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(NAPSA)—The pre-game tail-
gate party has evolved through the
years from a cooler of cold ones
and a hibachi grill in the back of a
pickup to feature more elaborate
spreads and high-powered acces-
sories. As tailgating takes off, the
vehicle remains at the center of
the party with its gate open to wel-
come all to the celebration.

According to Joe Cahn, tailgat-
ing.com’s Commissioner of Tailgat-
ing and a man who puts more than
30,000 miles on his vehicle each
year attending upwards of 50 park-
ing lot parties, tailgating has dou-
bled in the last 10 years and each
season fans take it to a new level.

“It’s amazing how much money
is spent on things like grills, gas-
powered blenders and folding
chairs with fancy footrests and
cup-holders,” said Cahn. “Many
sporting good stores now even
have complete tailgating sections
full of gear that the year-in, year-
out tailgater can add to his or her
arsenal over time.”

Tailgating today is about more
than burgers and beer, as the
average tailgater spends three to
four hours of preparation time
and more than $500 a season
updating their gear. To cater to
this trend, vehicle manufacturers
are creating light trucks and
SUVs that offer specific features
for fall football tailgating. 

“GMC trucks are built in foot-
ball country—by football fans, for
football fans—so we have a deep
understanding of what features
will enhance a tailgate party,”
said Steve Rosenblum, GMC mar-
keting director. “Professional
grade tailgaters demand a truck
that’s been engineered to offer
functionality and versatility in the
parking lot and in their everyday
driving.”

The list of high-tech must
haves for the 2004 tailgating sea-
son includes:

• GMC Envoy XUV (Retail cost
$31,925)—Billed as the sport util-
ity with more utility, it hosts easy-
to-use, innovative features like a
power sliding rear roof for easy
access and open-air tailgating,
and an all-weather cargo area
with a quickdrain system for ice
and beverage storage.

• GMC Sierra Hybrid (Retail
cost approximately $30,000)—
This gasoline/electric hybrid is
approximately 10 to 12 percent
more fuel efficient than the stan-
dard gasoline version. It features
120-volt AC power made available
through four outlets. The Sierra
Hybrid is the only truck that will
give hardcore tailgaters the
advantage of powering heaters,
refrigerators and several big
screen TVs on a built in generat-
ing station. 

• Yukon XL Denali (Retail cost
$52,360)—This full size SUV
offers third row passengers 36
inches of leg room, complemented
by 45.7 cu ft of cargo volume—
plenty of room for your tailgating
gear. The name “Denali” is syn-
onymous with refinement. The
Bose sound system, OnStar fea-
ture, and impressively tight turn-
ing radius, all add up to a truly
professional grade vehicle.

• KVH Antenna (Retail cost
$2,300)—Downlinks satellite TV

so die-hard fans can catch the pre-
game show while they tailgate. 

• 42” Panasonic Plasma HDTV
TV (Retail cost $6,000) and Xbox
Video Game System (Retail cost
$250)—Packs easily and plugs
into vehicles’ power source to pro-
vide pre-game entertainment.

• Jenn-Air Grill (Retail cost
$549)—Top of the line travel grill
packs easily and cools fast for
easy packing and unpacking.

• Gas Powered Blender (Retail
cost $259)—Makes high-octane
drinks in a hurry.

GMC is a division of General
Motors Corporation. The division
markets the Sierra, Yukon, Envoy,
Envoy XUV, Canyon, Savana and
Safari. GMC’s lineup of profes-
sional grade trucks delivers out-
standing capabilities that exceed
customers’ expectations with
unique features and design ele-
ments. GMC sold nearly 580,000
vehicles in 2003, setting a division
sales record for the 10th time in
11 years.

Professional Grade Equipment Takes Tailgaters to the Next Level

NFL Hall of Fame running back Eric Dickerson kicked off the Profes-
sional Grade tailgating season at the Indianapolis Colts vs. New En-
gland Patriots game in Foxboro, Mass.

(NAPSA)—It may be easier
than you think to delight guests
with an elegant treat that’s usu-
ally found in Paris.

Much like France’s flavorful
wines and cheeses, coffee lovers
around the world have also fallen
for the country’s darkly roasted
coffees.

Now, a company that built its
reputation by delivering fine
European coffee direct to con-
sumers is introducing a coffee said
to offer the distinctive taste of
France—Gevalia French Roast. 

The darkest coffee offered in
the company’s family of fine cof-
fees, Gevalia French Roast is
made from beans harvested in
Colombia and Brazil. The result
is a coffee that yields what’s de-
scribed as a bold flavor, with an
aromatic finish.

If you are looking for a sophis-
ticated way to end a meal on a
cool evening, here’s a recipe in-
spired by the bistros and sidewalk
cafes of Paris. 

Gevalia FRENCH TWIST
Preparation time: 5 minutes

Serving size: 6 

3 squares (1 oz. each) white
chocolate, chopped

2 cups half-and-half or
whole milk

2 cups hot freshly brewed
Gevalia French Roast
Coffee

Stir in coffee.
Microwave white chocolate

and half-and-half in medium
microwaveable bowl on high
for 2 minutes, stirring every
minute. Stir until chocolate is
completely melted and mixture
is smooth. 

