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(NAPSA)—Some say that the
one constant for the nearly 24 mil-
lion Americans who live with dia-
betes is change. Once diabetes is
diagnosed, those with the condi-
tion often find they must change
their diet to a healthier one or
start or maintain an exercise
plan. While many people can con-
trol their type 2 diabetes with
these changes and by taking med-
ication, many—even if they follow
their treatment plan—may even-
tually need insulin therapy.
Though there are often fears of
insulin treatment, recent develop-
ments in insulin delivery systems
make taking insulin convenient.
This is why Novo Nordisk, a

leader in diabetes care for more
than 86 years, recently created a
traveling photo exhibit called Be
the Face of Change to document
and celebrate the lives of more
than 40 everyday Americans with
diabetes who are embracing
change so that they can take
charge of their diabetes and their
life. The photos are a way to share
stories that demonstrate how peo-
ple with diabetes can continue liv-
ing their lives to the fullest.
Be the Face of Change also

seeks to educate people about the
basic facts of diabetes: It is a seri-
ous, chronic disease in which the
body does not produce or properly
use insulin, a hormone needed to
convert sugar, starches and other
food into energy needed for daily
life. People with type 1 diabetes
do not produce insulin and must
take it on a daily basis. People
with type 2 diabetes are either

unable to properly use the insulin
their bodies produce or do not
make enough to meet their body’s
needs. Type 2 diabetes accounts
for about 90 to 95 percent of all
diagnosed cases of diabetes.
One person paying close attention

to these statistics is tennis legend
Billie Jean King, who was recently
diagnosed with type 2 diabetes her-
self. Following her diagnosis, King
teamed up with Novo Nordisk and
Be the Face of Change to share her
own story of change and encourage
others to do the same. 
“One thing these photos have

in common is a winning attitude,”
Ms. King said. “All the Faces of
Change are empowered to do what
they need to do to take care of
themselves.” 
Ms. King is traveling around

the country with the exhibit to
spread awareness of diabetes and
to unveil new Faces that are
added to the exhibit. One of these
is Annetta Jutila of Surprise, Ariz.
Diagnosed with type 2 diabetes
one year ago, Jutila, 65, knows
the importance of health screen-
ings. Even though she wasn’t
experiencing any symptoms re -
lated to diabetes, she learned her
blood sugar was higher than the
normal range from a glucose test
performed in her local pharmacy.
When she confirmed with her doc-
tor that she had type 2 diabetes,
she made a commitment to exer-
cise more and prepare healthy
meals for her and her husband.
“I feel so proud that Novo

Nordisk selected me to join Be a
Face of Change,” said Annetta
Jutila after she and Billie Jean
King unveiled her photograph in
Surprise. “These people all have
such a positive outlook and that’s
what’s so wonderful—it’s uplifting.”
Annetta’s story demonstrates

the importance of early screening
for diabetes. As many as 17 mil-
lion people over age 65 have dia-
betes or prediabetes but remain
undiagnosed. Medicare now cov-
ers blood sugar screenings in par-
ticipating doctors’ offices for those
who qualify. 
Today, Billie Jean King and Be

the Face of Change continue to
inspire those living with diabetes to
make positive change a part of
their daily lives. To learn more
about Annetta and the other “Faces
of Change,” visit the Web site
www.BetheFaceofChange.com.

Tennis Legend Billie Jean King Teams Up With Photo Exhibit Focused On Diabetes 

Billie Jean King and Annetta
Jutila unveil the latest photo
added to a traveling exhibit that
recognizes the achievements of
those with diabetes. 
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(NAPSA)—If you’re shopping
for a used car, experts say it’s
worth remembering the old adage:
“If a deal is too good to be true, it
probably is.”
A growing number of these

“deals” turn out to be part of a con
involving stolen vehicles and
thousands of dollars. This scam—
known as “VIN cloning” or “car
cloning”—uses a vehicle identifi-
cation number (VIN) from a
legally registered car to mask the
identity of a stolen one. Unfortu-
nately, these stolen vehicles often
end up in the hands of unsuspect-
ing consumers.
The FBI recently broke up one

of the largest car theft rings in the
country with the help of CARFAX.
Car thieves in Florida, Illinois and
Mexico cloned more than 1,000
vehicles worth $25 million.
“Scam artists can make off

with as much as $30,000 of your
hard-earned money and leave you
paying off a loan for a car you no
longer own,” said Larry Gamache,
communications director at CAR-
FAX. “What’s worse, you may
become part of a criminal investi-
gation as well.”
Car thieves obtain VINs by

simply swiping the plate or the
number from vehicles sitting at
dealerships or in parking lots.
They then use the counterfeit
numbers to alter existing owner-
ship documents using the stolen
vehicle identity. Or, they just forge
new documents.
The best way to make sure

your car is legitimate is with thor-
ough research. A vehicle history
report, such as those offered by

