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(NAPSA)—When it comes to
purchasing a new car or truck,
there are no limits to the imagina-
tion. That’s because many display-
model vehicles—as well as the
ones shown in TV and print ads—
can be accessorized and personal-
ized so that virtually any vehicle
can be turned into the car or truck
of your dreams. Of course, some
vehicles are better suited to be
modified than others are.
One way to know which vehi-

cles are best suited for acces-
sorization, and to discover just
what options are available for
your new car, truck or SUV, is to
check with the Specialty Equip-
ment Market Association (SEMA).
Each year, the trade group pre-
sents the SEMA Vehicle Design
Awards to honor the most acces-
sory-friendly vehicles of the year
in four separate categories: Truck,
Car, SUV and Hybrid.
Winning vehicles are chosen by

SEMA member companies, who
work year-round with automakers
to develop and design aftermarket
products and accessories for new
vehicles.
“The SEMA Design Awards are

becoming more exciting every year
with the growing number of acces-
sory-friendly vehicles and options
now available for consumers,” said
John Waraniak, SEMA VP of Vehi-
cle Technology. In recent years,
automakers have been working
closely with specialty-equipment
manufacturers. “This alliance is
resulting in amazing products and
accessories, and they’re hitting the
market faster than ever before,”
Waraniak continued.
The 2008 SEMA Design Award

winners are:
Truck: 2008 Nissan Titan
Full-size truck buyers tradi-

tionally accessorize more than the
general populace, and those look-
ing to do so will find that the new
Nissan Titan is the perfect canvas

for personalization. With more
than 85 SEMA member companies
already offering products and
accessories for the truck, it’s easy
to see that the possibilities for per-
sonalizing this truck are endless.
Take, for example, the bed, which
is fitted with a channel system
that features adjustable tie-down
cleats and optional accessory
racks, trays, dividers and storage.

Car: 2008 Cadillac CTS
The redesigned 2008 Cadillac

CTS delivers on both the
automaker ’s image and the
promise of accessorization. While
this vehicle is a cush right off the
showroom floor, SEMA members
are excited about the possibilities
it presents for personalization. “It
[the Cadillac CTS] offers a very
customizable engine, as well as
good styling and price for our car-
bon-fiber interior and exterior
trim,” said Doug Groh, president
of 3G Services, who is one of many
specialty-equipment suppliers
offering products for this vehicle.

SUV: 2008 Hummer H2
When the H2 was first

released, it was one of the most
accessorized vehicles on the road.
With a long list of products
already available for the 2008 ver-

sion, the redesigned version is
expected to be just as unique. Sev-
eral distinctive packages make it
possible for drivers to modify the
vehicle to go off-road or resemble
a stretch limo, depending on the
driver’s personal preference.

Hybrid: 2008 Chevy Tahoe
Since 1995, the Tahoe model

name has withstood the test of
time, offering durability, depend-
ability, safety and comfort all
wrapped up into one. Aftermarket
manufacturers have taken notice
and developed a long list of prod-
ucts for the newest version. Prod-
uct offerings include springs, tow-
ing kits, racks, performance
upgrades and more.
Complete lists of manufactur-

ers offering products for the win-
ning vehicles can be found at
www.enjoythedrive.com. SEMA is
the authoritative source for
research, data, trends and market
growth information for the spe-
cialty auto parts industry. The
industry provides appearance,
performance, comfort, convenience
and technology products for pas-
senger and recreational vehicles.
Call (909) 396-0289 or visit
www.sema.org for details on the
association.

Specialty Equipment: Vehicle Accessories For Customized Cars

Nissan Titan Cadillac CTS

Hummer H2 Chevy Tahoe Hybrid

(NAPSA)—As a parent, finding
educational and fun things to do
as a family when your children
aren’t engaged in school functions
or extracurricular events can be
tough. Sometimes there appears
to be so many tasks and chores
that there’s no time left for fun as
a family. Now there’s an online
community that lets kids help
with the organization so that
moms and dads can get a little
break.
The Web site uses its virtual-

world learning expeditions to
drive kids off the computer and
into libraries, museums, zoos,
aquariums and other family-ori-
ented places.
“We have had parents tell us

their child has showed them what
they learned about lowering
energy bills or planned a nutri-
tional meal from what they read
off of the label at the grocery
store. Kids like taking the initia-
tive in scheduling family time or
being the hero for helping out
around the house,” says Jorian
Clarke, founder and president of
KidsCom.com. “Our Web site is
helping kids learn about things
going on around them that their
whole family can do and benefit
from.”
The site gives youngsters the

tools to help mom and dad with
the social calendar and the house-
hold tasks. For example, in
Learning Expeditions, kids learn
about turning off lights and con-
serving water. KidsCom also
encourages them to visit local
“Green Spots” located at nature
centers or other places of learning
to get the whole family having
fun while being active. As a bo-

nus, they can pick up reward
cards at those locations.
KidsCom.com supports fun and

learning on the computer that
parents can feel good about as
well. Learning expeditions about
energy efficiency and global cli-
mate change are main highlights
of the site, as are safe social inter-
actions with kids around the
globe, along with games and activ-
ities that support math, science,
reading and writing skills.
“By showing them the positive

impact they can make by doing
such simple things, kids are pick-
ing up on everyday behaviors that
help mom and dad save money on
energy bills,” says Clarke. “The
money saved can then we used for
family fun.”
New Green Spots—nature cen-

ters, zoos, museums, aquariums,
etc.—are being added each month,
and On-Location events are held
throughout the year. Members are
kept informed of any On-Loca-
tions that are being planned or
any other special family benefits
when they sign up for the Kids
Com.com newsletter.

