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(NAPSA)—As U.S. companies
continue to find new and innova-
tive ways to conduct business, pro-
duce better products, offer the most
efficient customer service, or unveil
the latest gadget, one skill set
employers look for is experience, or,
more specifically, readiness.
The U.S. military is a tremen-

dous example of a “readiness incu-
bator,” instilling within its mem-
bers leadership, problem-solving
and technical skills that translate
well into private-sector employ-
ment. And the word is out among
corporate America that hiring a
military veteran is a good strate-
gic move.
An online survey conducted by

Harris Poll on behalf of University
of Phoenix® in fall 2015 of more
than 500 hiring managers found
that 80 percent of those hiring
managers have employed a mili-
tary veteran, and approximately
82 percent recognize the ways in
which the skills of employees or
applicants with military experi-
ence are superior to those who
have never served. Approximately
two-thirds of hiring managers
cited teamwork (69 percent) and
responsibility (65 percent) among
the top military skills that would
contribute to the leadership of
their organizations.
“Military veterans are well disci-

plined and possess an incredibly
strong work ethic,” said Adam Such,
University of Phoenix Military
Relations vice president and retired
Army lieutenant colonel. “Hiring
managers have definitely taken
notice of the skills that military
members bring to the civilian work-
place as a result of their service,
which is critical now that many of
our nation’s service members are
returning home from overseas.”
This is good news for the

24,000 to 360,000 men and women
who are transitioning out of the
U.S. military each year. The rea-

son is simple: Corporate America
is not only looking, but hiring
more than just a few good men
and women. The same University
of Phoenix survey found that
when compared with civilian
counterparts, hiring managers
noted that discipline and the abil-
ity to work both under pressure
(47 percent) and as part of a team
(43 percent) set veteran candi-
dates apart.
“These are individuals who

served their country honorably.
The discipline and hands-on expe-
rience they’ve learned in the mili-
tary are qualities that are very
much sought after and translate
to civilian life,” said Such. “What’s
more, hiring a veteran carries an
intrinsic value to a company—for-
mer service members have faced
and met challenges that few oth-
ers have; they perform well under
pressure, and their sense of pur-
pose can serve as examples to oth-
ers in the workplace.”

Learn More
For employers interested in learn-

ing more about hiring veterans, The
U.S. Chamber of Commerce
Foundation launched Hiring Our
Heroes, a program that brings
together hiring employers with mil-
itary job seekers through its Hiring
Fairs held at more than 200 cities
nationwide. Learn more at
www.uschamberfoundation.org/hir
ing-our-heroes.

Survey ShowsVeterans Are Desirable Candidates
For CivilianWorkforce

Companies tend to appreciate
prospective employees who have
a military background.

(NAPSA)—More than a quarter
of a million Americans buy all-ter-
rain vehicles (ATVs) a year. If you
plan—or just dream—to be among
them this year, you should know
that, as with any major purchase,
a little knowledge can go a long
way toward helping you get the
best possible deal. These seven
suggestions can help:
•Are you prepared to play

safely? Safety is always an
important consideration when
purchasing an ATV. Enrolling in a
safety training course will get you
acclimated to riding an ATV. The
ATV Safety Institute offers
courses that help you become a
more safe and aware rider.
•Consider the age and ex-

perience of the primary rider.
ATVs come in all shapes and sizes.
It’s important to match the right
features with the rider for a more
enjoyable ATV experience. Is the
rider a youth, beginner adult or
adult with other power sports
equipment experience? There are
vehicles available for children as
young as 6, and adult-only vehicles
in different power options. Don’t
overdo it on your first purchase.
You can always upgrade power and
performance down the line.
•How many riders will your

ATV need to carry and how? In
addition to the typical straddle
ATV for one person, there are also
ATVs specifically designed to carry
a driver and passenger for double
the fun. Known as “2-Up” ATVs,
they feature a longer chassis with
a second seat behind the driver.
•Determine the terrain

where you’ll be riding. Will it
be hard-packed trails, fields, mud,
sand or steep hills? If mostly deep
mud or steep hills, a four-wheel
drive ATV, with its enhanced trac-
tion, would probably make for a
more enjoyable experience. For
regular trails and field riding, a
two-wheel drive vehicle should

suffice. If riding in highly rutted
or rocky terrain, an ATV with
electronic power steering might be
the best bet to help reduce handle-
bar feedback and rider fatigue.
•Weigh how the ATV will be

used. ATVs, generally, are either
for sport or utility. Sport quads
are made for recreational or high-
performance riding. Utility ATVs,
such as the Polaris Sportsman,
from Polaris Industries, a leading
manufacturer of ATVs, offer four-
wheel drive and can carry loads,
tow, plow and perform many other
tasks.
•Do you prefer a steering

wheel and pedal controls? The
new “style” of ATV introduced as
the Polaris ACE is a single-seat,
sit-in ATV with a steering wheel
and a cage for more comfort, confi-
dence and capability. It offers a
unique way for both novice and
experienced riders to hit the trail.
•Finally, how much do you

want to spend? Research the
various features to find a machine
that fits your budget, riding style,
work expectation and experience.
Keeping in mind these consid-

erations and doing your research
will ensure a smooth purchase
and even smoother ATV riding
experience.

