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(NAPSA)—Long gone is the time 
when customer purchase patterns 
were streamlined and predictable. To-
day’s shoppers are smarter, and there 
are multiple forces at work, including 
social media and paid advertising, 
which constantly influence custom-
er decisions. Knowing your custom-
ers’ likes and dislikes is the only way 
to ensure your business stays top of 
mind throughout the buying cycle 
and beyond. 

This is especially important for 
small-to-medium-sized businesses. It is 
much more cost effective to keep an ex-
isting customer than obtain a new one. 
According to a study by The Rockefel-
ler Foundation, 68 percent of customers 
will leave a business if they do not feel 
cared about or appreciated. Deepening 
customer relationships will save you 
money, time and effort in the long run—
and it will keep valuable customers com-
ing back. 

How are those relationships built? 
Much like any relationship, they’re built 
through attention, effort and being pro-
active. A recent survey conducted by 
Microsoft revealed that more than half of 
consumers want to connect with their fa-
vorite brands on a monthly or bimonthly 
basis. Another 18 percent said they would 
prefer weekly or daily interactions. The 
survey also found 64 percent of consum-
ers think it’s important or very important 
for a brand to understand their buying 
preferences and expectations. 

In short, customers expect you to 
understand their needs and act on them. 
To win in a modern world where your 
competition is down the street and on-
line, you must become obsessed with 
your customers and demonstrate your 
obsession often. 

Building customer connections can 
be easier than you think. Start with 
these three tips: 

• Exceed expectations. Ask yourself 
what more you could be doing to go 
above and beyond for your customers. 
People want value in what they buy 
and they want to be valued by you. 
This could mean giving something to 
customers without seeing an immedi-
ate return for your business. 

• Prioritize customer service. When 
asked what keeps them loyal to one 
brand over another, nearly a third of 
survey respondents said they valued 
customer service over incentives. Focus 
on improving service by encouraging 
responsiveness and solution finding. 

• Use the digital landscape. Social 
media is arguably the most powerful 
way to engage customers. Remem-
ber, people want to hear from you, so 
don’t be afraid to engage directly on 
multiple channels to show them you 
care. Be authentic. You’ll be amazed 
at the results. 

Microsoft’s Dynamics 365 is a valu-
able tool that will help you prioritize 
your customer’s needs. You can try out 
the free 30-day trial to get to know your 
customers better. 

To help you learn what steps you can 
take right now to inspire customer loyal-
ty, there’s an interactive guide available at 
https://aka.ms/smbguide/register.

Grow Your Business Through Customer Connections 

Customers today want to feel a connec-
tion with the companies they patronize.

(NAPSA)—Has holiday spending 
left you feeling burned out? This holiday 
season—and any time of year—you can 
give (and get) a lot of joy for not a lot 
of money if you consider a few simple, 
smart tricks.

1. Regifting…with a purpose. You 
may not like a gift you received, but 
that doesn’t mean somebody else won’t 
love—and make good use of—it. Not 
only is it better to give than to receive (as 
the saying goes), it’s also wise to regift an 
unneeded item than to stow it away or 
toss it out like garbage.

2. Cleanliness is next to godliness. 
With guests, gifts and plenty of packag-
ing coming into your home at this time 
of year, now is the perfect time to get stuff 
you no longer use, or don’t want any-
more, out of your house. You don’t have 
to wait for spring-cleaning to declutter.

3. One man’s trash... While you can 
save money by regifting vs. buying some-
thing (of quality, to someone who needs 
it), you can make money just as easily by 
selling items you want to give away for ex-
tra cash you can use to buy what you and 
those you care about really want.

In our smartphone era, following 
these steps is easier than ever thanks to 
local marketplace apps like 5miles. As 
the name implies, 5miles is made for 
buying and selling right in your own 
neighborhood. 

With the free app, you can list and 
shop for everything from secondhand 
items (including cars) to local services, 
housing and jobs—basically anything 
you want to get rid of or buy. 

