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(NAPSA)—Ask any small busi-
ness owner what his or her
biggest business challenge is and
many may say “competing for
sales with large retailers.” This is
especially evident during the holi-
day season, when sales are so
important to overall yearly earn-
ings. This year, small businesses
are arming themselves with
online marketing techniques to
help them level the playing field
with the big guys. 

More than 2,000 small busi-
nesses around the country recently
participated in Constant Contact’s
3rd Annual 2007 Small Business
Holiday Outlook survey. According
to the survey, the majority of the
respondents (53 percent) agree that
competition from large retailers is
likely to negatively affect holiday
sales, but most (63 percent) remain
optimistic and anticipate strong
sales regardless of the increased
competition.

Survey results show that the
majority of small businesses are
turning to online marketing meth-
ods to promote themselves this hol-
iday season, with 86 percent using
email marketing. Surveyed busi-
nesses also noted that email mar-
keting has the greatest impact on
driving holiday sales (35 percent)
over online marketing such as
online advertising and paid search
(14 percent) and direct mail (11
percent).

“Small businesses are opti-
mistic about the upcoming holiday
season and are using tools like
email marketing to establish
strong customer relationships
that help them compete with large
retailers,” says Gail Goodman,
CEO, Constant Contact, Inc. 

Successful small business own-
ers understand that it takes more
than a few email marketing cam-
paigns during the holiday season
to generate sales. With increased
competition, small businesses
must stay in contact with cus-
tomers all year long to build loy-
alty. Email marketing is one of the
fastest, easiest and most afford-
able ways to do this.

When starting your holiday
email marketing campaign, seek
out a reputable service provider
offering list management, permis-
sion-based services including
unsubscribe, professional-looking
email templates, reporting func-
tions, and free support. 

One such company is Con-
stant Contact, whose email mar-
keting and online survey prod-
ucts are used by more than
130,000 small businesses and
organizations. The products are
free for 60 days—just enough
time to get holiday promotions
out and sales in. To learn more,
visit www.constantcontact.com.

Claiming Your Share Of Profits This Holiday Season

For small businesses, email mar-
keting can be an effective, cost-
efficient way to stay in touch with
customers.

(NAPSA)—According to a new
survey, women are more likely to
give up a date night for their cars
than men. The survey, conducted
by Ipsos, showed that 22 percent
of women and 16 percent of men
would rather spend an evening
without their significant other
than have to give up their vehicle
for the same night.

The rapidly growing industry
of vehicle customization and tun-
ing hit an all-time record high of
$36.7 billion last year, and is
rapidly expanding from young
adults to “boomer tuners” and soc-
cer moms who want to personalize
their minivans, SUVs and family
vehicles. 

“With so many consumers
spending countless hours in the
garage washing, tuning and per-
sonalizing their vehicles, the gear-
heads at Dodge have created the
Caliber SRT4, which comes with
all the performance, power and
styling of a one-of-a-kind, custom
car,” said Ralph Gilles, vice presi-
dent Jeep/Truck & CFM Design,
Chrysler, LLC. “It comes packed
with performance with 285 horse-
power and a 0-60-mph accelera-
tion time of less than 6 seconds,
which means tuners and car
enthusiasts can spend less time in
the garage and more time out on
the road enjoying their ride.” 
Are You in Tune with Tuning?

Tuners and individuals inter-
ested in becoming tuners can eas-
ily customize, personalize and
tune out their vehicles by follow-
ing a few simple steps:

• Safety First—Due to the
advanced computer systems in
today’s vehicles, tuners should
make sure that performance

parts and components, including
tire size, etc., are compatible
with their vehicle and its com-
puter system before making
installations. 

• Tuner Taste—There are
countless parts and accessories
that tuners can buy to customize
their vehicles. But before you
begin making modifications, cre-
ate a list of the things that are
most important to you. 

• Keep an Eye on Costs—
Tuning can be an expensive hobby.
Before making any changes to
your vehicle, make sure you know
what the associated costs will be.
All tuners should remember that
customization is personal, and if
you plan on selling your vehicle
after you’ve made adjustments,
you may not get a full return on
your investment.

How much time do Americans
spend on tuning? The Dodge sur-
vey showed that Americans spend
18 billion hours a year tuning and
maintaining their vehicles. 

To learn more about Dodge and
the Caliber SRT4, visit www.
Dodge.com. 

You: Spending More Time With Your Car Than A Date?

Putting the Grrrr in Garage—17
percent of men say the garage is
their favorite place to spend time
at home. 

(NAPSA)—Many women expe-
rience a variety of symptoms
related to the menstrual cycle
that may affect their quality of
life. For example, pain at this
time of the month is one of the
leading causes of women missing
work, while endometriosis, a dis-
order of the uterus lining, is one of
the most common causes of infer-
tility and pelvic pain.

There are a number of solu-
tions for problems associated with
menstruation, but the majority of
remedies involve taking prescrip-
tion-based medications or hor-
monal therapy that may have
undesirable and sometimes dan-
gerous side effects. 

