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(NAPSA)—It is time to give
girls a reality check about what
really goes on behind the scenes
in Hollywood. The onslaught of
messages and images they con-
stantly receive sets an unrealistic
standard of beauty. The Dove
Campaign for Real Beauty is
teaming up with the entertain-
ment industry to educate girls
about what images are real versus
Hollywood magic. This is espe-
cially relevant as girls today are
measuring themselves against
impossible beauty ideals. 

Low Self-Esteem Linked 
To “Perfect” Ideals 

According to a recent survey
conducted by the Dove Self-
Esteem Fund and Seventeen, more
than four in 10 girls and young
women only see their flaws when
they look in the mirror. This is not
surprising, considering more than
half of girls and young women say
they get ideas for the way they
want their bodies to look from
celebrities and media, and 56 per-
cent of girls and young women
believe celebrities tend to have
perfect bodies. 

“Girls are increasingly looking to
celebrities as their role models
because they are widely celebrated
in media and society,” commented
Ann Kearney-Cooke, Ph.D.,
licensed psychologist and distin-
guished scholar for the Partnership
for Women’s Health at Columbia
University. “Girls take away the
message that these images repre-
sent a societal norm, and as a result
punish themselves for not living up
to impossible beauty ideals. The
cycle continues to intensify as
these perceived flawless images

further inundate the media.”
Dove released a new viral film,

“Onslaught,” to visually dramatize
this issue and provoke a call-to-
action among mentors and role
models. The goal is to help girls
appreciate their own unique
beauty in the context of what they
are seeing. 

Reality Takes Center Stage 
It is important for girls to real-

ize that what they see in movies
and magazines represents an unre-
alistic standard of beauty, not an
everyday achievable look. As part
of its global commitment to build
self-esteem in girls, the Dove Self-
Esteem Fund is sponsoring self-
esteem building workshops with
Step Up Women’s Network, a
national nonprofit membership
organization dedicated to strength-
ening community resources for
women and girls. 

Together, they are giving girls a
reality check about how the seem-
ingly “perfect” Hollywood look is
created and hopefully inspiring
girls to think about their beauty
role models in a new way. 

During these workshops, cele-

brities and self-esteem experts
reveal secrets about how the big
screen and cover shots are pro-
duced, including details about
the armies of stylists, makeup
artists, photographers, and stag-
ing and computer technicians
who work behind the scenes. Jes-
sica Weiner, self-esteem expert
and best-selling author, will lead
each session and offer advice
about interpreting the multitude
of messages. Notable female
celebrities are volunteering their
time to speak with girls and
share their personal perspectives. 

A New Generation Of Fans 
“Girls today are exposed to more

images from Hollywood and media
than past generations,” said
Weiner, self-esteem expert and
global ambassador for the Dove
Self-Esteem Fund. “These images
that convey messages about beauty
can impact self-esteem. Mothers,
mentors and friends can help
change girls’ perceptions with posi-
tive, self-esteem building discus-
sions and activities.” 

The Dove Self-Esteem Fund set
a new goal to reach 5 million girls
globally by 2010 with self-esteem
building programming. Moms,
mentors and girls can find valu-
able self-esteem building tools,
behind-the-scenes footage from
the celebrity workshops and the
viral film, “Onslaught” at cam
paignforrealbeauty.com. Also
online, real girls reveal personal
stories about how they navigate
real self-esteem issues in their
daily lives. All girls can partici-
pate by sharing their own experi-
ences, asking questions and hear-
ing from experts. 

Quick Tips For Self-Esteem: 
By Jessica Weiner

1. Watch Your Language: Negative self-talk can
    be contagious
2. Walk Your Talk: Make sure your actions match
    your advice
3. Mind Your Media: Help your child decode 
    media messages
4. Speak Your Mind: Share your thoughts and
    feelings daily
5. Embrace Your Beauty: Celebrate what makes
    you unique

REALITY CHECK: Girls Get Inside Look At What Really Goes On
Behind The Scenes In Hollywood

OF ENTERTAINMENT

(NAPSA)—Vehicle owners who
trade in their cars every few
years may be losing thousands of
dollars in savings. Consumer
Reports found that car owners
save more money than the origi-
nal purchase price of the car by
keeping the car for 225,000 miles
over 15 years, as compared to
buying that same car new every
five years.