What sets apart this easy-to-use 
marketplace (think Craigslist meets In-
stagram) are 5miles’ safety and security 
features, including identity verification, 
user ratings and reviews, and a safe 
exchange area locator. Simply put, the 
5miles app has made it easy for people 
to buy and sell what they want, when 
and where they want it—without the 
risk that you take with other market-
places, like Craigslist. 

As one of the most-downloaded 
shopping apps on Google Play, 5miles 
has grown to a community of 10 million 
users across the U.S. Every month, there 
are, on average, 1.2 million new listings, 
45 million product searches and more 

than 80,000 items sold on the 5miles 
marketplace. 
• Classified listings can be created on 

your phone, at your fingertips, simply 
by snapping a picture and entering a 
short description.

• 5miles Wallet allows buyers and sell-
ers who prefer not to transact in per-
son, in cash, to use mobile payment 
and shipping options for more conve-
nient, more secure transactions.

• Social integration lets users sync up 
Facebook for verification and log-in 
purposes, as well as share items they 
list with their friends and followers on 
Facebook and Twitter.

From appliances and tools to fur-
niture, clothing and shoes, jewelry and 
watches, electronics and much, much 
more, 5miles offers a wide range of 
product and service categories. With 
the average American household hold-
ing on to 35 unused items worth $670 
(resale value), there’s no better time 
than now, heading into the New Year, to 
move stuff out of your home and move 
some extra cash into your wallet.

To learn more or to see what’s avail-
able on 5miles, visit www.5milesapp.
com, or go to the App Store or Google 
Play to download the app.

Burned Out From Holiday Spending?
Make Money And Save By Giving Items A Second Chance

Getting and giving great gifts can be 
easier and less expensive than many 
people realize.

(NAPSA)—Protecting the planet can 
be a beautiful thing, especially when it 
comes to driving a new kind of hybrid car.

Turning to some of the latest innova-
tions in automotive technology to create 
hybrid vehicles that are handsome and 
comfortable as well as fuel efficient, one 
car company created a plug-in hybrid 
with increased electric power range and 
driving dynamics.

This completely redesigned 2017 
Optima Hybrid and its Plug-in Hybrid 
sibling, along with the all-new Niro 
crossover, were all designed under Kia 
Motors’ “EcoDynamics” philosophy to 
be environmentally friendly and fun to 
drive. Here’s why:

Fuel Efficiency
The all-new 2017 Optima PHEV was 

engineered with a dual focus on efficien-
cy and driving dynamics. Using Kia’s 
highly efficient 2.0-liter “Nu” four-cyl-
inder GDI (Gasoline Direct Injection) 
engine, mated to a six-speed automatic 
transmission, means power output is 
targeted for a class-leading 154 hp @ 
6,000 rpm.  Electric power is produced 
by a transmission-mounted 50 kW mo-
tor, which is 42 percent more powerful 
than in the previous Optima Hybrid to 
allow for greater all-electric capability. 
This hybrid system provides a fast and 
seamless transition from EV to gasoline 
to hybrid modes, as well as more refined 
shift quality.

With an estimated 600 miles of total 
driving range, the battery system pro-
duces roughly 60 percent more energy 
output than before and the battery can 
deliver up to 27 miles in electric-only 
mode. Additional power comes from 
regenerative braking. A full charge can 
be achieved in less than three hours. To 
increase available trunk capacity, the 
new battery is hidden behind the rear 
seat and tire well.

Another help is the Coasting 
Guide that coaches you on when to 

coast and brake via an icon in the 
instrument panel. To save fuel even 
more, the grille automatically opens 
and closes at high and low speeds, to 
improve aerodynamics.

Intelligent Technology
As for making driving easier and 

more fun, there’s a host of driver assis-
tance systems and convenience features 
including Autonomous Emergency 
Braking (under appropriate conditions, 
it stops the car to avoid a collision), 
Blind-Spot Detection, Advanced Smart 
Cruise Control, Lane Departure Warn-
ing System and Forward Collision 
Warning System.

You can use an app to remotely start 
the car, unlock the doors and set the 
inside temperature. Drivers are treat-
ed to an outstanding audio experience 
with the available 630-watt premium 
surround sound audio system and its 10 
speakers.

A new body structure helps provide 
crash protection and better driving dy-
namics and even a quieter ride.

