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(NAPSA)—You’d think it was a
state secret or something, but
whoever’s been filling the tires on
Air Force One already knows how
to lower the painfully high cost of
driving: nitrogen.
For decades, the president’s

plane—not to mention NASA’s
shuttle and racing cars—has
relied on nitrogen gas to boost
performance. But on top of that,
and of more immediate concern to
everyday drivers, experts say it
also beats filling tires the tradi-
tional way with plain air for two
additional reasons: improved gas
mileage and overall safety.
And yes, lest there be any

doubt, we are talking the same
perfectly safe nitrogen that com-
prises 78 percent of the air we
breathe.
Here’s how the savings kicks

in: The U.S. Department of Ener -
gy estimates that Americans
waste as much as 1.2 billion gal-
lons of fuel each year due to
underinflated tires. But nitrogen
diffuses through tire rubber about
40 percent more slowly than air,
helping the tire maintain pressure
longer. Proper pressure means
reduced rolling resistance—which
maximizes gas mileage.
What’s more, since a well-

inflated tire is less susceptible to
wear—which explains the race car
angle—you can wind up saving
even more money by not having to
replace your tires as often.
So where can you fill up your

tires with nitrogen? At many auto-
care centers nationwide, according
to Ashok Mathur of Air Products,
a company that makes the Ultra-
Fill High-Purity Nitrogen Tire
Inflation System. “Nitrogen works

with any grade of existing tire, as
the air can be purged out and the
tire reinflated with nitrogen,” he
says.
Plus, Mathur says the high-

purity nitrogen his system pro-
duces maximizes the advantages
of nitrogen tire inflation even
further.
“The gas provides for a safer,

smoother ride because optimum
tire pressure increases vehicle
handling and control,” he says.
Two added benefits to nitrogen:

fewer stops at the gas station to top
off the air in tires; and if you ever
have a flat tire, a spare filled with
nitrogen is more likely to be ready
to roll than one filled with air.
But Mathur says that for many

people the decision to use nitrogen
boils down to dollars and cents. “If
your tire is underinflated by just
20 percent, you can lose up to
three miles per gallon,” he says.
“Those miles add up quickly. And
that’s why nitrogen is becoming so
popular.”
For more information, visit

www.ultrafill.com.

Want Better Gas Mileage? Do What Air Force One Does

Tires filled with nitrogen, rather
than air, stay properly inflated up
to three times longer.

(NAPSA)—Americans are seri-
ous about going green, with about
three-quarters of people in the
U.S. now recycling, according to a
recent Harris Interactive poll. But
experts are quick to point out that
recycling is only one part of what
we can do to help the environ-
ment. Other steps include shop-
ping locally, cutting down energy
use and rethinking driving habits.
Now, going online may help as
well.
A new Web site lets users cre-

ate profiles, network, shop, play
games and more, as they connect
over green issues and learn ways
to help the earth—all while earn-
ing rewards for acting to safe-
guard the environment.
Waste Management, the lead-

ing provider of comprehensive
waste management and environ-
mental services in North America,
launched Greenopolis.com, an
interactive Web site that enables
people to learn, act and earn
rewards for making a positive
impact on the environment. As
part of its earth-friendly efforts,
Waste Management also recently
launched www.ThinkGreen.com,
an interactive Web site that fea-
tures important issues in waste
management and gives an inside
look at the company’s operations. 
Waste Management says Green

opolis.com is designed to spread
the green word even further.
Here’s a closer look:
• MyOpolis—The interactive

social network section of the site
lets members create profiles, build
networks of friends and keep
track of their “Greenopolis
Points.” Users can access features
and tools, such as blogs, forums,
event calendars and other online
features.
• Groups—The site’s online

tools for community action groups

include David Gershon’s Green
Living Handbook, Low Carbon
Diet and Cool Corporate Citizen.
• GreenMedia—The Green

Broadcast System (GBS) gives
users up-to-the-minute news sto-
ries, articles, thought leadership,
blogs and published data. 
• Marketplace—This feature

provides shopping, local environ-
mental service directories and a
materials exchange called “Free’N”
that helps members locate and
exchange items as an alternative
to throwing them away.
• Games—Users can play,

rate, review and suggest environ-
mental-themed games, helping to
build a searchable directory of the
best sustainability games on the
Web.
• Green Profile—Each mem-

ber can create a unique profile to
track his or her environmental
progress. Profiles include a Green
Badge that becomes greener based
on the user’s site activity. Badges
can be shared with other members
and featured on other blogging
sites and networks such as
MySpace.com. 
• Merit Badges—Badges help

users track their learnings and
actions in specific environmental
areas. Users eventually accumu-
late enough points to earn a badge.
To learn more, visit the Web

site www.greenopolis.com.

Web Users Go Green

A new Web site helps users con-
nect as they lead greener lives. 

(NAPSA)—Voted one of the
nation’s “Most Livable Communi-
ties,” Fort Worth, Texas is also a
vacation hot spot. New and reno-
vated hotels, restaurants and
exciting attractions make the city
a top leisure travel destination,
especially when travelers consider
some of the sizzling savings being
offered.

