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(NAPSA)—The Home Doctor
has the answers to your building
questions.

Q: A recent storm wreaked
havoc on my roof and I’m now fac-
ing a roof replacement project for
the first time. What should I know
about shingles before diving into
the reroof with my contractor?

A: Before I answer your ques-
tion, I want to be sure you’re
working with a reputable contrac-
tor. Ask your roofer if he has
insurance and get a written esti-
mate for the work. It’s a good idea
to ask for a couple of references to
follow up on in advance of signing
a contract. The Better Business
Bureau can also alert you to any
complaints that have been filed
against the company.

Once you are comfortable with
the contractor, it’s time to investi-
gate shingle options. Interestingly,
I’ve found that contractors will
frequently recommend a shingle
identical to the one they are
replacing. There are so many new
options in roofing that you’d be
remiss not to investigate. From
dramatic color blends to high-end
“luxury” looks and outstanding
warranty terms, make sure your
contractor gives you a number of
choices.

For most homeowners, I recom-
mend asphalt roofing versus slate
or wood. Generally, the more tra-
ditional materials are more costly
and require a significant amount
of upkeep over time. Asphalt shin-
gles tend to endure the elements
much better and some even come
with impact-resistant features.
They are more affordable in
upfront costs. Plus, new styles of
luxury asphalt shingles replicate

the look of wood or slate with a
likeness and affordability that are
hard to beat. 

As far as finding a quality shin-
gle, CertainTeed has built a good
reputation with its extensive line
of asphalt shingles. This is the
company that pioneered the
increasingly popular multilayer
shingle and is known for its inno-
vative design and bold shingle
color choices, such as variegated
reds, blues and greens. When
investigating shingle styles, their
Web site is a good place to start.

The style of your home and your
personal preference will determine
the appropriate shingle for your
house. If you want a roof built of
high-quality materials and a dra-
matic, statement-making look, it
may be worth looking at Certain-
Teed’s new Centennial Slate™ or
Landmark TL Ultimate™ luxury
shingles. The former has a look of
true blended slate, the latter is a
wood-shake style. Both luxury
shingles come with outstanding
warranties and use color and lay-
ers to capture authentic style.

For more information, visit
www.certainteed.com or call (800)
782-8777.

The Home Doctor Is In

Your home can be crowned with
beauty without costs that go
through the roof. Featured here
is a new style of luxury asphalt
shingle by CertainTeed.

by Ralph McCutchen
(NAPSA)—Is the COLA (Cost

Of Living Adjustment) losing its
fizz? Many seniors now feel that
the annual Social Security cost of
living increase is failing to keep
up with the soaring prices of
everything from gas and heating
bills to groceries and prescription
drugs. As a result, seniors are suf-
fering, and they’re suffering badly. 

In 2005, for example, the Social
Security cost of living increase was
just 2.7 percent. But if you filled up
your car at the gas pump, you prob-
ably noticed the 28 percent jump in
gas prices. And when you paid your
heating bill, you probably noticed
that the price of home energy
soared by double digits as well.

Meanwhile, the Federal Reserve
kept raising its rate last year as
well, meaning that seniors
watched helplessly as their
already diminished spending
power was cut even further as
they paid higher rates on credit
card bills, car loans and adjustable
rate mortgages.

The absence of a fair Social
Security cost of living increase
affects seniors in a very real way.
Fran, a TREA Senior Citizens
League (TSCL) member from New
Hampshire, is typical of our mem-
bers. She follows the news, knows
what’s happening with her friends
and detects even subtle changes
in prices. She recently told us that
even her beloved oranges are get-
ting too expensive to buy at her
local grocery store. 

“I don’t think the politicians
care about seniors at all,” she told
us. “I have friends whose sole
source of income is Social Secu-
rity, and they struggle each month
to make ends meet. Each year, it
gets worse. The politicians don’t
care about people like them!” 

How The COLA Hurts You 
The COLA is tied to changes in

the Consumer Price Index (CPI).
While the public commonly thinks
of the CPI as one index, this is not
the case. There are several CPIs—
each of which measures inflation
rising in different rates, depend-
ing on which “market basket” the
government is looking at. 

However, the government cal-
culates COLAs using one of the
most slowly growing indexes—the
Consumer Price Index for Urban
Wage Earners and Clerical Work-
ers. It surveys the goods and ser-
vices that younger workers use.
But younger workers have far dif-
ferent spending habits than se-
niors, who must spend a much
greater percentage of their income
on health care. 

When the government calcu-
lates the COLA for an 80-year-old
war veteran using the spending
patterns of a 28-year-old young
mother, something has gone terri-
bly awry. 

How Underpayments 
Affect You 

The government does track
senior costs, however, and has
done so since 1983—maintaining
the Consumer Price Index for
Elderly Consumers (CPI-E). If the

government had used the CPI-E,
seniors would have received a
COLA increase of 3.1 percent last
year instead of 2.7 percent. Does
such a small percentage increase
matter? In a single year, not
much. Over time, it certainly does.

For example, if Fran retired
with an average benefit of $360 in
1984, she would have received
about $8,629 more over the past
21 years had the government used
the CPI-E to calculate her COLA.
With compound interest, that
means that she would have had
tens of thousands of dollars more
to help with medical expenses,
home energy costs, and mortgage
payments—and she could have
purchased as many oranges as she
would have liked.

What We Can Do
Over the past three months,

we’ve been hearing from hundreds
of seniors across the country. And
what they’ve told us has come as a
surprise. Even though Medicare is
dominating the headlines, the
Cost Of Living Allowance is domi-
nating their thoughts. 