Help For Mom Is As Close As Your Kids
And Your Computer

A popular Web site gives kids a
place to have fun and learn about
being a contributing member of
the family.

(NAPSA)—Investing in com-
mercial real estate involves a lot
more than finding an available
property and a willing lender.
Whether a novice or a seasoned

veteran, those investing in a com-
mercial property—which could be
residential property, retail loca-
tion or a building created for in-
dustrial use—must address a
range of issues such as:
• which cash flow scenarios

make the most sense;
• what’s the optimal way to

manage the property;
• how are leased or rental

properties categorized, how to
prospect for tenants and how to
create a niche in the marketplace;
• how best to accurately estab-

lish property values; and
• what is the best strategy for

managing capital gains and other
tax-related obligations.
Fortunately, there’s good news

for investors who are considering
an investment in commercial real
estate but don’t know where to
begin.
A well-known real estate firm

has the knowledge to assist the
commercial real estate investor.
The CENTURY 21 Commercial® pro-
gram is supported by professionals
who are specially trained in the
commercial and investment prop-
erty markets and can help inves-
tors make informed decisions.
Whether vacant land, a strip mall,
retail space or a residential prop-

erty for multiple tenants, all are
options. These specialists are pre-
pared to assist with the acquisi-
tion, development and manage-
ment of commercial property.
For clients wanting to invest,

buy or lease, the network of spe-
cialists stands ready to assist
through the use of targeted ad-
vertising, industry-leading tech-
nology, creative marketing mate-
rials and one of the largest
referral networks in the real
estate industry.
CENTURY 21 Commercial sales

professionals are prepared to find
properties, help with the decision
process and identify credit sys-
tems, local banks, mortgage bro-
kers and other lenders to help
secure the necessary funds.
To l ea rn more , v i s i t t h e

Web s i te at www.century21
commercial.com.

Commercial Property: A Land Of Opportunity?

Those invested in commercial
real estate have to address a
number of issues, from cash flow
to return on investment and how
best to manage the property.

(NAPSA)—If you’re thinking
about redoing your kitchen, you’re
not alone. Kitchen remodeling is
among the most popular of reno-
vation projects every year. Most
people focus on big-ticket items
like new cabinets and appliances,
but even smaller changes can
greatly improve the look and feel
of a kitchen or dining space.
Consider the advice of Gary

Yoko, who helps restaurants
design and build interiors to be
attractive and welcoming to
guests.

Find Inspiration—How do
you want your space to feel?
Relaxed? Sophisticated? Get ideas
by browsing through magazines
and online. “Saving favorite pic-
tures and reviewing them later
helps you find your design inspi-
ration,” says Yoko.

Be Careful With Color—
Paint is the fastest way to change
a room’s look, but don’t rely exclu-
sively on paint to bring color into
a room. Yoko says the new look at
Ruby Tuesday restaurants is a
good example. The restaurant
wanted a look that was warm and
welcoming. They chose soft earth
tones but combined them with col-
orful accents. “That bright color
you love on the paint sample
might overwhelm once it’s spread
on your walls,” warns Yoko.

Add Details to the Experi-
ence—Have you been eating off
the same dinner plates for
years? Updating tableware is an
easy way to add style and

excitement. Touches like new
glasses, silverware and table-
cloths can make the whole expe-
rience in your new kitchen more
special and enjoyable.

Cut Down on the Clutter—
Organizing experts preach the
value of grouping “like items” and
utilizing space-savers, but Yoko
points out decorative clutter can
make a space feel cramped and
crowded, too. “One of the secrets
behind the new Ruby Tuesday
decor is a less cluttered style. It
feels more open and inviting.”
Your remodeling project might

not be as large as a restaurant’s,
but following some of the same
design principles can really make
your kitchen feel new and special.
Says Yoko: “Great design helps
you enjoy great food, at home or
dining out.”
To see pictures of Ruby Tues-

day’s new look, visit www.
rubytuesday.com.

Design Tips For Your New Kitchen

Find Your Style: Lighting and art-
work help set the mood at home
or dining out.

A Dutch striking is when a
clock chimes every hour on the
half-hour, but with a different
tone from when it chimes on the
hour. Got that?

If the recipe calls for whipped egg
white, you l̓l get more volume if the
whites are at room temperature.




