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(NAPSA)—Approximately one
out of every 10 U.S. households
currently has a satellite TV sys-
tem—a number that’s expected to
double in the next five years. And
while many of these consumers,
especially those who have high
definition, find their service heav-
enly, the latest advances in satel-
lite programming technology are
simply out of this world.

For the past few years, “video on
demand” (VOD) has been a popular
feature among cable television sub-
scribers—the ability to watch a pro-
gram whenever you want to watch
it, rather than on a specific schedule.
Networks, both broadcast and cable,
have increased the number of titles,
as well as the quality of the titles,
that they are making available
through VOD. When looking at the
top 100 VOD movies of 2007, come-
dies accounted for the highest per-
centage of total orders at 35 percent
and drama was the second at 25 per-
cent. Action/adventure films were
third (19 percent), while children’s
titles were fourth (12 percent).

Many people have long consid-
ered the lack of VOD to be a draw-
back to satellite service. But now
one satellite provider has combined
its hundreds of channels of pro-
gramming with high-speed Internet
service and digital video recording to
take on-demand to the next level—
making it both more convenient and
more user friendly. DirecTV on
Demand is a new service that allows
customers to download the program-
ming of their choice from the
DirecTV on Demand library to their
DVR on their schedule, to enjoy
when it is most convenient for them.
This free service is available to
customers who have the appropri-
ate equipment, including an HD
DVR or receiver and a broadband
connection.

The main difference between
DirecTV on Demand and cable’s ser-

vice is the ease of use. The ser vice
offers an on-demand interface with
unique features that make navigat-
ing through titles simple and quick,
including customized programmer
home pages that highlight the latest
shows and movies available from
the network, and a quick-search
function that allows you to search
through thousands of on-demand
titles within seconds by typing in
the first three letters of the show
you want to see on your remote con-
trol. The DirecTV on Demand
library contains thousands of free
titles (both in standard definition
and HD), including movies, TV
series, children’s shows, specialty
programming and more, along with
an expanded variety of pay-per-view
titles. To find programming on a
favorite network, simply add 1,000
to the channel number (e.g., Show-
time is channel 537, Showtime On
Demand is 1,537).

In addition, DirecTV also offers an
online scheduling feature, DVR
Scheduler, where you can remotely
“tell” your DVR what to add to your
queue using any computer with Inter-
net access—or even your cell phone.
But no matter how you arrange for
your favorite programming, you con-
trol your queue and download pro-
grams to your DVR in the order you
want, wherever you are.

To learn more or to order ser-
vice, call 1-800-DIRECTV or visit
www.directv.com/ondemand.

Video On Demand, Now Available On Satellite

With today’s newest technology,
satellite TV customers can now
get “on-demand” programming.

(NAPSA)—A slow economy
could spell opportunity for those
who invest wisely. According to
experts, now’s the time to invest
in companies that provide value to
consumers and consistency to
shareholders. To help you navi-
gate today’s challenging financial
environment, here are some tips:

1. Apply “Warren Buffett’s
Investment Principles.” These
include having a wide competitive
advantage; well-known brands;
track record of strong financial
performance; excellent manage-
ment; and understanding of the
company’s products and services. 

2. Think global, buy local.
Look for companies with a global
portfolio and robust growth oppor-
tunities outside the U.S. Smart
companies with strong footholds
in emerging markets such as
China, India, Vietnam, South
Africa and the Middle East are
best positioned to weather eco-
nomic ups and downs.

3. Buy what you know.
Invest in companies whose brands
you know and trust with products
you purchase regularly. When
times are difficult and money is
tight, how does your lifestyle
change? For many people, finding
everyday value and quality is the
key, including a discount retailer
or quick-service restaurant com-
pany such as Yum! Brands
(NYSE: YUM), parent of Taco Bell

(the No. 1 value restaurant in the
U.S. with its Why Pay More!
value menu), Pizza Hut (value-
priced Pizza Mia Pizza and Tus-
cani Pastas) and KFC. No matter
what the economy, people still
have to eat. 

4. Show me the money. Look
for companies with strong, consis-
tent and growing cash flows
because that’s a tangible reflection
of the strength of the business.
Cash can be used to reinvest for
future growth or returned to
shareholders through stock buy-
backs and dividends.

5. Companies that reward
shareholders. Companies that
increase shareholder value not
only grow cash flow, but do so at a
high return. Look for the highest
ROICs (Return on Invested Capi-
tal) within the industry.

Always consult your financial
planner before investing. For more
information, visit www.yum.com. 

Five Smart Tips For Investors During A Tight Economy
Individual Investors Can Still Find Smart Buys In Today’s Tough Economy

Consider investing in companies
you know with everyday value.

Hosting The Perfect Playdate
Or Kid-Friendly Party 

(NAPSA)—Playdates and fam-
ily parties are the perfect time for
children to have fun and develop
important social skills. When
planning get-togethers, hosts can
follow these easy tips to keep the
littlest partygoers and their par-
ents happy at the next gathering:

• Plan fun projects to keep
children entertained. Buy dispos-
able sippy cups, like the Wash or
Toss Cups from PLAYSKOOL, and
provide kids with markers and
stickers to personalize their own
cup. This entertaining project will

help keep germs and fights at bay
by avoiding cup confusion. Fill the
cups with drinks and snacks to
keep tots hydrated and happy.

• Have a few common baby
care supplies on hand to accom-
modate parents who may have
forgotten them, such as baby
wipes, bibs and diapers.

With a little creativity and care,
hosts can ensure their little guests
have a safe and wonderful time.
Having the right products on hand,
like those in the PLAYSKOOL
Baby Care line available exclu-
sively at CVS/pharmacy, allow par-
ents to enjoy a successful and fun
gathering that’s free of last-minute
worries. 

