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(NAPSA)—The next time
you’re shopping for a new car or
truck, you might want to consider
purchasing one that offers the
greatest options for customization.
Automakers are making vehicles
more reliable and longer lasting
than ever before. As a result, buy-
ers are increasingly interested in
a vehicle’s ability to be trans-
formed to fit their needs. So when
it comes to making the final deci-
sion, the ability to personalize the
vehicle can be the difference in
ensuring that a vehicle meets
your needs.
Just about all new cars and

trucks can be modified, whether
it’s a new paint job, seat covers,
body kit or performance enhance-
ment. In fact, consumers spend
more than $33 billion a year on
products that enhance the styling,
performance and functionality of
cars, trucks and SUVs.
There are, however, certain

models that are more accessory
friendly than others. One way to
learn what the hottest vehicles for
personalization are is to check out
the SEMA Award winners, pre-
sented annually by the Specialty
Equipment Market Association
(SEMA).

“The SEMA Award helps guide
consumers toward the hottest-
trending and most accessory-
friendly vehicles on the market,”
said Chris Kersting, SEMA presi-
dent and CEO.
Awards are presented annually

in four categories based on the

models that parts and accessory
manufacturers are investing in.
This year ’s winning vehicles

were the Ford Mustang for the
Hottest Car, the Honda Fit for the
Hottest Sport Compact, the Jeep
Wrangler for the Hottest 4X4-
SUV, and the Chevrolet Silverado
for the Hottest Truck.

Hottest Car
The SEMA Award for the

Hottest Car went to the iconic
Ford Mustang. Powered by a new
independent rear extension,
updated power train, and 2.3L
EcoBoost, the 2015 Mustang can
be enhanced a thousand different
ways. Whether it is with perfor-
mance products or appearance
accessories, the Mustang is versa-
tile in its ability to be customized,
allowing owners to turn their car
into something truly personal.

Hottest Sport Compact
Honda vehicles are well known

for being accessory friendly, so it
is no surprise that the Honda Fit
was named the winner of the
Hottest Sport Compact. The body
itself is both tunable and upgrad-
able, making it easy to improve
the performance and look of the
vehicle. Affordable, fuel efficient
and completely customizable, the
Honda Fit is proof that vehicle
modification is attainable at any
price point.

Hottest 4X4-SUV
Winner of the Hottest 4x4-SUV

for five years in a row, the Jeep
Wrangler is a favorite in the auto
enthusiast market. The Jeep

Wrangler is popular among the
off-road community for its dura-
bility and ruggedness, yet practi-
cal and reliable enough for every-
day driving.

Hottest Truck
Chevy trucks have been help-

ing Americans earn their keep for
nearly a century, and the Silver-
ado is keeping the tradition going.
As the SEMA Award winner for
the Hottest Truck, the Silverado
offers drivers unlimited versatil-
ity. Traditional truck modifica-
tions include bed liners, running
boards and hitches, while those
looking for greater personalization
can also easily enhance the perfor-
mance or look of the truck.

The SEMA Award provides
valuable guidance to those looking
for a top-quality vehicle that can
be personalized. Winners were
selected by exhibiting manufac-
turers at the 2014 SEMA Show,
an annual trade show where auto
accessory manufacturers meet
with buyers from throughout the
world. To learn more about the
2014 SEMA Award winners and
the products available for them,
visit www.sema.org/semaaward.
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(NAPSA)—Spaying or neuter-
ing your cat is considered one of
the most effective ways to reduce
pet overpopulation. That’s the
word from experts such as the
American Veterinary Medical
Association. They also say the pro-
cedure is safe for kittens as young
as 8 to 10 weeks old.
In addition to pet population

control, spaying a female cat
before her first heat cycle ampli-
fies a number of health benefits. It
reduces the risk of certain mam-
mary and reproductive cancers, as
well as potentially fatal infections.
Additional benefits include:
•Reduced aggression: Cats

that have been spayed or neutered
are less aggressive than unaltered
pets. This leads to fewer fights,
which results in a lower risk of
contracting contagious diseases
and lower vet bills.
•Less wandering: Cats that

aren’t fixed are more likely to
stray from home, especially when
they are in heat and searching for
a mate. Spaying and neutering
reduces this urge and keeps your
pet close to home.
•Less marking: Cats often

