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(NAPSA)—Here’s a quick look
at some of the top automotive
trends of the year.

Greater fuel efficiency is
certainly at the top of the list, par-
ticularly with rising gas prices.
Drivers across the country are
looking for ways to maximize
every penny at the pump. For
some, that means avoiding ag-
gressive driving, speeding, rapid
acceleration and braking. On the
highway, this can lower your gas
mileage by 33 percent.

Others are looking for opportu-
nities to meld the handling and
performance of a sedan with the
ruggedness and power of an SUV—
while also saving some fuel.

Based on the multiple or
“crossover” performance features
of these vehicles and the fact that
they don’t burn as much gas, sales
of these types of vehicles are surg-
ing ahead of traditional SUVs.
With crossovers like the Mercedes
R Class and the Cadillac SRX, you
can still haul stuff, but with a
more carlike ride and style.

Fortunately, one of the world’s
leading tire manufacturers has
introduced a new all-season tire
designed specifically for these
crossover vehicles. The Michelin
Latitude Tour HP matches and
delivers the performance drivers
expect from the vehicle itself.

“Michelin’s Latitude Tour HP
tire is designed to optimize traction
and grip of the road, while resisting
hydroplaning, reducing noise and
increasing tread life,” said Parmeet
Grover, Michelin Americas Small
Tires. “When all of the tire’s design
elements are put together, they
help increase the vehicle’s fuel effi-
ciency and can save drivers more
than $100 in fuel costs over the life
of a set of tires.”

To deliver maximum handling,
these tires feature technology that
locks the tread in place to give
drivers better control and grip in
wet and snowy conditions, with
exceptional control and handling.

Since many motorists who buy
crossovers don’t expect to see
much off-road duty, the new Lati-
tude Tour HP features “bullet-
proof” material in areas where
reinforcements are needed most to
provide peace of mind against
urban hazards such as potholes
and curbs.

“If you’re looking to buy a
crossover or are looking for new
tires for your existing vehicle, look
for the tire that will deliver
exactly what your vehicle needs,”
said Grover.

To learn more, visit www.
michelinman.com.

New Tools And Features Available To Help 
SUV Owners Save At The Pump

FAIR AND FOUL—Not only built for
fair and foul weather driving, the
new tire helps motorists save
money at the pump.

( N A P S A ) —
There’s good
news for people
who share a com-
mon problem—
the need for more
space in the
kitchen. Experts
say that by mak-
ing a few small
changes, it’s pos-
sible to make the
most of your
available space
and reclaim your
kitchen. 

Here’s how:
• Take inven-

tory and get rid
of anything you
don’t need or
want anymore.

• Work one
shelf or drawer
at a time. Re-
move each item and decide to
either keep it, donate it to charity
or throw it away.

• Create separate stacks for
each category and stick to the plan. 

• Get control of your storage
containers.  A new container
system is designed to free up
almost 75 percent of the space
your containers used to take up. 

T h e  c o n t a i n e r s ,  f r o m  
Rubbermaid, can be flattened to
only one inch high when empty.
They feature unique pleated side-

walls that fold for convenient,
space-saving storage in cabinets,
refrigerators or freezers. The
result is more storage space and a
neater kitchen cabinet. 

The new Collapsibles line is
available in three different sizes—
2.5 cups, 4 cups and 6 cups. In
addition, they will be available in
multicontainer boxed sets to make
cabinet makeovers even easier. 

To learn more, visit the Web
site at www.rubbermaid.com/
collapsibles.

Space-Saving Strategies For The Kitchen

The new line of collapsible containers was
designed so the containers can be flattened to only
one inch high when empty. 

Put Your Heart And “Sole” Into
Fighting Breast Cancer

(NAPSA)—As National Breast
Cancer Awareness Month ap-
proaches in October, women every-
where will be looking for ways to
support the cause, from partici-
pating in walks to wearing pink
ribbons. These efforts are cer-
tainly not without merit as more
than 180,000 women are diag-
nosed with breast cancer each
year in the U.S. alone.

Leading electronic retailer
QVC and the Fashion Footwear
Association of New York (FFANY)
are once again “stepping” up
their support of the cause by pre-
senting QVC Presents “FFANY
Shoes on Sale.”

During this special QVC
broadcast on Wednesday, Octo-
ber 18, 2006 from 7 to 10 p.m.
(ET), shoe lovers will find many
brand name and designer shoes
offered at half the manufacturer’s
suggested retail price, with all
net proceeds going to leading
breast cancer research and edu-
cation institutions. Nine West,
Via Spiga, Franco Sarto and Enzo
Angiolini are just a few of the
brands scheduled to be offered,
with additional styles available
on www.QVC.com. Now in its
13th year, QVC Presents “FFANY
Shoes on Sale” has donated more
than $22 million for the cause.
Now that’s shopping that’s truly
good for the “sole.”

