
(NAPSA)—Surprising to many
sun-loving Americans is that 40
percent of the more than 250,000
new cases of squamous cell carci-
noma (a type of skin cancer) may
be the result of not treating a con-
dition few people have ever heard
of: actinic keratoses, or AKs, pre-
cancerous skin lesions that have
the potential to progress to a
more serious condition. To learn
more, see your doctor. 

**  **  **
Adding that special something

to transform everyday ordinary
hair to extraordinary is easier—
and less expensive—than you
might imagine, says Rachel
Hayes, DailyMakeover.com beauty
editor. You can try new looks by
uploading a photo at the virtual
makeover site, and read more
expert how-to’s.

**  **  **
From roses to tulips to orchids

to lilies, there are flowers to please
all the important people in your life
this Valentine’s Day, says lifestyle
expert Julie Mulligan. Inspiration
can be found on her floral and
lifestyle blog at 1800flowers.
 com/Julie.

**  **  **
If you enjoy getting outdoors—

exploring some of the nation’s
best trails—then you might be
interested in the new “Wisconsin

ATV Guide” from the Wisconsin
Department of Tourism. To get
the guide, visit www.travel
 wisconsin.com.

**  **  **
The new Heater/Fan/Lights

from Broan and NuTone can be
mounted anywhere in the bath-
room and provide powerful heat-
ing as they control indoor mold
and moisture. Visit www. Broan.
 com or www.NuTone.com.

**  **  **
Benexia Chia Seed, developed

by Functional Product Trading
S.A., is a gluten-free whole grain,
organically grown and naturally
harvested. Adding the chia to food
can give it an excellent nutri-
tional profile—without compro-
mising taste. To learn more, visit
www.renewlife.com/products/Ulti
mate-CHIA.aspx.
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(NAPSA)—From homes made
entirely from recycled materials
to designer shoes that boast a
small carbon footprint, being
green no longer means sacrificing
luxury. 
Last year alone, consumers

saw the launch of the first all-
green, business-class-only airline,
a high-end vodka bottled in recy-
cled glass with a label made from
water-based ink and the introduc-
tion of “sustainable caviar”—and
experts expect this year to be no
different. 
Indeed, marketing and adver-

tising firm WPP Group estimated
that spending on green products
in 2008 would hit $500 billion. 

A Green Standard
Perhaps the most highly visible

sect of the luxury green market—
cars—have made their mark as
well. For instance, the first luxury
hybrid, the Lexus RX hybrid, has
sold more than 50,000 units since
its launch in 2005, helping the com-
pany become a leader in the hybrid
field. Today, the company offers
three luxury hybrid vehicles, includ-
ing an all-new RX 450h, and plans
to debut a fourth in 2009.
But the cars, which run on

both gasoline and electric power,
don’t just save fuel—they also
use some recycled materials,
saving room in landfills. 
In fact, every one of the com-

pany’s manufacturing sites main-
tains near zero-landfill status,
meaning that 98 percent of waste
resulting from manufacturing is
recycled, repurposed or used to
generate additional energy. 
When one of the car ’s seat

cushions, floor mats or roof liners
is made, for instance, the leftover
bits and trimmings are used as
sound insulation in the doors,
roof, floors and chassis. 

Additionally, company engineers
developed a plastic called TSOP
that does not deteriorate. Used in
the bumpers, interior panels, trim
and parts of the dash and console,
it can be recycled indefinitely rather
than discarded as waste after a sin-
gle use. Even the batteries used in
Lexus’ hybrids are designed to last
the life of the vehicle and are then
recycled, helping to keep them out
of landfills.
Any waste products that are

produced making the cars that
cannot be recycled end up in a
specialized incinerator with 85
percent thermal efficiency. Burn-
ing the waste generates electricity
and steam that is redirected back
into the manufacturing process.

A Growing Trend 
The manufacturer’s approach

has gained accolades from con-
sumers across the country, with
Web sites such as Lexus Hybrid
Living (www.lexus.com/hybridliv
ing) now gaining popularity. It
features a collection of people,
products, services and compa-

nies that embrace both luxury
and sustainability. 
The site offers tours of cities

across the country spotlighting
Lexus Hybrid Living Partners, as
well as focusing on influential
people in various industries who
are incorporating sustainability in
meaningful ways. The site also
sponsors events across the coun-
try introducing environmentally
aware customers to other facets of
sustainability. 
There are even programs, such

as the Lexus Eco Challenge, geared
toward boosting environmental
awareness. Last year, more than
3,500 middle and high school stu-
dents participated and tackled a
wide range of issues from recycling,
water pollution and vampire elec-
tronics to alternative energy, reduc-
ing emissions and enhancing
forests. This year’s program will
award 48 $10,000 prizes, 14
$30,000 prizes and 2 $50,000 grand
prizes. 
For more information, visit

www.lexus.com.