They want action, and their
message is clear. They’re tired of
partisan squabbling in Washing-
ton. Although we seniors turn out
in high numbers during each elec-
tion cycle, our representatives too
often take our votes for granted.
Only by presenting a unified mes-
sage in large numbers will we
influence legislators to take us
with the seriousness we deserve. 

To learn what you can do to
increase the COLA, visit www.
tscl.org or call (800) 333-8725. 

Ralph McCutchen is the volun-
teer Chairman of TREA Senior
Citizens League, an organization
that educates and alerts senior cit-
izens about their rights and free-
doms as U.S. citizens, and protects
and defends the benefits senior cit-
izens have earned and paid for. 

The Social Security Cost Of Living Increase Is Not Keeping Up

In recent years, the annual Cost
Of Living Adjustment that se-
niors depend on to keep up with
rising costs has fallen short of
doing so. 

(NAPSA)—What does DNA
have in common with vehicle etch-
ing? More than you might think.
Both have a unique code and both
can be used to fight crime.

Vehicle etching and DNA
labels refer to a system that
applies a car owner’s specific and
unique code to a vehicle in a
number of apparent or concealed
places (the corners of windows,
on doors, etc.) .  Once a car is
etched, a highly visible label is
applied, letting potential thieves
know it has been etched and the
car ’s code is registered with a
security company. Doing so
makes it easier to track the car
down if it is stolen—but it also
makes the car less likely to be
stolen in the first place. Here’s
how it works:

• Owners apply an etching
stencil to the outside, lower cor-
ners of windows and add an etch
cream. After five minutes, owners
peel the etching stickers off and the
car is protected.

• DNA labels are placed on
car parts such as doorjambs, hoods
and trunks, in places that are easy
for you to find, but that do not affect
the appearance of your vehicle. If a
thief peels off a label, a hidden
mark remains in its place. The
mark can only be seen under a UV
light. 

The idea is that when a vehicle
is etched, its parts are less valuable
to a car thief because they can’t be
sold off as easily as nonetched cars. 

A do-it-yourself kit, The Club
DNA Vehicle Etching System, has
been developed by Winner Inter-
national. People using the system

are assigned a code known only to
them and then, should they
choose to do so, they can store
their codes in Winner ’s secure
database. The codes can then be
used to help identify a vehicle if it
is stolen. 

The company recommends
people use the etching system in
conjunction with a steering
wheel lock such as The Club.
“When it comes to preventing car
theft,  a layered approach is
always best. A steering wheel
lock for visibility and deterrence,
plus etching to decrease the
attractiveness for chop shops,
makes a vehicle more secure,”
says Karen Winner Hale of Win-
ner International. “What’s most
important is that vehicle owners
take the first steps in fighting
auto theft by taking responsibil-
ity to deter the theft of their own
vehicles.” 

For more information or to find
an etching kit, visit the Web site
www.winner-intl.com or call 1-
800-527-3345.

Protecting Vehicles From Theft
Locking Out Auto Thieves

• Park in well-lit, residential areas.

• Always lock doors and close all windows.

• Use discreet etchings and labels to make 
your car easier to recover and therefore 
less attractive to thieves.

• Use highly visible theft deterrents, such 
as steering wheel locks.

• If you are going on vacation, ask a 
neighbor to check on your car periodically.

(NAPSA)—One user-friendly
solution for home and business use
is Office 2004 for Mac, the leading
productivity suite on the Mac plat-
form, offering seamless compatibil-
ity with PCs and solutions to com-
mon customer needs. The Word,
Excel, PowerPoint and Entourage
applications that help make cus-
tomers more productive at work
can also help them tackle a variety
of tasks at home. To learn more,
visit www.microsoft.com.

**  **  **
It’s important to feel confident

and strong in a bathing suit no
matter what time of the month it
is. That’s why lifeguards love o.b.®

tampons—they’re dependable and
so discreet that you can tuck one
in a pocket and no one will know.
For more information, visit
www.hiobie.com.

**  **  **
An easy-to-install Wheel Club

has been designed to prevent the
theft of vehicles and car trailers.
Designed by the makers of The
Club, it is bright red in color, mak-
ing it highly visible to a would-be
thief, and installs in seconds. To
learn more, visit www.theclub.com
or call 1-800-527-3345.

**  **  **
Young adult first-time car or

truck buyers who want to drive a
hard bargain need to do their
homework. That’s the word from
the experts at a national con-
sumer education campaign called
AWARE (Americans Well-in-

formed on Automobile Retailing
Economics). Visit the Web site at
www.autofinancing101.org. 

**  **  **
The right heating and cooling

systems could help improve your
home’s indoor air quality. For
instance, York® Affinity™ air han-
dlers use Rx technology to help the
coils inside the units resist stand-
ing water and microbes. This coat-
ing also helps to prevent the gym
locker smell or “Dirty Sock Syn-
drome” that seems to afflict some
heat pumps that operate in hot,
humid conditions. For more infor-
mation, visit www.yorkupg.com or
call (800) 910-YORK.

**  **  **
If melanoma, the most serious

of skin cancers, is diagnosed and
removed early, it is almost 100
percent curable. To see if the Skin
Cancer Screening Tour is coming
to a city near you or to obtain a
list of local dermatologists in your
area, please visit www.skincancer
screeningtour.com.

***
Middle age is when your age
starts to show around your
middle.

—Bob Hope
***

***
Youth is a disease from which
we all recover.

—Dorothy Fulheim
***

***
I’m 60 years of age.  That’s 16
Celsius.

—George Carlin
***

***
You’re not 40, you’re 18 with 22
years experience.

—Author Unknown
***

***
When angry, count four; when
very angry, swear. 

—Mark Twain 
***




