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(NAPSA)—A growing number
of consumers are warming to
welding. A company that’s been
described as the world’s largest
manufacturer of arc welding and
cutting equipment is showing
itself to be consumer friendly.

This year the company will once
again give away free items when
consumers buy select products.  

According to Terri Barry, the
company’s senior marketing spe-
cialist, “Our free stuff promotion
is offering valuable free acces-
sories to encourage professional
and ‘weekend’ welders to experi-
ence some of our best-performing
equipment.”

Said Barry, “For those who are
thinking about upgrading their
existing welding equipment, our
promotion offers them a little
more incentive to move up to the
professional grade equipment that
has made Miller Electric number
one in the industry.”   

The following products qualify
for this year’s “free stuff” promo-
tion by the Miller Electric Manu-
facturing Co.:  

• Purchase one of their Miller-
matic® 135 and 175 all-in-one MIG
welders and get a free cart/run-
ning gear with cylinder rack val-
ued at $50.

• Purchase either the Miller-
matic 210 or 251 all-in-one MIG
welders and get a free XLix Series
“Stars and Stripes” Miller auto-
darkening welding helmet valued
at $229.

• Purchase the Spectrum® 375
CutMate plasma cutter and get a
free start-up kit containing con-
sumable kit, protective cover and
roller guide valued at $185.

• Purchase the Syncrowave®

250 DX TIGRunner® and get a
free Diamondback torch, cable
cover, work clamp, 10-ft. hose, reg-
ulator/flow meter and AK-4 acces-
sory kit valued at $330.

• Purchase the Bobcat™ 250
NT welder-generator and get a
free 50-ft. welding cable kit,
heavy-duty cover and 10 lbs. of
Stick electrodes valued at $250.

• Purchase the Trailblazer® DC
or Trailblazer 301 G welder-gener-
ator and get a free heavy-duty
protective cover and tune-up kit
valued up to $142.

To take advantage of this lim-
ited-time promotional offer, con-
sumers have to visit a welding
supply distributor between April
14 and July 14. 

For more information or to
locate your nearest distributor, visit
the Web site at MillerWelds.com or
call 1-800-4-A-MILLER (800-426-
4553).

A Promotion Joins Welders With Products

Thanks to a special promo-
tion, consumers who purchase
welding equipment can qualify
for free merchandise.

Award-Winning Weigela
(NAPSA)—Thanks to new de-

velopments in the plant world, the
days of Wine & Roses now last
from spring until fall.

Wine & Roses is an award-win-
ning weigela, an easy-growing
plant with dark purple leaves. It
combines colorful foliage with

loads of vivid pink flowers, and
blends beautifully with traditional
cut flowers like roses, baby’s
breath and chrysanthemums.

The plant, which has no seri-
ous pest problems, should be
planted in sunlight, which brings
out the rich, dark pigments. This
variety can reach a height of three
to five feet, making it a terrific
choice for use as a hedge, or in a
shrub or perennial border to pro-
vide season-long color. In addition,
the funnel-shaped flowers are
adored by hummingbirds.

For more information about
Wine & Roses and other award-win-
ning new plants, visit your nearby
garden center or the Web site at
www.ColorChoicePlants.com.

A new, award-winning weigela
provides bountiful color from
spring until fall.

(NAPSA)—Throughout its his-
tory, the automobile has gone far
beyond merely a mode of trans-
portation—it has had the unique
ability to thrill, inspire and some-
times generate fierce loyalty. And
although automotive history is
filled with enough memorable
makes and models to fill even the
largest parking lot, one vehicle
stands alone without equal.

Simply put, the Model T is the
most famous automobile ever
built.

Henry Ford’s dream to build a
rugged, simple car at a price low
enough for everyone to afford was
realized with the Ford Model T’s
debut in 1908. The Model T ulti-
mately sold for as low as $260,
with an average price of $400.

By the time Model T production
ceased in 1927, more than 15 mil-
lion Model T’s were built. The mass
production of the Model T created
social and industrial revolutions
that changed America forever. 

Considering the rich history of
the Model T, it is only appropriate
that Joss Sanderson, a retired
junior high school history teacher
from Tucson, Ariz., and an avid
Model T enthusiast is about to
make some history of his own.

Along with his wife Susan,
Sanderson, 55, is leading a cara-
van of 43 classic Ford Model T’s
on a 19-day, 3,000-mile trek from
Lancaster, Calif., to Dearborn,
Mich., where the cars will co-star
in Ford Motor Company’s five-day
Centennial celebration. The
group’s journey will begin on May
25 and conclude on June 12.

Looking for a special way to
commemorate Ford’s 100th
anniversary, Sanderson first
thought of the cross-country
Model T journey two years ago.
He posted his plan on the Internet
and within days had heard from

more than 200 Ford classic car
enthusiasts from the United
States, Germany and Australia.

The group will slowly make
their way through the West and
Midwest, stopping along the way
for pancake breakfasts in their
honor, rides for charity, dealership
events and nursing home visits
designed to return residents to
their youth for a couple of miles in
the back seat of a classic Model T.

