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(NAPSA)—Mobility is enjoyed
by millions of Americans, thanks
to the automobile. For the physi-
cally challenged, however, it is not
as easily achieved. The installa-
tion of automotive special adap-
tive equipment on cars, vans,
trucks and sport utility vehicles
can provide mobility for physically
challenged consumers.

To ease the financial burden
of adaptive equipment, Toyota
Motor Sales (TMS), U.S.A., Inc. is
offering a cash reimbursement of
up to $1,000. The cash back pro-
gram is offered to customers who
buy or lease a new Toyota or
Lexus and have qualified after-
market adaptive equipment
installed on their vehicle. The
installation must be made within
12 months of the automobile ’s
delivery date.

“Each year, 50 to 60 thousand
consumers will need adaptive
equipment for their vehicles and
Toyota wants customers to know
that we’re here to help meet their
needs,” said Bob Daly, group vice
president, TMS. “Resource infor-
mation on how to obtain adaptive

equipment is available on our Web
site and from local Toyota and
Lexus dealers.”

For customers who choose to
finance their vehicles, Toyota
Financial Services offers ex-
tended-term financing of up to 84
months for both the new vehicle
and the installation of the adap-
tive equipment.

“Toyota has always made vehi-
cles that are reliable and depend-
able,” continued Daly. “Now cus-
tomers can buy the quality Toyota
or Lexus vehicle they want with
the confidence that Toyota sup-
ports their active lifestyles.”

Eligibility requirements for
assistance can be found at
toyota.com/mobility, lexus.com/
mobility and at any authorized
Toyota or Lexus dealer. A recom-
mended process for people with
disabilities can be found at the
National Highway Traffic and
Safety Administration Web site
at www.nhtsa.gov. Vehicle modi-
fication can be made by a num-
ber of  companies,  including
Bruno Independent Living Aids,
www.bruno.com.

Keeping The Physically Challenged Mobile

A NICE LIFT for the physically challenged is this Toyota Tundra
equipped with a wheelchair lift in the bed, a power lift bed cap and
special power driver’s seat.

(NAPSA)—Did you know that
stars like Cameron Diaz and George
Lucas fulfill their auto racing fan-
tasies every year via the Toyota
Pro/Celebrity Race? In fact, the event
has introduced close to 300 top-name
luminaries to the exhilaration of real
racing, all while helping raise more
than $1 million for children’s charity.

For 26 years, the hottest person-
alities in film, television, music and
sports have put the pedal to the metal
behind the wheel of race-modified
Toyota Celicas. As the world’s largest
celebrity racing event, the prestigious
Toyota Pro/Celebrity Race has
attracted the likes of Ashley Judd,
Gene Hackman, Clint Eastwood,
Woody Harrelson, Cuba Gooding, Jr.,
Kelsey Grammer, Dennis Franz,
Will iam Shatner,  Jay Leno,
Anthony Edwards, Matt LeBlanc,
Coolio, and Queen Latifah. 

A fascination with real racing has
also appealed to celebrities from the
diverse worlds of sports and fashion.
World-class athletes like Joe Montana
(three-time Super Bowl MVP), Carl
Lewis (Olympic track gold medal-
ist), John Elway (Super Bowl XXXIII
MVP), Dara Torres (Olympic swim-
ming gold medalist), Walter Payton
(NFL Hall of Famer), Shaun Palmer
(X-Games Champion), Billy Blanks
(Tae Bo creator) and Robin Yount
(baseball Hall of Famer) have left
their competitive arenas to burn rub-
ber on the race track. Even top fash-
ion models like Carol Alt and Kim
Alexis have added racing suits to
their wardrobes for the thrill of the
Toyota Pro/Celebrity Race.

“Most celebrities are simply cap-

tivated with the challenge and excite-
ment involved in auto racing,” said
Les Unger, national motorsports man-
ager at Toyota Motor Sales, U.S.A.
“Getting behind the wheel of a mod-
ified Celica to race on an authentic
track is something most stars don’t
have the opportunity to do anywhere
else. Best of all, the Toyota Pro/
Celebrity Race provides these stars
with the opportunity to participate
in a major charity event that helps
raise money for ‘Racing for Kids,’ a
fundraising program that benefits
children’s hospitals in Southern
California.”

Run through the streets of down-
town Long Beach, Calif., as part of
the Toyota Grand Prix of Long
Beach, the Toyota Pro/ Celebrity
Race is broadcast nationally. In
2002, the Toyota Pro/Celebrity Race
will be run on Saturday, April 13.

Stars Racing Cars

During training for the 2001
Toyota  Pro /Ce lebr i ty  Race ,
William Shatner and Josh Brolin
discuss Shatner’s race against
Josh’s famous father, James
Brolin, in 1978. In 2001 and 1978,
the Brolins came out on top,
beating Shatner to the finish.

Strange Stories
(NAPSA)—For some children,

an ordinary bedtime story just
won’t do. Fortunately, finding out-
of-the -ordinary books to spark a
child ’s imagination does not
require extraordinary effort.

One imaginative example of
books for creative young minds is
Little Lit: Strange Stories for
Strange Kids (HarperCollins,
$19.95), which celebrates the
magic of the comics.

In this book, Pulitzer prize
winning author and comic artist
Art Spiegelman, and Francoise
Mouly, art editor of The New
Yorker, bring together celebrated
artists and writers who discover a
source of renewed creativity in
comics for kids. The book features
creations by Paul Auster, David
Sedaris, Maurice Sendak, and
Barbara McClintock.

