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(NAPSA)—According to the
Centers for Disease Control, the
U.S. has seen a doubling of new
Lyme disease cases in the last
decade from just over 9,000 cases
in 1991 to nearly 18,000 new
cases in 2000.

The disease starts with a rash
and flu-like symptoms. If un-
treated, it can result in heart,
joint and nervous system prob-
lems. Fortunately, treatments can
completely eradicate the disease
and recent studies show that
shorter courses of antibiotics may
be as effective as the longer
courses now prescribed.

Dr. Charles Pavia, head of the
department of microbiology at the
New York College of Osteopathic
Medicine (NYCOM) of New York
Institute of Technology (NYIT)
says he has discovered a more effi-
cient treatment regime for early
stage Lyme disease.

The antibiotic ceftriaxone,
already proven successful for the
late stages of the illness, has been
found to be effective in treatment
of early stages of infection as well,
says a paper co-authored by Dr.
Pavia and his colleague Dr. Gary
Wormser.

The paper was published in a
recent issue of Antimicrobial
Agents & Chemotherapy. 

“Our data shows that a much
shorter but slightly more intense
treatment regimen is just as effec-
tive as the current amount of ther-
apy that is believed to be needed to

ensure complete absence of infec-
tion,” said Dr. Pavia, who con-
ducted the experiment on Lyme-
infected mice.

Dr. Pavia was not surprised
that the antibiotic was effective in
early treatment of Lyme-infected
mice, but that the total treatment
can be condensed and given in one
day, rather than stretched out for
five to seven days. 

Although Dr. Pavia says that
the regimen has only been tested
on animals, it may indicate that
many patients being treated for
Lyme disease may be taking more
antibiotics than they need to. 

Taking less antibiotics to
achieve the same results could
save time, money and prevent
patients from building up a resis-

tance to antibiotics.
“We are delighted with Dr.

Pavia’s discovery and its possible
importance to the treatment of
Lyme disease,” said Dr. Edward
Guiliano, NYIT president and
CEO. “Such work is helping to
augment the medical school’s rep-
utation in the field of contempo-
rary microbiological research.”

The findings pave the way for
clinical studies on human
patients, which could take one to
two years to complete.

Objections may be voiced by
patient advocacy groups, says Dr.
Pavia, who may argue that longer
amounts of therapy are needed
because without longer therapy,
there is no certainty that the dis-
ease has been fully eradicated.

“Human clinical trials, if care-
fully conducted and controlled,
should be able to adequately
address such concerns by deter-
mining more precisely the appro-
priate duration of antibiotic ther-
apy for patients having early
uncomplicated Lyme disease,”
said Dr. Pavia.

The trials were conducted prin-
cipally in the labs of NYCOM at
NYIT ’s Old Westbury campus,
with relatively modest funding
absorbed by general operating
budgets. 

The studies were done indepen-
dent of the drug manufacturer,
who played no role in the study
and did not provide the drug free
of charge.

New Findings May One Day Shorten Lyme Disease Treatment

The total treatment for Lyme
disease may soon be given in
one day rather than five.

(NAPSA)—Drop in on a group of
college students in their dorm or
apartment after 9 p.m. and there’s
a good chance you’ll find them snack-
ing to satisfy their hunger. Look a
little closer and you’ll notice that
the snack of choice for many male
students is barbecue potato chips,
while there’s a high probability that
the female students will be eating
sour cream and onion potato chips.

These findings—from a national
survey on college students’ snack-
ing preferences, sponsored by the
Snack Food Association (SFA) and
the National Potato Promotion
Board (NPPB)—correlate with
nationwide statistics; potato chips
are the most popular savory snack
in the U.S., with more than 1.6 bil-
lion pounds sold each year.

The college students surveyed
overwhelmingly chose “at home”
as their favorite snacking locale
(82 percent), followed by “at par-
ties” (25 percent) and “at the com-
puter” (22 percent). Meanwhile,
snacking routines are frequently
dictated by time of day—the later,
the better. One-third of survey
participants prefer to snack at “9
p.m. or later.” The next most pop-
ular choice (27 percent) was “from

3 to 6 p.m.”
The majority of potato chips

sold in the U.S. are plain, yet col-
lege students prefer theirs fla-
vored. Female students’ first choice
is sour cream and onion (24 per-
cent), followed by barbecue (19 per-
cent) and plain (19 percent). Men,
instead, opt for barbecue first.

