site,  for free,
downloadable safety tips and
activities: www.firepre vention-
week.org.

The holograph was invented in
1948 in Britain.

There are about 180,000,000
licensed drivers in the U.S.