With the housing and credit
markets in a state of turmoil, the
Engine Repower Council recom-
mends repowering your engine as
a way to significantly reduce
costs and save money over the
long run.

A One-Time Investment
“People don’t  realize how

much money they are losing by
buying a new car every few
years when today’s vehicles can
last over 200,000 miles,” said
Steve Rich,  chairman of  the
Engine Repower Council. “A one-
time investment to repower a
car ’s engine makes financial
sense. It not only eliminates
new-car payments and higher
insurance rates, but repowering
also makes the vehicle more fuel
efficient, saving money at the
pump. In addition, a more fuel-
efficient vehicle reduces harmful
emissions, which helps protect
the environment.”

Often Better Than New
With repowering, the engine, or

an identical one from another like
vehicle, is completely remanu-
factured/rebuilt. Also, unlike
installing a used or junkyard
engine, critically important inter-
nal parts get replaced with new
parts that meet or exceed original
equipment performance stan-
dards. Consequently, remanufac-
tured/rebuilt engines are fre-
quently even better than the new
engines installed at the factory.
This is because the original fac-
tory engine problems have been
revealed through use, and can
then be redesigned or repaired
with better-quality parts. Reman-
ufactured/rebuilt engines are
dependable, reliable and backed
by excellent warranty programs
that also usually cover installa-
tion expenses.

The Engine Repower Council is
a nonprofit organization dedicated
to educating consumers about the
economic and environmental ben-
efits of remanufactured/rebuilt
engines.The Engine Repower
Council supports the “Be Car Care
Aware” consumer education cam-
paign. For more information about
remanufactured/rebuilt engines
and their suppliers, visit the
Engine Repower Council at
www.enginerepower.org.

Repowering Your Engine Can Save You Money

(NAPSA)—The holidays are
here and the shopping craze is in
full swing. There’s something spe-
cial about watching someone’s eyes
light up when opening your gift.
But finding the perfect gift becomes
more difficult every year, especially
when it comes to shopping for fam-
ily. And though you mean well, you
don’t want to become known as the
person whose gifts get returned.

This year, there are lots of fun
technology products and acces-
sories that make excellent holiday
gifts and stocking stuffers for
everyone in the family. Consumer
electronics top wish lists year
after year, and here are some
ideas to get you started. 

For a friend:
Abbi New York Laptop Bags 
Your girlfriends will love these

gorgeous and affordably priced
laptop bags that combine func-
tionality and stylish elegance that
cater to every woman’s taste.
www.abbinewyork.com

For a significant other:
iPhone 
This year’s hottest tech gadget,

the iPhone integrates a cell phone,
PDA and MP3 music player into
one sleek device. It even allows
users to surf the Web. It sports a
stunning display, beautiful design
and innovative multitouch user
interface that you would only
expect from Apple. Enough said.
www.apple.com

For Grandparents:
Presto
Presto lets grandparents re-

ceive e-mail and digital photos
without a computer or Internet
connection. The Presto Service
transforms your messages and
pictures into beautiful, full-color
Presto Mail that is retrieved and
printed by the HP Printing Mail-
box via an existing phone line.
Now it’s easy for the extended

family and friends to include
Grandparents in family e-mails.
www.Presto.com

Jitterbug Cell Phones
For consumers who have no

need for fancy bells and whistles,
Jitterbug makes it simple and
affordable to connect with family
and friends while away from

home. Developed to provide con-
sumers with a simple, personal-
ized cell phone experience, each
phone features large, backlit but-
tons, simple “yes” and “no” action
buttons and a live, 24-hour Jitter-
bug operator. www.jitterbug.com

