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(NAPSA)—A recent survey
offers statistics that could prove
important to investors. In
response to heavy losses over the
past year by some investors with
concentrated stock positions,
there is rising concern among
shareholders about the risks asso-
ciated with exposure to a single
company’s stock, according to
results of the third annual
investor survey released by Eaton
Vance Corp.

The nationwide survey of in-
vestors, conducted by Penn, Shoen
& Berland Associates between Jan-
uary 17 and 22, 2002, indicates
that more than seven in 10 (73 per-
cent) investors who have worked
for a public company say they have
received stock options or other
types of stock compensation from
their employers. More than half
(53 percent) of investors who have
worked for a public company say
they currently hold company stock
or stock options. Of those holding
employer stock or options, 50 per-
cent say that employer stock and
options now represent a larger per-
centage of their total financial
assets than five years ago, com-
pared to 21 percent who say that
the percentage of their financial
assets held in employer stock and
options has decreased over the
past five years. Twenty-four per-
cent of investors report that
employer stock now represents
more than 10 percent of the value
of their investment portfolios.

Given recent trends in the mar-
ket and the highly visible collapse
of Enron, it should not be surpris-
ing that investors are becoming

more aware of single stock risk. Of
investors holding employer stock
or options, nearly four in 10 (39
percent) say they are concerned
about having a significant finan-
cial exposure to the stock of their
employer. An overwhelming 87
percent of surveyed investors
agree that it is too risky to have a
large percentage of their personal
assets invested in the stock of any
single company. More than four in
10 investors (41 percent) say their
views about the risks of investing
heavily in a single company stock
have changed for the worse in the
past year. Nearly one in five
investors (18 percent) says he or
she maintains greater exposure to
a single stock than he or she con-
siders to be prudent.   

What is their reasoning for
holding overly large positions in a
single stock? The most popular
answer among investors (31 per-
cent) was high return expecta-
tions. Next, 21 percent do so
because of past successes. In third

place (19 percent), “sense of loy-
alty” was named as the reason.  

“The survey response indicates
that attitudes about single stock
risk are in the process of chang-
ing,” said Thomas E. Faust Jr.,
Chief Investment Officer of Eaton
Vance Management. “The demise
of Enron, Kmart, Polaroid, Bethle-
hem Steel and a host of other pub-
lic companies in recent months
gives investors a valuable lesson
in the risks of entrusting too
much of their retirement nest egg
to the fortunes of a single stock. In
today’s rapidly changing economy,
even the strongest and best-man-
aged companies face the risk of a
decline in competitive position
and stock underperformance over
time. What’s an investor to do?
It’s pretty simple—diversify. Like
your grandmother told you, don’t
put all of your eggs in one basket.”  

• Eaton Vance Corp., a Boston-
based investment management
firm, is traded on the New York
Stock Exchange under the symbol
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(NAPSA)—Many mothers-to-be
credit their friends and family
members for help in navigating
the obstacles and sharing the joys
of pregnancy. These women often
treasure one particular ritual that
serves as both a practical lesson
in newborn preparation, as well as
a time-honored rite of passage:
the baby shower.

“Showers are about celebrating
life-changing events,” explains Jen-
nifer Jenkins, author of The Every-
thing Baby Shower Book and host of
a recent chat event on Baby
Center.com. “It can be great fun and
doesn’t need to be a lot of work, yet
can be so memorable for everyone.”

In fact, showers are nothing
new and have been enjoyed by
women all over the world for cen-
turies. Despite the cultural differ-
ences you’ll find in individual
countries, the common theme of
welcoming a new baby into the
world and supporting the new
mother through a selection of spe-
cial foods, games and gifts
remains as popular as ever.

“My friends and family threw
me a surprise baby shower that
was just a wonderful way to be
together and enjoy the special
event at hand while gaining some
very practical advice and sup-
port,” says Lisa Parker, a 32-year-
old Baltimore native and first-
time mother.

To make sure your baby shower
doesn’t end up as a washout, fol-
low some simple guidelines. Ac-
cording to Jenkins, a surprise is
always a good option. To keep the
new mother guessing, allow her to
think you’re planning a party on a
designated day, yet secretly ar-
range for guests to show up on an
alternate day.

Another key priority is the
mother’s comfort and needs. Pre-
sents needn’t be extravagant to be
appreciated. A gift certificate for a
manicure and pedicure is a great
way to pamper the guest of honor.
If you really want to score points,
however, consider practical ideas
as well.

First-time mothers will partic-
ularly appreciate you taking care
of important details they may not

have thought of. A fully stocked
baby medicine supply kit, such as
JOHNSON’S® Baby Relief Kit, com-
plete with an assortment of new-
born-appropriate therapeutic
essentials like cold medicine and
gas relief products, is always a
good choice.

If putting together your own
basket of individual items seems
like too much of an effort, check
out some of the ready-made gift
sets now available. A popular
choice is the JOHNSON’S® Soothing
Bedtime Gift Set, a charming col-
lection of everything a mother
needs to establish a successful
bedtime routine—including baby
toiletries, a cuddly bear, a story-
book, a bedtime guide to parent
and baby interaction, and a CD of
lullabies—all presented in a
baby’s keepsake box.

