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(NAPSA)—An invitation to a
wedding is generally considered
good news, but the expenses asso-
ciated with attending one—espe-
cially an out-of-town event—may
present more than a few financial
challenges.

Fortunately, there are ways to
save on your expenses as a wed-
ding guest or member of the
bridal party. Here are a few tips
for travelers to avoid wedding
guest debt: 

• Do your homework when it
comes to travel arrangements. If
you have to fly, book as far in
advance as you can to take advan-
tage of discounted rates, which can
be found by visiting a Web site that
compares prices. Keep in mind that
you may be able to get cheaper
rates if you are prepared to fly early
in the morning or late at night.

When deciding whether or not
to rent a car, first crunch the
numbers and consider all the ex -
penses involved in getting around
while you are there. 

In some cases, it may actually
save money to rent a car for a cou-
ple of days, especially if you have
other guests to share expenses
with. But in other situations, you
may save by taking public trans-
portation to and from the airport. 

• Explain your situation to the
bride and groom. If you are a
bridesmaid, for example, you may
be able to persuade the bride to
choose an inexpensive option for
bridesmaid’s dresses, preferably a
dress that can be worn more than

once. Or perhaps the bride can
help you find an inexpensive place
to stay, or suggest other guests
you might be able to share a room
or transportation with.

Brides may be interested to
learn how to take advantage of
group booking Web sites that
some hotels offer for guests. At
Hampton hotels, for example,
brides can manage group reserva-
tions on its online group booking
site at hampton.com/wedding. 

Brides can book five to 25
affordable guest rooms online and
then use the Guest List Manager
to review and update reservation
information 24/7, and the Person-
alized Group Web pages to keep
everyone updated on details for
the big day, such as important
times and directions. 

• Save on food expenses. Some
accommodations offer a coffeepot

and a microwave for heating up
food—or better yet, a free break-
fast buffet. 

For meals other than those
eaten with the bridal party, make
sandwiches or snacks in your
room. Also, pack an individual
refillable water bottle to keep
yourself hydrated throughout the
day and to save on beverage costs.

• Use loyalty program points
such as Hilton HHonors, Hertz #1
Club and/or Delta SkyMiles.
Depending on the loyalty pro-
gram, travelers can save on car
rental costs and hotel accommoda-
tions, or even purchase wedding
gifts with extra loyalty points. 

• Gift wisely. You don’t want
to scrimp on a wedding gift, but
your friends will understand if
you don’t go overboard. Find out
where they are registered and
shop from their registry, which
should offer a range of prices.
Purchase a more inexpensive gift
or split a larger wedding gift
with a friend. 

Another option is to offer help-
ing out with the wedding if you
have any special skills or talents
the happy couple might like to
use. If you’re a photographer, for
example, you may want to donate
your skills to take the wedding
photos. If you are a caterer, you
may want to donate some of the
wedding day food.

Being practical about planning
can help keep your friend’s special
day from leaving a lasting dent in
your wallet.

Tips To Help Wedding Guests Say “I Do” To Savings

When you say “I do” to attending
a wedding, you don’t have to
spend more than you can afford.
A little advance planning can
help you save on travel and hotel
expenses.

(NAPSA)—For consumers who
care about the planet’s future and
want to take care of it, a new gen-
eration of responsible, no-compro-
mise vehicles is inspiring a per-
sonal mobility revolution.

These electric vehicles utilize
just three primary components: an
electric motor to drive the wheels,
an advanced lithium-ion battery
system to power the electric-drive
motor, and a controller that man-
ages energy flow. The result is a
completely new driving experience
that delivers instantaneous accel-
eration and responsiveness while
significantly reducing dependency
on fossil fuels and CO2 emissions.

Chrysler has introduced five
advanced electric-vehicle con-
cepts/prototypes, while expressing
the Company’s intention to
broaden its all-electric and Range-
extended Electric Vehicle (REEV)
portfolio across the vehicle lineup.
This development is led by
ENVI—representing the first four
letters of “environment”—the
Company’s in-house organization
that was formed to focus on elec-
tric-drive production vehicles and
related advanced technologies.

“Chrysler’s ENVI-powered elec-
tric vehicles will allow consumers
to move away from their reliance
on fuel stations and traditional
maintenance,” says Lou Rhodes—
Vice President-Advanced Vehicle
Engineering and President-ENVI,
“and instead enjoy a new, more
socially responsible level of perfor-
mance—instant torque, quietness,
smoothness and efficiency—that
today’s internal combustion
engine vehicles can’t offer.”

Between the Company’s ENVI
electric-drive vehicles and GEM
neighborhood electric vehicles,
Chrysler expects to have thou-
sands of electric vehicles on the
road by 2013. The current con-
cepts/prototypes include:

• Chrysler 200C EV concept—
A sports sedan with 40 miles of
all-electric range, this REEV is
capable of a 400-mile total driving
range.

• Jeep Patriot EV—Combines
ENVI’s REEV drive system with
the industry’s most capable com-
pact sport-utility vehicle.

• Dodge Circuit EV—Boasts a
range of 150 to 200 miles with
zero gasoline consumption and
zero tailpipe emissions.

