
14

(NAPSA)—Are you in the mar-
ket for a new vacuum? If so, look
no further than an independent
floor care professional to find the
perfect fit for your home. Here are
a few helpful facts and some ques-
tions to ask:

Remember that one size vac-
uum doesn’t fit all types of homes.
Don’t buy a vacuum out of a box
or off the shelf. Try it out first and
ask the salesperson how each
attachment works. How well will
it handle cleaning conditions in
your home? Do you have different
types of flooring? What you clean
can make a difference in the vac-
uum you need.  

The most popular type of vac-
uum cleaner in the United States
is the upright. Many uprights,
however, don’t have the power,
convenience or filtration of a can-
ister vacuum. 

Also, if a vacuum is rated high
for cleaning, it may have aggres-
sive brushes that aren’t good for
wood floors. 

If you have allergies or
asthma—according to the govern-
ment, one out of every two Ameri-
cans suffers from some sort of
allergy—a HEPA-certified vacuum
is what you should look for. 

High-quality vacuums, such as
those made by Miele in Germany,
offer many options and can be cus-
tomized with tools that reflect the
needs of your home and family.
Most independent dealers walk
customers through a needs assess-
ment that helps determine the
best vacuum fit for their home.
This is something you won’t find
at most chain stores. For example,
Bob Boffoli of the Cape Cod Vac-

uum Mart, Orleans, Mass., has
more than 100 vacuums in his
store and compares this needs
assessment to “writing a prescrip-
tion for a customer.” 

“I prescribe which vacuum the
customer needs based on the sur-
faces in their home, the traffic in
their home and whether they have
allergies, pets or children,” says
Boffoli.

Some of the most popular vac-
uum cleaners are manufactured
by Miele, a company that pro-
vides a full range of vacuums,
from lightweight and full-size
canisters to uprights. Some are
ideal for low-, medium- or high-
pile carpets, some for floors and
some for both.

Remember, the best place to
buy a vacuum is from an autho-
rized dealer, so you can try it out
first. To find an independent
dealer, call (800) 579-4583.

Get Your Next Vacuum Customized To Your Needs

IT’S ALWAYS A GOOD IDEA TO TRY out
the vacuum first. This will give
you an idea of its weight and how
easy it is to use and transport
around the house. 

(NAPSA)—A growing number
of America’s corporations and con-
sumers think it’s important for a
company to be a good citizen.
Experts say corporate social
responsibility is on the rise and is
expected to increase, given that
today’s savvy consumers expect
companies to give back to the com-
munity—and in ways that go
beyond merely cutting a check.

According to a survey con-
ducted by Robert Half Manage-
ment Resources, 76 percent of
chief financial officers polled said
that social responsibility programs
such as volunteer community ser-
vice are somewhat or very impor-
tant to their corporation. Execu-
tives are finding that there is more
to social corporate responsibility
than solely donating money.

Bradley K. Googins, executive
director of The Center for Corpo-
rate Citizenship at Boston Col-
lege, notes “today’s standards of
excellence in corporate citizenship
go beyond financial contribution.
A company’s capacity to benefit
society is based on its ability to
leverage its people to participate
voluntarily to contribute to soci-
etal well-being.” 

One such company that under-
stands the importance of giving
back to the community is Dallas-
based Alliance Data. The company
has an in-depth relationship with
Special Care & Career Services
(SCCS), a nonprofit organization
that supports children and adults
with developmental disabilities by
providing key services through
two age-determined programs:
Early Childhood Intervention and
Supported Employment Services. 

Alliance Data has a multifac-
eted relationship with the organi-
zation, whereby the company pro-
vides financial support and
volunteer support, employs SCCS
clients, and offers guidance to the
agency through Board and com-
mittee involvement. 

“The partnership we share
with Alliance Data exemplifies the
real potential that can be achieved
when a nonprofit organization and
a corporate entity collaborate to
achieve common goals,” said
Cathy Packard, executive director
of Special Care & Career Services.
“Our comprehensive relationship
has resulted in mutual rewards
and is shifting the paradigm in
our industry for what defines a
strong, effective corporate part-
ner.” Packard also noted that in a
survey from the University of
Massachusetts Center for Social
Development & Education, re-
searchers found that out of a ran-
dom selection of 803 consumers
from across the U.S., 92 percent
felt more favorable toward compa-
nies that hire people with disabili-
ties. Similarly, 87 percent of
respondents said they would pre-
fer to give their business to such
companies.

Companies are realizing that
in order to be an effective corpo-
rate partner, they need to have a
formal strategy in place for com-
munity involvement. Alliance
Data initiates a three-pillar
approach, which provides the
framework for what the company

calls its Neighbor of Choice com-
munity relations program. The
areas of involvement include
health & welfare, education and
civic enrichment. 

In each of its office locations
nationwide, Alliance Data empow-
ers its employees to actively iden-
tify and participate in local chari-
table and nonprofit activities that
fall within those three pillars—
and that are based on individual
community needs. 

The company recognizes the
importance of engaging its em-
ployees on a personal level and
supports the employees’ desire to
give back to the communities in a
way that is most meaningful and
fulfilling to them. Activities have
included: 

• The Polar Bear Plunge:
Employees annually collected
pledges for Special Olympics by
plunging into the freezing waters
of a local lake. 