About half the vehicles on the
tour will be Model T’s with brass
radiators built prior to 1915,
while the rest are “black cars”
(classic 1920s models). Many of
the Model T’s on the trip were for-
merly rusted relics and acquired
for as little as $15, or even less.

“Our theme is ‘Fords last for-
ever,’ and we aim to prove that,”
said Lee Chase, 73, a 1914 Tour-
ing Car owner from Los Angeles.

To learn more about the cross-
country trek the 43 Model T’s will
be making, visit the group’s Web
site at www.modeltford.net. For
more information about Ford
Motor Company’s Centennial cele-
bration, visit www.ford.com.

Most Famous Automobile Ever Built? The Model T!

Joss and Susan Sanderson
will lead a caravan of 43 classic
Ford Model T’s on a 3,000-mile
trek from California to Michigan
to celebrate Ford’s centennial in
June ’03.

(NAPSA)—Today’s busy sched-
ules and high-tech vehicles may
discourage tinkering, but motor-
ists can still be involved in car
care. According to the experts at
the National Institute for Automo-
tive Service Excellence (ASE),
good communication can help
ensure satisfactory auto service.

Here’s a checklist to help:
Before Taking Your Vehicle
In For Repairs Or Service 
• Read the owner’s manual.
• Follow the recommended ser-

vice schedules.
• Keep a log of all repairs and

service.
• Don’t ignore warning signals.
• Inspect your car frequently

for: unusual sounds, odors, drips,
leaks, smoke, warning lights,
gauge readings; changes in accel-
eration, engine performance, gas
mileage, fluid levels; worn tires,
belts, hoses; problems in handling,
braking, steering, vibrations; note
when and under what conditions
the problem occurs.
At The Repair Establishment

• Be prepared to describe the
symptoms. 

• Bring a list of symptoms.
• Let the technician diagnose

and recommend a remedy.
• Don’t be embarrassed to

request explanations of technical
terms. 

• D o n ’ t  r u s h  t h e  s e r v i c e
consultant or technician to make
an on-the-spot diagnosis. Ask to
be called about the problem,
course of action and costs before
work begins.

• Be sure you understand all
shop policies regarding labor
rates, guarantees, and acceptable
methods of payment.

• Leave a telephone number.
The non-profit National Insti-

tute for Automotive Service Excel-
lence (ASE) is dedicated to im-
proving automotive service and
repair. ASE-certified technicians
wear blue and white ASE shoulder
insignia. Their employers often dis-
play the blue and white ASE sign. 

Free Brochure
For a free brochure with tips on

how to communicate at your
repair shop, send a self-addressed,
stamped long envelope to: ASE
Communication Brochure, Dept.
NAPS-103, 101 Blue Seal Dr.,
S.E., Suite 101, Leesburg, VA
20175, or visit www.ase.com for
more information.

Stay On The Road To Safety And Savings

(NAPSA)—Protecting children
from backyard playground acci-
dents—a leading cause of injuries
to children—can be easier than
many parents realize. In 1999,
more than 200,000 children suf-
fered playground-equipment in-
juries, including about 47,000 on
home playgrounds.

The U.S. Consumer Product
Safety Commission has deter-
mined that shredded rubber sur-
faces, like GroundScape™ Kids,
outperform all other playground
surface materials. 

To protect your youngsters,
experts suggest six steps:

1. Carefully supervise children
on playgrounds to make sure
they’re safe.

2. Make sure play structures
more than 30 inches high are
spaced at least nine feet apart.

3. Check for dangerous hard-
ware, such as open “S” hooks or
protruding bolt ends. 

4. Make sure spaces that could
trap children, such as openings in
guardrails or between ladder
rungs, measure less than 3.5
inches or more than nine inches.

5. Check for sharp points or
edges in equipment.

6. Make sure surfaces around
playground equipment are cov-
ered with a clean, shredded recy-
cled rubber playground safety sur-

face that’s impact-absorbent to
protect children from injury. 

You can get attractively colored
ground cover that:

• Never loses its effectiveness
as a safety surface 

• Is non-toxic 
• Is practically maintenance-

free—level periodically with a
rake

• Is available in a variety of
fun colors that won’t rub off on
shoes, hands, clothes

• Lasts for decades—no need
for annual replacement.

To learn more online about
G r o u n d S c a p e ™ K i d s  s a f e t y
surfacing ground cover go to
www.groundscape.com.

Hard Facts—Soft Landings

Backyard playground equip-
ment injuries can be reduced if
you use a safe surface.

***
Things are pretty, graceful, rich,
elegant, handsome, but until
they speak to the imagination,
not yet beautiful.

—Ralph Waldo Emerson
***

***
Beauty: The adjustment of all
parts proportionately so that
one cannot add or subtract or
change without impairing the
harmony of the whole.

—Leon Battista Alberti
***

***
Convictions are the mainsprings
of action, the driving powers of
life. What a man lives are his
convictions.

—Francis C. Kelley
***