• Jeep Wrangler Unlimited
EV—A combination of capability
and fuel efficiency that provides
a glimpse into the future of a
“Go Anywhere, Do Anything”
vehicle.

• Chrysler Town & Country
EV—A fuel-efficient family REEV
that delivers 40 miles of all-elec-
tric range.

For more information on the
next generation of electric vehi-
cles, visit www.chryslerllc.com.

Plugged Into The World And Green With ENVI

Future “no-compromise” electric
vehicles offer a completely new
driving experience.

(NAPSA)—It’s important not to
overlook eye health, regardless of
the economic climate. According to
the Vision Council of America, one
in three seniors may have a vision
problem such as cataracts, glau-
coma or macular degeneration,
and one in four children may have
a vision problem, which could neg-
atively affect his or her perfor -
mance in school.

When left untreated, eye condi-
tions can lead to serious health
problems down the road. For
instance, glaucoma, which affects
2.2 million Americans over the age
of 40, is a leading cause of blind-
ness. However, the Vision Council
of America says between 1.5 and 2
million people do not even know
they have the condition. 

That’s one reason doctors say
regular eye exams are crucial for
all Americans—and the checkups
could be more affordable than you
might expect.

For instance, Walmart’s Vision
Centers offer affordable eye
exams—no insurance needed—
from optometrists who examine
the internal and external struc-
tures of the eye. They can di -
agnose eye diseases such as glau-
coma, cataracts and retinal
dis orders, along with systemic dis-
eases such as hypertension and
diabetes and vision conditions
including nearsightedness, far-
sightedness, astigmatism and
presbyopia. 

Additionally, the retailer’s opti-
cal division recently announced it
has partnered with 1-800 CON-

TACTS, the world’s largest re -
tailer of contact lenses, to help
more Americans save money on
contact lenses. The companies
estimate that Walmart customers
and Sam’s Club members have
already saved more than $25 mil-
lion because of this program.

The retailer also lowered prices
on quality eyeglasses and frames
for children 18 years and younger.
This new, year-round pricing
starts at $39 and comes with a
one-year,  guaranteed  f ree
replacement if the glasses are
damaged.

“No matter how bad the econ-
omy gets, families should never
have to sacrifice their children’s
ability to see the world in all its
detail,” said Dr. John Agwunobi,
senior vice president and presi-
dent of Walmart’s Health and
Wellness division. “This offering
draws directly from our commit-
ment to help families save
money so they can live better.”
For more information,  visit
www.walmart.com.

Saving On Eye Exams

Customers can receive quality
eye exams at affordable prices.

(NAPSA)—To raise money to
fight hunger, the nonprofit orga-
nization Share Our Strength will
hold its annual event, the Great
American Bake Sale. For inspira-
tion and recipes, visit greatameri
canbakesale.org, domino sugar.
 com and chsugar.com.

**  **  **
Timely laboratory testing can

help those with diabetes maintain
normal blood sugar levels, avoid
complications, and live longer,
healthier lives. To learn more, visit
www.labresultsforlife.org.

**  **  **
To get the most out of your air-

conditioning system, find a
NATE-certified technician to do a
preseason check at hvacrad
vice.com. If you have to replace
your model, choose an energy-effi-
cient Luxaire Acclimate unit at
www.luxaire.com.

**  **  **
Novo Nordisk (www.novonor

 disk. com) is offering diabetes
care, including free in sulin, to
10,000 children in some of the
world’s poorest countries. Its five-
year program, called “Changing
the Future for Children with Dia-
betes,” will begin in 2009 with an
initial rollout in Uganda, Tanza-
nia, Guinea-Conakry and the
Democratic Republic of the Congo.

**  **  **
The Canon Envirothon is

North America’s largest environ-
mental education competition—a
program designed to enhance stu-
dents’ problem solving and critical

thinking skills. To learn more,
visit www.envirothon.org.

**  **  **
According to the Promotion

Marketing Association’s Coupon
Council, 89 percent of the United
States population uses coupons
and saves an average of 7 percent
on their grocery bills. For infor-
mation and clipping tips, visit
www.couponmonth.com.

**  **  **
“The Heirloom Tomato: From

Garden to Table” by noted gard-
ner Amy Goldman provides
recipes, seed sources and the sur-
prising histories of heirlooms. Addi-
tionally, there’s a guide for choosing
heirlooms by taste, size or growing
conditions, along with growing tips.
Visit www.rareforms.com. 

**  **  **
The Read with Kids Challenge,

launched by Reading Is Funda-
mental and US Airways, asks
adults to track the time spent
reading aloud to children. Partici-
pants can win a Walt Disney
World Resort vacation. For more
information, visit www.rif.org.

***
Do you wish people to think well
of you? Don’t speak well of your-
self.

—Blaise Pascal 
***

***
Don’t wait for love whatever
you do, people can’t make your
dreams come true.

—Shakl Pemberton 
***

***
Don’t worry about people steal-
ing your ideas. If your ideas are
any good, you’ll have to ram
them down people’s throats.

—Howard Aiken 
***

***
Education makes people easy
to lead, but difficult to drive;
easy to govern, but impossible
to enslave.

—Henry Peter Broughan 
***
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