
(NAPSA)—Taking care of a family 
member who is aging or ill can be 
tough—but you don’t have to do it alone. 
Just ask actor Danny Trejo, who stars in a 
new PSA (public service advertisements) 
campaign supporting male caregivers.

“I’ve helped care for a friend of mine 
who had cancer, so I know how hard it 
can be,” explained Trejo.
The Facts: Men Are Providing Care, Too

Men represent 40 percent of the more 
than 40 million unpaid family caregivers 
in the U.S., representing 16 million sons, 
husbands and friends caring for an adult 
loved one in need.

Men are doing more than just man-
aging finances or running errands. 
Sixty-three percent of male caregiv-
ers are the primary caregiver for their 
loved one, according to AARP, the na-
tion’s largest nonprofit, nonpartisan 
organization dedicated to empowering 
Americans age 50 and older. Many of 
these male caregivers help their loved 
ones with personal care such as eating, 
bathing and dressing, as well as medical 
and nursing tasks. More than half find 
it difficult to help loved ones with these 
intimate care needs and feel unprepared. 

To help family caregivers, AARP and 
the Ad Council launched the Caregiver 
Assistance Campaign, directing people 
to free caregiving resources at aarp.org/
caregiving. The latest PSAs are specifi-
cally targeted to men, because they are 
less likely to see themselves as caregivers 
or to reach out for help. 

Celebrating the inner strength of 
caregivers, the TV ads feature Danny 
Trejo, an actor known for his “tough 
guy” persona. While Trejo performs feats 
of strength and daring, a caregiver per-
forms acts of care for his father, such as 
preparing dinner and helping him shave. 
In a twist, Trejo praises the caregiver as 
“the toughest guy on the planet.” The 
PSAs feature the tagline “caregiving is 
tougher than tough” and remind caregiv-
ers that they can find help and support. 

“Caring for someone else is one of the 
toughest jobs there is,” said Danny Trejo. 
“There’s no shame in getting some help if 
that’s what you need to stay strong.”

Tips for Caregivers
The majority of caregivers (60 per-

cent) juggle their caregiving responsi-
bilities with a full- or part-time job, and 
that percentage is even higher for men. 
Juggling work and caregiving responsi-
bilities can be highly stressful, putting 
caregivers at risk for depression, anxi-
ety, and heart disease. A few quick tips 
to help caregivers in this role include:
•	Falling victim to a scam could be a 

sign that a loved one needs support. 
Help them sort mail and throw out 
obvious scam threats.

•	Create a daily caregiving checklist and 
check off items daily. You’ll stay on-task 
and communicate more easily with 
others involved in your loved one’s care.

•	To ease stress and save time, do care-
giving prep like selecting clothes or 
preparing food and medicines the 
night before. 

•	Caregiving brings many challenges 
but also many joys. Take time to savor 
the joyful, rewarding moments.

Learn More
For free caregiving resources, in-

cluding practical Care Guides tailored 
to specific topics and challenges, visit 
www.aarp.org/caregiving or call (877) 
333-5885.

How Some Of The Toughest Guys On The Planet
Can Get Help Caring For The Ones They Love

As men continue to take on care-
giving roles, they are looking for 
practical information and support 
tailored to their needs.

(NAPSA)—Take a look at the chil-
dren you care about. Then picture them 
far from family and friends, in foster care, 
and with very little in the way of luxury 
or even stuff they can call their own.

That was the situation eighth grader 
Latasha “Tash” Haynes was in when a 
special organization helped change her 
life forever by buying her a camera—her 
first one. 

“I didn’t get a lot of Christmas gifts,” 
said Haynes, now 35. “I didn’t grow up ask-
ing for things and getting what I wanted, 
so that first camera was a huge deal.”

Now a professional photographer, 
she travels the country with her hus-
band, Ike, also a photographer, and their 
daughter, Wisdom. 

The nonprofit that helped Haynes, 
Treehouse, has grown as well. It now 
provides thousands of children with 
meaningful holiday presents, such as 
bikes and tablets, each year. 

How Else It Helps
In addition, the group’s Little Wishes 

program gives financial support for extra-
curricular activities and other experiences 
essential to any child’s development.

The game changer for many kids, how-
ever, has been something called Gradua-
tion Success, explained Janis Avery, Tree-
house’s CEO. The average youth in foster 
care, she said, changes placements three 
times, and each time, he or she loses four 
to six months of academic progress.

