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by Dr. Perry Weiner, 
Thomas Jefferson Hospital,

Philadelphia, Pa.
(NAPSA)—As a practicing urol-

ogist, I see many men over the age
of 50 who complain about having
to make constant trips to the bath-
room—especially at night. Most of
my patients go on to describe addi-
tional symptoms, such as feeling
the need to push or strain, a sense
of incomplete bladder emptying
and experiencing a burning sensa-
tion during urination.  

These symptoms are not sur-
prising. They are the classic signs
of an enlarged prostate, also
known as benign prostatic hyper-
plasia (BPH)—a condition so com-
mon that it affects 60 percent of
men over the age of 60.  

BPH is not life threatening nor
is it a form of or a precursor to
cancer. In fact, it’s manageable
with the right treatment. This
always comes as great relief to my
patients, many of whom have suf-
fered for years from the discom-
fort, inconvenience and awkward-
ness of this condition.

Many of the men I see in my
practice suffer from moderate to
severe symptoms of BPH. They
also tend to be active and want a
procedure that will relieve their
symptoms without disrupting
their quality of life. 

Though there are many treat-
ment options available, such as
prescription medication and dif-
ferent surgical approaches, many
of my patients have responded
well to a minimally invasive heat-
based procedure using the Pro-
lieve® System. 

The Prolieve System uses
microwave technology, or heat, to
reduce the enlarged prostate tis-
sue that causes the urinary symp-
toms. I believe the quality-of-life
benefits of the procedure set it
apart.

• Patients can typically return
to their everyday activities the

very next day, since it’s an in-
office procedure performed in 45
minutes.  

• It does not require general
anesthesia or incisions. 

• It rarely requires use of a
catheter post-procedure—an im-
portant consideration for active
men.

• Unlike some prescription
medications, it has few to no sex-
ual side effects. 

I insert a catheter through the
urethra into the bladder. A balloon
containing circulating water is
attached to the catheter. The
microwave antenna inside the
catheter heats the prostate, reduc-
ing the enlarged tissue, thus
allowing urine to flow. The patient
goes home the same day, usually
without the need for a catheter,
and typically has significant
symptom improvement.

As a urologist, it’s important
to me that men who suffer from
enlarged prostate fully under-
stand the condition and the treat-
ment options available. I encour-
age men and their loved ones to
visit www.understandbph.com or
call, toll-free, (877) 274-2273 to
learn more about BPH, find infor-
mation on office-based treat-
ments and the Prolieve System,
and find a local physician who
specializes in treating enlarged
prostates.

Urologists Can Provide A 45-Minute Office-Based Procedure 
To Treat Frequent Urination Caused By Enlarged Prostate

Many men may take more trips
for pleasure and fewer trips to
the bathroom once they get their
prostate troubles treated.

(NAPSA)—From math home-
work to boyfriend dilemmas, there
are many things mothers and
daughters regularly talk about.
But what happens when life
strays from the ordinary and you
find yourself forced to start a con-
versation you hoped to never
have. This is a challenge more
than 211,000 women will face this
year when they are diagnosed
with breast cancer.

These are mothers, grandmoth-
ers, aunts, cousins, teachers,
coaches and neighbors—all of
whom have family, friends and a
network of people who care about
them. Developing breast cancer is
undoubtedly difficult for those
diagnosed but many times can be
just as daunting for the people
who love them.

Many women note that ap-
proaching the issue in a place
where the child deems safe makes
the disease appear more manage-
able and less overwhelming. Some
companies create special pink rib-
bon products designed specifically
to help open the lines of communi-
cation with children about the dis-
ease while offering support, hope
and comfort. One such company is
toy manufacturer Mattel, which
has recently partnered with the
Susan G. Komen Breast Cancer
Foundation to create the Pink
Ribbon™ Barbie® doll. 

Barbie has traditionally pro-
vided a great way for mothers—
and even grandmothers—to con-
nect with their daughters. Pink
Ribbon Barbie doll affords an
opportunity to begin a dialogue

about breast cancer among the
thousands of families faced with
this emotionally challenging situ-
ation. Pink Ribbon Barbie doll
was created by designer Robert
Best and sales of each doll will
contribute toward a $100,000 min-
imum donation going directly to
the Komen Foundation.

The Susan G. Komen Breast
Cancer Foundation offers the fol-
lowing tips on sharing news of a
breast cancer diagnosis with chil-
dren and family members: 

Be Honest: When speaking
with children about your diagno-
sis, try to be as honest, truthful
and open as possible—no matter
how difficult it may seem. You
decide how much you want to say.

Remember that children, just like
adults, will fill in their own inter-
pretations wherever you leave big
gaps. And, because children may
not know as much as adults, it is
more likely that what they fill in
will be wrong. 

Encourage Discussion and
Questions: Anything that
changes your child’s daily routine
needs to be explained and dis-
cussed. If you are going to be gone
for a few days, are getting sick
from treatment, losing hair or a
breast, let your child know why
this is happening.

Inform Other Important
Caregivers: It is a good idea to
let your children’s teachers,
coaches and caregivers know
about what is going on so that
they are aware and may help chil-
dren cope if they are in their pres-
ence for most of the day. 

Accept Support: Your chil-
dren depend on you for support
and love but remember that they
can be a source of support for you,
too. Most likely they will want to
spend more time with you, listen-
ing, playing and just talking. 