Suggestions for new potato
chip flavors ran the gamut of taste
and spice: cheesy garlic & jala-
peño, cheese & salsa, nacho
cheese, blue cheese, broccoli &
cheese baked potato, chili cheese,
cheddar & bacon, bacon cheese-
burger, fajita, Philly cheese steak,
green chili enchilada, turkey &
cheese, steak, hot wings, lemon
garlic chicken, lobster, beer, choco-
late, honey combo, fruit, pizza,
salsa and Jack Daniels.

In the survey, students were
also asked about their favorite
snack crackers. Preferences were
consistent among both males and
females: wheat-flavored was the
top choice, followed by cheese-fla-
vored and graham crackers.

To learn more, visit the Snack
Food Association Web site at
www.sfa.org.

College Students Snack To Satisfy Hunger
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When the chips are down, college students tend to go for a salty,
potato snack.

(NAPSA)—From rewarding chil-
dren for a job well done to thanking
a friend for a random act of kind-
ness, many of us struggle to find
unique ways to show appreciation
or celebrate special moments.
Greeting cards, flowers and boxed
candy often top the list, but may
leave us searching for more cre-
ative ways to say thanks, offer
encouragement or communicate a
simple “I love you.”

Donuts are increasing in popu-
larity, among kids and adults of
all ages. They are a great way to
break through standard celebra-
tion modes for events such as St.
Patrick’s Day, Halloween or even
a co-worker ’s birthday. An entire
dozen of donuts is sure to delight,
as it is full of variety and tasty
treats at a great value.

According to research con-
ducted by one of the world’s lead-
ing donut makers, Dunkin’ Donuts
bulk donut sales are 10 percent-
age points higher on weekends
compared to weekdays. On week-
days, 30 percent of donut pur-
chases are 12 or more donuts,
whereas on weekends this number
jumps to 40 percent.

“Every occasion is a great occa-
sion for donuts, regardless of how

big or small,” says Judy Wnek,
Donut Brand Manager at Dunkin’
Donuts. “Americans love donuts.
As they increase in popularity, we
believe people are realizing just
how easy it is to spice up everyday
events with donuts.”

To help people break out of
their usual mode of marking occa-
sions, such as laboriously baking
cupcakes the night before a school
function, Dunkin’ Donuts has cre-
ated a list of tips on how to
enhance any occasion with a
dozen donuts.

“I Love You a Hole Lot”—
Brighten someone’s day with a
selection of donuts or surprise

that special someone with a box of
personal favorites.

“We ’ll Miss You ’Round
Here”—Wish someone good luck
or goodbye with a box of donuts.

“New Baby”—Celebrate the
news of a new arrival with a
dozen pink or blue frosted donuts
for new parents.

“School Ties”—Leave the cup-
cakes at home and bring a few
dozen donuts to brighten a school
party or to recognize a favorite
teacher.

“A Chore No More”—Add some
variety to the daily grind by bring-
ing a dozen to an office meeting.

“When Life Gives You Lemons,
Buy A Dozen Lemon-Filled
Donuts”—Turn your sour days
into Donut Days. With up to 52
varieties of Dunkin’ Donuts, there
is bound to be a donut to brighten
a gloomy day.

For a full listing of a “Dozen
Reasons” any occasion is a great
occasion to buy donuts, visit
www.dunkindonuts.com. Dunkin’
Donuts Incorporated is the largest
coffee and baked goods chain in
the world, providing its loyal cus-
tomers with high-quality coffee,
donuts and other related baked
goods since 1950.

Spicing Up Everyday Occasions
Tips To Add Variety And Fun

Here’s a sweet idea: make
every day donut day.

The American Academy of Facial Plastic and Reconstructive Surgery
at www.facemd.org.
Nature’s Resource at www.NaturesResource.com.
Aricept® at www.aricept.com.
The American Society of Plastic Surgeons at  www.plasticsurgery.org.
The American Podiatric Medical Association at www.apma.org.
World Vision 30 Hour Famine at www.30hourfamine.org. 
Queen Elizabeth II’s Golden Jubilee year information at www.trav
elbritain.org.
Decor & You at www.decorandyou.com.
Florida’s Emerald Coast at www.destin-fwb.com.
To see how credit unions compare, visit www.nafcu.org/econ/dai
lyrates.htm.
Small Business Administration at www.sba.org.
The United States Postal Service at www.usps.com.

Check Out
These Web Sites:

***
Always behave as if nothing has happpened no matter what has
happened.

—Arnold Bennet
***