“When the program first started, the 
graduation rate for youth in foster care 
was less than 50 percent. Our five-year 
graduation rate is now 82 percent, match-
ing the rate for all students,” Avery said.

Learn More
Visit www.treehouseforkids.org/take 

action to donate time or money, or to 
find out about other ways to help these 
kids.

A Present For A Future

Tash Haynes and her husband, Ike, 
here with their daughter, Wisdom, are 
professional photographers, thanks 
in part to a long ago Christmas gift.

Editors’ Note: Treehouse helps youth in foster care throughout 
Washington State and consults nationally. 

Editor’s Note: ✃

(NAPSA)—Why would someone see 
an eye doctor when they have no symp-
toms? The truth is, some of the diseases 
that can rob you of your sight don’t show 
symptoms until you’ve already lost vision.

The good news is that an eye exam by 
an ophthalmologist—a physician who 
specialize in medical and surgical eye 
care—can catch the early signs of disease 
before you lose vision.

To help seniors who haven’t seen an 
ophthalmologist in three or more years, 
the American Academy of Ophthalmol-
ogy’s EyeCare America® program may 
be able to help.

“As an ophthalmologist, I grew 
tired of seeing so many older patients 
too late to stop the progression of vi-
sion loss,” said Thomas Hutchinson, 
MD, founder of EyeCare America. 
“This is why the American Academy 
of Ophthalmology’s EyeCare America 
program exists—to catch eye disease 
and provide access to eye care to older 
Americans in need.” 

EyeCare America has helped more 
than 1.8 million people since it started 
in 1985. The program has been credited 
with saving not just vision, but lives.

Michael R. Feilmeier MD, an oph-
thalmologist and EyeCare America 
volunteer, likely saved an elderly man’s 
life when he came to him with com-
plaints of partial vision loss. Follow-
ing a comprehensive eye examination, 
Dr. Feilmeier detected troubling signs 
of a blood clot and immediately sent 
him to a specialist for an ultrasound, 
which revealed a large clot obstructing 
95 percent of the patient’s left carotid 
artery.

“Had this condition not been quickly 
diagnosed and treated, the patient could 
have certainly had a major stroke,” said 
Feilmeier.  

Many diseases, from high blood 
pressure to some cancers, can be diag-
nosed early through a medical eye exam. 
Because the eye is an important part of 
our nervous system, abnormalities can 
be detected in the fine blood vessels at 

the back of the eye before they are seen 
in other parts of the body.

If you are concerned about the cost 
of a medical eye exam, EyeCare Ameri-
ca may be able to help. 

To be eligible for the Seniors pro-
gram, you:
•	Are a U.S. citizen or legal resident
•	Are age 65 or older
•	Do not belong to an HMO or have eye 

care benefits through the VA
•	Have not seen an ophthalmologist in 

three or more years.
If you are not eligible for the Seniors 

program you may become eligible for 
the Glaucoma program, which provides 
a glaucoma eye exam at no cost to those 
who are uninsured.

To be eligible for the Glaucoma pro-
gram, you:
•	Are a U.S. citizen or legal resident
•	Do not belong to an HMO or have eye 

care benefits through the VA
•	Have not had an eye exam in 12 

months or more
•	Are at increased risk for glaucoma, de-

termined by your age, race and family 
history of glaucoma.

More than 90 percent of care is pro-
vided, often at no out-of-pocket cost to 
patients. Visit www.aao.org/eyecaream-
erica to see if you or someone you know 
qualifies to meet with an ophthalmolo-
gist, an EyeCare America volunteer. 

EyeCare America is co-sponsored by 
the Knights Templar Eye Foundation, 
Inc., with additional support provided 
by Alcon.

Don’t Let Cost Be The Reason You Go Blind

Certain older Americans can get 
low- or no-cost eye exams.

(NAPSA)—America’s military men 
and women are known to be up for any-
thing. For some things, however, such 
as moving their families, many could 
use some advice, such as these helpful 
suggestions:  

Before You Move
•	The first thing to do is to make an ap-

pointment with the military base prop-
erty transportation office to schedule 
your move.

•	Next, tell the base landlord or housing 
office of your dates and plans.

•	Figure out what size truck you’ll need 
and reserve it.

•	Get boxes and other packing supplies.
•	Pack out-of-season and nonessential 

items early.
•	Donate unwanted items to charity or 

hold a garage sale.
•	Determine what you’ll do about any 

pets you may have.
•	Copy all your medical records, birth 

certificates and so on. Store them all in 
one safe place.