Promising Hope
Now there is promising hope

for women in the form of the nat-
ural health supplement. One of
these is a pine bark extract from
the French maritime pine tree
that is patented for dysmenor-
rhea (painful periods) and
endometriosis. Recent published
medical studies on this supple-
ment, called Pycnogenol®, reveal
its effectiveness in women’s
health.

Inflammation is the cause of
uterine contractions and pain,
known as dysmenorrhea. Because
Pycnogenol® is a natural anti-
inflammatory, it helps soothe the
pain associated with inflammation. 

Pain Reduced 80 Percent
The cause of endometriosis is

unknown and treatment to fully
cure endometriosis has yet to be
developed. Research concludes that
this supplement reduces abdomi-
nal pain by 80 percent and cramps
by 77 percent with patients suffer-
ing from endometriosis.

Perimenopausal, the stage
when a woman ends her reproduc-
tive years, can last anywhere from
two to eight years. Studies reveal
Pycnogenol® reduces “climacteric
symptoms” such as hot flashes,
depression, panic attacks and
other common symptoms associ-
ated with women entering meno-
pause transition.

Pycnogenol® has been studied
for the past 35 years and is widely
available in more than 600 natural
health products worldwide. For
more information about the natural
alternative to prescription medica-
tions for relief of menstrual disor-
ders, visit www.pycnogenol.com.

Say Goodbye To Menstrual Discomfort

(NAPSA)—Bayer Lawn Care
Institute recently released con-
sumer survey data that revealed
that 60 percent of those surveyed
believe they have less free time
now than they did five years ago,
with 40 percent of these respon-
dents indicating they have far
less free time now than five years
ago. 

The nationwide survey, con-
ducted by International Commu-
nications Research (ICR) on
behalf of the Bayer Lawn Care
Institute, surveyed 500 homeown-
ers with children and asked a
variety of questions relating to
free time. The objective of this
survey was to determine how con-
sumers view their free time and
what they are willing to do to
acquire more of it. 

“As a homeowner and father, I
understand how important and
valuable free time is to me and my
family,” stated Scott Welge, direc-
tor of marketing, Bayer Environ-
mental Science. “This survey
sought to further understand how
our end users are viewing and
valuing their free time. Garnering
this information will allow us to
ensure that our products and ser-
vices are maximizing their value
to our customers and end users,”
he continued.

Survey results show that most
adults with children spend 50 per-
cent or less of their free time on
household responsibilities. How-
ever, significantly more women
(39 percent women versus 27 per-
cent men) feel they spend more
than 50 percent of their time on
household responsibilities, while
more men (72 percent men versus
56 percent women) feel they spend
50 percent or less of their time on
such responsibilities. 

“In an era when the Internet

and cell phones maintain a strong
presence in many homes, it is
often assumed that these tech-
nologies create more free time;
however, quite the opposite seems
to hold true,” noted Welge. “Per-
sonally, I have found that I now
have to work harder to protect my
free time,” he continued. 

On average, the group of adults
surveyed value an hour of their
free time at $94. Additional
results show that the average
homeowner spends nearly eight
hours each week on lawn care and
landscaping tasks around the
home and would consider hiring a
professional service in order to
acquire more free time. 

The telephone survey, con-
ducted in July 2007, was devel-
oped by the Bayer Lawn Care
Institute™. The Bayer Lawn Care
Institute was founded by Bayer
Environmental Science in order to
provide lawn-care professionals
with access to information and
resources that would enhance the
quality of services provided to
their customers. In addition to
conducting consumer research,
Bayer Lawn Care Institute spon-
sors educational seminars, net-
working events and maintains an
active advisory board to keep
abreast of industry issues.

Homeowners Scramble To Find More Free Time

Sixty percent of homeowners
polled believe they have less free
time now than they did five years
ago.

Diabetes And Your Heart
(NAPSA)—Explaining the risk

factors for hypertension and dia-
betes, the links between them and
the Medicare benefits that can
keep seniors healthy is the pur-
pose of Connect the Dots: Diabetes
and Your Heart—How Medicare
Helps, an initiative by the
National Council on Aging. 

Risk factors include being over-
weight, physically inactive, high
glucose, high cholesterol, consis-
tently high blood pressure, age,
gender, smoking, race, family his-
tory and waist circumference. 

Both diabetes and hyperten-
sion can be treated and managed
through regular exercise, a
healthy diet, taking medication as
prescribed, not smoking, and mon-
itoring your glucose levels. 

Medicare covers diabetes
screenings, supplies and self-man-
agement training, eye exams, glau-
coma tests, foot exams, medical
nutrition therapy services and
smoking cessation. Medicare pre-
scription drug plans typically cover
insulin, oral therapies for diabetes,
and hypertension medications. 

For more information, log on to
www.ncoa.org. For information on
Medicare, call 1-800-MEDICARE
or log on to www.medicare.gov. The
initiative is supported by a grant
from Novartis Pharmaceuticals. 

�
Note to Editors: November is National
Diabetes Month.