Another popular option is to
buy a gift from wherever the
mother is registered. Jenkins
suggests invitees check with the
hostess about where the mother
is registered, since volunteering
this information on the shower
invitation is considered a no-no.

Just remember, a baby shower
is the perfect way to shower a
mother with love, support and
advice—along with some great
gifts. So enjoy!

Planning The “Perfect” Baby Shower

Baby showers are an important
rite of passage for mothers-to-be.

(NAPSA)—You don’t have to
cross the Congo, hike through the
Himalayas or explore Egyptian
pyramids to add some adventure
to your life. All you need is a spat-
ula, a can opener, a few measur-
ing bowls—and, of course, your
own sense of adventure.

Hold on tight and prepare to
explore a hidden world of food and
fun with the Canned Food
Alliance’s (CFA) Adventures in the
Kitchen Kid’s Cookbook . The
action-packed cookbook features
25 kid-friendly recipes and
includes dozens of wild and wacky
games and activities. Several
adventure-loving celebrities con-
tributed their favorite recipes to
the cookbook, including television
personality Deborah Norville,
Olympic snowboarder Shannon
Dunn and “Survivor” winner Tina
Wesson, as well as kid stars Carly
Shroeder and Dakota Fanning.
For each celebrity who submitted
a recipe, the CFA made a donation
to Share Our Strength’s Chil-
dren’s Hour to raise awareness of
childhood hunger nationwide.

“Cooking with my kids allows
my family to have fun and is
always an adventure!” said Debo-
rah Norville, anchor of television’s
“Inside Edition” and cookbook
participant. “And with the help of
canned food, our adventures can
be both nutritious and convenient.
I was happy to donate a recipe to
the CFA’s Adventures in the
Kitchen Kid’s Cookbook since it
benefits a great charity in Share
Our Strength and encourages kids
to discover hidden treasures in
their kitchen.”

Consumers can easily receive a
free cookbook:

• Visit the CFA Web site at
www.mealtime.org and click on
the Adventures in the Kitchen
icon;

• From there, consumers can
follow the directions to make a
donation to Share Our Strength’s
Children’s Hour; and

• Once a donation is received,
a free copy of the Adventures in
the Kitchen Kid’s Cookbook will be
sent to consumers in appreciation
for supporting the fight against
childhood hunger.

Consumers who do not have
access to the Internet can send a
donation to: Share Our Strength,
P.O. Box 991, Pittsburgh, PA
15230.

“The Adventures in the Kitchen
Kid’s Cookbook teaches kids that
cooking can be a fun, action-
packed, family affair,” said Connie
Evers, child nutrition consultant
and author of How to Teach Nutri-
tion to Kids. “Good eating habits
start when kids get excited about
cooking colorful, fun recipes with
nutritious ingredients. Preparing

recipes with canned food is always
a smart choice because of the vari-
ety of healthy fruits, vegetables,
soups, stews, beans and meats
available today. In fact, recent
studies have shown that recipes
using canned ingredients provide
the same nutrition and taste
appeal as those made with fresh or
frozen foods.”

The Adventures in the Kitchen
Kid’s Cookbook was created to ben-
efit Share Our Strength’s Chil-
dren’s Hour. Through the Chil-
dren’s Hour program, Share Our
Strength challenges each Ameri-
can to donate one hour of their
earnings to end childhood hunger
and poverty in communities
nationwide. Children’s Hour con-
tributions are invested in local,
state and national agencies pro-
viding direct food assistance,
growth and nutrition services,
nutrition education programs, and
public education and advocacy
efforts.

About the Canned Food
Alliance

The Canned Food Alliance is a
partnership of the American Iron
and Steel Institute’s Steel Packag-
ing Council, the Can Manufactur-
ers Institute and selected food
processors. The primary mission of
the Canned Food Alliance is to
serve as a resource for information
on the convenience, contemporary
appeal, nutrition and versatility of
canned food, more than 90 percent
of which is packaged in recyclable
steel cans. For hundreds of meal-
time solutions, you can visit the
Canned Food Alliance online at
www.mealtime.org.

Do You Have An Appetite For Adventure?

The Adventures in the Kitchen
Kid’s Cookbook is available at
www.mealtime.org.

Pacific Northwest Canned Pear Service at www.pnw-canned
pears.com.
See America Sweepstakes at www.SeeAmerica.org. 
Mrs. T’s Pierogies at  www.pierogies.com.
The American Association of Blood Banks at www.aabb.org.
Krinos at www.Krinos.com.
International Foundation for Functional Gastrointestinal Disorders
at www.iffgd.org.
The American Hiking Society at www.AmericanHiking.org.
Allegra at www.allegra.com.
Wolman’s Rain Coat at www.wolman.com.
Bayer Advanced Lawn® Season Long Grub Control at www.bayer
advanced.com.
Conseco Finance at www.conseco.com.

Check Out
These Web Sites:

***
Always try to rub up against money, for if you rub up against
money long enough, some of it may rub off on you.

—Damon Runyon
***