For the kids:
iPod nano
The world’s most popular digi-

tal music player just got better.
Apple’s iPod nano now lets users
enjoy TV shows, movies and
music. Video capability, together
with an improved display, makes
the nano an ideal holiday gift for
your kids. www.apple.com

Xbox 360 
Microsoft’s Xbox 360 might just

be the perfect gift for those kids
who are willing to tear themselves
away from their IM buddies long
enough to play a few video games.
Whether they want to challenge a
few football greats in “Madden
NFL” or save the human race in
“Halo 3,” Xbox 360 is the next
generation of gaming and enter-
tainment. www.xbox.com

If you want to find out more
about any of these gift ideas
before purchasing, current users
are a great source of information.
Check out the product reviews at
Amazon.com or see if there is an
online community for the gift you
are considering.

Tech Gadgets Top Seasonal Wish Lists

Fun technology products make
excellent holiday gifts and stock-
ing stuffers for everyone in the
family.

(NAPSA)—For a classic dress-
ing with a nontraditional twist,
dried plums add a touch of mois-
ture and a hint of sweetness to hol-
iday meals. They can even give a
boost to other ingredients you com-
bine them with. For recipes, visit
www.californiadriedplums.org.

**  **  **
The right scents help trans-

form a home into a peaceful win-
ter wonderland. For instance, ilio
duos are distinctively designed
reed diffusers. The “Still” collec-
tion combines the scent of Winter
Fir and Cranberry Clove scents.
The “Bright” collection features
Amber Warmth and Autumn Fig.
Visit www.iliofragrances.com.

**  **  **
Some brands of heating equip-

ment offer extended warranties.
The Luxaire Performance
Promise Extended Protection
Plan from Johnson Controls offers
up to 10 years of coverage, war-
ranty transfer and no limit to the
number of repairs. To learn more,
visit www.luxaire.com or call
(877) 874-7378.

**  **  **
The average U.S. office worker

generates more than 2 lbs. of
paper waste per day. However,
there is good news. According to
Voith Paper, a company that man-
ufactures paper machines that can
use a high amount of recycled
fibers in the production of new
paper, more and more of the paper
used is recycled. For more infor-
mation, visit www.voithpaper.com.

**  **  **
Staples is the one-stop-shop-

ping destination for a wide selec-

tion of technology gifts, such as
GPS systems, digital cameras,
digital photo frames, laptops and
more. For more information and
gift ideas, visit www.staples.com.

**  **  **
The 800-page “Unofficial Guide

to Walt Disney World” offers field-
tested plans that save as much as
four hours of standing in line in a
single day, and tips, advice and
opinions from hundreds of Walt
Disney guests in their own words.

**  **  **
There are alternatives to bank-

ruptcy and consolidation loans.
Nonprofit credit counseling agen-
cies such as InCharge Debt Solu-
tions have been helping people
find solutions to their particular
situation for years. For more infor-
mation, go to www.incharge.org or
call (877) 677-0604.

**  **  **
Send party guests home with a

“tastes of Italia” gift bag. Fill bags
with bottles of Italian olive oil, a
CD of Italian songs and a bottle of
Ecco Domani premium wine. For
information and entertaining tips,
go to www.eccodomani.com. 

***
Let us be grateful to the mirror
for revealing to us our appear-
ance only.

—Samuel Butler
***

***
Many a man has fallen in love
with a girl in a light so dim he
would not have chosen a suit by
it.

—Maurice Chevalier
***

***
Men in general judge more from
appearances than from reality.
All men have eyes, but few have
the gift of penetration.

—Niccolo Machiavelli
***

***
A pair of powerful spectacles
has sometimes sufficed to cure
a person in love.

—Friedrich Nietzsche
***

***
Polished brass will pass upon
more people than rough gold.

—Lord Chesterfield
***
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