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(NAPSA)—For the more than
20 million Americans who suffer
from chronic kidney disease,
friends and family often provide a
sturdy support system. Now an
imaginative online campaign
makes it possible for patients—
and others—to show appreciation
for the strength these loved ones
demonstrate day after day.

A series of electronic greeting
cards, called “Words of Strength,”
are a thoughtful way in which
patients, family and friends can
support each other through their
battle against chronic kidney dis-
ease. The cards were created espe-
cially for African-Americans and
Hispanic-Americans, who are at
increased risk for this disease.

“Chronic kidney disease can be
a devastating illness that affects
patients and their loved ones both
mentally and physically. It is
important not only to treat the
condition, but also to offer those
touched by the disease support,
and to empower them with the
strength to move forward,” said
Tamara Ruggiero, Director of
Communications for the American
Kidney Fund.

The newest “Words of Strength”
cards feature favorite recipes from
the National Kidney Foundation—
Three-Pepper Quiche and Shrimp
Paella—both of which were cre-
ated for patients who are affected
by chronic kidney disease. For
patients with this condition, find-
ing healthy, tasty recipes that
meet specific nutritional needs—
such as having a balanced diet and
limiting sodium, potassium and
phosphorus intake—is important
for maintaining a healthy lifestyle.

To date, thousands of cards
from the “Words of Strength”
series have been sent, including
cards designed to help observe
Black History Month and Kidney
Disease Awareness Month. These

cards featured NBA basketball
star and kidney disease patient
Alonzo Mourning.
About Chronic Kidney Disease

While more than 20 million
Americans already have chronic
kidney disease, another 20 million
are at risk—specifically in the
African-American and Hispanic-
American communities.

An important and often over-
looked sign of the disease is ane-
mia, or a low red blood cell count.
This potentially debilitating con-
dition results in gradually worsen-
ing tiredness and may diminish a
person’s ability to carry out rou-
tine activities. Symptoms of ane-
mia include fatigue, shortness of
breath, dizziness, decreased abil-
ity to concentrate and paleness.

As part of its ongoing commit-
ment to chronic kidney disease
awareness, Ortho Biotech Prod-
ucts, L.P., marketer of PROCRIT

®

(Epoetin alfa), has pledged cash
donations to the National Kidney
Foundation, the American Associ-
ation of Kidney Patients and the
American Kidney Fund for each
online greeting card sent.

To learn more, or to send a per-
sonalized greeting card, visit
www.AmericanGreetings.com or
www.KidneyResource.com.

‘Words Of Strength’ Cards Support Kidney Disease Patients

It’s now possible to support kid-
ney disease patients by sending
online greeting cards.

Note to Editors: PROCRIT is for the treatment of anemia in chronic kidney disease
patients who are not on dialysis. PROCRIT is available by prescription only and is
injected by a doctor or nurse. PROCRIT is not for patients with uncontrolled high
blood pressure. High blood pressure has been noted in patients treated with PROCRIT

and blood pressure should be monitored carefully. Drugs like PROCRIT may increase
the risk of blood clots and seizures. Loss of response to PROCRIT could be a sign of a
very rare but serious condition. In studies, the most common side effects were high
blood pressure, headache, joint pain, and nausea. For full U.S. Prescribing Infor-
mation, please visit http://procrit.com/common/prescribing_information/
PROCRIT/PDF/ProcritBooklet.pdf

(NAPSA)—When it comes to
driving and directions, gender
stereotypes may be true. Men
don’t like to stop and ask for direc-
tions—and that may be one rea-
son more men are checking into
in-vehicle navigation systems.

Nearly 60 percent of drivers in
the U.S. get lost a few times a
year, according to a recent survey
conducted by Harris Interactive
for Lincoln Mercury—and with
rising gas prices the cost of get-
ting lost has gone up.

Consulting an online source is
the most typical way to obtain
directions to a new place. Yet,
nearly 60 percent of vehicle own-
ers surveyed said they would use
a Global Positioning System
(GPS)/navigation system over any
other source for directions and 42
percent said they would select a
GPS/navigation system as one of
the top three features in their
next car. 

The survey found that other
gender stereotypes hold true when
it comes to driving and directions.
Among vehicle owners, women (61
percent) are more likely than men
(42 percent) to stop and ask for
directions when lost and 26 percent
of men will be lost for one half hour
or more before taking any action.

Also, women (75 percent) are
more likely than men (61 percent)
to always make sure they have
directions before starting a road
trip to a new destination.

Yet, men (75 percent) are more
likely than women (60 percent) to
keep a map in the car and to con-
sult the map when lost (36 per-
cent vs. 19 percent of women). In
addition, men (36 percent) are
more likely than women to have

in-vehicle experience with a
GPS/navigation system.

