
(NAPSA)—Just because you hit
the grocery store aisles with a
budget in mind doesn’t mean you
should sacrifice taste.

Steer your cart toward the frozen
food aisles, where you’ll find many
delicious selections and monstrous
values, whether you’re looking for
fully prepared meals, snacks, side
dishes or desserts. With frozen foods,
there is no waste or spoilage. Save
money by using just what you need
and returning the rest to the freezer
for another meal.
Planning meals in advance is

another way to manage grocery
spending. Having frozen foods on
hand can be the easiest way to do
this without compromising taste,
nutrition and convenience. Plan a
menu, make a list and create a
“go-to” freezer pantry where you
can prepare meals in minutes.
Here is a tasty example to whip

up for family or guests without
spending a bundle:

Penne Shrimp and Broccoli

1 lb. frozen shrimp, thawed,
peeled and deveined

½ package (16 oz.) frozen
broccoli florets

12 oz. penne pasta
3 garlic cloves, minced
¼ cup chopped onion
2 Tbsp. butter
2 Tbsp. olive oil
¼ tsp. salt
¼ cup grated Parmesan
cheese

Cook pasta and drain. In a
large skillet, sauté garlic and
onion in butter, oil and salt
until tender. Add broccoli;
cook and stir over medium
heat for approx. 6 minutes.
Add shrimp; cook additional 4-
5 minutes, or until shrimp is
pink and broccoli tender. Stir
in pasta and sprinkle with
cheese. Serves 4.

In celebration
of Frozen Food
Month, the
National Frozen
& Refrigerated
FoodsAssociation
has created a

“Frozen Foods–Monstrous Value”
$10,000 sweepstakes that runs
through the end of April. To enter
and for more details and rules, visit
www.EasyHomeMeals.com.

Frozen Foods Provide Value

Using frozen ingredients can cut your food costs.

(NAPSA)—Between the faith-
ful morning paper runs and the
endless affection, many dog own-
ers wonder how to return the
favor to their furry friends.
Here’s some food for thought:

The most effective way to forge a
trusting connection with your dog
is through his stomach. Because
your pooch is hardwired to
develop loyalty to the hand that
feeds him, it’s important to put
only the best, most nutritious
foods on your pup’s plate. While
some dog owners are concerned
that a gourmet upgrade to Fido’s
feast might be complicated, there
are several easy ways to pledge
your puppy love and ensure your
dog maintains the highest-quality
diet. Try these tips:

Shop Smart
When shopping for dog food,

the most important ingredient to
look out for is high-quality meat.
You can find it in foods like
Rachael Ray Nutrish premium
dog food from Food Network star
Rachael Ray. Inspired by Ray’s
own beloved furry friend, Isaboo,
the food’s first ingredient is real
meat. It’s available in chicken &
veggies and beef & brown rice
varieties. With no by-products,
artificial flavors or preservatives,
your dog gets his fill of vitamins,
protein and other vital nutrients.
The brand also offers tasty treats
like Isaboo Booscotti and Isaboo
Grill Bites, which come in a vari-
ety of flavors. Additionally, 100
percent of Rachael’s proceeds from
the sales of the dog food and
treats go to Rachael’s Rescue,
which supports pet charities and
causes (www.nutrishforpets.com).

Healthful Snacks
Aside from the standard two

meals a day to keep your dog

healthy and fortified, it is impor-
tant to keep a stash of tasty treats
to reward good behavior, as well as
encourage some new tricks. In
moderation, providing scrumptious
snacks (along with ample verbal
praise) is a surefire way to solidify
a loving bond with your dog.

Table Manners
While most humans can’t

resist those big puppy eyes star-
ing longingly at the table, the
worst habit a dog can develop is
begging for table scraps. Bad
manners aside, regular consump-
tion of human leftovers could
result in obesity and poor nutri-
tion. For optimal canine care, it’s
best to stick to a well-formulated
dog food that offers essential
dog-specific nutrients.

Portion Control
Like people, dogs can overeat

and become obese. Talk with
your dog’s veterinarian about
portion sizes and check the side
of the dog food bag to see how
much food Fido should have each
day. Guidelines are usually
based on the weight of the dog.

For The Love Of Dog: Proving Devotion Through Doggy’s Diet

Rachael Ray shows her dog Isa-
boo love by feeding her a healthy
and delicious doggy diet.
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(NAPSA)—Healthy workers can
increase productivity and profitabil-
ity and reduce health care costs for
their employers, and employers can
affect their workers’ health.
More and more employers

around the country are trying to
test their effect by starting
healthy living programs that
include nutrition classes, walking
clubs and cholesterol monitoring
at the work site.
These employers draw on the

Prevention Research Centers
(PRC) Program, part of the Cen-
ters for Disease Control and Pre-
vention’s research arm in the bat-
tle against chronic disease. PRCs
around the country develop and
test interventions to prevent dis-
eases, and all settings are fair
game—churches, schools, commu-
nity centers and the workplace.
For example, researchers at

the University of Washington’s
PRC evaluate workplace health
promotion programs to find out
which practices work best. The
scientists tested the American
Cancer Society’s Workplace Solu-
tions program to see how success-
ful it would be when put to use by
eight large employers.
The researchers introduced the

intervention and then assessed
changes in the employers’ prac-
tices in offering health insurance
benefits; in having wellness poli-
cies, workplace programs and
health-promoting communication;
and in tracking employee health
behaviors to measure progress.
Earlier research showed these
practices are effective in promot-
ing health and preventing disease.
The PRC is also studying how