Luxury Goes Green

A number of luxury items, including vehicles, can help cut your car-
bon footprint.

(NAPSA)—Understanding your
financing options could put you in
the driver’s seat when it comes to
buying a new vehicle—or afford-
ing the one you already have. 
Still, a recent survey found

that many borrowers facing diffi-
cult financial circumstances are
not aware of the ways that their
creditor can help get them back on
track. Indeed, only 47 percent of
consumers believe that finance
companies often work to help cus-
tomers who are having trouble
making payments.
“Consumers have many options

available to them when it comes to
auto financing. Similarly, if con-
sumers are facing a tough time
financially, we encourage them to
work with their creditor,” said Eric
Hoffman, a spokesperson for
AWARE (Americans Well-informed
on Automobile Retailing Econom-
ics), a nonprofit auto financing
education group. “Being an edu-
cated consumer not only helps
when it comes to financing a vehi-
cle, but also when times are tight.”
AWARE sponsored the survey,

which measured consumers’ auto
financing knowledge and experi-
ence. Additional findings include:
• Consumer satisfaction with

auto financing remains high while
interest and desire to learn more
about the financing process has
held steady—despite the sluggish
economy.
• Even with a slowdown in

auto purchases, consumers—espe-
cially those who report to be edu-

cated about auto financing—say
they are satisfied with their
financing decisions and the out-
come of the process.
But Hoffman said more work

clearly needs to be done. “Despite
auto financing education efforts
through AWARE, as well as indi-
vidual company programs, the
survey demonstrates more robust
education efforts need to be put
forth for consumers facing eco-
nomic hardship,” he explained.
To that end, the group was

formed to build a greater under-
standing among consumers about
how auto financing works. To
learn more, visit www.AutoFin
ancing101.org. The site was cre-
ated to ensure that potential buy-
ers of new and used autos have
the tools and resources they need
to successfully navigate the auto
financing process.

Drivers Use Financing To Their Advantage

Education And Awareness Levels 
Hold Strong 

• 91 percent of consumers said they were 
satisfied with their most recent vehicle 
financing.
• 82 percent said they will set a budget 
before their next vehicle purchase.
• 87 percent said they would negotiate 
the price of their next vehicle.
• 66 percent said they’d research 
financing options.
• 67 percent said they would negotiate 
their financing.

(NAPSA)—Regardless of your
favorite TV show, odds are you’ll
want to tune in to the details of a
federal law that is soon to take
effect.
At midnight on Feb. 17, 2009,

all full-power television broadcast
stations are required to stop
broadcasting in analog format (a
transmission that can be picked
up for free by older-model analog
TVs with antennae) and broadcast
only in digital. Congress called for
the switch to all-digital television
(DTV) broadcasting in an effort to
free up frequencies for police, fire
and other public safety communi-
cations, among other things. 
According to the Federal Com-

munications Commission (FCC),
people who have analog televi-
sions will need to purchase a digi-
tal-to-analog set-top converter box
to be able to view over-the-air
broadcasts once the switch occurs.
Consumers who have digital tele-
visions but don’t subscribe to a
cable or satellite service will not
need converter boxes to continue
to view local broadcast stations. 
Consumers who receive their

local broadcast channels through a
cable or satellite television service,
such as DirecTV (which has been
delivering 100 percent digital sig-
nals since its inception in 1994), will
not be affected by the transition.
Consumers should know that

the digital transition does not
mean they will automatically get
HD. They must have an HDTV set
and an HD receiver and subscribe
to an HD programming package.

DirecTV, for example, offers more
than 130 HD channels and pro-
vides both HD and digital video-
recording technology in one set-
top box.
The digital transition will open

the door for many consumers to
the latest advances in TV technol-
ogy, like digital video recording.
DirecTV’s DVR, for example,
includes an easy-to-use search
function that allows viewers to
locate exactly what they want to

watch and record, and record one
show while watching another.
There’s even a series link fea-

ture that enables the viewer to
record every episode of a show and
an interactive feature that pro-
vides access to personalized infor-
mation such as horoscopes, local
weather and lottery results.
As a final tip, keep in mind

that any TV set sold after May 25,
2007 should have contained a dig-
ital tuner—meaning it would
likely not need modification to
accommodate the broadcasting
switch—or should have been iden-
tified at the store as not having
one. Be sure to look for this label
if you’re in the market for a new
TV.
For more information, visit

www.directv.com. 

New Program Changes TV

People who have analog televi-
sions will need to purchase a dig-
ital-to-analog set-top converter
box to be able to view over-the-
air broadcasts once the switch
occurs.

One of the warmest tempera-
tures ever recorded in the United
States was 134˚F, at Greenland
Ranch, Calif., July 10, 1913.

Hearst Castle in San Simeon,
Calif., is the most expensive pri-
vate house ever built. It cost pub-
lisher William Randolph Hearst
$30 million to erect the 100-room
structure between 1922 and 1939.