Learn More
For further facts and advice on

ATVs, visit www.polaris.com.

Tips For BuyingYour First All-Terrain Vehicle

With a variety of options avail-
able, ATVs are great for leisure
riders or families to enjoy the
great outdoors together.

(NAPSA)—You can learn about
cabin air filters from the Car Care
Council’s Car Care Minute video
and free digital “Car Care Guide.”
The Council’s “Be Car Care
Aware” campaign promotes regu-
lar vehicle care. For the “Guide”
or more information, visit www.
carcare.org.
Jo Ann Jenkins, CEO of AARP,

says either you choose a path or
circumstances choose one for you.
Her new book, “Disrupt Aging,” is
published by NYC-based PublicAf-
fairs. Learn more at www.aarp.
org/disrupt-aging/info-2016/joann-
jenkins-disrupt-aging-book.html.
Renting a professionally man-

aged vacation home has become a
popular choice among travelers.
For information on the benefits of
a professionally managed vacation
rental home, visit www.Vacation
Differently.com.
The next time a tire-service sit-

uation arises, consider one of the
more than 900 Discount Tire
stores. Free tire air pressure
inspections are provided at all
Discount Tire and America’s Tire
locations. Learn more about tire
safety at www.discounttire.com.
ZixCorp helps small businesses

protect their private information with
easy-to-use email encryption. Learn
who in your community already uses
ZixCorp at www.zix.com.
An annual TV binge-athon

gives you free, unlimited access to
the hottest shows from premium,

cable and broadcast networks on
Xfinity On Demand from April
18–24. Learn more at www.Xfin
ity.com/Watchathon.corp.com.
Business meetings can be bet-

ter with the help of Crestron’s
PinPoint app. It finds a suitable
space, invites attendees and dis-
plays wireless presentations via
AirMedia, all from your mobile
device. Learn more at www.
crestron.com.
Millions of Americans can now

join Amazon Prime to get quality
products, big bargains and much
more, and have their orders deliv-
ered the same day at no charge.
Sign up at www.amazon.com/
prime. Find eligible zip codes at
www.amazon.com/sameday.
Hesham El-Askary, Ph.D.,

associate professor of earth sci-
ences, Schmid College of Science
and Technology, at Chapman Uni-
versity in Orange, Calif., says,
“We are already seeing worldwide
impacts due to climate change,
such as drier and longer periods of
drought, disease and unprece-
dented wildfires.”

***
Dogs come when they’re called;
cats take a message and get
back to you later.

—Mary Bly
***

***
To exaggerate is to weaken.
—Jean-François de La Harpe

***

***
A lie has speed, but truth has
endurance.

—Edgar J. Mohn
***

***
When you stretch the truth,
watch out for the snapback.

—Bill Copeland
***

***
Truth is the most valuable thing
we have, so I try to conserve it.

—Mark Twain
***

***
Too many people overvalue
what they are not and under-
value what they are.

—Malcolm S. Forbes
***

***
What kills a skunk is the pub-
licity it gives itself.

—Abraham Lincoln
***

***
It wasn’t until quite late in life
that I discovered how easy it is
to say “I don’t know!”

—Somerset Maugham
***

***
Humility is to make a right esti-
mate of one’s self.

—Charles Haddon Spurgeon
***

***
Now we sit through Shake-
speare in order to recognize the
quotations.

—Orson Welles
***

***
My mother was the most beau-
tiful woman I ever saw.All I am
I owe to my mother. I attribute
all my success in life to the
moral, intellectual and physi-
cal education I received from
her.

—George Washington
***

***
Old age is like everything else.
To make a success of it, you’ve
got to start young.

—Fred Astaire
***

***
Age is something that doesn’t
matter, unless you are a cheese.

—Billie Burke
***

The first ice cream parlor in this country opened in New York City in
1776. In 1845, the hand-cranked freezer was invented. This allowed
Americans to make ice cream more easily at home.

The first written mention of ice cream in this country can be found in
a letter from the 1700s, which admiringly describes the ice cream and
strawberry dessert a Maryland governor served at a dinner party.




