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(NAPSA)—When it comes to
buying vehicles, it seems con-
sumers now say “my way or the
highway.”

Vehicle personalization (which
can range from adding a backseat
DVD player to bigger tires and
wheels) is a hot segment in the
automotive industry, with 70 per-
cent growth in the last six years.
And, with almost 80 percent of
consumers saying that they have
purchased accessories for their
vehicle and plan to do so again,
this $34 billion business isn’t
expected to flatten out anytime
soon.

One automaker makes it clear
that customers are in charge
when it comes to personalizing
their cars.

“Customers have many choices
when it comes to purchasing
accessories,” says Nancy Philip-
part, executive director, GM
Accessories. “General Motors’ goal
is to make it possible for them to
get their vehicle equipped exactly
the way they want it, at the time
they take delivery from their GM
dealership.”

Personalization By Design
According to Philippart, Gen-

eral Motors offers accessories for
all of its vehicle models.

In fact, the company was the
first to dedicate a design studio
where accessories are specifically
designed for each of its vehicles.
The company says that drivers
can be confident that the acces-
sories they purchase will give
them a styled appearance along
with the best fit possible. 

“Our advantage is that we
know our vehicles better than
anyone,” Philippart says. 

That way, according to Philip-
part, when customers use an
accessory designed by GM, they
know it will look great and won’t
compromise the performance of
their vehicle—especially impor-
tant when considering adding
electronics products. 

Comforts Of Home
More and more, consumers

expect the conveniences of home
in their vehicle. “Because our cus-
tomers and their families are
spending more time than ever in
their vehicles, we want to provide
them with electronics that will
make that time more enjoyable
and their vehicle easier to use,”
Philippart says.

Customers can now enjoy
sophisticated electronic acces-
sories on many select GM vehi-
cles, including:

• GM’s Personal Audio Link
iPod accessory—a nifty plug-in
that allows users to operate their
iPods using the vehicle’s radio
controls, while it charges itself. 

• Portable overhead DVD sys-

tem with a 10-inch screen that
can be used in the vehicle, at
home, in a plane or hotel room. 

• A two-way “advanced remote
start” key fob that allows drivers
to see if the doors are locked or
unlocked, determine whether the
engine is running, check security
status, find out current odometer
mileage, see remaining fuel, check
tire pressure in all four tires and
change radio station presets. 

Accessories that are perma-
nently installed at the time of
new vehicle delivery are also
fully backed by GM’s New Vehicle
Limited Warranty. In addition,
consumers can shop for acces-
sories at any GM dealership and
finance the cost of these acces-
sories as part of their vehicle
purchase.

For more information, visit
www.gmaccessorieszone.com.

Getting Personal About Your Vehicle

GM’s 2-Way Advanced Remote
Start System.

Docking Station and portable DVD
player for the 2007 Chevrolet Sil-
verado Crew Cab provides enter-
tainment in and out of the truck.

(NAPSA)—There’s good news
for homeowners looking to make a
major decorating statement in
their kitchen with minimal effort.

A new line of decorative tile
backsplashes comes pre-assem-
bled and ready to hang, going
from the box to the wall in less
than 10 minutes. The exclusive
locking design hugs the wall and
holds the assembled backsplash
securely in place. With no adhe-
sives, cutting residue, grouting
or sealing, they are described as
creating no mess in kitchens dur-
ing installation. 

Made by Broan, the Ready-to-
Hang Decorative Tile Back-
splashes are available in three
sizes (30 inches wide by 14 inches
high; 30 inches wide by 20 inches
high; and 36 inches wide by 20
inches high). The decorative back-
splashes are said to fit the most
popular appliance and range hood
sizes. Plus, they can be removed
from the wall in minutes as decor
needs change.

According to Karen Formico,
the manufacturer’s marketing ser-
vices manager, “We’ve done exten-
sive market and consumer
research in this product category
and found there’s nothing like it
currently on the market in either
the kitchen and bath showroom or
retail channels. Consumers, deco-
rators and builders alike will find
Broan backsplashes convenient,
attractive and easy to use.”

Four designs are available. The
Tuscany design combines a rich
pewter finish porcelain relief
mural surrounded by ceramic tile
to resemble the romance of Tus-
cany. This design is an ideal

choice for kitchens with almond,
biscuit, black or stainless appli-
ances and adds a touch of class to
any kitchen. 

The Gourmet style features
tumbled marble surrounding a
stainless steel coffee pot, a glass
wine bottle and three utensils to
create a beautiful backdrop, adding
drama and focus to cooking. 

Featuring inlaid stainless steel
and classic earth tones, the Spa-
tola style highlights three stain-
less cooking utensils that appear
to hang over the range. The uten-
sils are surrounded by tumbled
marble. 

Designed to warm up plain
kitchens, the Classico style fea-
tures tumbled marble combined
with rich stainless steel inlays of
coffee and tea pot reliefs. 

The decorative backsplashes
are sealed and stain-resistant,
and are made to stand up well to
everyday wear and tear. All
mounting hardware is included. 

Broan backsplashes are avail-
able at www.broan.com. 