Get Inspired: The Komen
Foundation is comprised of more
than 100 affiliates nationwide,
with more than 75,000 volunteers
dedicated to fighting breast can-
cer. Use these volunteer opportu-
nities to involve your family mem-
bers in the fight against breast
cancer.

For more information and
resources on breast cancer, visit
www.komen.org or call (800) I’M-
AWARE® (1-800-462-9273).

Making It A Family Discussion: Breast Cancer Awareness

(NAPSA)—If you’re in the mar-
ket for a new car or want to sell
your current one, you can find the
tools you need to take your project
from start to finish working
entirely online. Experts say the
key is to approach buying or sell-
ing a car in the same way you
might tackle a do-it-yourself proj-
ect on your home. Try these four
tips:

1. Plan Your Project—Are you
buying, selling or both? If you
decide to buy, set your price range
and narrow down the vehicle
makes and models you prefer.
Make a list of all the features you
want in your next car. Then use
Web sites that allow you to per-
sonalize your shopping experience
and save multiple car searches. If
you need to sell your current car,
start by cleaning and detailing
your vehicle. Next, take multiple,
detailed digital photos. Write a
thorough ad using descriptive lan-
guage, multiple adjectives and
vivid wording. Attention-grabbing
online ads will help attract seri-
ous buyers.

2. Gather Your Online Tools—
Web sites such as Edmunds.com,
Carfax.com and AutoTrader.com
have easy-to-use vehicle apprais-
ers, vehicle history reports and
side-by-side comparison functions
that make searching for and
researching a vehicle a virtual
breeze. 

3. Research, Research and
More Research—For the best deal
on a car, research its value and
see how multiple sellers are pric-
ing the same model. View a vehi-
cle’s complete history; it will tell
you if a vehicle has been in an
accident, flood or fire. Once you
have narrowed down your top
three choices, compare the vehicle

features side by side. If you are
selling, price your vehicle competi-
tively by finding the true market
value to help you list an accurate
and compelling price. Search for
vehicles like yours and compare
your car with what other sellers
are posting to help you find the
competitive advantages your vehi-
cle offers to make your listing
stand out. Grab buyers’ attention
with details about the vehicle’s
history and condition. The more
information you provide, the more
responses you’ll receive. 

4. Finish Strong—Get dozens
of tips on good purchasing and
selling practices from the Inter-
net. Before you finalize your pur-
chase, be sure to see the vehicle in
person. Kick the tires, check the
odometer and take it for a test
drive. If you’re closing the sale of
your vehicle, be wary of offers for
more than your asking price.
Never accept a personal check,
and always present the buyer
with a receipt.

Visit AutoTrader.com to start
your next do-it-yourselfer proj-
ect. With easy-to-use tools, you
can take control of the car-buy-
ing or -selling process from start
to finish.

The Do-It-Yourself Guide To Car Buying And Selling

A growing number of people
have become do-it-yourself car
buyers and sellers. 

(NAPSA)—Adding one well-
chosen ingredient can turn an
ordinary meal into an extraordi-
nary one. So why not add a casual
sense of elegance to your next
meal by incorporating creamy,
fresh California avocados? The
nutty, creamy flavor of avocados is
a delicious complement to many
everyday foods, such as salads,
sandwiches and pasta. For deli-
cious recipes, visit the California
Avocado Commission Web site at
www.avocado.org. 

**  **  **
Keep canned, frozen or dried

tart cherries on hand to make
family meals this fall. Cherries
add nutrition and color to
recipes. You will also discover
that cherries are versatile. They
go well with squash. Stir canned
cherries into baked acorn
squash. Jazz up breakfast by
adding dried tart cherries to oat-
meal. For more ideas on using
tart cherries, visit www.usacher
ries.com. To receive a free set of
recipe cards with new cherry
recipes,  write to CMI: The
Cherry People, P.O. Box 30285,
Dept. New, Lansing, MI 48909-
7785 or send an e-mail to assis
tant@usacherries.com and re-
quest new recipe cards.

**  **  **
To make life simply delicious, a

free recipe brochure, “Surpris-
ingly Simple,” offers seven new
award-winning rice recipes that
can be prepared in 30 minutes
using six ingredients. The USA
Rice Federation selected these
winners from over 1,200 recipes
submitted by home cooks in the
8th annual Rice to the Rescue!
contest. For your free copy of
“Surprisingly Simple,” send a
business-size, self-addressed,
stamped envelope to: Surprisingly
Simple, c/o USA Rice Federation,
4301 N. Fairfax Dr., Suite 425,
Arlington, VA 22203 or visit
www.usarice.com/consumer to
download the winning recipes and
brochure. 

***
Imitate until you emulate;
match and surpass those who
launched you. It’s the highest
form of thankfulness. 

—Mark Victor Hansen 
***

***
Ideas attract money, time, tal-
ents, skills, energy and other
complementary ideas that will
bring them into reality. 

—Mark Victor Hansen 
***

***
You may have to fight a battle
more than once to win it. 

—Margaret Thatcher 
***

***
Man’s best possession is a sym-
pathetic wife. 

—Euripides
***

Technically, the coin that we
call a penny does not exist. At
the U.S. Mint, it’s officially called
a “cent.”