small-scale businesses can help
low-wage workers stay healthy.
These employees face health con-
cerns they are unable to address
because of low income, and some-
times employers don’t understand

how to help or what is needed,
said Jeff Harris, M.D., director of
the Washington center.
Other PRCs are using novel

approaches to help workers in dif-
ferent industries. The PRC at the
University of South Florida is
testing ways to protect the eyes of
citrus workers who pick fruit in
orange groves. The Harvard Uni-
versity PRC, which works to in-
crease physical activity in Massa-
chusetts schoolchildren, also helps
teachers stay active. Workplace
health promotion activities can
also extend to workers’ families.
The University of California at
Los Angeles PRC created a pro-
gram that holds sessions for par-
ents at work during lunchtime to
help them educate their teenagers
about sexual health.
Research on health promotion

can help ensure that the limited
money a company has to spend on
health promotion goes toward
strategies that are really effective.
“To create incentive and sustain

support, those resources must go to
programs known to benefit employ-
ees’ health,” Dr. Harris said.
For more information about the

Prevention Research Centers Pro-
gram, visit www.cdc.gov/prc.

How Employers Can Promote Health and Reduce Costs

What can employers do?
The American Cancer Society’s Workplace
Solutions program recommends best practices
for work site health promotion. Here is a
sampling:
• Make healthy food choices available and
affordable.
• Offer a workplace physical activity program.
• Provide full insurance coverage for tobacco
cessation treatments.
• Post “Use the stairs” reminder signs near the
elevators.
• Survey employees’ health behaviors to track
effectiveness of health promotion efforts.

(NAPSA)—When shopping for
a car, one of the key elements that
can affect a consumer’s choice is
the layout of the drivetrain. That
is, does the vehicle have front-
wheel drive (FWD)? Rear-wheel
drive (RWD)? All-wheel drive
(AWD)? It can help to know the
differences and benefits.
In FWD and RWD alignments,

only one set of wheels is used to
deliver power from the engine to
the pavement. The latter helps
improve performance by allowing
the two rear wheels to handle
acceleration, leaving the front
wheels to focus solely on directing
the vehicle (and the majority of
braking).
AWD uses all four wheels for

traction improvement for perfor-
mance or bad-weather reasons. For
example, Infiniti’s Intelligent AWD
system is one of the most advanced
systems available on any automo-
bile. The entire product line is
available with this technology,
including the Infiniti G sports
sedan and coupe, the Infiniti EX
luxury crossover and both V6- and
V8-engine versions of the Infiniti
M luxury sedan and Infiniti FX
performance crossover. The system
uses an active torque distribution
management system with an
active center clutch for smooth
starts, greater grip and better
maneuverability on slippery sur-
faces without compromising the
vehicle’s rear-wheel drive perfor-
mance characteristics on dry roads.

By constantly adjusting the
power—sending anywhere from
50 percent to the front, up to 100
percent to the rear—the system
generates greater control without
sacrificing sportiness and true
performance dynamics. Under
most driving conditions, Infiniti’s
AWD system keeps a classic
sports car–inspired, rear-wheel
drive feel by maintaining 100 per-
cent of torque at the rear drive
wheels.
The system constantly mea-

sures wheel spin, throttle posi-
t ion and vehicle speed, and,
when conditions are less than
optimal, can seamlessly send
power (substantially variable
from 0 to 50 percent) to the front
wheels to provide all-wheel trac-
tion. The system can also modu-
late the braking system to dis-
tribute power from side to side if
necessary.
To learn more about Intelligent

AWD and how it will serve your
needs, visit www.infiniti.com.

All-Wheel Drive:What Everyone Should Know

A new all-wheel drive system
helps provide smooth starts,
greater grip and better maneuver-
ability on slippery surfaces.

(NAPSA)—For young boys who
like video games, Ubisoft created
Jake Power, a line of games for
the Nintendo DS, which let boys
ages 5 to 8 play as a Policeman,
Fireman or Handyman. To learn
more, visit www.ubi.com.

* * *
The CENTURY 21 program, Saving

theDream ofHomeownership, focuses
on educating consumers on their indi-
vidual real estate situations and
encourages consumers to seek pro-
fessional advice from an agent or bro-
ker. For additional information, visit
www.century21.com.

* * *
When the federal transporta-

tion funding bill comes up for
reauthorization in the fall of 2009,
experts, such as Paul Yarossi,
president of HNTB Holdings Ltd,
contend it’s an opportunity for the
U.S. government to reinvision the
nation’s transportation system
and the government’s role in it.

* * *
Crazy Water, first discovered in

1881, is a naturally occurring
mineral water sourced from the
wells in Mineral Wells, Texas. For
more information, visit www. 7
famouswater.com, contact the

Famous Mineral Water Company
at (940) 325-8870 or e-mail
info@famouswater.com.

* * *
What is the future of nuclear

energy if we want to get serious
about the environment and cli-
mate? It could very well be found
in the building of more reactors.
To learn more, visit www.entergy-
nuclear.com.

***
When I am painting, I have a
general notion as to what I am
about. I can control the flow of
paint: There is no accident.

—Jackson Pollock
***

***
Every good artist paints what
he is.

—Jackson Pollock
***

***
The strangeness will wear off
and I think we will discover the
deeper meanings inmodern art.

—Jackson Pollock
***

***
It’s on the strength of observa-
tion and reflection that one
finds a way. So wemust dig and
delve unceasingly.

—Claude Monet
***