All of the event’s beneficiaries,
including the Joyce Eisenberg
Keefer Breast Center at John
Wayne Cancer Institute, encour-
age regular breast self-exams,
clinical checkups and annual
mammograms after age 40 to
combat the disease.

(NAPSA)—Here’s moving
news: According to the National
Association of Realtors, “home
sales remain at historically high
levels.” This means address
changes filed with the United
States Postal Service will likely
also remain high: about 45 million
a year, Postal Service officials
report. 

If you’ll be among those moving
Americans anytime soon, you
should know that many consider
the fastest, easiest and most con-
venient way to file a change of
address is with the Postal Service
at usps.com. Other change-of-
address options include Telephone
Change of Address at 1-800-ASK-
USPS and the Mover ’s Guide
found in Post Offices.

In addition to letters, state-
ments and advertising mail, many
movers want to make sure they
keep getting their favorite cata-
logs at their new home. For them,
there’s the optional Catalog
Request Card Service that is
available online with the Change
of Address form.

After customers complete the
Internet Change of Address form,
they can select specific retail cata-
logs—current or new—or choose
“No Thanks.” 

Since the program’s inception
last fall, participants have chosen
to receive an average of six retail
catalogs after they move. And
most of these are catalogs they
were not previously getting. Evi-
dence, Postal Service officials say,
that more and more people like to
shop via the mail. 

Indeed, the Direct Marketing
Association expects print catalog
sales to hit $158 billion in 2009,

up from $152 billion in sales this
year. The Association also says
that nearly six out of 10 catalog
shoppers keep a catalog they
order from for at least three
months.

“We’re providing this service so
that people can have their favorite
catalogs on hand when they’re
needed most, to organize their
homes quickly and easily when it’s
convenient for them,” explained
Charlie Bravo, senior vice president
for Intelligent Mail and Address
Quality. 

The Postal Service, which gets
no taxpayer dollars for routine
operations, is an independent fed-
eral agency that delivers more
than 44 percent of the world’s mail
volume—some 212 billion letters,
advertisements, periodicals and
packages a year—and visits 145
million homes and businesses
every day, six days a week. It’s the
world’s leading provider of mailing
and delivery services, offering
some of the most affordable pos-
tage rates in the world. Every
month, more than 21 million peo-

Americans File Changes of Address Online—
And Select Retail Catalogs—At USPS.com

Letting friends, family and cata-
log companies know about a new
address is easier than ever.

(NAPSA)—More than 91 mil-
lion households gardened in 2005,
the most ever, according to the
National Gardening Association.
The most important thing to have
in your shed is a first-aid kit for
common garden emergencies
including sunburn, bug bites, cuts
and poison ivy, oak or sumac.
Every gardener dreads poison ivy
because the itch can last for
weeks. To prevent that, keep CORT-
AID® Poison Ivy Care Treatment
Kit in your gardening shed. It can
be used to defend against an out-
break, help to prevent spreading
and treat an itchy reaction.

**  **  **
The PEDIGREE Paws to Recog-

nize program is a national initia-
tive that acknowledges the excep-
tional contributions professionally
trained service dogs make in their
communities. People can log on to
www.pedigree.com/vote to view
photos and biographies of this
year’s five nominated canines and
to vote on the top dog. If 100,000
votes are cast by July 14, 2006,
$25,000 will be donated to the
American Humane Association.

**  **  **
By age 65, nearly nine out of

10 Americans will have at least
one chronic condition; but a sur-
vey conducted by Roper/GfK finds
that most people sorely underes-
timate that figure, reports the
Alliance for Aging Research. To
better understand the human
and economic burden of chronic
disease, the Alliance introduces

“The Silver Book: Chronic Dis-
ease and Medical Innovation in
an Aging Nation.” Learn more at
www.silverbook.org.

**  **  **
Children and parents across

the nation are donating Lego
bricks for schools and students in
New Orleans. The company will
match every Lego brick donated
with a new Lego brick.  Each child
who donates one or more Lego
bricks will receive a studded rub-
ber wristband to recognize his or
her contribution to the cause.
Donations will be accepted
through September 30th. For
more information on where to
send your donations, visit www.
LEGObuildersoftomorrow.com.

**  **  **
For unsuspecting users who

receive counterfeit software
through no fault of their own, some
companies have services and pro-
motional offers to help them obtain
genuine software, such as the Gen-
uine Microsoft Software Web site at
http://www.microsoft.com/genuine. 

***
Happiness makes up in height
for what it lacks in length. 

—Robert Frost 
***

***
No great man ever complains
of want of opportunity. 

—Ralph Waldo Emerson 
***

***
Education is what survives
when what has been learned
has been forgotten.

—B. F. Skinner
***

***
The strength of the United
States is not the gold at Fort
Knox or the weapons of mass
destruction that we have, but
the sum total of the education
and the character of our people.

—Claiborne Pell
***




