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(NAPSA)—Each year, Mother’s
Day provides an opportunity to
thank mom for all the little
touches and special memories she’s
created over the years. So why not
show her how much she’s appreci-
ated by treating her to a hand-
made dessert that delivers the
extreme indulgence she deserves? 

Eagle Brand® Sweetened Con-
densed Milk has been a part of spe-
cial occasions and holidays since
1856, and now some of the most-
requested, impossibly decadent
desserts made with Eagle Brand
are easier than ever to prepare,
thanks to Eagle Brand Premium
Dessert Kits™. With premeasured
ingredients and easy-to-follow
instructions, anyone can make
tempting treats in just minutes. 

Turtle Temptations™—Eagle
Brand Premium Dessert Kit™

Included:
Premium chocolate chips
Pure milk caramel
Pecan crust mixture
Eagle Brand® Sweetened
Condensed Milk

You add:
4 Tablespoons butter or

margarine (step 1)
1 Tablespoon butter (step 2)

Easy Four-Step Instructions:
1. Preheat oven to 350 de-

grees and spray 8-inch square
baking pan with nonstick
spray. In mixing bowl, com-
bine crust mixture with 4
Tbsp. of melted butter or mar-
garine and mix well. Press the
mixture into a thin layer on
bottom of prepared pan. In
glass pan, bake for 7-10 min-
utes; in metal pan, bake for 6-9
minutes. Bake until set. 

2. Place sweetened con-
densed milk, chocolate (2

bags) and 1 Tbsp. butter in a
microwave bowl and heat for 1
minute on medium high.
Remove and stir until smooth.
Spread warm chocolate mix-
ture over baked crust in an
even layer. Return baking pan
to the oven and bake for an
additional 6 minutes. Cool for
5 minutes.

3. Drizzle caramel over
baked chocolate layer and
sprinkle with pecans.

4. Refrigerate for 60 min-
utes or until set. Remove and
cut. Store covered. 

Yield: 20 servings

Eagle Brand Premium Dessert
Kits are available at retail loca-
tions nationwide in a variety of
flavors, including Magic Cookie
Bars, Decadent Fudge, Toffee
Dream Bars™,  Peanut Butter
Passion and many more. Each
kit includes premeasured, pre-
mium ingredients including
everything needed for the recipe
except perishable items such as
oil, water or butter. 

For more information, recipes
and a list of retailers that carry
Eagle Brand Premium Dessert
Kits, visit www.EagleBrand
Kits.com. Also visit the Eagle
Brand Idea Center online for more
Mother’s Day party tips, gift ideas
and other fun surprises.

Treat Moms Right This Mother’s Day

With premeasured ingredients
and easy-to-follow instructions,
anyone can make tempting treats
in just minutes. 

Alternative Fuel Autos
Catching On

(NAPSA)—Consumer interest
and new technology are helping to
drive the development of alterna-
tive fuel vehicles. That’s the word
from experts who say there are over
10 million alternative fuel autos on
the nation’s roads today. That’s
according to data from R.L. Polk &
Co. 

The Polk figures also reveal
that an unprecedented 1.5 million
alternative fuel autos were sold in
2006, surpassing automakers’
sales expectations by 50 percent.
That’s according to the Alliance of

Automobile Manufacturers. 
Currently, manufacturers are

offering 60 models of these hybrid,
clean diesel and ethanol-capable
e-85 alternative fuel automo-
biles—up from just 12 models for
sale in 2000.  

Automakers are also working
with the energy industry, the gov-
ernment, fuel providers and fuel
retailers to help grow the e-85
ethanol-fueling infrastructure. 

For more information on ad-
vanced fuel-savings technology,
visit autoalliance.org.

A complete list of available
autos can be found at Discover
Alternatives.com.

Currently, manufacturers are
offering 60 models of alternative
fuel automobiles—up from just
12 models for sale in 2000. 

(NAPSA)—Parents can help their
children take the right steps toward
fitness. That’s a particularly good
thing, because children today tend
to be less active than in generations
past. Twenty-five percent of all chil-
dren watch at least four hours of
television daily. Most children sit on
the bus or in a car pool rather than
expending their own energy to get
to and from school. Although health
experts recommend that children be
active an hour a day, fewer than 25
percent get even 30 minutes of daily
activity.

This decrease in physical activ-
ity contributes significantly to
America’s burgeoning childhood
obesity rates. Nine million Ameri-
can children are overweight, three
times more than in 1980. 

Schools are uniquely positioned
to reverse these alarming trends,
and ensure that children get the
physical activity and physical edu-
cation they need.

What’s more, educators have
discovered the academic potential
of getting kids out of their seats.
Physically active students have
demonstrated higher test scores,
better concentration and less dis-
ruptive behavior even when class
time has been reduced to allow for
extra time to be active.

Faced with pressure to improve
test scores, however, some schools
eliminated recess to provide more
class time. Often, parents are not
aware that schools aren’t providing
adequate opportunities for physical
activity. In a national survey, most
parents thought their children’s
schools were doing a “good” to
“excellent” job making daily physi-
cal education available to all stu-
dents. Fewer than 8 percent of
schools, however, actually provide
students with daily physical educa-
tion. The survey was conducted by
Action for Healthy Kids, a nonprofit

organization that works inclusively
at the national, state and local lev-
els to encourage sustained improve-
ments in school nutrition and physi-
cal activity practices.

A federal mandate requires most
schools to implement a Local Well-
ness Policy. Created at the district
level, Local Wellness Policies set
goals for physical activity and phys-
ical education, as well as nutrition
education and nutrition standards
for foods available at school.

Action for Healthy Kids encour-
ages parents to learn about their
children’s school’s policy and find
out how to help. Here are a few tips:

Get Children to Move More
• Teach children to spot oppor-

tunities to move, such as parking
at the end of a parking lot.

• Bike or walk wherever possi-
ble. Use the car as a last resort.

• Establish an escorted “walk-
ing pool” to replace the car pool in
your neighborhood.

• Promote Safe Routes to School
so children can walk or bike safely.

• Join an Action for Healthy
Kids Team to promote student
wellness.

For more information, visit
www.ActionForHealthyKids.org.

Active Kids Learn Better