Many of the stories offer an off-
beat look at everyday occurrences
as well as childhood fantasies, such
as having a fairy godmother,
sprouting multiple selves and
becoming invisible. The result is a
wonderful compendium of original
stories, games, mazes and picture
puzzles.

A new book is a magnet for
star artists and writers who
never before created a comic for
children.

(NAPSA)—Sometime between
Thanksgiving and Easter break,
those living in certain northern lat-
itudes will daydream of lush golf
courses, ice-free country roads and
fresh fruits and vegetables—all
while gazing at a wet or snowy
front yard through a frosty window.

Relief is on the way. Warmer
winter vacation destinations, such
as California’s Sonoma County,
offer year-round appeal with a
budget-friendly twist: value-season
rates that go even lower mid-week.

Offering a mild, four-season cli-
mate and a vintage blend of
accommodations, attractions and
activities just 35 miles north of
San Francisco, Sonoma County is
a rich, rewarding destination for
travelers of all itineraries and
interests.

Sonoma County’s varied land-
scape encompasses the magic of
northern California. The Pacific
Ocean breaks along the county’s
wild western edge. The scenic
drama extends through bright
green foothills to soaring forests of
ancient redwoods and the sparkling
Russian River. Charming cities and
towns with historic plazas, bounti-
ful hotels, inns and spas, unique
shops, bakeries and restaurants,
general stores, farms, natural hot
springs and enchanting gardens
cover the area’s 1,600 square miles.

Sonoma County is the heart of
California ’s wine country, and
winter is a great time to visit. In
fact, wine tasting is perhaps best
enjoyed during the winter, when
the wineries are relatively quiet,
tasting room service is at its most
attentive, special wine events dec-
orate the calendar and visitors
may find that the person serving
wine in the tasting room is also
the winemaker. The winter cele-
bration of wine involves wineries
all across the county and is a won-
derful opportunity to sample vari-
etals—some of exceptionally lim-
ited availability.

All across the county, special
events and festivals are a winter
pastime. The Old Time Fiddle Con-
test, Art of the Olive and Citrus
Fair are just of few of the region’s

fun and eclectic happenings.
As mild as the winters are in

Sonoma County, there’s still the
possibility that you might want to
feel a little warmer. Do you prefer
your heat wet or dry? Whirlpool
tubs, saunas, salt glow scrubs,
herbal body wraps and thermal
mineral waters flow freely.

On the dry side, there are spas
practicing the Japanese art of
enzymatic baths—where you
plunge into large, wooden tubs
filled with warm, fragrant blends
of cedar fibers, rice bran and
plant enzymes. These ingredients
heat naturally, by fermentation,
creating a warm, bioactive sub-
stance that is said to work won-
ders on sore muscles and joints.
Hot stone therapy—the applica-
tion of deeply penetrating heat
from hot stones and gems—is
another wonderfully healing
bodywork experience.

Golf stays in play all year in
rain-or-shine Sonoma County. The
region’s mild climate gives it four-
season status and golf courses
stay open all through winter.
Many feature sandy soil that
drains remarkably fast in the
event of a passing winter squall,
making the course playable the
minute the sun returns.

For the official visitor ’s guide,
calendar of events and a list of
“Vintage Winter Values,” call the
Sonoma County Tourism Program
toll-free at (800) 380-5392 or go to
www.sonomacounty.com.

Warming Up In California’s Sonoma County

Sonoma County offers year-
round enjoyment of many of life’s
pleasures.
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(NAPSA)—If you or someone you
know is a smoker, you’re probably
aware of the need to stop smoking.

Until you can quit, at least now
there is an alternative to tradi-
tional cigarettes. Omni reduced
carcinogen cigarettes taste, smoke
and burn like premium cigarettes,
but produce significantly lower 
levels of many of the recognized
carcinogens and toxins in tobacco
products.

The technology behind this
reduced carcinogen cigarette involves
using a proprietary catalytic process
to decrease polycyclic aromatic
hydrocarbons (PAHs), nitrosamines
(TSNAs) and catechols.

“While there is no such thing as
a safe cigarette, we believe if you do
smoke, Omni is the best alterna-
tive,” said Bennett S. Lebow, CEO
of Vector Tobacco, makers of Omni.

The reductions in carcinogen lev-
els are also found in the sidestream
smoke produced by Omni cigarettes.
According to the Environmental
Protection Agency, sidestream smoke
contains known or suspected car-

cinogens. Dr. Bob Bereman, a Vector
research scientist, agrees. “Many
people who don’t smoke are around
family and friends who do,” said Dr.
Bereman. “That’s why it is impor-
tant to not only reduce the carcino-
gens in mainstream smoke, but in
sidestream smoke as well.”

Increasingly, this new cigarette
is seen to be a logical and important
first step for many smokers who
understand the health risks associ-
ated with smoking.

Not All Cigarettes Are Created Equal

(NAPSA)—Every three seconds
someone needs blood. Donated blood
assists accident victims, people
undergoing surgery, and patients
receiving treatment for leukemia,
cancer and other diseases. Donating
blood saves lives—pint by pint. Just

one donation can save up to three
lives. It may not be your neighbor,
your co-worker, or your best friend
who needs your blood today—but
someone does. You give the gift of
life when you give blood.  For more
information contact the American
Association of Blood Banks at 301-
907-6977 or www. aabb.org. 