Plan entertaining projects to
keep your littlest party guests
happily entertained.

(NAPSA)—Winter weather is
infamous for wreaking havoc on
skin. Give your beauty routine a
boost with simple skin and make-
up tips from the experts with
products you can pick up at the
local drugstore. 

Optimal skin care. 
The first step to combating

dull-looking skin is to cleanse
with a daily exfoliator. Look for
a formula containing gentle
microbeads to slough away dead
skin-surface cells and reveal a
smoother-looking complexion. 

Following cleansing, it is impor-
tant to lock in moisture. Apply a
light moisturizer that is gentle
enough for daily use, can be worn
under makeup and that offers pho-
tostable sun protection like the
Purpose Dual Treatment Moisture
Lotion with SPF 15. Even though
it is cold outside, you are still
exposed to the sun’s harmful UV
rays. 

Makeup that works for you.
Keeping skin healthy is a must,

even when it comes to makeup
choices. Neutrogena Cosmetics
Science Expert, Matin says: “I
always recommend using a min-
eral foundation, such as Neutro-
gena Mineral Sheers Liquid
Makeup SPF 20, since the ingredi-
ents help keep skin blemish-free
and protected from the sun’s
harmful rays.” 

When it comes to the eyes this
season, you’ll want to opt for eye-
shadow colors that are warm but
will make your eyes pop, such as

navy, gray and purple. Try Neu-
trogena’s Nourishing Eye Duo in
Starry Night or Sugar Plum,
which are infused with nutrients
to moisturize eyes. 

Effective ingredients. 
The best time to restore your

skin is while you are sleeping this
winter. Look for face and eye
moisturizers containing retinol,
known as the “gold standard” in
anti-aging ingredients. New York
City-based dermatologist Gervaise
Gerstner says, “Retinol is one of
the best topical anti-aging ingredi-
ents. It’s shown to be effective in
reducing the appearance of fine
lines and wrinkles while working to
improve skin tone.” Try the RoC
Multi-Correxion Night Treatment.
The moisturizer contains retinol
and antioxidant vitamins C and E.

Give Your Beauty Routine A Boost This Winter 

Putting your best face forward is
easy with the latest skin-pamper-
ing, protective beauty products.

Legendary pitcher Cy Young
holds the major league records
for career wins (511) and losses
(316).

Vacationers should remember
exposure to ultraviolet rays rises
with elevation and nearness to the
equator.

The killer whale is actually a
dolphin.

(NAPSA)—When searching for a new vehicle, car-shoppers often con-
sider fuel-economy, exterior and interior features, and price. Shoppers
should also consider something they won’t find on any window sticker:
resale value. Depreciation often is the greatest expense incurred by
drivers during ownership, so knowing the vehicle brands and models
with the best projected resale value can help new-car shoppers make a
more informed purchase decision. 

The leading provider of new- and used-vehicle information, Kelley
Blue Book www.kbb.com, announced the all-new 2009 model-year vehi-
cle winners of its annual Best Resale Value Awards, which recognize
current and upcoming vehicles for their projected retained value five
years from now (the average ownership period).

Vehicle shoppers should take several factors into consideration when
buying a new car to ensure as much future value as possible. First, car-buy-
ers should choose a popular exterior color such as silver or black. Then, car-
buyers should choose optional equipment that is customary for the type of
vehicle they are buying. Equipment and options that are popular with
used-vehicle buyers include antilock brakes (ABS), alloy wheels, audio sys-
tem with MP3/iPod compatibility, power-operated leather-covered seats,
cruise control, remote locking and navigation system. Car-buyers should
also recognize that the cost of some potentially expensive features like pre-
mium audio systems will be difficult to recover at trade-in or resale time.  

“Especially in today’s tough market and difficult economy, consumers
really need to take a hard look at the projected resale value of a car
when choosing their next new vehicle purchase,” said Jack R. Nerad,
executive editorial director and executive market analyst with Kelley
Blue Book’s kbb.com. “Choosing makes, models and options wisely now
can help new-car shoppers keep additional money in their pocket down
the road when they go to sell or trade in the vehicle used.”

The 2009 Best Resale Value Awards list offers an array of vehicles to
fit any lifestyle. For more information, visit www.kbb.com/BRVA09.

Best Resale Value Vehicles 
Money-Saving Advice For Finding New Vehicles 

With Minimal Depreciation Ahead 

2009 Best Resale Value Brand: Honda
2009 Best Resale Value:

By Vehicle Category
 Compact Pickup: Toyota Tacoma Hybrid Crossover: Toyota Highlander Hybrid
 High-Performance Car: Nissan GT-R Full-Size Car: Cadillac CTS
 Full-Size Pickup: Toyota Tundra SUV: Jeep Wrangler
 Hybrid Car: Honda Civic Hybrid Luxury Car: Audi A5
 Crossover: Honda CR-V Luxury SUV: Audi Q7 Quattro
 Compact Car: Mini Cooper Van: Honda Odyssey
 Luxury Crossover: BMW X5 Hybrid SUV: Chevrolet Tahoe 

Mid-Size Car:   Lexus IS
2009 Best Resale Value: 

Top 10 Models

All values based on the November/December 2008 Kelley Blue Book Residual Value Guide.
Top 10 models appear in alphabetical order.

Scion tC
MINI Cooper
Scion xB
Scion xD
Volkswagen Rabbit

Honda Civic
Honda Civic Hybrid
Honda Fit
Toyota Prius
Toyota Yaris