Pour into cups or mugs. Top
each serving with whipped
cream and chocolate curls, if
desired.

And, for those who want to cre-
ate a stylish presentation, the com-
pany is also introducing a new line
of coffeemakers in what they are
calling their Master Series. First
up is a 12-cup stainless steel cof-
feemaker. It’s programmable and
has a “pause and serve” feature
that stops brewing on demand
with no risk of counter spills.

To learn more, visit the Web site
at www.gevalia.com.

Affordable Luxury With A French Twist

Many think coffee that features
an international taste can add a
romantic flavor to everyday life.

(NAPSA)—Too busy to eat
right or exercise? Nonsense!
“America’s Favorite Fitness
Expert,” Denise Austin, knows
how to accomplish much in mini-
mal time. She’s written seven
books, made more than 50 fitness
videos and currently has two daily
TV shows and to top all that, is
the mother of two active kids! If
she can find time to exercise for
30 minutes daily, you can too! 

“Each day I take a sensible,
realistic and enthusiastic ap-
proach to diet and exercise,” said
Austin, whose exercise videos are
number one at Wal-Mart. “At 46,
I only work out 30 minutes a day,
but I never skip a meal. I also
take Nature Made vitamins and
supplements to help obtain key
nutrients that support my over-
all  health and beauty,” said
Austin.

Here are some of Austin’s
favorite ways to stay healthy and
feel beautiful, despite her busy
schedule. 

Health Tips
• Keep stress in check. Daily

exercise and B vitamins support a
healthy metabolism and hormone
levels. Continuous stress can cre-
ate a vitamin B deficiency, which
may impair brain, nervous and
immune system function. 

• Idle moments are ideal for
exercise. Sitting in traffic? Tighten
your ab muscles or squeeze your
buttocks to keep them toned.

• Brisk walking for even 10
minutes at a time, three times a
day, can help keep the heart
healthy. Other options include
consumption of omega-3 fatty
acids, found in fish, nuts, or sold
in supplements like fish oil.
Omega-3 fatty acids also support
healthy triglyceride and choles-
terol levels. 

• Mind your stomach. If you’re

hungry, eat! Healthy foods pro-
mote good health, provide energy
and reduce stomach and digestive
problems. 

Beauty Tips
• C-ing is believing. Most know

that vitamin C supports the
immune system, but it’s also
essential for the production of col-
lagen, which gives skin its tone
and structure. Vitamin C is a pow-
erful antioxidant that even helps
fight the signs of aging.

• Exercise your skin. Exercise
can give skin a healthy glow
because it increases circulation
and can deliver nutrients to skin
cells. Regular exercise also pro-
motes restful sleep—the time
when skin cells rejuvenate.

• As you age, eye cells may
weaken, which affects vision. Put
the twinkle back in with Nature
Made Eye Defense, which con-
tains Lutein and zeaxanthin.
These are special nutrients that
occur naturally in the eye but may
diminish over time. 

To learn more about which
dietary supplements can help
your personal health and beauty
makeover and to enter the “Just
a $25,000 Health & Beauty
Makeover” contest, please visit
www.NatureMade.com.

Denise Austin Shares Expert 
Health and Beauty Tips

(NAPSA)—“Saving to Build
Wealth” is a part of the Money
Wi$e series, a national financial
literacy partnership between
Capital One and Consumer
Action. It is the first program of
its kind to combine free, multilin-
gual financial education materi-
als with community training and
seminars to give consumers at
all income levels both the infor-
mation and the practical assis-
tance they need to make smart
financial choices. You can access
the “Saving to Build Wealth”
brochure online at www. money-
wise.org or by sending a self-
addressed legal-size envelope
with 60¢ postage to Consumer
Action Savings, 717 Market St.,
San Francisco, CA 94103. Please
specify which language version is
desired: English, Spanish, Chi-
nese, Korean or Vietnamese.

New online photo services let
you create, design and share
online albums of your digital pho-
tos in less than five minutes, with-
out enormous e-mail attachments
or endless uploads. One service
that’s free for up to 150 shared
photos, Photosite (www.photo

site.com), helps families, clubs and
organizations and general photo
enthusiasts. It lets you publish
photos to the Internet instantly,
by e-mailing photos from any mo-
bile device or computer.

To help families make a funeral
experience as meaningful as pos-
sible, members of the National
Funeral Directors Association
(NFDA) are participating in a
national consumer education cam-
paign, For A Life Worth Celebrat-
ingSM. The campaign helps con-
sumers make wise and informed
decisions related to funeral ser-
vice. Information on funeral
service related topics is available
at NFDA member funeral homes
or by visiting www.nfda.org.

***
The spirit of truth and the spirit
of freedom—they are the pillars
of society.

—Henrik Ibsen
***

***
There is no power on earth
more formidable than the truth.

—Margaret Lee Runbeck
***

***
All life is an experiment. The
more experiments you make
the better.

—Ralph Waldo Emerson
***