• Prom Shop Project: Employ-
ees and their families donate gen-
tly used formal wear and acces-
sories to underprivileged high
school students for the prom. 

• Community Care Day: Em-
ployees at various Alliance Data
locations volunteer to work on com-
munity projects that benefit local
disadvantaged neighborhoods. 

•United Way: Each year,
Alliance Data conducts a compa-
nywide United Way Campaign to
support local United Way agencies
in the areas that it operates. 

In order to set themselves
apart, corporations are realizing
that there’s a societal expectation
for companies to be active and
responsible corporate citizens in
the communities in which they
operate. There are many ways for
corporations to give back to their
local communities and to do more
than provide support financially.
Alliance Data is one example of
how companies contribute in cre-
ative and interesting ways. 

Good Works Are Expected Of Today’s Corporations 

Alliance Data employees in
Lenexa, Kan., volunteer their
time to help the local Habitat for
Humanity chapter. The company
encourages employees to volun-
teer—on company time—and
promotes giving back to the com-
munity as a company value.

✁
Note to Editor: Please note that Alliance Data, an organization mentioned in this article for its community outreach efforts,
may be located in your backyard. Alliance Data locations include: Boston; New York; Tampa; Cincinnati; Columbus;
Nashville; Kansas City, Kansas; Atlanta; Tampa, Florida; Tulsa; Dallas; San Antonio; Denver; Scottsbluff, Nebraska; Seattle;
and Bend, Oregon.

(NAPSA)—If you’re looking to
improve the look of your home, a
little free advice may go a long way.
An excellent place to begin is with
recommendations from friends and
family who have completed projects
similar to the one you are consider-
ing. However, if no one in your cir-
cle has ever completed a project
like yours, who can you ask?

When considering a major
remodeling project, it helps to
learn from the advice of people
with years of experience. These
people will likely know the ques-
tions to ask that can help you cre-
ate your dream room—and avoid
the nightmares many people expe-
rience when remodeling without
the proper preparation. 

The Value of Advice
Adding living space to your

home is an investment that can
provide you and your family with
years of pleasure and enjoyment,
but an important key to the entire
process is planning. To help you
navigate the sometimes unfamil-
iar waters of renovations, a com-
pany with more than 30 years of
experience building room addi-

tions has created a free guide.
Four Seasons Sunrooms’ “Essen-
tial Guide to Sunrooms” was
designed to help you through the
renovation process by providing
real-world information the com-
pany has compiled during its 30
years of experience building sun-
rooms around the world.

From planning where on your
property to locate your new sun-
room, to deciding the size, shape
and materials of your new room,
the guide can help you through
the issues you’ll need to consider
as you plan your new dream
room, including: 

• How will you use the room? 
• How will you decorate the

room? 
• What materials should you

use? 
• What kind of maintenance

will the room require? 
• How do you make sure that

the company you hire will do a
good job? 

“The guide helped break the
process [of renovating] down into
small, simple steps,” said Susan
DeAngelis of New York. DeAngelis
had experienced a good deal of
apprehension about her home’s
renovations previous to seeking
advice. “It really helped take the
fear out of the entire process.”

To order a free copy of the
guide, call (800) FOUR SEASONS
or visit www.FourSeasonsSun
rooms.com.

Finding Free Advice For Home Improvements

Handy Idea—People can find free
home improvement advice in a
new guide.

(NAPSA)—There’s good news
for car owners who feel intimi-
dated by the technical terms in
their car owner’s manual. 

A new guide for motorists
turns technical automotive jargon
into easy-to-understand everyday
language. 

The free guide was created to
help take the mystery out of vehi-
cle maintenance and repair. It’s
published by the Car Care Council. 

The Car Care Guide, which is
designed to fit easily in a glove
box, explains the nine most com-
mon preventative maintenance
procedures and repairs that need
to be performed to keep cars oper-
ating safely and reliably, while
maintaining their long-term
value. It also includes a list of
questions to ask when these main-
tenance or repair procedures are
being done on a car. 

To familiarize motorists with
their vehicles even more, the
guide has clear, concise descrip-
tions of 12 major vehicle systems
and parts. This car care checklist
reminds motorists what vehicle
systems need to be maintained
and when service or repairs
should be performed. 

“The first step toward a safe and
dependable vehicle is to be car care

aware—to understand your vehicle,
what kind of care it needs, when it
needs it and why,” said Rich White,
executive director of the Car Care
Council. “The easy-to-follow guide
provides this information, cutting
through the technical language and
terms that often confuse or prevent
motorists from really taking good
care of their vehicles.” 

The Car Care Council is the
source of information for the Be
Car Care Aware consumer educa-
tion campaign, promoting the bene-
fits of regular vehicle care, mainte-
nance and repair to consumers. For
more information or to order the
free guide, visit www.carcare.org.

Caring For Your Car Just Got Easier

A new guide describes the nine
most common preventative main-
tenance procedures that need to
be performed to keep cars oper-
ating safely and reliably.
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