CARFAX, can be part of the solu-
tion to help car buyers avoid
becoming victims.
Consumers are also advised to

follow these steps to help identify
a potential clone:
•Ask the seller to provide the

title, service receipts and any
other documents for the vehicle.
Closely examine each document to
make sure the VIN and names all
match.
•Tell the seller to show you a

CARFAX Vehicle History Report.
Pay close attention to where and
when the vehicle was registered.
Registrations in multiple states
over a short time should raise a
red flag.
•Check if the mileage read-

ings on all documents are consis-
tent with the current odometer
display.  
•Have the vehicle inspected by

a trusted, professional mechanic
prior to purchase.
You can learn more at

www.carfax.com.

Car Cloning: The Stolen Car Makeover

A vehicle history report could
help used-car buyers avoid a
scam known as “car cloning.”

(NAPSA)—If you’re like a grow-
ing number of Americans, you’re
tuned in to the idea of watching high-
definition television (HDTV.) 
A recent study from Forrester

Research found that 41 percent of
U.S. households had at least one
HDTV set. 
But did you know that there

may be ways to get more out of
your HDTV? For instance, you
might add to the HD program-
ming you already receive from a
cable or satellite provider by using
a digital antenna.
The antennae pick up high-def,

over-the-air (OTA) broadcasts
from TV stations. According to a
study by e-Rewards Consumer
Omnipulse, viewers who received
over-the-air HDTV digital ser -
vice using an antenna reported a
picture quality comparable or
sometimes superior to cable or
satellite service. 
Additionally, you may want to

check out DVRs (digital video
recorders) that record and play in
HD. For instance, the TiVo HD
DVR works with HD cable and
with HDTV antennae. 
If you use an antenna only, you

could replace most of the missing
cable content by accessing broad-
band Internet-delivered movies
and music through the device. 

In addition to recording your
favorite shows in high def, the
DVR provides fast, easy access to
Web-based entertainment, movies
and music from companies such
as Netflix, Rhapsody and more.
Plus, you can use it to watch
YouTube videos on your TV, order
a pizza, get movie tickets or watch
hundreds of free music videos on
Music Choice.
It also has a search feature

that finds selected programs
from hundreds of channels and
thousands of broadband options
including Amazon Video On
Demand. Users just enter any
word from a TV show or movie

title and the device helps them
find what they’re looking for. 
Additionally, you can search by

genre or topics that you enjoy—
such as sports, children’s enter-
tainment or cooking—and then
play back the shows when you and
your family are ready to watch.
There’s even a fast-forward and
rewind feature to skip the parts
you don’t want to see. 
Perhaps just as important to

moms and dads, though, is that the
DVR may help put an end to
disagreements about what to watch,
since it can record one show while
your family tunes in to another. 
Also important to parents is

the host of family features that
TiVo offers. For instance, “Kid-
Zone” lets you select the programs
and channels that your children
can and cannot watch ahead of
time. The feature also offers Kid-
Zone Guides that list high-quality
children’s TV shows, recom-
mended by leading national chil-
dren’s organizations such as Kids
First!, Parents’ Choice Foundation
and Parents Television Council.
You can automatically record the
entire list or just the shows that
interest you.
For more information on get-

ting more out of your HDTV, visit
www.tivo.com/ota.

Getting More Out Of Your HDTV

HD DVRs let you record two pro-
grams and watch a third previously
recorded show—all in high def.

***
Make the best of what is in your power, and take the rest as it
happens.

—Epictetus
***

***
Thunder is good, thunder is impressive; but it is the lightening
that does the work.

—Mark Twain
***

***
Action is eloquence.

—Shakespeare
***

Prairie dogs “kiss” by pressing their teeth against each other’s
face. The kiss enables each animal to tell whether the other belongs
to the same family group.

The only three angels identified by name in the Bible are Michael
and Gabriel, who appear in the Book of Daniel and Abaddon in 
Revelation.