New Designs Bring Backsplashes Front And Center

KITCHEN MAKEOVERS MADE EASIER—A
new line of decorative tile back-
splashes has been created to go
from the box to the wall in less
than 10 minutes.

by Gregory Salsbury, Ph.D.
(NAPSA)—There’s good news

for baby boomers planning for
retirement—even if they are get-
ting a late start. 

Whether retirement is five years
away or 20, boomers can start
preparing now by working with an
experienced financial professional
to address the seven key challenges

of retirement.
1. Aging of

America. Ameri-
cans, as a whole, are
getting older. They
are also living longer
and retiring sooner.
The risk of outliving
one’s retirement sav-

ings has never been greater. 
2. Disappearing Pensions.

More than 1,000 employers dis-
continue their pension plans each
year, putting the responsibility for
saving for retirement into the
hands of the individual. 

3. Social Insecurity. More
than two-thirds of retirees rely on
Social Security for half their
income, but the program is in dan-
ger of going bankrupt.

4. The Tax Axe. Taxes are the
single greatest monthly expense for
most American families, accounting
for 30 percent of their income.
Many indicators show this percent-
age will continue to increase. 

5. Inflation: The Invisible
Enemy. Since 1965, annual infla-
tion has averaged 4.6 percent. If
an individual must earn $50,000 a
year in today’s dollars, he or she
will need more than twice that in
25 years to maintain the same
standard of living.

6. The Health Care Night-
mare. Even with Medicare, the
average American may need
almost $300,000 in inflation-
adjusted dollars to cover health
care costs in retirement. Research
indicates that health care expenses
are the No. 1 concern of Americans
aged 45 and older, ahead of the
war, the economy or education.

7. Red, White & Broke. Most
Americans are undersaved and
underprepared for retirement.
Half of American households have
less than $24,000 in total finan-
cial assets.

Dr. Gregory Salsbury is execu-
tive vice president of Jackson
National Life Distributors LLC
and the author of “But What If I
Live? The American Retirement
Crisis: A Retirement Guide for
Baby Boomers,” which is available
at www.butwhatifilive.com.

The Seven Key Challenges Of Retirement

Dr. Salsbury

Working with an experienced
financial professional can help
boomers face the seven key chal-
lenges of retirement.

(NAPSA)—Warm sunshine.
Gentle breezes. A good book to
read. Itchy skin? All of these can
be a part of your summer, but
odds are, itchy skin is something
you could live without.

Learning more about the
causes of itchy skin—and how to
care for it—can make it much
easier to savor warm-weather
pleasures. 

Many summer activities can
cause skin to react, resulting in
itchy, red, dry and irritated
blotches. For example:

• Sun exposure can lead to
sunburn and prickly heat.

• Swimming causes a 20 per-
cent reduction in skin hydration, a
75 percent reduction in skin
sebum and a 24 percent increase
in pH levels, which can cause skin
to feel dry and itchy.

• Bug bites from mosquitoes,
gnats and flies can irritate skin,
leading to an itch-and-scratch
cycle.

• Air-conditioning can deplete
the skin’s natural moisture bal-
ance, leaving it feeling dry and
uncomfortable.

• Gardening is very enjoyable
and relaxing but it can be hard on
hands. Gardeners often end up
with hands that are callused, dry
and cracked.

Dermatologists recommend the
following tips to help skin stay
comfortable all summer long:

• Limit sun exposure during
the hours when the sun’s rays are
the strongest, 10 a.m. to 4 p.m.
Seek shade whenever possible and
wear a wide-brimmed hat, sun-
glasses and protective clothing. 

Always wear a lotion with a

sun protection factor (SPF) of at
least 15. If you do get sunburned,
soothe and comfort your skin with
a calming, moisturizing lotion,
such as Eucerin Calming Creme.

• Stay hydrated. Pay attention
to your fluid intake in summer-
time. In warm weather, you sweat
more, and if you’re active, you’ll
sweat even more. 

So it’s important that you
hydrate with fluids such as water,
sports drinks or natural juices.

• Moisturize your skin. Skin
needs moisture in the summer-
time as much as it does in the
wintertime. Choose a moisturizer
that is nongreasy and dermatolo-
gist tested. 

Look for products with ingredi-
ents that soothe and hydrate skin,
such as oatmeal, glycerin and
menthol, found in Eucerin Calm-
ing Itch-Relief Treatment, which
provides immediate itch relief
from irritated skin.

For more information, visit
www.eucerinUS.com.

Soothing Skin All Summer Long

Summertime and the living is
easy—if you know what to do to
prevent and treat the itchy skin
associated with sun, swimming,
bugs and air-conditioning. 

***
I never think of the future. It
comes soon enough.

—Albert Einstein
***

***
Only two things are infinite,
the universe and human stu-
pidity, and I’m not sure about
the former.

—Albert Einstein
***

***
Before God we are all equally
wise—and equally foolish. 

—Albert Einstein 
***

***
It’s the friends you can call up
at four a.m. that matter.

—Marlene Dietrich
***

***
I always like to know everything
about my new friends, and noth-
ing about my old ones.

—Oscar Wilde
***