Hotel Room Specials
From now through September

15, travelers can visit www.fort
worth.com and click on the “Sum-
mer Stay & Save” icon on the lower
left-hand side of the home page.
There, they will find various “stay-
cation” ideas, including links to
hotel room specials, coupons from
Fort Worth attractions, a listing of
free things to do in Fort Worth and
summer travel tips. 
“According to a recent survey

by the travel Web site TripAdvi-
sor, about 50 percent of American
travelers are changing their sum-
mer travel plans because of soar-
ing fuel prices and sticking closer
to home,” said David DuBois,
CMP, CAE, president and CEO of
the Fort Worth Convention &
Visitors Bureau. “We understand
the increased need for travelers
to experience ‘staycations’ and
that’s exactly why we developed
the ‘Summer Stay & Save’ pro-
gram. As a visitor-friendly com-
munity, we want to help travelers
enjoy an outstanding vacation
and save money at the same
time.”

No. 1 Destination In Texas
Ranked as the No. 1 tourist

destination in Texas and named
the No. 2 value-friendly destina-
tion in the United States by
Hotwire.com, Fort Worth wel-
comes 5.4 million visitors each
year. Known as the “City of Cow-
boys and Culture,” Fort Worth
offers visitors many unique things
to see and do, such as Sundance
Square—one of the most dynamic
downtowns in the nation—excit-
ing Western heritage in the Stock-
yards National Historic District,
and the artistic masterpieces in
the world-class museums in the
Cultural District. 
For more information, visit the

Web site at www.fortworth.com or
call 800-433-5747.

Cowboys And Culture...Only In Fort Worth

“Staycations”—Plenty of attrac-
tions and prices that help visitors
stay longer for less are part of
Fort Worth’s special appeal. 

(NAPSA)—Homebuyers might
want to visit www.Century21.com.
It lets people search for homes by
neighborhood, price range or the
desired number of bedrooms or
bathrooms. Listings generally pro-
vide room measurements, ameni-
ties and pictures.

**  **  **
Borrowing from the interactive

appeal of social networking sites
such as MySpace and Facebook,
Web-based memorialization por-
tals such as Legacy.com enable
users to combine biographical
information with cherished pho-
tographs, and even video and
audio clips, in unique ways to
honor and remember those who
have passed. 

**  **  **
Healthy teeth can be moved at

almost any age. Currently, one in
five orthodontic patients is an
adult—and many are over age
50. More information on ortho-
dontic care is available on
www.braces.org.

**  **  **
A new fuel-efficiency tool mak-

ing waves in the boating industry
is Yamaha’s exclusive Low RPM
Mode. It automatically adjusts
the maximum RPM across all
throttle positions and is said to
save owners up to 26 percent in
fuel costs based on average
annual use.

**  **  **
Networking is more than just

shaking hands and passing out
business cards. According to Ivan
R. Misner, Ph.D. and Michelle R.
Donovan, authors of “The 29%
Solution,” networking is really
about building your social capi-

tal—and it’s a skill that can be
acquired. For more information,
visit www.29PercentSolution.com.

**  **  **
Low testosterone is a common

yet little-known condition that
affects more than 13 million men
over the age of 45 in the United
States. Testosterone replacement
therapy is available in several
forms, including AndroGel. For
product and safety information,
visit www.androgel.com.

**  **  **
“Many travelers don’t maxi-

mize their hotel point earnings
because hotel rewards programs
often seem more complicated than
they actually are,” said Adam
Burke, senior vice president and
managing director, Hilton
HHonors Worldwide.

**  **  **
What makes a pointer point, a

sheepdog herd and a retriever
retrieve? Why do Yorkshire terri-
ers live longer than Great Danes?
And how can a tiny Chihuahua
possibly be related to a Great
Dane? A recent DNA study has
unlocked that mystery. To learn
more about the study, visit
www.wisdompanel.com. 

***
There is always Music amongst
the trees in the Garden, but our
hearts must be very quiet to
hear it.

—Minnie Aumonier
***

***
Except during the nine months
before he draws his first breath,
no man manages his affairs as
well as a tree does.

—George Bernard Shaw
***

***
I willingly confess to so great a
partiality for trees as tempts me
to respect a man in exact pro-
portion to his respect for them.

—James Russell Lowell
***

***
For in the true nature of things,
if we rightly consider, every
green tree is far more glorious
than if it were made of gold and
silver.

—Martin Luther
***

***
Believe me! The secret of reap-
ing the greatest enjoyment from
life is to live dangerously! 

—Friedrich Nietzsche
***

***
It is not because things are dan-
gerous that we do not dare.  It
is because we do dare not that
things are dangerous.

—Seneca
***

***
There is no security on this
earth. Only opportunity.

—Douglas MacArthur
***

In the city of Washington, D.C.,
no building may be built taller
than the Capitol.

The Royal Society for the Pre-
vention of Accidents erected a dis-
play at the Institute of Personnel
Management Confer ence in Har-
rowgate, England. It collapsed.