“claim” their territory by marking
with urine—even if that “territory”
is your couch. After a spay/neuter
procedure, cats become much less
territorial, and this behavior
decreases dramatically.
While it can be beneficial to

spay your cat anytime of year,
many believe late winter and
early spring are the most effective
times. That’s because by spaying a
cat in advance of its heat cycle, it’s
possible to prevent unwanted lit-
ters from being born.
Spring is known to animal

shelters across the country as
“kitten season” due to the large
influx of unwanted litters they
receive during this time. Unfortu-

nately, the large number of kit-
tens makes it difficult, or even
impossible, for shelters to find
homes for them all.
That’s why PetSmart Chari-

ties, a leader in pet adoptions and
the largest funder of animal wel-
fare efforts in North America,
sponsors its “Beat the Heat” cam-
paign each year.
Through this campaign, animal

welfare organizations across the
country provide spay surgeries for
just $20 for female cats and kit-
tens during the month of Febru-
ary. This reduced cost makes it
more affordable for pet parents to
fix their cat, which ultimately
helps to reduce the homeless cat
population.
The “Beat the Heat” campaign

provides nearly $600,000 to clinics
across the country for affordable,
high-quality surgeries. Approxi-
mately 17,488 female cats will
receive the surgery as a result. It
serves as a gentle reminder to cat
owners to sterilize their pets
before they go into heat this year.
To learn more, visit www.pet

smartcharities.org.

Helping Cat Owners Prevent Homeless Pets

Experts say having a cat spayed
in the winter can often help to
reduce the number of unwanted
or homeless kittens the following
spring.

(NAPSA)—One of the newest low-
calorie options when it comes to
sports drinks is Replenish from
Isagenix. This natural sports drink
is enriched with vitamins C and B
complex and helps people stay
hydrated during workouts. To learn
more, visit www.isagenix.com.

* * *
A snack bar made of simple and

wholesome ingredients— fruits,
nuts and spices—LÄRABAR is mini-
mally processed, gluten free,
kosher and non-GMO, and easy to
grab and enjoy at any time. To
learn more, visit www.larabar.com.

* * *
Whether it’s helping you to

establish financial goals for retire-
ment, selecting an IRA or helping
you navigate complex tax issues,
there are a number of ways you can
benefit from a strong relationship
with a financial representative. To
learn more, you can visit www.
firstinvestors.com.

* * *
If you’re in an accident on the

highway, remember to stay in your
car, stay in your seat belt and stay
calm. To help, the Accident Attor-

neys Organization developed a
safety checklist that you can down-
load at www.accidentattorneys.org
and keep in your glove box.

* * *
Over 7,500 football fans in

Rochester, New York experienced
the magic of a Pepsi Super Bowl
halftime show after recently being
crowned the most hyped home-
town in America. Learn more at
www.Pepsi.com.

***
A photograph is a secret about a secret. The more it tells you, the
less you know.

—Diane Arbus
***

***
Homogeneity makes for healthy milk but anemic friendships. We
need relationships that cross culturally imposed lines to enlarge
our hearts and expand our vistas.

—Dan Schmidt
***

***
Logical consequences are the scarecrows of fools and the beacons
of wise men.

—Thomas H. Huxley
***

***
How often things occur by the merest chance, which we dared
not even hope for!

—Terence
***

***
Heaven gives its glimpses only to those not in the position to look
too close.

—Robert Frost
***

***
The art of interpretation is not to play what is written.

—Pablo Casals
***

***

Adversities do not make the man either weak or strong, but they
reveal what he is.

—Faith Forsyte

***

The Black Ball Line in New York
advertised in 1818 that it was the
first shipping company to offer
regularly scheduled service from
the United States to England. It
also publicized the idea that it
was concerned with the comfort
of its passengers.

On July 4, 1840, the RMS Britan-
nia left Liverpool, England with a
cow on board to supply fresh
milk to the passengers on the
14-day transatlantic crossing.