For extra convenience, heated and 
ventilated front seats are available with 
power-adjustable driver and front pas-
senger seats.

Learn More
You can find further information 

about these vehicles and how to get one 
online at www.kia.com.

Driving Down Fuel Use

Newly designed hybrid vehicles are 
good to look at and great to drive as 
well as better for the environment.

(NAPSA)—Through a combination of 
the effective treatment options currently 
available, continued research and under-
standing in genetics, neuroscience and be-
havioral sciences, the outlook for individuals 
with schizophrenia continues to improve. 
For more information regarding schizophre-
nia and the treatment options available, visit 
www.mentalhealthamerica.net/medication.

Protecting the planet can be a beau-
tiful thing, especially when it comes to 
driving a 2017 Optima Plug-in Hybrid 
(PHEV), Niro Hybrid Utility Vehicle 
(HUV) or Optima Hybrid (HEV), all 
designed by Kia to be environmentally 
friendly and driver friendly, too. Learn 
more at www.kia.com.

University of Phoenix College of So-
cial Sciences trains professional coun-
selors through the Master of Science in 
Counseling with a specialization in Clin-
ical Mental Health Counseling, to help 
individuals combat mental illness. Learn 
more at www.phoenix.edu/programs/
gainful-employment. 

There’s still time to reduce your tax 
burden. Enrolled agents (EAs), America’s 
tax experts, can help. They must pass a 
stringent three-part exam from the IRS 
to get their federally issued credential and 
complete annual IRS-approved continu-
ing education to maintain their designa-
tion. Find one nearby at www.EAtax.org. 

When you’re looking to buy a home, 
a member of the National Association of 
Realtors can hone in on listings right for 
you, present offers to seller, and nego-
tiate on your behalf so you get the best 
deal. Learn more at www.realtor.org.

Your face has unique skin care 
needs. Kiehl’s Apothecary Preparations, 
customized and personalized concen-
trates that can reduce redness, wrinkles, 
rough texture, large pores and dull skin, 
are available within select Kiehl’s Since 
1851 stores. Learn more at www.kiehls.
com/apothecary-preparations.

Education savings accounts (ESAs) 
let parents withdraw their children 
from public or charter schools that ar-
en’t working for them and, instead, get 
public funds for private school, online 
learning programs, private tutoring, 
higher education expenses and other 
customized learning. Learn more, in-
cluding whether ESAs could be good for 
your family, at www.edchoice.org.

Travelers can save with lodging com-
panies that offer free loyalty programs, 
such as Wyndham Rewards. Now, pro-
gram members can redeem a free night 
for every 15,000 points accumulated in 
more than 17,000 Wyndham Vacation 
Rentals homes.

***
Space isn’t remote at all. It’s only an 
hour’s drive away if your car could go 
straight upwards.

—Fred Hoyle
***

***
Tolerance and celebration of individ-
ual differences is the fire that fuels 
lasting love.

—Tom Hannah
***

***
One must ask children and birds how 
cherries and strawberries taste.

—Goethe
***

***
So divinely is the world organized that 
every one of us, in our place and time, 
is in balance with everything else. 

—Goethe
***

***
For sleep, health and wealth to be truly 
enjoyed, they must be interrupted.

—Jean Paul Richter
***

***
Worry is the traitor in our camp that 
dampens our powder and weakens our 
aim.

—William Jordan
***

***
I will not permit any man to narrow 
and degrade my soul by making me 
hate him.

—Booker T. Washington
***

***
Romance and poetry, ivy, lichens and 
wallflowers need ruin to make them 
grow.

—Nathaniel Hawthorne
***

***
He that can heroically endure adver-
sity will bear prosperity with equal 
greatness of soul; for the mind that 
cannot be dejected by the former is not 
likely to be transported with the latter.

—Henry Fielding
***

***
There is a sufficiency in the world for 
man’s need, but not for man’s greed.

—Mohandas Gandhi
***

***
Research is formalized curiosity. It is 
poking and prying with a purpose.

—Zora Neale Hurston
***

***
We are at risk of producing more tech-
nology than the world can adapt to.

—Dan Hutcheson
***
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