•	Change your address with the post of-
fice, banks, credit card companies and 
magazines.

•	Call service providers and utilities to 
schedule turn-on.

•	Secure moving-day help.
•	Pick up your truck the day before to 

save time on moving day.
•	Work with companies that understand 

each military branch’s different rules 
and regulations, especially if you need 
to move in a hurry. For instance, Penske 
Truck Rental has a specialized toll-free 
call center at 844-4TROOPS (844-487-
6677) to assist active and veteran mem-
bers of the U.S. military and their families 
with do-it-yourself moves. All call center 
associates are either veterans themselves 
or are related to someone who has been 
or is currently in active or reserve duty.

The company not only has trucks at 
over 2,200 convenient locations, it offers 
a military discount of 10 percent. If you 
book your rental online, you’ll save an 
additional 10 percent automatically.

In addition, it’s the only national 
truck rental company with free unlim-
ited miles on one-way rentals anywhere 
in the country.

When You Move
•	Finish packing, taping and labeling 

boxes.
•	Prepare major appliances and electronics.
•	Secure dresser drawers and appliance 

doors with rope and tape.
•	Assemble a moving-day kit, includ-

ing directions, map, GPS, checkbook, 
credit cards, military and other IDs, 
eyeglasses, sunglasses, prescription 
drugs, flashlight, water, snacks, games 
for kids, and old and new house keys.

•	Watch your weight. A military do-
it-yourself move requires that you 
weigh your vehicle before you load it 
and after. To help, Penske offers a free 
Certified Public Scale Locator to make 
finding a scale easier.

Learn More
For further facts and tips, visit www.

pensketruckrental.com/discounts/ 
military.

Moving Ideas For Military Families

When it’s time to move, proper plan-
ning can help it all go smoothly.

(NAPSA)—According to the latest 
statistics from the U.S. Small Business 
Administration, 80 percent of the 28.8 
million U.S. small businesses have no 
employees, placing a heavy burden on 
the business owner when it comes to 
juggling every detail of running a com-
pany. From IT issues to customer ser-
vice and even facilities management, a 
small-business owner must be a jack-of-
all-trades. 

Fortunately, some banks are recogniz-
ing the need for more specialized support 
for small-business owners and are carv-
ing out a niche to better serve them. 

Here are three ways small-business 
owners can get more from their banking 
partner:

Relationships Matter
Banks that specialize in serving 

small-business clients understand the 
financial pressures they face and will as-
sign a relationship manager with exper-
tise to help them endure the challenges of 
today’s competitive market. Relationship 
managers can be a small-business own-
er’s best resource when it comes to man-
aging finances; they can anticipate needs, 
troubleshoot, and provide a wide array 
of products and solutions to help clients 
achieve their goals. Small-business own-
ers who take the time to get to know their 
relationship managers can find them to 
be valuable and trusted partners. 

Money to Grow With
Whether a business owner needs 

to acquire upgraded equipment, fi-
nance expansion plans or smooth out 
cash flow, a well-capitalized bank with 
decision makers at the local level can 
provide quick access to loans, lines of 
credit, letters of credit and much more. 

Clients who already have established 
relationships with their bank may have 
an easier road to accessing the funds 
they need. Since documents don’t al-
ways tell the whole story, it helps to 
have someone at the bank who under-
stands the business and can speak on 
its behalf.
Products and Services Tailored to Fit 

Banks that offer a full suite of trea-
sury management products and services 
help business owners perform banking 
activities quickly and easily, leaving 
more time for growing the business. 
Treasury management professionals 
are made available to consult with busi-
ness owners to better understand their 
unique needs and implement solutions 
to optimize cash flow, streamline receiv-
ables and manage accounts.

For example, “at BankUnited, we 
recognize that small-business owners’ 
needs are vastly different from individ-
ual consumers’,” explained Gerry Litren-
to, senior executive vice president, retail 
and business banking. “Our teams of 
experienced professionals are prepared 
to help small businesses thrive in today’s 
competitive environment.”

Keeping Your Business Running Smoothly

A good relationship with the bank 
can give small businesses a big boost.

Move up. You’re sitting too far back 
while driving if you can’t drape your 
wrists over the steering wheel with-
out lifting your shoulder blades from 
the seat back. You also should be 
able to depress the clutch and brake 
pedals without straightening your 
legs all the way.

Oregon and New Jersey are the only 
states without self-serve gas stations.
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