That may change as more car
owners choose this option to make
driving more convenient. The
next-generation navigation sys-

tem is continually being enhanced
and now can cite specific street
names when providing directions.
It’s available as an option on the
2006 Lincoln Zephyr, a midsize,
five-passenger sedan. 

For more information on this
feature, visit www.lincolnvehi
cles.com.

Cost Of Getting Lost Is Getting Higher

GPS navigation systems may
mean never having to ask for
directions.

Delightful-to-drive cars like this
Zephyr, however, can make get-
ting lost a little more fun.

(NAPSA)—Summer vacations
don’t have to lead to brain freeze.
That’s the word from education
experts who say there are fun ways
children can keep their minds
sharp over summer vacation—and
prepare for the next  grade. 

For instance, kids can use a
workbook series designed to help
bridge the gap between one grade
and the next. It features full-color

illustrations and fun activities in
math, science, social studies and
language skills (such as the one
above: Help Buzzy Bee find her
friends. Draw a line to connect let-
ters that spell out a sentence.)
The books, called “Flash Kids,”
are an imprint from Spark Educa-
tional Publishing. They’re avail-
able at Barnes & Noble and at
www.bn.com.

Keeping Kids’ Minds Bright Over The Summer

(NAPSA)—Homeowners may
not have adequate coverage to
replace their structure and con-
tents if disaster strikes, according
to USAA, an insurance and finan-
cial services company. Homeown-
ers should call their insurance
company annually to help them
determine if they’re maintaining
adequate insurance coverage or if
they should consider purchasing
additional coverage with in-
creased limits. Repair costs often
go up after a major catastrophe,
and added protection may be nec-
essary to cover significant hurri-
cane damage.

Wireless interconnected alarm
systems can be fast and easy to
install. For example, Kidde, a
leader in fire safety technology,
offers an Underwriters Laborato-
ries-listed wireless smoke alarm
system that uses radio frequency
signals so that when one alarm
sounds, they all sound. The wire-
less smoke alarms are considered
a major advance in fire protection
because they improve response

time in the event of a fire. For
more information, visit www.
lowes.com.

Adjustable rate mortgages and
interest-only loans aren’t for
everyone, say the experts at the
American Bankers Association.
For more help deciding what kind
of mortgage might be best for you,
go to www.aba.com. 

A new paint and color design
system, uses personality, style
and interests to reveal a personal
color palette. It can be matched
by one of nine Pittsburgh Paints
Harmony Collection color fami-
lies. You can learn more online at
www.voiceofcolor.com.

Fat, Fuzzy, Frazzled
(NAPSA)—If you’re feeling fat,

fuzzy and frazzled, you may be
one of the 33 million Americans
suffering from hormone-related
metabolic problems. Despite run-
ning a battery of tests, many doc-
tors may not be able to tell you
the cause of your weight gain,
mental confusion and inability to
handle stress.

Fortunately,
important clues
are available in
a new book,
“Feeling Fat,
F u z z y  o r
Frazzled?” by
R i c h a r d
Shames, M.D.
a n d  K a r i l e e
Shames, PhD,
R N  ( H u d s o n

Street Press, $24.95).
The book addresses the deli-

cate, life-altering balance among
the thyroid, adrenal and reproduc-
tive hormones. This type of multi-
gland approach can make the day-
to-day difference between feeling
awful and feeling good. If left
untreated, this imbalance can
cause heart disease, diabetes,
arthritis, infertility and severe
menopause.

The practical, hands-on book
offers readers an integrated self-
care program to identify their thy-
roid-, adrenal- or reproductive-
related metabolic disorder through
easy, noninvasive diagnostic tests
and questionnaires. It includes a
five-day jump-start program to
help alleviate the symptoms of
weight gain, low energy and
frayed nerves, plus a long-term
plan to achieve optimal health,
complete with advice for finding
and working with the right doctor.

(NAPSA)—Experts say gym-
nastics programs can help chil-
dren acquire both athletic and life
skills. USA Gymnastics clubs
have contributed more than
$379,000 to the Children’s Mira-
cle Network over the past five
years by hosting fund-raising
events. This year, the seventh
annual National Gymnastics Day
is slated for August 6, 2005. To
learn more, visit www.usa-gym
nastics.org or www.cmn.org.

In a first-of-its-kind promotion,
free music downloads are offered
from the iTunes Music Store with
the purchase of Fresh Express sal-
ads and California peaches, plums
and nectarines. For great recipes,
visit www.freshexpress.com and
www.eatcaliforniafruit.com. 




